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Write for illustrated 
booklet ’’Precipitated 
Chalk for American 

Industry.’’ 


SF 


Challe. Male 


PRECIPITATED 


THE lasting success of your product 
Q depends primarily on two things: 
ky 1. Your basic formula and manufactur- 
& ing methods. 





2. The quality of the materials used 
in the manufacture of your product. 


better than the materials from which 
it is made. 


ay 
NY 
a For it is a fact that no product can be 
© 
a 
2x 


If you are a manufacturer of a denti- 
frice, pharmaceutical, tablets or cos- 
metics requiring precipitated chalk, 
investigate the possibilities of using 
Snow Top to improve your product. 
We will be glad to furnish samples, 
complete information and suggestions 
for using Snow Top Precipitated Chalk 
in your process. 


US 
CHEMICAL 
SALES 


DIVISION WEST VIRGINIA PULP AND PAPER COMPANY 


230 Park Avenue NEW YORK 














Illustrated: 
Domino Products, Sealed with 
Phoerix C T Caps 





U; NMNLAS ked: The influence a closure wields in the success of a product is not 
immediately apparent. If a cap is of good appearance, if it seals acceptably, if it may be 
removed and reapplied with a minimum of effort, and if it affords ample protection for 
the product until used . . . the consumer takes it more or less for granted. Be this as it may, 
many repeat sales may be traced indirectly to efficient closures. Their perfect performance 
enables the consumer to give his entire attention to the excellence of the product. Thus, 
manufacturers who close containers with dependable, convenient and attractive Phoenix 


Metal Caps, help, at the same time, in closing future sales for their products. 


PHOENIX METAL CAP CO. Plants: 2444 W. Sixteenth St., Chicago. 3720 Fourteenth Ave., Brooklyn 


Branch Offices: Philadelphia, Baltimore, Boston, Cleveland, Cincinnati, St. Louis, San Francisco and Los Angeles 
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ALL-AMERICA AWARDS 
1933 Since the first Competition, New England Tubes 
1934 The roster of New England Tube Buyers reads like a ‘Blue Book”’ of 
Ruxton Rubber Cement drugdom! More and more manufacturers of cements and foods are also 
turning to these TOUGHER, “heavy duty”’ tubes. Beauty of design and 
: 1935 : superior craftsmanship in difficult color printing on metal give New 
Trim-It Cake Frosting England Tubes greater merchandising power. They have merited four 
1937 awards since the first All America Package competition. Specify '’New 
Ward’s Shaving Cream England”’. . . the only tubes made by the exclusive ‘Sheffield Process’’ 
. when you want the best at no higher cost. Call or write our nearest 








\ ), ) office for experimental samples and helpful, experienced cooperation. 
NEW ENGLAND COLLAPSIBLE TUBE CO. 


3132 SO. CANAL STREET, CHICAGO e NEWLONDON, CONN. e W.K. SHEFFIELD, 500 FIFTH AVENUE, NEW YORK 
N. CAY MATTHIEU, 1965 PORTER ST., DETROIT e C.H. E. DUNN, 6331 HOLLYWOOD BLVD., LOS ANGELES 
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1533 OLMSTEAD AVE., NEW YORK 








CHICAGO DALLAS DENVER LOS ANGELES 
SAN FRANCISCO SEATTLE NEW ORLEANS 
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* 
ONE OF THESE HELFRICH i  —s(i(i‘i kc POWDERS 





packaged with your private label 
will quicken and permanently expand your sales 


A Helfrich developed powder sets a 
consistent standard of top quality. 


Lloyd’s Product Liability Insurance 


cosmetics are being sold under na- 
tionally known labels — proof that 


they are thoroughly sales tested. 





fully protects our clients. And you ' ‘ 
: ; You may buy them in bulk or send 


can be assured that our products will : . 
; : ; ; ae your containers for us to fill. Or, if 
always be in conformity with existing 

regulations of the Federal Food, desired, we furnish them to you in 
Drug & Cosmetic Act. Daily, in 


thousands of retail stores, Helfrich 


complete consumer-packaged units 


(any standard container you select). 


We make private brand cosmetics exclusively. We do not compete wilh those we serve. 
The Helfrich Radiance Line includes: LIPSTICKS © CREAMS ©® POWDER 
ROUGE COMPACTS @® CREME ROUGE @ LOTIONS © EYE SHADOW © COSMETIQUE 


HELFRICH Laboratories 


HELFRICH LABORATORIES @ 564-570 West Monroe Street, Chicago 
HELFRICH LABORATORIES of N. Y. Inc., 30-34 West 26th St., New York 
HELFRICH LABORATORIES OF CANADA, Ltd., 690 King Street West, Toronto, Ontario 
CABLE ADDRESS: HELFLABS, NEW YORK @¢ CHICAGO ¢ TORONTO 
BALDWIN & BALDWIN ® 819 Santee St., Los Angeles, Calif. CHAS. H. CURRY ® 420 Market St., San Francisco, Calif. 

























































VAY WOMAM. 
“NOS E" 


Whi the want h~ 
PS. So Does AGFA 


‘9 Higher quality of AGFA Odors is an accepted fact the 
world over. BUT did you ever stop to think of the tremendous 
experience AGFA has in hitting the nail on the head when it 


comes to producing odors with maximum consumer acceptance? 


Examples 
Bouquet E 89048 Juchten 
Bouquet P 89141 Ambre Liquid 9123 
Vert de Fleurs Millarom K 


Istambul 
Write for Samples 


~ 
GENERAL DRUG COMPANY 


170 Varick Street, New York - Transportation Bldg., Los Angeles, Cal. 
1290 W. Madison St., Chicago, Ill. - 907 Elliott St. West, Windsor, Ont. 





193 § 
395 
2960 


4910 
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80 Boylston St., Boston 
193 Spring Street, S. W. Atlanta 
325 W. Huron St., Chica 
2260 E. 15th St, Los Ar 
372 Bay St., Toronto* 
4910 W. Pine Blvd., St. Louis 


"WAREHOUSE STOCKS 








153 WAVERLY PLACE e NEW YORK 














That will be the question for millions who soon will be flocking to 
beaches or engaging in various summer-time activities. 

Effective ‘‘sun-screen”’ filters, to be incorporated into ‘‘sun-tan’’ prep- 
arations, are available for use in oils and creams, as well as in aqueous 







and alcoholic solutions. 

We can also suggest preparations for the complete blocking out of the 
sun’s rays to prevent both burning and tanning, and supply chemicals for 
use in preparations for the relief of sunburn. 

Use these dependable Merck Chemicals of uniformly high quality in 
the manufacture of your summer-time preparations: 





For sunburn 
preventive 
preparations: 
Quinine Alkaloid 
Quinine Bisulfate 
Acid Oleic 
Benzyl Salicylate 
Menthy! Salicylate 
Chlorobutanol 
Lanum (Lanolin) 


For preparations 
to relieve 
sunburn: 

Benzocaine 
Calamine 
Chlorobutanol- 
Anhydrous 
Lanum Anhydrous 
Zinc Sulfocarbolate 
Glycerin 


For preparations 
to produce 
sun-tan effects: 


Bismuth Oxychloride 
Calcium Carbonate 


Kaolin Colloidal 
Iron Oxide- 
Brown Precip. 
Talc 
Zinc Oxide 
Zinc Stearate 


Merck & Co. Inc. has been a pioneer in the promotion of ‘‘sun-screen”’ 
filters. We will gladly assist you with any problems you may encounter 


FINE CHEMICALS FOR THE 
PROFESSIONS AND INDUSTRY SINCE 


« 5/5 * 





in the manufacture of summer-time preparations. 


MERCK & C ©. In ce Uanufacturing Chemists RA HWAY, N. z. 


New York . 
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Philadelphia . St. Louis : In Canada: Merck & Co. Ltd., Montreal and Toronto 
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The New Legislation 


DEMANDS 


@ FACTORY INSPECTION—The new Federal Food, Drug and 
Cosmetic Act gives FDA officials the right to inspect any and all 
manufacturing plants. 

APLI welcomes such inspection, not only by the government, but 
by any other interested parties. The high standards of cleanliness 
and efficiency maintained in the modern, up-to-date APLI plant 


9? 


have made many visitors say: “This is ¢r/) a model for the industry! 


@ COLOR CERTIFICATION — Because our laboratory is recog- 
nized as one of the largest users of colors in the world, leading color 
manufacturers have been in collaboration with our technicians for 
more than a year, in anticipation of these new regulations. We are 
fully advised as to the work of the T.G.A., Bureau of Standards, 
and other authentic bodies in connection with colors—particularly 
as to their ultimate cosmetic certification. 


@ PURITY AND HARMLESSNESS — Over a period of years APLI 
has established contacts with dependable sources of supply. As a 
further safeguard, all materials used by APLI are carefully checked 
by our control laboratory—and continually re-checked during every 
step of processing. The purity and harmlessness of APLI-made prod- 
ucts are guaranteed. 


@ LABEL CLAIMS—AII APLI formulae are designed to come safely 
within the standards of the new legislation, and ingredients can be 
listed on labels, where this is required. APLI clients are fully pre- 
pared to meet the provisions of the new formulae restrictions—as 
well as to take advantage of all allowable exemptions. 


@ DEPENDABLE DELIVERY—The automatic machinery and flex- 
ible set-up of the APLI plant assure prompt delivery and protection 
from costly delays. APLI delivers on time. 





You are cordially invited to send for samples of APLI 


products for comparative tests on all points 





LIPSTICKS APLI - ROUGE SUPREME - FACE POWDER APLI 
MASCARA APLI- EYE SHADOW APLI 


AMERICAN PERFUMERS’ LABORATORIES, Inc. 


MAKERS OF THE WORLD’S FINEST COSMETICS + PRIVATE BRANDS EXCLUSIVELY 


30 ROCKEFELLER PLAZA, NEW YORK, N. Y. 
(IN CANADA: 1015 ST. ALEXANDER STREET, MONTREAL, QUEBEC) 
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CONCENTRONE 


A NEW PRINCIPLE in Perfume fix- 


ation, completely eliminating the 
problems of lasting quality in 


perfume concentrates 


A free sample and infor- 
mation upon request 


Norda 


ESSENTIAL OIL AND CHEMICAL COMPANY, INC. 


NEW YORK OFFICE 
601 WEST 296TH STREET 


CHICAGO: 325 W. HURON STREET ST. PAUL: 253 £. 47H SIREET 
LOS ANGELES: 2800 E. 11TH STREET SOUTH: CANDLER ANNEX BLDG., ATLANTA, GA. 


CANADA: 119 ADELAIDE ST., W. TORONTO 
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tHeres A MUTIBLE VIAL 


TO SOLVE IT... 


Leading pharmaceutical and drug manufacturers—front rank 


















producers of cosmetics, perfumes, oils, chemicals, food 
products and novelties—put their sampling and packaging 
problems up to Kimble for economical and effective solution. 
It is here they come for advice and counsel on the most suit- 
able containers to carry their products to merchandising 
success and profits. 

If you have a product that can be packaged in a Kimble Glass 
Vial, by all means investigate this low-cost, modern way of 
reaching the masses and winning prompt, lasting acceptance. 

Kimble Vials are strong, strain-free, light and convenient. 
They serve scores of diversified uses for old and new articles. 
Consult Kimble today — for sales success tomorrow! 























‘TonsorRIAL PARLORS, read 
the sign on the window, but on rows 
of shelves inside, you could read the 
social register of the whole commu- 
nity—to be listed there, was tanta- 
mount to success. 

Today, there is another and far 
more important type of social regis- 
ter—the brand name and labels of the 
products that occupy preferred space 
on the counters and display tables 
of countless stores. To rate this pre- 
ference is synonymous with success. 

In the packaging contests held each 
year, a consistently large number of 
the winning entries carry the caption 
“Bottles by Owens-Illinois’—mute 


We will be glad 
to send you a reprint of 
this sllustration (without adver- 
tisin@) upon request Please men, 
tion this publication 


testimony of the leadership this 
company holds inthe packaging field. 

For 63 years, we have been mak- 
ing glass containers. We would like 
to match this experience against 
your packaging problem even though 
you may not now be using glass. 
Out of it, we believe, will come a 
profitable solution. Any O-I repre- 
sentative will arrange a meeting with 
our packaging and merchandising 
experts. Owens-Illinois Glass Com- 
pany, Toledo, Ohio. 


OWENS-ILLINOIS 


“FIRST IN GLASS” 





‘Ou ctw 


@ Again— For Distinguished Service 
—top awards go to Owens-Illinois 
for its contribution to better and more 
modern packaging. The four, illus- 
trated in the foreground, received top 
awards. Calvert Distillers’ Lord Cal- 
vert Whiskey, Beech-Nut Strained 
Foodsand Condiments, W.F.Straub’s 
Lake Shore Honeycomb Dispensing 
Jar, Henkel-Clauss’ Accent Manicure 
Set. In the background, Quality 
Brands’ Grape Gold Wines, William 
Jameson’s Old Lewis Hunter Whis- 
key, Fruit Industries’ Morrow’s No. 1 
Port Wine, W. A. Sheaffer’s Skrip ink, 
Wilbert Products’ Shoe Paste, Rood 
& McLean Raspberries and Cherries 
are some of the Honorable Mentions 











Poor way to measure a Cap 


- C ee 


2 
# 4 a1 : ms C 
> 40 


2S 





To measure diameter, a caliper is all 
right. But to measure a cap’s fitness to 
really do your sealing job, you must size 
it up three other ways. Below are Alseco 
” on these points: 





Seals’ “‘measurements 





APPLICATION—Alseco Sealing Machines oper- 
ate at low cost, perform with faultless precision, 
give great flexibility in output and sizes. Often 


cut labor costs. 


SECURITY—Highest sealing efficiency is assured 
by the Alseco method, a seal applied with uniform 
top pressure and tailored to fit each container. 
Leakage and evaporation are reduced. 


REMOVAL—Alseco Seals, including all tamper- 
proof types, are designed for easy opening and 
re-closing by users of your product. No tools. No 
trouble. No rust. No breakage. Every seal builds 
good will. 


Trade Mark Reg. 








AT YOUR SERVICE: 25 YEARS OF EXPERIENCE BUILDING QUALITY SEALS AND SEALING MACHINES 


SMALL R-O SEAL LARGE R-O SEAL R-OVERSEAL 

































From the New 
MMSR 
LABORATORIES 


Exciting things are coming out 
of the new MM &R labora- 
tories. New odors, New flavors 
...a brilliant, almost perfect 
record of satisfaction for those 
who have said, ‘‘I havea prob- 
lem of perfuming or flavoring, 
let’s see what the MM&R 
laboratories can suggest.’’ 


If you have ‘‘ideas’’ for new 
products or believe economies 
are possible in your present 
line, MM &R research chem- 
ists have valuable flavoring and 
perfuming ideas in tune with 
your endeavors. Here is a vast 
reservoir of possibilities avail- 
able at no cost to you. 


Y 
YY 
"Uy 
YY 


y Y 
Yj Uy Z 
Yyy YY 


QUALITY ESSENTIAL OILS ee ae ee) AROMATIC CHEMICALS, ETC...SINCE 1895 


’ 


16 DESBROSSES ST. NEW YORK, N. Y. 





Offices and Warehouses in Chicago at 180 N. WACKER DRIVE @ In CANADA—RICHARDSON AGENCIES, Ltd., Toronto 


Mar. ’39: 44, 3 The Drug and Cosmetic Industry 


265 











44 








"39: 





































—_— 3 
at 
Wz =) : 
y= lh 7 ‘ - : : 
= Sn» = G c> _ 6 
ee ee ee eee —_ <« : 
Sef ER EE EES EE ee = = 
76 5S 8 EE EZ EES UZ @ oz 
“42S FSuweeseeke za kegs 5 £f <2 
: 7. fe oS as 
: se gee ge E SS Ge = A. o2 
. ee FS SG ep Of 4s. 
e As 0 £ ie E 
on 
Cut 5% P 
s . =e 3 
Te) a! a: oo | 
3 ye. & 2 i. 7 
Ad sa “— y — . bebe y a 
* § » O * 9 WN 3 y 4 wi a 
(a Oy D5 PF ; z Gee s 
¥: : 2 5 s 2s O6 ° 
= o > > o x ) Oa ¢ 
e rs 2 2 33 ->2 @ . & 
e ° -~> =>: 23 = ° co 8 
2; ny ze De 2S 5 Oo =i 
3 ' ;s 2 > 
Os @s OF VV - Oo Bs 
O <s >° — ome a 
oO 2 am < - bo: : 
= eof = @ oH 
CO o. < 
(eo) 
Ror : 
v2 5 
2 
Oo 











IE of what your container require- 
ments may be for your drug, pharmaceutical and 
chemical products . .. whether for a midget one 
ounce or a giant 160 ounce bottle... whether for 
amber or crystal ... Anchor Hocking can supply 


you with a size and style perfectly suited to the job. 


This is equally true of Anchor Hocking’s various 





P & P lines as well as the Wide Mouth Rounds 
shown above. And, of course, all these glass con- 
tainers are made under Anchor Hocking rigid 
standards of quality, which is evident in the care 
used in the selection of materials, in manufacture 
and in inspection. ANCHOR HOCKING GLASS 


CORPORATION, Lancaster, Ohio. 
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THE GXAXYCHROLESTERIUN 


ABSORPTION BASE 


(The Heart of Lanoline 


MADE IN U.S.A, 


—_* eveloped many years ago at the earnest request 
of one of our leading hospitals, FALBA is now an 
essential ingredient in all modern skin preparations. 
It is used by hospitals, dermatologists, and prescribed 


by many private physicians. 


Protects the skin against the elements € Soothing 
to the mucous membranes @ _ Lubricant and emol- 
lient @ Improves shaving qualities of shaving cream 
& Improves lipsticks (eliminates necessity for flam- 
ing) @ Necessary for modern lipsticks @ Imparts 
luster to your cream @ Curtails shrinkage and evap- 
oration @ Stable to acids and alkalies @ Does 
notrunorsmear @ _ Practically odorless @ Easy to 
perfume g Forms colloidal water in oil emulsioms 


Samples on request 


ee ae 
Pfaltz Bae h. — 
EMPIRE STATE BUILDING, NEW YORK 
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Wlarylea- Te the most recent odor development of 


the Givaudan Laboratories, is a new and more powerful base of the 
N luguet family, Use it to endow your extracts, creams and lotions 
with a more flowery cHect...and a truly arresting originality. We will 


he élad to supply samples on request, 


A gaavddldtyen. 


DELAWANNA, INC, 80 Fifth Avenue, New York, N.Y. 


Cc 














Aotuer Givaudan contribution to industry's aromatic re- 
quirements is the development of CAMFOSAS, a true odor 
substitute for natural oil camphor sassafrassy. 


Now, with the natural product almost impossible to obtain 








and the price soaring, is your opportunity to discover the merits 


Aunouncing 


CAMPOSAS | 


Troe Odor Substitute or Oil Camphor Sassafrassy 


of CAMFOSAS, Givaudan's high quality odor substitute. 













CAMFOSAS not only closely resembles the odor of the 
natural product but is remarkably low—and steady—in price. 
Our staff will be glad to show you how it can be used in 


your products with profitable and pleasing results. 


Write for a sample and further information. 


GIVAU DAN petawanna, inc. 


80 FIFTH AVENUE - NEW YORK, N.Y. 


BRANCHES: Philadelphia +* LosAngeles -* Cincinnati «+ Detroit -* Dallas 
Baltimore * Chicago -* SanFrancisco °- Seattle * Montreal -+« Havana 


















VANITY CASES @ ROUGE CASES @ PASTE ROUGE CONTAINERS @ LIPSTICK HOLDERS (ALL TYPES) @ POWDER 


BOX COVERS @ EYEBROW PENCIL HOLDERS @ BOTTLE CAPS @ JAR CAPS @® METAL NOVELTIES TO ORDER 











IPSTICK CONTAINERS 
BY BRIDGEPGH? 


Bridgeport manufactures all types of lipstick containers. In addition to 
the high grade swivel and automatic type containers, Bridgeport pro- 
duces superior slide-type cases for the popular-priced field designed 


to meet the special requirements of particular lipstick manufacturers. 


THE BRIDGEPORT METAL GOODS MFG. CO. 


BRIDGEPORT "PHONE: BRIDGEPORT 3-3125 CONNECTICUT 


2. | it NR a a 
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“MAN-HOURS OF RESEARCH”’’... 


Do you realize how many are spent in the 


constant improvement of N. Y. Q. products? 


Hour after hour — day after day — month after month — research is being 
carried on in the laboratories of N. Y. Q. for the improvement of our 
products — to assure highest quality and to control manufacture from raw 
materials into finished substances. That is why so many satisfied customers 
have confidence in products carrying the N. Y. Q. label. 
CWT O 


MANUFACTURERS OF: Bismuth Subcarbonate.. Bismuth Subgallate .. Bismuth Subnitrate and 
other Bismuth Salts..Brucine Alkaloid ..Brucine Sulfate..AIl Salts of Cinchona Alkaloids..Codeine 
Alkaloid . . Codeine Phosphate ..- Codeine Sulfate .. Iodine Resublimed . . lodoform..Menthol-Y.. Morphine 
Alkaloid.. Morphine Sulfate... Opium Gum (Gran. and Powd.)..Potassium Iodide (Cryst. —Gran.—Powd.) 
.- Quinine Sulfate and other Quinine Salts.. Strychnine Alkaloid.. Strychnine Sulfate. .Thymol lodide.. 


THE NEW YORK QUININE & CHEMICAL works 


GENERAL OFFICES 
99-117 North Eleventh Street, New York, Borough of Brooklyn 


ST. LOUIS DEPOT, 915 MARKET STREET, ST, LOUIS, MO 
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We don't like to 





blow our own horn 











i U T we think our perfume compound 


department is second to none in 


the industry! 


IF you are not already one of our 
satisfied customers, just try some 


“PD & O” odors in your products 


A N a compare them with any others that 


are offered at equal or higher 


prices. 


We can assure you there will be no IFS, ANDS or BUTS 
about your final decision in favor of “‘D & O” quality! 
8 
In addition to ‘“‘D & O” compounds, we are headquarters for 
de Laire Aromatic Chemicals and Perfume specialties 
“J. M. & B” Natural Flower Products 
Samuelson’s Ambreine, the original ‘“‘Opoponax”’ note 


DODGE & OLCOTT COMPAN ¥ 





180 VARICK STREET, NEW YORK, N 
BOSTON 8 CHICAGO . PHILADELPHIA » ST. LOUIS F LOS ANGELES 
Plant and Laboratories . . . Bayonne, N. J. 
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Use a Rose to Measure Us! 










We know that you are apt to measure us by our Rose com- 
pounds. And we welcome all such comparisons because our 






Rose line is one of our best salesmen. Here are some of our 





important Rose Specialties. 





RED ROSE SCHIMMEL & Co. The famous RosE Otto SCHIMMEL & Co. synthetic, 








classical Rose base. Imparts a freshness liquid, is a perfect substitute for natural 
and delicacy of aroma never achieved oil of rose at a fraction of the cost. The 
before. Indispensable in really true to fragrance in the finished perfume is the 
nature rose compositions. same as that of the natural product. 






OsMODOR ROSAL is a rose base of great 
strength and naturalness. It imparts the 
fresh dewy effect of newly picked flow- 
ers. 





OsMODOR ROSANOVA is a very powerful 
rose base producing unusually rich ef- 
fects. It is sweet and full but not heavy. 








ROSAPONE § 4479 An attractive Rose TEA RosE S 4012 A Rose bouquet with a 
base, low in price, especially developed light youthful note. Excellent for 
for soap. Alkali proof. lotions, creams, and soap. 








Judge us by putting these specialties to the test. 





Samples of any of them will be sent on request. 


SCHIMMEL & CO., Inc. 


601 West 26th Street ° New York 


CHICAGO LOS ANGELES TORONTO 
CLEVELAND CINCINNATI NEW ORLEANS 
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FRENCH SQUARE 
Ys, 2,1, 2, 4, 6, 8 







{ 
| 
and 10 oz. 
CHESAPEAKE OVAL SQUAT JAR 
4, 6, 8, 12,16 and 32 oz. Yo, 1,2, 3, 4, 8 


and 18 oz. 






" CABINET SQUARE 
1, 2, 2%, 3, 4, 6, 8, 16 
and 32 oz. 























STURGES 





de 


More than just PRECIPITATED CHALK 


Manufacturers of Dentifrices, Face Powders, Tablets and 
others who use precipitated chalk, have for many years recog- 
nized the essential value in the rigid uniformity maintained 
for STURGES STANDARD, in any grade of precipitated 
chalk. 


Long, specialized research in precipitated chalk has developed 
many special grades of great value in improved formulation. 
These grades, as always, when once established in a formula, 
will have that rigid uniformity and quality which precipitated 


chalk users recognize as “STURGES STANDARD.” 


JOHN & E. STURGE 


LIMITED 


Distributors: 


H. J. BAKER & BRO. 


271 Madison Ave. * New York, N. Y. 





























THE PACKAGING LEADERS ARE PNEUMATIC USERS 


Geuce 1923 


AR 
ort tey~ 


on 


‘ SBAL 
aeaquinewents 





cial tak aeete® 


agguian SE 


| eer apmaniein Cellucotton Products Co., producers of Kotex, Kleenex and 


other world-known products, installed their first Pneumatic machine in 1923, 


have since purchased 48 more! Lehn & Fink Co. put their first Pneumatic machine 
into operation in 1919, bottling their famed Lysol, have since added 15 more. 
Almost without exception the leaders in mass production depend on Pneumatic 
machines to package or bottle their tremendous outputs quickly, efficiently — 


and at lower cost per container. 


LOWER COST 
PER CONTAINER 


PNEUMATIC SCALE CORPORATION, LTD. 
70 Newport Ave., Quincy, Mass. (Norfolk Downs Station) 
Branch Offices: 

NEW YORK .« CHICAGO « SAN FRANCISCO . LOS ANGELES 








Du Pont Isobornyl Acetate Pure 


is the base for modern Pine 





















Needle preparations 


U PONT Isobornyl Acetate Pure has 
D the odor of freshly crushed Siberian 
pine needles. This scent, now so much 
in vogue, is widely used in soaps, shav- 
ing creams and lotions, shampoos, bath 
preparations and disinfectants. It is water- 
white, resistant to alkali and non-discolor- 
ing. And its remarkably low price makes 
Du Pont Isobornyl Acetate Pure the right 
product for you! 

Samples and additional information re- 
garding Du Pont’s aromatic chemicals will 
be sent on request. Write: E. I. du Pont 
de Nemours & Co., Inc., Organic Chemi- 
cals Division, Wilmington, Delaware. 








Smart 


.-AND CONVENIENT 


Here is an economical and efficient closure for Talcum 
Powder or other products requiring a sifter cap---a screw- 
thread finish insures a tight seal and is easy to assemble. 


One hand operation of the oscillating slide makes it a 





very convenient and practical cap---embodying an ob- 
vious principle together with a popular price. 


Application to your package will gladly be made on 
receipt of your containers. 


A full range of popular sizes from 22 


\ mm. up is now available. 





BRASS GOODS MFG. CO. ities! 
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& 
CLEARS THE GLASS 
P THREAD WITHOUT 


SIDE - SCRAPING.” 
UNDEP - REACHING 
RM GRIP HAS GREAT- 
EST DOWN-PULL 


IL 











glass thread easier because the 
cap thread clears the glass 
thread without side-scraping or 


CROWN SCREW CAPS with the famous Deep Hook Thread do spin on friction. One of the features of 


Crown patented construction. 


... because of the Deep H 00k Thread — v«rricor thread spin onthe 


your glass containers easier. That means smoother, faster operation on your 
capping line and increased production without increased costs. @ When the patented Deep Hook Thread 


was introduced over seven years ago, you were told that this vital improvement 





would set a new standard in the sealing efficiency of screw caps. IT HAS! 


Crown Screw Caps are easier to apply ... they seal tighter .. . they provide 


a more uniform seal. Send for samples and try them on your own containers. 


CROWN CORK AND SEAL COMPANY + BALTIMORE, MARYLAND 


World’s Largest Makers of Closures for Glass Containers _ 


@ BD Snow S62VN CAes 











COSMETIC FORMULAS 





TABLE OF CONTENTS: 


MODERN 
COSMETICS 


fy 


( 


FRANCIS CHILSON 


Chapter 
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7. 
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- The Skin 


Cosmetic Classification 
Cosmetic Duplication 

Face Powder 

Toilet Powders 

Tooth Powders 
Manufacturing Powders 
Powder Packaging 

Cleansing Creams 
Lubricating (Tissue) Creams 
Vanishing Creams 

Cold and All Purpose Creams 
Hand Creams 

Brushless Shaving Cream 
Shaving Creams 

Astringent Creams 

Bleaching Creams 

Acne, Blackhead, Eczema Creams 
Scalp Ointments 

Tooth Pastes 

Facial Mesks 

Cream Equipment 
Emulsifying Machinery 

Paste Equipment 

Packaging Creams and Pastes 
Liquid Creams 

Hand Lotions 

Mouth Mashes 

Skin Toning Lotions 
Astringent Lotions 

After Shaving Lotions 
Bleaching and Freckle Lotions 
Acne, Blackhead, Eczema Lotions 


Alopecia Tonics 


ORDER 


Chapter 


35. 
36. 
37. 
38. 
39. 
40. 
41. 
42. 
43. 
44. 
45. 


Dry Scalp and Dandruff Tonics 

Oily Scalp and Dandruff Tonics 

Soapless Shampoos 

Soap Shampoos 

Equipping The Liquid Room 

Filters and Filtration 

Packaging Liquids 

Lipsticks 

Cream Rouges 

Paste Rouges 

Eye Shadow, Eyebrow Pencils and 
Mascara 


- Compacts—Powders and Rouges 
. Liquid, Cream and Cake Powders 
. Manicure Preparations 

. Deodorants 

. Depilatories 

- Sun Preparations 

. Burn Preparations 

. Eye Preparations 

. Waving Fluids, Jellies and 


Powders 


. Miscellaneous Hair Preparations 
. Brilliantines 

. Bath Preparations 

. Miscellaneous Cosmetics 

. Equipping the Small Plant 

. Factory Construction 

. Handling Materials 

. Packaging Equipment Layout 

. How to Lay Out a Cosmetic 


Factory 


. Packaging 


Appendix 

Tables and Useful Data 
Buyers Guide 

Index 


AT ONCE! 


“Modern Cosmetics’ 


Beautifully Bound 


364 Pages 


—-—----—~-------7 








Chemist, factory manager, perfumer, owner— 
anyone interested in Cosmetics will find ‘‘Modern 
Cosmetics”’ a valuable help in business, It is a tech- 
nical book, filled with formulas, procedure, manu- 
facturing practices, yet so clearly and simply written 
that even one not connected with the industry can 
understand its text. 

The most experienced chemist or factory manager 
will find in its wealth of information, useful methods 
new to him. The inexperienced man or woman who 
wants a clear understanding of the industry, wants 
to know something about how cosmetics are made, 
who is working on a small scale with the handicap of 
little experience or knowledge, will find the book 
easy to understand, a great help and guide. 


Over 70 cosmetic products described, with 
formulas and manufacturing discussions, 


64 chapters 


By far the largest and most comprehensive book 
published on cosmetic manufacture. 


THE DRUG AND COSMETIC INDUSTRY 
101 West 31st St., New York City 


Please send me at once “Modern Cosmetics” for which I enclose six dollars. 


IN gin cess sen css niadas evn Paced a a er 
PRG C 8 oa scx cciosvssesuscensvseese naan ASTRA ene Thea ea eee 
Mh. 9 Fr dock hh eA sn SARE gE ei 
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If after 24 hours examination I wish to return “Modern Cosmiztics” it 
understood that my money ($6.00) will be refunded at once, on pu fisher s 
receipt of the book. 
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Labovalory itll 


Quality products need 
quality raw materials. To 
insure this uniform qual- 
ity, our laboratory tests 
the essential oils and aro- 
matic chemicals before 
they are accepted for use. 
This standard of quality 
and uniformity is an im- 
portant phase of Dreyer 


service. 


HAIR LACQUER 
PERFUMES 


In keeping with the modern trend, we 
now offer perfumes for the “up sweep’ 
hair dressing lacquers and _fixatives. 
Whatever your formulae, we can supply 


a suitable perfume. 
(See DRUG and COSMETIC INDUSTRY, February issue, page 157) 


LILAC #3478 ... . $ 2.50 lb. 
GARDENIA .... ._ 15.00 lb. 
FLORAL #6146... . 5.00 lb. 
ROSE #4299. .... 8.00 lb. 
SHALETTE #12607 .. 10.00 lb. 


MANY TYPES IN STOCK 
SPECIAL TYPES CREATED ON REQUEST 


P. R. DREYER INC. 


119 WEST 19th STREET, NEW YORK, N. Y. 





CHICAGO OFFICE: 325 WEST HURON STREET 


Also 35 representatives covering principal cities of the United States and Europe 


The Drug and Cosmetic Industry 277 











FABRIQUE DE PRODUITS ORGANIQUES 
ESSENCES & PARFUMS SYNTHETIQUES 


ALBERT VERLEY 


8. Quai de la Marine 
MEDAILLE DOR ILE SAINT-DENIS 


MILAN 1906 (SEINE? 


ALCOHOL TUBERIQUE 
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Create sales successes that 
build your reputation 


— with Alcohol Tn GUe 


by Dr. Albert Verley 


as a basis for distinctive modern types 


This intensely powerful floral note is reminiscent of the natural 
Tuberose, yet it possesses a distinctive halo which far exceeds the 


results possible to attain with the natural material. 


You can use it on a great variety of compositions where life and 
floral freshness are desirable. We particularly suggest the blend- 
ing of Tuberique Alcohol in compositions containing such ma- 


terials as Vetyverol Acetate, Santalool, Methyl Ionone, Nerol, 


Ambre, Jasmin, and Rose. 


Only small quantities are required. In fact, because of its strength, 


it must be used judiciously. 


You can create new, modern effects with this versatile material. 


Try it now. Write for your sample today. 


rs ee ) 


Albert Veriey, Inc., D. A. Bennett, President, 1621 Carroll Avenue, Chicago, Illinois 
Mefford Chemical Co:, Los Angeles 





114 E. 25th St., New York 
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There is nothing that will 







give greater personality 






to your packages than 


Anchor Molded Caps. 





Only ANCHOR MOLDED CAPS HAVE THE FAMOUS Abectiinad LINERS 


To pick out the one key point that distinguishes Anchor Molded Caps 
above all others—look for the liner retaining ledge and the liner recess. 
Because they’re important! Important to users of caps by increasing their 
sealing effectiveness... by ensuring that liners are always present to perform 
their protective function ... by avoiding the use of adhesives or over-sized 
liners ... by leaving the liners free to rotate, thus preventing injury to the 
liner surface as caps are applied and removed! Of course Anchor Molded 
Caps have many other good points, including a distinctive and handsome 
appearance ... but be sure above all else to insist on having these modern 
liner retaining features in the molded caps you use. ANCHOR CAP & 
CLOSURE CORPORATION, Long Island City, New York, and Toronto, 
Canada; Closure Division of Anchor Hocking Glass Corporation. 


CD) Awekror Mocking !!t; 


Pi wiws view of cap, showing liner in re-_ 
sip ge eg rents. -an unbeatable combination! Mp } 





re 
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JOHN, YOU'VE HAD 
CONSIDERABLE 
EXPERIENCE WITH 
AMERICAN CAN, 
HAVEN'T YOU? 


YES, | LOOK ON 
THEM AS PART OF ; 
MY OWN OUTFIT. a , 

"LL TELL YOU WHY- j 


\ 7 








LASS EO 























‘“ 

W... I have a problem—whether it’s manufacturing 
or marketing—they make it their problem. Their re- 
sources are mine, until I’ve licked the thing. And many’s 
the time they’ve come through with new developments 
and ideas which have helped keep me out in front. You 


ought to find out what American Can can do for you!’”’ 


———— 


oANINI@@) AMERICAN CAN COMPANY, 230 PARK AVENUE, NEW YORK, N. Y. 


— 
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CHUIT, NAEF & CIE 


MUGANTHEME is truly the Lily of great- 
est utility. This modern Muguet base is 
being used with most pleasing effects and 
equally good results in perfume ex- 
tracts, creams, powders of all types 
and lotions. 


The Muguet note in modern perfumery has 








a much wider application than is generally 
supposed. It imparts a genuine sweetness 
and floralcy not otherwise obtainable, to 
all types—florals, bouquets and orientals. 


Currently, the decided popularity of floral 
bases recommends your consideration 
of Mugantheme. 


$16.00 per pound 


Your trial ounce $1.25 
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The seed of the Penick botanical 
business was ‘‘planted’’ many, many 
years ago. This seed was nurtured 
with the motive—*‘the Initial Source 
of Supply for Quality Botanicals.” 
The growth of the Penick organiza- 
tion attests its adherence to that 


principle. Today, Penick has taken 


_ root in every part of the world. The 


same rule is stillin force. ... 


... the Initial Source of Supply for Quality Botanicals.” 


WORTH LOOKING INTO 


Send today for our new “Price List and 
Manual’ containing information on over 1000 


crude botanical drugs and allied materials, 


From one reliable source—Penick—you 
can obtain Gums, Insecticide Bases, 
Fish Liver Oils, Alkaloids,Crude Bo- 
tanicals, Cosmetic Raw Materials, 
Solid and Powdered Extracts. Prompt 
shipments from a stock of about 


1000 plant drugs. Reasonable prices. 


S. B. PENICK & COMPANY 


132 Nassau Street, New York 


e 1228 W. Kinzie Street, Chicago 


THE WORLD'S LARGEST BOTANICAL DRUG HOUSE 








cs CONCENTRATES, 
RESINS, OLEORESINS, SOLID 
and POWDERED EXTRACTS, in 
fact all PENICK botanically-derived prod- 
ucts are manufactured to meet standards 
substantially more stringent than those 
officially prescribed. 


Striving constantly to set still higher stand- 
ards of quality, our staff of experienced 
Chemists, Pharmacognosists, and other 
technically trained workers, utilizes the 





So many pharmaceutical and other manufacturing firms 
have for years confidently placed their label over prepa- 


most modern equipment available in plant 


rations made with Penick botanical products such as: and laboratory. These men must place 
their stamp of approval on every lot of 

Aloin U.S.P. Ephedrine Sulphate U.S.P. PENICK plant-derived products before it is 

Berberine Bisulphate Hydrastine (White) deemed worthy of bearing the PENICK 

Berberine Hydrochloride Hydrastine Hydrochloride N.F. _—«!abeel. 

Berberine Sulphate Hydrastine Sulphate If you are looking for quality and uniform- 

Chrysarobin Pilocarpine Hydrochloride N.F. ity, quick deliveries, a wide variety of 

Colchicine U.S.P. Pilocarpine Nitrate U.S.P. nepal lhescil aati dle iil 

Derris Extract Podophyllin U.S.P. ite: tae Ener ee eee 

Emetine Hydrochloride Pyrefume (Pyrethrum Ext.) 

Ephedrine U.S.P. Rotenone IF IT GROWS 

Ephedrine Hydrochloride Salicin N.F. ASK PENICK 

U.S.P. Scammony Resin N.F. 


S. B. PENICK & COMPANY 


132 Nassau Street, New York e 1228 W. Kinzie Street, Chicago 


THE WORLD'S LARGEST BOTANICAL DRUG HOUSE 






































Non-rolling ex- 
tra depth Bake- 
lite cap, non- 
swelling Amekine 
synthetic rubber 
part, without 
strong odor. Satf- 
tee ball glass. 


Double shell 
metal cap; special 
thin flange rub- 
ber part; special 
bent glass. 


yd 


Regular or acid 
resisting plastic 
cap; regular rub- 
ber part in vari- 
ous colors; semi- 
blunt glass. 


Single shell metal 
cap; clutch rub- 
ber part: tooled 
blunt glass. 


Y 


Fancy colored 
beetle cap; midg- 
et rubber part; 
regular straight 
giass. 





Patented in the 
U. S. A., Canada, 
Great Britain and 
other countries. 








View bérfection 


DROPPING PARTS 





do justice 
to their name. 


—--and to yours, too, if you use them. Repeat sales are 
stimulated by their positive points of superiority 
strong, properly balanced, tight, convenient, easy suc- 
tion. They have everything it takes to impress upon the 
user that yours is a quality product. 


A variety of colors, sizes, styles, shapes, materials are 
offered which give you the widest freedom of choice, to 
satisfy esthetic as well as practical considerations. Tell 
us about your needs and let us submit, without obliga- 
tion on your part, samples, suggestions, and prices. 





a Improved New Shape Bottle / 
= The New Modernistic ° 





The ‘‘New Perfection’’ dropper 
bottle now offers a distinctive new 
feature, a slightly concave back, 
to make the bottle lie flat, tace 
up, for greater speed in labeling. 
Front is designed to provide larg- 
est possible label space, so im- 
portant with such small bottles. 


We can supply you with a distinc- 
tive package without your going 
to mold expense, completely as- 
sembled, in four colors of glass, 
Amber, Blue, Clear or Green, in 
six sizes, 2 cc., 1-8, 14, 12, land 2 
ounces. 











PENNSYLVANIA GLASS PRODUCTS CO. 
410-412 N. CRAIG ST. PITTSBURGH, PA., U.S.A. 


“GLASS GOODS OF THE BETTER KIND’ 














BaPIivision OF UNIFEDRD STATES 


Naugatuck Aromatics © 


RUBBER COMPANY 


Manufacturers and importers of basic perfume materials for Perfumes, Cosmetics, Soaps, and Flavors 


NAUGATUCK AROMATICS is the sole representative in the United States 
for one well-known American aromatics manufacturer, and for three 


outstanding foreign houses. The Naugatuck Seal represents the service 
and facilities of these four firms in the United States. 





Naugatuck Aromatics has had an increasingly important part in the art of per- 





Naugatuck Chemical 

Division of United States Rubber Company ene., 
NAUGATUCK, CONN. 

Naugatuck Chemical manufactures a high and uni- 
form quality of fine aromatic bases. Among the more 
important products are— 


ALDEHYDES .... %a@”. . Aliphatic 

AMYL CINNAMIC ALDEHYDE . A pure product 
TERPENYL-GLYCOL .. . . Light flowery note 
WVIOLEYS 2 2a. 8 


Our trade name for lonones. 
They are specialties of the 
highest purity. 


) 


Pp 


C. A. P, P, (Compagnie Africaine des Plantes a Parfum), 
CASABLANCA, MOROCCO 

Laboratories and Plantations af Maknes and Marrakech, (Mo- 
rocco), and Labbe-Nadel (French Guinea). Branches: Nossi-Be 
(Réunion), Addis-Ababa (Ethiopia). 

This Company has established in various parts of 
Africa large plantations with modern distilling and 
extracting plants under European control. The best 
French and American standards are maintained. 
They are in a position to supply: 


ABSOLUTES . . . Karo Karounde, Mimosa, Oak Moss, 
Rose Morocco, Ylang-Ylang Nossi-Be. 


OILS . . . . . « Basil, Chamomile Morocco, Cedrus At- 
lantica, Geranium Morocco, Petitgrain 
French Guinea Bigarade, Lemon and 
Sweet Orange, Sweet Orange French 
Guinea, Ylang-Ylang Nossi-Be. 


TERPENELESS O/JLS . Cedrum Atlantica, Lemon, Sweet 
Orange. 


CWVET. . . « « « Ethiopia. 


153 WAVERLY PLACE 


440 W. WASHINGTON STREET, CHICAGO, ILL. °* 


fumery, and offers exclusively the service and facilities of these Companies: 





Bruno Court 


GRASSE, FRANCE 


For over 125 years this House has maintained its 
name for exceptional high quality and reliability in 
supplying specialties and bases for the creation of 
perfumes and of odors for cosmetics. 


FLORAL PRODUCTS. . . « Pomades, Concretes, and Ab- 


solutes. 


ESSENTIAL O/JLS . . . . . Geranium, Lavender, Neroli, 
Patchouli, Petitgrain, Vetivert. 


RESINOIDS . . . . . . . Labdanum, Moss S, Orris, 
Vetivert. 


© 


Laboratoires Louis Bornand 
PARIS, FRANCE 


This firm maintains modern laboratories for the pro- 
duction of aromatic chemicals. It has made many 
valuable unusual contributions to the art of modern 
perfumery with outstanding specialties as: 

@ DIASMOL 

@ DIMETHYLOCTANOL 

@ NOVELIONE 

@ NOVOTONKA 

@ AMBRE L. B. 


@ DIANINE L. B. 


@ LILAS 10 


NEW YORK, N.Y. 
H. M. ROYAL, Inc., 4814 LOMA VISTA, LOS ANGELES, CALIF. 
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SCORN AN Sw — 


Romance of Cosmetic Raw Materials 17 


AT A GREATLY 


REDUCED PRICE! 


Thanks to the exceptional demand, **Truth About Cosmetics’? by McDonough 
is now in its second printing. This has enabled the publishers to offer this 
work in the same fine binding, same quality paper and typography at 


ONLY 83.00 per copy 


(Formerly $5.00 


Here is the answer to the ava- 
lanche of criticism directed against 
the cosmetic industry during the 
period when it became popular to 
‘*smear’’ business. 


A searching and critical analysis of 
cosmetics and cosmetic action. A dis- 


TRUTH 
ABOUT 
COSMETICS 


by 


Beautifully Bound 


cussion of every type of cosmetic, their 
chemical character, their use and 
established cosmetic value. 


Written with the restraint and 
clarity of the true scientist, Dr. 
McDonough gives the reader a realistic 
picture of cosmetic values and a 
wealth of interesting information. 


Sequen ce of Chaplers 


Hair Dyeing 


Benefits of Cosmetics 11 Foundation For Make-Up 21 Permanent Waving Solutions 
History of Cosmetics and Perfumes 12 Make-Up Preparations 22 Scalp Disorders 

The Skin 13. Face Powders 23 Oral Preparations 

The Skin, Continued 14 Acne and Preparations 24 Sweat Glands and Preparations 
Allergy 15 Pigmentation and Surface Stains Preparations 25 Soap and Bath Preparations 
Cosmetic Dermatitis 16 Nails, Hands and Arms 26 Perfumes 


27 Beauty Preparations for Men 
Obesity-Treatment and Preparations 


Cosmetic Colors 18 Other Hair Preparations 28 
Cold Cream and All-Purpose Creams 19 Superfluous Hair Removal 29 Beauty Shop and Operator 
10 Creams and Lotions 20 Permanent Waving of Hair 30 Cosmetic Publicity 


THE DRUG AND COSMETIC INDUSTRY 
101 West 31st St., New York City 


Please send me at once ‘““Truth About Cosmetics” at the new low 


price of $3.00. 


MMMNIR TR MRM enter 28. Ds a Joss case Dial KO BCs age Rea 





“Truth About Cosmetics” 


NEW PRICE $3.00 


(POSTPAID) 


EVERETT G. McCDONOUGH, Ph.D. 


520) Pages 





ations 





YOU 
GO 
AFTER 
SALES 


AND 
SALES 
GO 
UP! 


When ALLIED 
does your manufacturing... 





Allied supplies formulas that give Allied buys on a big scale and at Alliedreduces yourshipping costs. 
consumers complete satisfac- lower prices. Newest automatic Our plant, containing a post of- 


tion, or checks your formulas... machinery further reduces your fice and express agency, is near 
to insure maximum repeat sales_costs...and protects you from principal markets. Combination 
and larger profits for you. the danger of delays. shipments save money. 





Why have leading cosmetic houses turned their on increasing their sales! Allied can reduce your 
manufacturing over to Allied? They have found  costs...and help step up your sales. Find out how. 
that Allied helps them increase profits by decreas- Phone, wire or write to Mr. A. D. Henderson, 
ing costs. And—their important executives...their Allied Products, Inc., 30 Rockefeller Plaza, New 
key men...can now concentrate time and energy York. Telephone: COlumbus 5-6820. 


PRIVATE BRAND MANUFACTURERS OF: TALCUM POWDERS « DUSTING POWDERS « FACE POWDERS + PERFUMES 
TOILET WATERS + SACHETS - MANICURE PREPARATIONS + CREAMS «+ LOTIONS « DEODORANTS + DENTIFRICES 
BATH SALTS +, HAIR AND SCALP PREPARATIONS . * SHAVING PREPARATIONS «+ _ SKIN TONICS 


*. 


ALLIED PRODUCTS, Inc.- 30 ROCKEFELLER PLAZA, N.Y. C. 
PLANT AND LABORATORIES: SUFFERN, NEW YORK 
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Another Factor in 


NAIL ENAMEL 


Correct Pigmentation means everything in producing 
QUALITY CREME NAIL ENAMEL 


a ii 4 e e e 


It is not only essential, but it is 
necessary that your supplier 
Grind, Micronize and otherwise 
Process the Pigment going into 


such an important product as 
NAIL ENAMEL 


Machinery, Skill and Laboratory Control 
are the three Essentials for producing an outstanding 


FINGER NAIL ENAMEL 


There is only one way to get a GOOD NAIL ENAMEL and 
that is—get one produced in a GOOD PLANT, having all 
the facilities for manufacture, and backed by Laboratory 
Control and Research. 











Superior 
NAIL ENAMEL 
Makes 
SALES 


Adds 
PROFITS 





If Durlin cannot 
do it in Lacquer 
it cannot be done 


Quality counts—it brings Repeats—it builds Business 


THE DURLIN CORPORATION 


The Most Experienced Producers of Nail Enamel 


Il WEST 42nd ST. NEW YORK, N. Y. 
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SUNAROMES produce) effective, exqui- 
sitely scented sun tan preparations in a 
simpler, modern, more economical way. 
All that you, the manufacturer, have to do 
is dilute SUNAROME Perfume with the 
medium you prefer... be it water-gum, | 
water-alcohol, water alone, liquid cream \ 
base, mineral oil, fatty oils jor mixtures of \ 
the above. The perfume compound itself \ 
(SUNAROME) acts as an effective screen- 


ing agent} 


| 


SMISSI 


\ 
\ 
\ 


SUNARO 

| \ 
| \ \ \ (Trade Mark Applied for) pacts, and 
PERFUMES THAT SCREEN\ OUT BURNING RAYS \ 





FOR THE FIRST TIME, 
A PERFUME COM- 
POUND ACTS AS ASUN- 
SCREENING AGENT 






TRAN 


THESE 














RAYS 
STOPPED 
y 


B 
SUNAROMES 
\ 240, 260 2 









as 
300 320 340 


WAVE LENGTH. MILLIMIC 





380 400 


\ S 


\ 
\ 


™~ 


\ 


Proven elfecti ve, 
not only \by a 
spectro-phato- 
meter, but also hy 
actual ests unde 

the sun in various 





seasons. 
‘ 


REMEMBER! SUNAROMES are not chemicals with un- 
appealing odor,\bul scientificallycompounded, non-irritating 
perfumes that are solu- 


_ ble in water, alcohol or 

\\oil . . . giving positive 
protection against the 
su’ s burning rays. 


SEND FOR SAMPLES 


CHEMICAL COMPANY, INC. AND \DESCRIPTIVE 
BOOKLET NOW! 


603 Johnson Ave., Brooklyn, N. Y. 


Manufacturers of AROMATIC CHEMICALS, NATURAL 
DERIVATIVES, PERFUME OILS, ARTIFICIAL FLOWER 
AND FLAVOR OILS. 


STOCKS CARRIED IN PRINCIPAL CITIES 
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INFORMAL CATALOG PAGES 


No. 4 of aseries being published to facilitate your selection of the 
right stock bottle for your particular need. We suggest you file 


this page for further reference. New sizes are constantly being 


added to our line. If you want a size not listed for any style illus- 


trated, ask us for price quotation on your requirements. 


STYLE 368 TALL 
—Available in Seven Sizes 
DESIGN PATENT 107,225 
415-15 mm. 
410-18 mm. 
410-18 mm. 
410-20 mm. 
410-22 mm. 
410-22 mm. 
410-22 mm. 


1 ox. 
2 Oz. 
3 oz. 
4 oz. 
6 oz. 
8 oz. 
16 oz. 


STYLE 368 SQUAT 
—Avvailable in Three Sizes 
DESIGN PATENT 107,225 
425-13 mm. 
425-13 mm. 
410-20'mm. 
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STYLE 389—Available in Three Sizes 
DESIGN PATENT PENDING 


1 dr. 425-8 mm. 
2 dr. 425-10 mm. 
4 oz. 410-18 mm. 


STYLE 369—Available in Two Sizes 


DESIGN PATENT 99,064 
3 oz. 410-20 mm. 
oz. 410-20 mm. 


STYLE 382—Available in Two Sizes 
DESIGN PATENT 102,636 


400-20 mm. 
400-22 mm. 


*Not regularly carried in stock. Ask us for 
quotations. Sizes illustrated are underlined. 


LOWREY Glass Co. 


FACTORY AND MAIN OFFICE: BALTIMORE, MARYLAND a 
NEW YORK OFFICE: 500 Fifth Avenue, Phone: Chickering 4-0592 < 


CHICAGO OFFICE: 1502 Merchandise Mart, Phone: WHitehall 4326 
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Aluminum Chlo- 
ride: Unusual 
purity for mini- 
mum irritation. 


Potassium Sulfite: 
A product of excel- 
lent quality and 
uniformly high assay. 





Aluminum Sul- 

focarbolate: The 

new deodorant 
chemical. 


Magnesium 
Stearate: |mpal- 
pable fineness 
and smoothness. 


UFACTURE 


Zinc Stearate: 
Fine, white, bulky. 
Olvicelaul Nam elle lare, 
absolutely gritless. 


Tannic Acid: Excel- 
lent solubility. Made 
from finest, selected 
Chinese Nutgalls. 
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MALLINCKRODT MAKES 


THE SPECIAL Grape you NEED IN BISMUTH COMPOUNDS 


--- Various Bulks Developed to Meet Special Demands 


When it comes to Bismuth Com- 
pounds, Mallinckrodt meets — often 
anticipates — the special needs of 
pharmaceutical manufacturers. Vari- 
ous bulks developed by M. C. W. 
laboratories are now in regular use 
nationally. Softness of texture and 
constant chemical and physical char- 
acteristics are combined with ex- 
treme bulk and fineness of particle 


size. Such qualities result in Bismuth 
Compounds that give more thorough 
dispersion and adherence to mem- 
branes of the intestinal tract. 


At the service of pharmaceutical 
and cosmetic makers:— Mallinckrodt 
Bismuth Subnitrate, Subcarbonate, 
Subgallate, Salicylate, Subsalicylate 
and Oxychloride. Tell us about your 
special bulk requirements. 


WRITE FOR THE MALLINCKRODT INDUSTRIAL-PHARMACEUTICAL PRICE LIST 


CHEMICAL WORKS | 





2nd AND MALLINCKRODT STREETS, ST. LOUIS, MO. 
70-74 GOLD STREET, NEW YORK, N. Y. 


CHICAGO e PHILADELPHIA e MONTREAL e TORONTO 


MAKERS OF FINE CHEMICALS SINCE 1867 
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T= Federal Trade Commission is rapidly finding new methods 

of enforcing the Wheeler-Lea Act against this industry in 
a manner not contemplated by the industry at the time that 
advertising control was given to the Commission. Recently 
the Commission obtained an injunction against the manufac- 
turer of a weight reducing preparation containing dinitro- 
cresol which prohibited the manufacturer from merchandising 
his product pending the decision of the Commission. No one 
raised an objection in this particular case because the product 
was extremely dangerous to health and should not have been 
on the market. 


| having realized that this power was available, the Com- 

mission is evidently planning to use it more extensively, 
and there lies the danger. For none of the drug manufacturers 
can forget the tremendous power which the Food and Drug 


Administration had when it threatened multiple seizures of a 
drug product which would put the manufacturer out of busi- 


ness. Much of the time spent in compromising the terms of the 
new Food, Drug, and Cosmetic Act was spent in limiting the 
power of the FDA in multiple seizures. 


ow, however, the drug manufacturers—and the cosmetic 

manufacturers too—awake to find the F.T.C. wielding a 
similar sort of power in control over advertising. Unless a 
manufacturer is willing to yield to the Commission’s demands, 
an injunction can be obtained that will stop the advertising 
and merchandising efforts until such time as the Commission 
has had time to take all the evidence it needs, argue the case, 
and come to a decision whether a cease and desist order is to be 
issued or not. 


AFTER all there can exist considerable difference of opinion 
as to whether or not a product is dangerous to health, but 


a judge would probably err on the side of protecting the public 


and aiding the Commission. And if the Commission attempts 
to make any widespread use of this new scheme, we can see 


plenty of headaches ahead for manufacturers in this industry. 


The Drug and Cosmetic Industry 
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B.T.C. ATTACKING DRUGS 


i line Federal Trade Commission is bearing down upon 
manufacturers and advertisers, particularly of 
drugs, cosmetics and foods, by means of the injunction 
process authorized under the Wheeler-Lea law pro- 
hibiting false advertising. This brand-new method of 
regulating the drug and cosmetic industry promises to 
take up a great deal of time and effort on the part of the 
Commission and its staff and, naturally, of the indus- 
tries concerned and their representatives. A number of 
injunction proceedings have been recommended to the 
Commission dealing with the advertising of such 
articles as fat reducing preparations, and cures for 
arthritis, rheumatism, cancer and stomach ulcer. 

The Commission has been successful in its first trial 
of the injunction provision of the new law in a case 
against Harry Gorov, trading as Isabella Laboratories, 
and against Hartman Wholesale Drug Company, Inc., 
and eight other Chicago drug concerns involving an 
anti-fat known as “281”, which is alleged to be in- 
jurious to the health particularly in causing cataract on 
the eye by reason of its dinotrocresol content. The 
federal district court at Chicago granted preliminary 
injunction forbidding the respondents to advertise 
"281." Twelve days later the Commission issued a 
formal complaint against the Chicago group charging 
it with false, misleading and untrue advertising and 
other acts and practices to the prejudice of the public. 
On January 7, last, the Commission issued its findings 
of fact and conclusions of law and an order against the 
respondents to cease and desist from advertising that 
“281” is prescribed by physicians and that no ill effects 
are experienced from its use, unless the ads state that 
use of the preparation under customary and usual con- 
ditions may be injurious to the health of the user by 
causing impairment of eyesight and in other ways 
injuring and impairing the functions of the body. This 
order was to become effective early in March, unless the 
respondents appealed to the courts. 

Meanwhile, in endeavoring to enforce the Robinson- 
Patman anti-price discrimination law the FTC, by 
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agreement with respondents, has been taking testimony 
in half a dozen or more cases involving cosmetic manu- 
facturers, in order to determine, if possible, whether the 
price discriminations charged against them by the Com- 
mission was justified by differences in costs of doing 
business with their The respondents 
against whom complaints were issued in 1936 include 
Bourjois, Coty, Hudnut, Elmo, Primrose House, Eliza- 
beth Arden and Charles of the Ritz. 

A third line of FTC activity concerning the cosmetic 
industry relates to a trade practice conference in- 
augurated with the toilet goods and cosmetic group 
some two or three years ago. Henry Miller, Assistant 
Chief of the Trade Practice Conference Division of the 
Commission, states that further developments in regard 
to this matter have been delayed by passage of the new 
food, drug and cosmetic law. Mr. Miller stated that it 
was not wished to do anything in the Trade Practice 
Conference that might interfere with the new law. It 
is pointed out that the latter brings cosmetic manu- 
facturers under regulations concerning misbranding, 
labeling, etc., some of which practices might be covered 
under Trade Practice Conference rules. General regu- 
lations have been issued by the Department of Agricul- 
ture which become applicable when the new law goes 
into effect June 25, next. While it might be inferred 
that nothing further will be done in regard to the toilet 
manufacturers’ trade practice conference until the new 
drug and cosmetic law and regulations become effective, 
it is stated at FTC that the next step is up to the 
industry, if it wants to put through such rules. 

A number of additional injunction cases involving 
drug and cosmetic products have been in process of de- 
velopment in the Commission organization with every 
prospect of action in the near future. In this connec- 
tion it is learned that the Commission has been de- 
veloping a new method of handling this line of work so 
as to speed up attainment of results. Under the new 
plan, field agents of the Commission are instructed, 
where they see evidence of false advertising of foods, 


customers. 
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drugs and cosmetics that may be injurious to health, to 
obtain promptly affidavits to support a complaint and 
injunction proceedings on the part of the Commission. 
Until recently the practice had been for field agents to 
report back to the Commission in Washington any such 
suspicious case and await instructions from the National 
Capital. This made for delay and also increased ex- 
pense, due to the necessity of sending the field agents 
back onto the ground again to obtain evidence. 

Among the products, alleged false advertising of 
which has been recently engaging the consideration of 
the Commission, with a view to instituting injunction 
proceedings are: (1) drug compound alleging to be a 
cure for the liquor habit which contains injurious in- 
gredients; (2) injurious hair dye; (3) saline laxatives 
represented as overcoming excess acidity; (4) denti- 
frices represented as beneficial because they contain 
milk of magnesia; (5) so-called diabetes remedies con- 
taining bromides in harmful quantities; (6) nail polish 
removers alleged to benefit the nails because containing 
olive oil; (7) facial creams represented as skin foods; (8) 
drug preparations containing acetanilide and other 
ingredients that may be injurious; (9) distilled herbs 
represented as effective and safe for treatment of chills 
and fever; (10) drug compounds containing strychnine 
and nux vomica represented as safe and effective tonic 
health building agent; (11) devices and medicines 
represented as effective cure for hernia; (12) devices 
represented as beneficial in the treatment of prostrate 
gland troubles; (15) contraceptive jellies and devices 
alleged to be safe and effective. 

Although FTC has established its own Medical 
Division in charge of Dr. Miller, it has never estab- 
lished its own laboratory. Laboratory analyses have 
been obtained by FTC, to assist it in passing upon the 
merits of food, drug and cosmetic advertising, from the 
Food and Drug Administration, Public Health Service, 
National Institute of Health. Other scientific tests 
have been made by the Bureau of Standards. On ac- 
count of the large amount of work done by the latter for 
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AND COSMETICS 


By H. C. HALLAM 


FTC, the Budget Bureau has decided that a special 
fund of $20,000 per year should be made available for 
transfer by the FTC to the Bureau of Standards to re- 
imburse it. The new Medical Advisory Section, under 
the Budget plan for the fiscal year beginning July 1, 
gets two medical assistants and two clerks and an in- 
creased allowance for miscellaneous expenses, making a 
total of $36,260. The Budget Bureau and Congress 
had approved total appropriations of $2,324,000 for the 
Commission for next fiscal year, as against requests sub- 
mitted the Commission totaling $2,792,100. The ap- 
propriation for the current fiscal year, 1939, was $2,- 
195,700, which is being increased about $130,000 for 
next year. 

Increased funds were believed to be needed owing to 
increased work under the Wheeler-Lea law, the Robin- 
son-Patman anti-price discrimination law and other 
fields of activity in which Federal Trade engages. 
Under the Robinson-Patman law Commission officials 
say more difficult cases and questions have been arising, 
which cases require more detailed investigation and 
analysis than those involving misrepresentation, lot- 
teries or similar breach of law. The issues involved 
under the Robinson-Patman act, it is pointed out, are 
whether price discriminations work an injury on com- 
petition, whether payments or facilities are available to 
all on proportionately equal terms, or whether brokers 
control by a buyer receiving commissions from a seller 
without rendering service to him. The market effects 
of a whole price structure must often be examined by 
Commission experts and since the law permits price 
discriminations to be justified by differences in cost of 
manufacture, distribution or selling, economic and ac- 
counting analysis of the competitive situation and the 
seller’s costs must be made. Quantity discounts, adver- 
tising and brokerage allowances must be examined 
into, which requires study of books of accounting and 
operating records regarding details of production and 
selling methods. 

Up until December the Commission had docketed 
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383 applications for complaints under the Robinson- 


Patman law and had issued 54 complaints. Two 
hundred forty-seven cases were still pending. Besides 


the more or less formal cases, Commission officials say 
that during the early months of the Robinson-Patman 
Jaw hundreds of manufacturers and others voluntarily 
changed their price policies in an effort to conform with 
the law. An average of 400 inquiries a day on the sub- 
ject were received by the Commission for a considerable 
period. Commissioner Davis says that the situation 
has reached a point now where there are relatively few 
price discriminations in violation of the law. State 
boards have been working in cooperation with the FTC 
in dealing with such matters. Whereas formerly dis- 
crimination in discounts reached as high as 25 or 50 per 
cent. between the customers of some concerns, the only 
discriminations coming to the attention of the Commis- 
sion nowadays are, generally speaking, small, said Mr. 
Davis. He emphasizes that price discrimination would 
not be justified for better credit rating. 

Cases coming to the attention of the Federal Trade 
Commission involving drugs, cosmetics, foods and de- 
vices run well up into the hundreds annually. In nine 
months, ending with December last year, the grand 
total was 570 such cases instituted, of which 209 were 
closed and 361 still pending. The cases instituted in- 
cluded 102 preliminary inquiries, 333 applications for 
formal complaints and 135 public proceedings. The 
total number of drug cases started was 156 and the 
total number of cosmetic cases was 153. 

As is well known to the trade, the Wheeler-Lea law 
contains special sections specifically applying to foods, 
drugs, devices and cosmetics. Under these sections it 
was made unlawful for any one to disseminate or cause 
to be disseminated false advertisements through the 
mails or in interstate commerce for the purpose of in- 
ducing or which is likely to induce the purchase of com- 
modities in the classes named. It was also made unlaw- 
ful actually to induce the purchase of foods, drugs, de- 
Vices or cosmetics in interstate commerce by means of 
false advertising. Such advertising was declared to be 
an unfair act or practice under the Federal Trade Com- 
mission law and the Commission was authorized to 
start injunction proceedings in the federal district 
courts against such advertising pending issuance and 
disposition of a formal complaint. 

The FTC law was strengthened in various other ways 
under the Wheeler-Lea act. Although the Commission 
has no power to impose penalties, its cease and desist 
orders become final after 60 days from date of service 
unless the respondent in the meantime appeals to the 
federal circuit court. When the order does become 
final, a violation of it subjects the respondent to a 
penalty of $5,000 fine. 

As a result of the 60-day clause in the Wheeler-Lea 
law, it appears that many more respondents are appeal- 
ing to the courts against orders of the Commission than 
was formerly so. Whereas a year ago, approximately, 
there were 12 such cases pending in the courts, more re- 
cently there were 40. Thirty-four of these have arisen 
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since passage of the Wheeler-Lea law, and as a direct 
result of the provision of that measure that Commis- 
sion’s orders become final in 60 days in the absence of 
appeal. 

Activities under the Wheeler-Lea law were increased 
by the provision that the factor of competition need not 
be proven by the Commission. This is the result of the 
amendment which prohibits unfair or deceptive acts or 
practices in commerce. Commission officials believe 
that as a result of its jurisdiction being broadened, in 
the manner above indicated, its work and activities are 
bound to continue to increase materially, as they have 
during the last few months. 

Besides cases based on economic factors, practices 
opposed to good morals are involved in many cases 
charging false and misleading advertising in its myriad 
phases, misbranding, disparagement of competitors’ 
business or production, espionage, bribery of employees 
of competitors, passing off of goods or name. Among 
the cases classified as against public policy may be men- 
tioned such as involve price fixing agreements, boy- 
cotts, and combination in restraint of trade, over all of 
which the Commission’s jurisdiction extends. 

Whereas some members of Congress have had _ the 
impression that the Federal Trade Commission on its 
own initiative undertakes to supervise or police adver- 
tising, Commission officials point out that it has not the 
power to censor or supervise advertising; that it can 
only tell the advertiser in a proceeding before it what 
he cannot do, but it cannot act as supervisor of the ad- 
vertiser. Some Congressmen have indicated and be- 
lieve that the Commission should exercise stricter con- 
trol over radio advertising in view of the fact that a false 
advertising statement may be made on the air and may 
attract the attention of many persons and result in 
large sales of a product involved, but once such a state- 
ment is made, it is gone. In reply to this suggestion, 
Commissioner Davis admits that several million adver- 
tisements or broadcasts are made annually and it is a 
tremednous job to attempt to prevent all false adver- 
tising on the air. Although the Commission reviews 
thousands of radio continuities, Mr. Davis admits that 
the Commission “‘just scratches the surface as best we 
can.” Commissioner Ferguson says that it might be 
possible to follow local stations’ broadcasting, but it 
would be a very large task. 

Price fixing cases have for many years represented an 
important class of FTC activities. During the past year 
approximately 20 complaints and 15 orders were issued 
by the Commission involving collusive fixing or main- 
tenance of prices. Some of these involved alleged com- 
binations and conspiracies resulting in price fixing and 
enhancement and similar restraints of trade affecting 
such commodities as gauze bandages and similar prod- 
ucts, medical and _ scientific books, malt, calcium 
chloride, liquid chlorine, liquefied hydro-carbon gas, 
liquor, fireworks, etc. Recently Commission Examiner 
Keenan has been conducting extensive hearings in 
Washington for several weeks in a case involving 

(Continued on page 291) 
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THE MENTHOLS 


By H. B. GLASS, Ph.D., and A. RICHARD BLISS, Jr., Ph.D., M.D. 


ik SEEMS that many of those who are engaged in the 
manufacture of pharmaceutical and cosmetic prep- 
arations which depend in part on menthol for their 
activity, are unacquainted with the fact that there are 
‘“menthols and menthols.” The literature on menthol 
which is most commonly consulted is limited largely 
to considerations of ‘“‘Menthol, U.S.P.,’’ which is de- 
fined as “An alcohol obtained from oil of peppermint 
or other mint oils or prepared synthetically.” The 
impression has been made in many manufacturing 
quarters that there are two menthols, viz., (1) “natural 
menthol” and (2) “‘synthetic menthol,” and little at- 
tention has been paid to the fact that there are eight 
possible menthols, and that six of them have been iso- 
lated and characterized. 

One major objective of the investigations carried out 
by the authors was the establishment of any possible 
differences in the pharmacodynamic activities and in 
the toxicities of these menthols which might influence 
their uses as ingredients of such preparations as oint- 
ments, creams, lotions, mouth washes, dusting powders, 
tooth pastes, shaving creams, douches, nasal sprays, 
cough drops, etc. Through the courtesy of a manu- 
facturer*, generous supplies of the menthols used in 
these studies were obtained. 

Until recently the world supply of menthol was ob- 
tained from Japanese peppermint oil produced from 
mentha arvensis. Numerous attempts have been made 
to produce menthol from mint oil grown in other parts 
of the world, but the menthol content of these oils is 
too low to allow commercial production. A stereoiso- 
meric menthol, menthol is the well-known U.S.P. 
material. As a general rule, organic compounds con- 
taining an asymmetric carbon atom which occur in 
plants are found in the optically active state. Usually, 
only one stereoisomer of a given compound is found. 

Several synthetic menthols have been on the market 
for a number of years, but they have not been identical 
with the natural product, being optically inactive and 
of lower melting point than the natural product. These 


*Swann & Company, Birmingham, Alabama. 
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synthetic menthols also differ greatly from the natural 
in odor, taste and “‘cooling effect.”’ 

A very brief and uninvolved consideration of a 
portion of the chemistry of menthol will serve to ex- 
plain these differences. From the constitution of 
menthol as developed by Beckmann, Semmler, Wid- 
man and others', it is evident that menthol contains 
three asymmetric carbon atoms and is capable, there- 
fore, of existence in eight optically active forms. These 
forms having the same chemical constitution, but differ- 
ing in the spatial arrangement of groups around the 
asymmetric carbon atoms, are known as stereoisomers, 
or enantiomorphs. 

Stereoisomers containing one, and only one, asym- 
metric carbon atom show identical physical properties in 
the d- and [- forms, also in the dl- (racemic) form, except 
for their effect on plane polarized light. Likewise their 
chemical reactions are identical. Stereoisomers con- 
taining lwo, or more, asymmetric carbon atoms may 
differ from each other in their physical properties, such 
as melting point, solubility, etc., and their rales of 
reaction are different, although their chemical reac- 
tions are the same. Vapor pressures, however, appear 
to be independent of configuration in such closely re- 
lated molecules, and therefore their boiling points are 
very close together. 

Of the eight possible menthols, six have been isolated 
and characterized, the remaining two have not been 
prepared. 


*Stereoisomer Melting Point Specific Rotation 
if (oC) D 
d-menthol. . . ea ee 43 +50.1 
l-menthol... . be : 43 —49 44 
dl-menthol. . . 34 +0 
d-neomenthol. . . -17 +19.69 
l-neomenthol.... -19.72 
dl-neomenthol. .. . Pa 51 +0 
d-isomenthol. . . Sete 81.5 27.0 
Lisomenthol................ 80.5 -24.1 
dl-isomenthol............... Bae +0 


(1) For a discussion of this, with numerous references to the literature, see 
Simonsen, ‘‘The Terpenes’’, Cambridge Press 1931. 


*From Simonsen. 
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Synthesis of an organic compound containing an 
asymmetric carbon atom from materials which contain 
no asymmetric carbon atoms always produce equal 
amounts of the d- and /- forms, thus giving racemic 
mixtures. Because of this fact the synthesis of men- 
thol from such materials as thymol, cresol, and other 
benzene derivatives, etc., produces all eight stereo- 
isomers in equal quantities. Theoretically, it is possible 
to obtain one-eighth of such a mixture as the desired 
l-menthol. However, no workable method of separa- 
tion of /-menthol, or any other single isomer, from such 
a mixture of menthols has ever been found, (except 
to obtain minute quantities, to furnish theoretical 
proof). 

The use of a d-, or /-, form of an optically active raw 
material in organic syntheses usually results in a so- 
called “asymmetric synthesis” in which the stereo- 
isomers of the resulting compound (containing a new 
asymmetric carbon atom) are formed in unequal 
amounts. Thus, by using d-citronellal as the raw ma- 
terial for menthol a mixture of three menthols, in- 
stead of eight, is obtained. It is a fortunate fact that 
l-menthol is one of the three produced, and even more 
fortunate that the amount of /-menthol is greater than 
the amount of the other two isomers combined. It is 
because of this fact of fortune that the synthesis of 
l-menthol is possible. 


Comparison of the Three Stereoisomers 


The differences in physical properties may be seen 
from the table given. It is interesting to observe the 
difference in odors of the three stereoisomers; d-neo- 
menthol has a slightly musty, ““choking’’ odor; d-iso- 
menthol has a very faint camphor-like odor—almost 
odorless; /-menthol has a clean, ‘lifting’ odor very 
much like that of growing mint plants, quite different 
from that of the natural menthol from Japan. The 
Japanese menthol is crystallized from the natural mint 
oil,* and very appreciable quantities adhere to, and are 
occluded by, the menthol crystals. The odor of the 
Japanese menthol can be reproduced very closely by 
spraying /-menthol with approximately 0.03% of its 
weight of mint oil. 


The Menthols Studied 


U.S.P. Menthol obtained from oil of 





Menthol A: 


peppermint. 
Menthol B: Synthetic U.S.P. Menthol or / menthol. 
Menthol C: Liquid menthol consisting of approxi- 


mately 66% of /-menthol, 16°% of d-neomenthol, and 
16% of d-isomenthol. 

Venthol D: Liquid menthol **Extra” consisting of 
approximately equal quantities of /-menthol, d-neo- 
menthol and d-isomenthol. 

Menthol E: Menthol 30° obtained from liquid men- 
thol, “Extra” by distillation, and consisting principally 


* The following compounds have been indentified from mint oil: pinene, 
limonene, cadinene, phellandrene, menthone, menthyl acetate, isovaleric 
aldehyde and acid, cineol, ete. 
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of l-menthol and d-isomenthol contaminated with a 
small amount of d-neomenthol. Observed rotation, 
-11°. 

Menthol F: Liquid menthol consisting of a small 
amount of d-neomenthol mixed with /-menthol and 
d-isomenthol. Observed rotation, —5.5°. 

Menthol G: d-neomenthol. 


Menthol H: 


d-isomenthol. 


Effects on Human Skin 


Forty-three subjects of both sexes, ranging in age 
from 17 years to 45 years, and representing the various 
types of complexion and skin textures, were employed. 
Each menthol, in the form of a 20% solution in olive 
oil, was applied by brisk inunction for 15 minutes to 
the forearms of the subjects. Carefully measured quan- 
tities of the oily solutions were applied so that the 
quantitative factors were exactly the same. The sub- 
jects were unaware of the identity of the menthol each 
individual employed in each experiment. 

The intensity, rapidity of development, and dura- 
tion of (1) hyperemia, (2) a burning or smarting sensa- 
tion, (3) a sensation of coolness, and (4) partial anes- 
thesia or numbness were employed as the bases of com- 
parison because of the fact that these are the effects 
upon which the use of menthol in the types of prepara- 
tions referred to above depend. 

Menthols A, B, and C produced in the vast majority 
of subjects a more rapidly appearing, intense and last- 
ing sensation of coolness, followed by a somewhat 
slighter degree of numbness than the other menthols; 
and the smarting sensation and hyperemia produced 
were slightly less intense and lasting, and developed 
somewhat more slowly than the other samples. Be- 
tween menthol A and menthol B, on the one hand, and 
menthol C, on the other, the oily solutions of this men- 
thol concentration demonstrated practically no estima- 
ble differences. 

In the cases of menthols D, E, F, G, and H, the 
results obtained presented the reverse in intensity, 
rapidity of development, and duration of action when 
compared with menthols A, B, and C, in that a smart- 
ing sensation accompanied by hyperemia appeared 
more rapidly, and were more intense and of longer dura- 
tion; whereas the cooling sensation and subsequent 
numbness appeared more latent and of lesser intensity 
and duration. 

In no case did the local irritation pass beyond the 
rubefacient stage. It was noted that the youngest 
subjects, the females, those with soft finer skin textures 
—especially the blonde subjects, were more susceptible, 
and that with these types the hyperemia and smarting 
sensation were somewhat more pronounced, but con- 
sistent among the members of the same types and ages; 
this applied also to the duration of these actions. 
Urinalyses were made in the cases of a portion of the 
subjects in order to determine whether any of the 
menthols had been absorbed from the oily solutions ap- 
plied to the skin; the results were all negative. 
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Effects on Human Nasal and Oral Mucous Membranes 


Sixteen subjects of both sexes were employed. The 
several samples of menthol were applied separately 
in the form of (a) a 144% solution in light liquid petro- 
latum, (b) a 0.2% solution in the same solvent, and (c) 
a 0.1% solution in physiological salt solution, by means 
of a dropper or atomizer to the nasal passages, and the 
solutions permitted to run down into the throat. Ap- 
plications were made three times a day, and two-day 
periods were permitted to elapse between the applica- 
tion periods in order to insure complete recovery from 
any effects produced by previous applications. The 
same quantities of each of the solutions were used by 
all subjects. 

The 144% solutions of all the menthols in light liquid 
petrolatum were all irritating to the nasal and mucous 
membranes of all subjects, although menthols A, B, 
and C appeared to be a trifle less irritating than the 
others to several of the subjects. In the cases of the 
0.2% solutions of the menthols in light liquid petro- 
latum, menthols A, B, and C were non-irritating or 
almost non-irritating with most of the subjects, the 
remainder, D, E, F, G, and H seemed to be slightly 
irritating to most of the subjects. The 0.1% aqueous 
solutions were non-irritating to most of the subjects in 
the cases of menthols A, B, C, and F, but somewhat 
slightly irritating in the cases of the other menthols. 


The Toxicities on Albino Rats 


Pure bred, healthy albino rats, which were kept on 
the standard diet throughout the experimentation, 
were used. Equal numbers of the sexes were employed, 
and at least six adult rats of approximately the same 
age were employed in each individual experiment. 
Accurately prepared solutions of the menthols in U.S.P. 
olive oil were injected, and the quantities in milligrams 
per gram of rat required to produce marked symptoms 
of poisoning, as well as the quantities required to insure 
death, were determined and compared. All of the 
menthols studied are capable of producing the char- 
acteristic symptoms of poisoning when administered in 
adequate dosage, and will produce death when fatal 
quantities are injected. All samples produced the same 
types of symptoms. In the event the toxic dose was 
not too large (4 mgm. per Gm. of rat body weight), 
the animals recovered. The differences in rapidity of 
action and in toxic doses were rather slight. Toxic 
symptoms appeared somewhat more slowly with men- 
thols A, B, and C. From a quantitative standpoint, 
menthols A, B, C, D, EK, F and G seemed to be very 
slightly less toxic than menthol H. 


The Toxicities cn Rabbits 


Healthy adult rabbits of approximately the same 
age and weight were employed. Equal numbers of both 
sexes were used, and all animals were kept on the 
standard diet. The intravenous injection of the several 
menthols was followed by practically the same effects 
in each case, there being very little measurable quali- 
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tative or quantitative differences among the menthols 
studied. 

From the results observed in the cases of the experi- 
mental animals employed, it appears that from a prac- 
tical standpoint there is very little measurable difference 
in the toxicity of the several menthols investigated; 
they appear to be identical qualitatively, and even in 
the case of menthol H, as compared with the others, 
the quantitative difference in toxicity is very slight. In 
less than lethal doses there is very little difference. 
Practically no significance can be attached to the dif- 
ferences observed in the cases of both types of experi- 
mental animals. 

From the observed effects on the human skin it ap- 
pears that these menthols are qualitatively equal; but 
that in the event the “cooling effect” is of major im- 
portance in a preparation, menthols A, B, and C 
possess a slight advantage over the others: and in the 
event the local irritant properties are of major im- 
portance, menthols D, E, F, G, and H possess at least 
as light theoretical advantage. 

In view of the fact that there is an interesting dif- 
ference in the costs of the several menthols studied, it is 
obvious that the manufacturer who is interested in this 
item will investigate the practical adaptability of these 
menthols to his individual needs. 


F. T. C. Attacks 
(Continued from page 288) 


alleged resale price maintenance on liquor. During 
approximately six months of last year, the Commission 
docketed 4,286 applications on complaints and dis- 
posed of 2,788 under the various laws which it ad- 
ministers. 

For some time the Commission has had in mind an 
investigation of current methods of cost accounting 
and of the operations of state fair trade acts. A fund of 
$150,000 was provided for this work last year, but by 
agreement with Congressional committees concerned, 
the work was never undertaken in view of the fact that 
Congress directed a special investigation to be made of 
the automobile industry which has engaged much of the 
Commission’s attention. Commissioners state that for 
a long time they have felt the need for an investigation 
of cost accounting methods in order to provide a solid 
basis for its work in preventing illegal sales below cost, 
in approving trade practice conference rules against 
such illegal sales and in using cost accounting data dur- 
ing its general investigations. Administration of the 
Robinson-Patman act has made the need for this in- 
vestigation more acute, in the opinion of the Commis- 
sion. If the accounting study had been made, it is felt 
that something might have been done about the Coster- 
McKesson & Robbins matter before it was too late. 

Pointing out that 43 states have fair trade laws which 
have been given a federal application by the Miller- 
Tydings act in 1937, it has been stated that the need for 
investigation and study of these fair trade laws and how 

(Continued on page 305) 
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By FRANCIS CHILSON 


Industrial Consultant 


pale Laboratories for years has been the largest 
consumer of quinine in the world. The major por- 
tion of this quinine goes into the manufacture of 
Grove’s Bromo Quinine tablets which, with one possible 
exception, are the largest selling tablets in the world 
under one brand name. In addition to Grove’s Bromo 
Quinine, the company makes other tablets, one of which 
is a delicately tinted pink cold tablet; another is black 
laxative tablet; the third is a light yellow analgesic tab- 
let. Bromo Quinine is light tan. 

Of these tablets only Bromo Quinine and the pink- 
colored cold tablets are handled on a large tonnage 
basis. Bromo Quinine is a difficult tablet to manufac- 
ture because the formula consists of mixtures of very 
light medicinal powders together with a number of drug 
extracts and oleo resins. The compound is very sus- 
ceptible to moisture which causes the granulation to be- 
come sticky. Moreover, due to the quinine content of 
the compound, the tablet is extremely expensive, and 
dust loss represented a substantial item of cost. 

In modernizing the tablet making department, it was 
decided that dust had to be eliminated altogether and 
that the capacity of the department would have to be 
increased to provide for the phenomenal growth of the 
business. 

The procedure formerly observed in making Bromo 
Quinine tablets was as follows: The various ingredients 
in the formula, of which there are about a dozen, were 
weighed out into individual containers. Several lots of 
materials were weighed out at one time so that the 
chemist could inspect the ingredients and recheck the 
weights before each lot of material was made. Since no 
provision was made for controlling dust, the weighing 
room was necessarily very dusty. 

The weighed ingredients for each lot were dumped 
into a portable bin after the lot had been checked by 
the chemist. The ingredients then were mixed roughly 
with a coal shovel and scooped by hand into the feed- 
hopper of a pulverizer. This pulverizer was an antique 
specimen with a horizontal collection box and a more or 


TABLET MAKING AT 
GROVE LABORATORIE 





less efficient air release mounted above it. Passing the 
ingredients through a pulverizer served at once to mix 
and mill them intimately to assure a homogeneous 
mixture. 

The horizontal receiving box of the pulverizer then 
was pushed over to a mass mixer and the powder was 
scooped into it. Granulating solution was added in the 
mass mixer and after a period of mixing, the moistened 
mass was then transferred to a granulator and from this 
the granulation was collected on trays. In turn these 
trays were placed on portable drying racks and pushed 
into a large drying room. This drying room was fitted 
with exposed steam coils and equipped with an exhaust 
fan. The efficiency of this unit may be judged from the 
fact that it required thirty-six hours and upward per 
lot to dry the material, depending upon weather condi- 
tions. 

Following the drying operation, the trays of granula- 
tion were dumped on a large mixing table. Here the 
lumps were sifted out by hand and ground, the resulting 
Lu- 





product being added again to the regular batch. 
bricating materials were added and the entire batch 
was mixed by hand on the table and sifted. Following 
this operation, the granulation was scooped into barrels 
for transfer to the compressing room. The labor, in- 







convenience, and dust loss from this operation may 
easily be visualized. 




















On opposite page. is shown a close-up of 
the Bromo-Quinine equipment in the gran- 
ulating room of Grove Laboratories, show- 
ing also a portable hopper hoisted into 
position on the mixer. Picture at right 
shows battery of semi-automatic equipment 
for handling light colored tablets (at left of 
picture), and battery of equipment for 
handling Bromo Quinine (at right of 
picture), with truck dryers in the back- 
ground. Directly below is shown a close- 
up of mass mixer, showing weighing hopper 

note the dust-tight connections. At bot- 
tom of page is shown battery of dryers, with 
a floor scale in foreground for weighing 
trucks before and after drying. 


To change the condition, the first step was to design 
new truck dryers. These now consist of a battery of 
eight drying compartments equipped with adequate 
temperature controls and provided with air capacity of 
sufficient volume and velocity. Moreover, to permit 
the dryers to operate on a twenty-four hour basis, it was 
necessary to secure power and steam after the regular 
power plant was shut down at five o'clock. Power was 
provided by equipping the dryer fans with AC current 
purchased from outside sources. Steam was provided 
by installing a small household type oil burning boiler 
which is cut in on the steam line when the main steam 





supply is shut off for the night. The effect of this new 
drying equipment was to reduce the drying time of 
Bromo Quinine to an average of six hours per lot. The 
drying time of the pink granulation which must be 
dried down within a fraction of a per cent. of absolute, 
has been reduced to ten hours. As compared with 
forty-eight hours of drying time formerly, the difference 





in efficiency between well designed drying cabinets and 
the old fashioned drying room is manifest. 

The next step in providing modernized methods was 
to change the granulating equipment entirely and also 
to change weighing procedures. In place of the former 
equipment, a conveyor system has been installed which 
takes the powdered material from a preliminary mixer 
to a pulverizer and from there to a mass mixer. The 
procedure followed now in making a lot of Bromo 
Quinine tablets is as follows: 


The weighing room is equipped with a weighing table 
having a small balance for use in weighing out fractions 


of ounces and adjacent to it there is a platform scale of 
the latest type. Above the platform scale and the 
weighing table there is a high velocity dust hood. 

In the beginning of the weighing operation, a port- 
able hopper, with a conical bottom, equipped with a 
gasketed, clam-shell discharge gate and fitted with a 
lifting bail at the top, is pushed on the platform scale. 
The weight of this hopper is compensated for by push- 
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ing a tare button which returns the indicator on the 
weighing dial to zero. The several ingredients of the 
batch are weighed off by a workman under the imme- 
diate supervision of one of the control chemists who in- 
spects the material and checks the weights at the same 
time. This material is weighed directly into the port- 
able hopper. As each ingredient is added, the tare 
button is pushed, returning the indicating needle on the 
weighing dial to zero again. When all of the ingredients 
have been weighed into the portable hopper, it is 
covered and pushed outside for transfer to the granula- 
tion equipment. Several lots are weighed out in this 
fashion. 

The advantage of the method is that the danger of 
mistakes is eliminated because the chemist identifies 
the material, checks the weight, and sees it transferred 
into the portable hoppers. When he has finished check- 
ing a lot against his formula card, he knows definitely 
that all of the required ingredients have been put into 
the hopper together, so that there is no possible chance 
of omitting one in subsequent processing operations. 

When required for processing, one of the portable 
hoppers is rolled beneath an electric hoist mounted on a 
trolley which in turn runs on an overhead track. The 
portable hopper is lifted and transferred to a point 
directly above the powder mixer. By pressing a button 
the hopper is lowered directly upon a flanged door in the 
cover of the mixer which, incidentally, is tightly sealed. 
Since there is a gum rubber gasket around the outside of 
the portable hopper, the weight of the hopper and its 
contents is sufficient to effect a dust-tight seal between 
the gasket and the mixer cover. To control dust caused 
by the displacement of air in the mixer a duct connects 
the mixer with the main duct of the exhaust system. 
By opening the clam-shell discharge gate at the bot- 
tom of the portable hopper, the contents are discharged 
into the mixer without removing the cover of the hopper 
or tilting it in any way. The empty hopper is then re- 
turned to the floor. 

The lot in the mixer is thoroughly mixed for a definite 
period of time and is then discharged into a Redler type 
conveyor. This conveyor is tightly sealed to prevent 
dust leakage at any point and it serves to convey the 
material from the powder mixer up to a supply hopper 
mounted directly above the pulverizer. This supply 
hopper is designed to hold a full mixer charge so that 
the operation can be virtually continuous. The dis- 
charge gate of the pulverizer supply hopper is opened 
and the material passes through a high speed hammer 
mill into a collection bin forming part of the second 
conveyor. Air sucked in by the hammer mill and dis- 
placed from the discharge hopper is picked up by the 
dust collection system to prevent dust leakage into the 
room. 

The pulverized material then is conveyed to a weigh- 
ing hopper located directly above the mass mixer. A 
definite amount of the pulverized material is weighed 
into the mass mixer through dust-tight connections and 


the required quantity of granulation solution is added. 
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After appropriate mixing the granulation is transferred 
to an oscillating granulator and from there to drying 
racks as described above. This system is used for 
Bromo Quinine only because of the difficulty of cleaning 
the conveyors perfectly. Since Bromo Quinine is pro- 
duced in enormous tonnages, it justifies the mainten- 
ance of individual equipment to handle it. 

The dust collection system used throughout 
granulating department consists of a series of high 
velocity hoods wherever required; these being con- 
nected to a main duct which in turn is discharged into a 
centrifugal dust precipitator located in the basement of 
the plant. Since dust precipitation will remove only 
about ninety-five per cent. of the dust in air, it is neces- 
sary to filter the discharged air from the precipitator 
and, accordingly, a battery of replaceable air filters is 


the 


mounted on the discharge side of the precipitator. 
Through the use of the precipitator the dust from the 
various granulating operations which otherwise would 
be lost is recovered without contamination and can be 
utilized. 

To return again to Bromo Quinine: After the granu- 
lating operation, trucks are weighed on a platform scale 
and moved into the dryers. After the granulation has 
been thoroughly dried, the trucks then are rolled again 
across the platform scale and weighed so that the pre- 
cise amount of lubricants required can be determined 
without guesswork. The trucks finally are rolled to a 
dumping rack where the trays are dumped into portable 
hoppers like those mentioned above for handling the 
powder. These portable hoppers are picked up with an 
electric hoist and conveyed to a discharge port above a 
sifter. The properly sized granulation is discharged 
from the sifter into another protable hopper and the 
lumps pass off through the tailing spout into a collection 
bin from which they are ground in an adjacent grinder. 
The ground product is added to the rest of the lot in a 
portable hopper and this in turn is picked up by means 
of an electric hoist and conveyed to a mixer where 
lubricants are added. The mixer is mounted high 
enough so that it can be discharged directly into 
petrolatum drums which are used for conveying the 
granulation into the compressing room. It goes with- 
out saying, of course, that at all points in the lubricating 
and transfer equipment, means of collecting dust are 
provided and the exhaust ducts are hooked in with the 
main system. 

All other tablets are handled through a similar system 
located immediately beside the Bromo Quinine equip- 
ment. The only difference between this equipment and 
the Bromo Quinine equipment is that conveyors are not 
employed to transfer the material from one operation 
to another because of cleaning difficulties. The mono- 
rail system runs above all this equipment and portable 
hoppers are used for effecting transfers from one opera- 
tion to another. 

In a report’ Harry Sander, Production Manager, 
stated, “Equipment working perfectly without dust 


and a visitor can hardly tell that it is operating.” 


Mar. ’39: 44, 3 








ZINC COMPOUNDS 


FOR 


COSMETICS 





By JOSEPH KALISH 


. THE constant search for new raw materials with 
which to improve our products, we are too prone to 
minimize the value of what we already have. Let there 
be no mistake at this point: the editorial ““we’’ embraces 
the industry as a whole, not only this writer, for we have 
noticed this tendency in formulas submitted to us for 
criticism. A large proportion of the new items pre- 
sented to the manufacturers of cosmetics by reputable 
raw material suppliers are definitely valuable, since they 
permit the preparations of altogether new products or 
improve old ones, or lower their cost. Nevertheless, 
much European research is based less upon a desire to 
improve old raw materials than upon a desire to sub- 
stitute domestic synthetics for imported natural prod- 
ucts and conserve limited food supplies and foreign ex- 
change. This consideration is of no importance in the 
United States and our only concern is to get the best 
available raw materials for our products. The differ- 
ence is obvious in the products. 

The old standbys are so old and so completely ap- 
proved by usage, that they are seldom reviewed and 
their obvious merits described. With this feeling in 
mind, we recently investigated lanolin and in the past 
have studied the properties of beeswax, mineral oil and 
water mixtures. The various compounds of zinc, with 
their present and potential uses in cosmetic formulas, 
will be discussed at this point. 

First in importance is obviously zinc oxide. This is a 
brilliant white powder, soft, free from gritty particles, 
insoluble in water and alcohols, and completely free 
from heavy metals. Dense and light grades are avail- 
able, the latter being preferred for powders. Zinc oxide 
is not only non-toxic but it is also mildly astringent and 
antiseptic. To its value as a covering agent in face 
powders is thus added the qualities of helping to put 
the skin in good condition through astringent action and 
the additional antiseptic power supplementing the 
power of the skin in combatting potential infection. 

The covering power of zinc oxide is greater than that 
of the white lead commonly used in high grade paints 
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and is its most useful property in cosmetics. Adjust- 
ments in the concentration of the covering agent can 
easily be made to give a product suitable for various 
types of skins and this adjustment is at least as im- 
portant as changes in color to match skin tinting. Zine 
oxide is also free from the erratic adhesion sometimes 
shown by one of the suggested substitutes. This sub- 
stitute will adhere to the skin better than the other face 
powder constituents but also has the anomolous prop- 
erty of collecting in the small wrinkles and lines of the 
skin surface. The net result is an intensification of these 
lines which is highly unflattering and definitely adds 
age to the face of the user. 

Zine oxide, although neutral to all tests, will react 
with soaps and free acids to form zine compounds. This 
is responsible for the breakdown of stearate creams 
when zinc oxide is added to them and a completely inert 
white pigment must be used for giving opacity and 
covering power to the cream. 

Zine stearate is another popular insoluble zinc com- 
pound. It is white, light in weight, and causes other 
components of the mixture to adhere to the skin. It is 
also useful in holding perfume in powder mixtures, but 
its action in this respect is best supplemented by the 
addition of magnesium or calcium carbonates. It is 
bland and soothing, as well as lubricating and water- 
repellent, which makes it ideally suited for covering and 
protecting delicate skins. Zine stearate has been 
blamed for pneumonia that resulted when the powder 
was breathed into the lungs. We strongly suspect that 
any inert powder, inhaled in sufficient quantity, will 
have the same unfortunate effect and that zinc stearate 
may safely be considered inert and harmless. 

Calamine is zine oxide containing sufficient inert iron 
pigment to make a pink powder. No change results in 
the useful properties of the zinc oxide, but the powder, 
in lotions or ointments, is less conspicuous on the skin 
and thus more acceptable. Calamine, or another tinted 
zinc oxide might well be used as a protective agent against 

(Continued on page 305) 
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BEST 
PACKAGES 


AS HAS been our annual custom since 1932 when the 
award was first established, we are taking the 
occasion of the Wolf Award Contest to review the best 
drug and cosmetic packages introduced during 1938. 
The Wolf Award, contest for the benefit of any late- 
comers, is held each year under the auspices of the 
American Management Association in connection with 
the annual Packaging Exposition, also sponsored by 
that association. The packages entered in this contest 
are representative of all industry and represent every 
type of packaged product. Generally speaking a repre- 
sentative group of the best packages of this industry 
are entered in this contest and it is these packages 
which we review here. 

This year, for the first time, the number of entries 
from this industry was very small, there being, in fact, 
less than twenty companies represented, of which only 
four or five were drug manufacturers. In spite of this 
fact, two first prizes were awarded in this group. This 
represented a far better percentage than in years past, 
when the entries from this industry bulked large but 
the prizes awarded to them were few and far between. 
Perhaps the continual discouragement is responsible 
for the scarcity of the entries this year, or perhaps there 
just weren't so many good packages. The general level 
of all the packages entered from all industries was cer- 
tainly undistinguished enough and far below the 
standard set by previous years, in our opinion. 

The two prize winners from this industry were the 
Woodbury Face Powder Box and Marton Freres Sea 
Water Toiletries. The Woodbury box was awarded its 
first in the classification for “the most effective package 


employing a single color,” that is to say only one color 





printing in addition to the background color of the ma- 
terial itself. The Marton Freres packages were awarded 
first prize in the group for “*the most effective use of two 
or more packaging materials in one package. These 


same packages also won honorable mention in the 
classification for “the most effective family of pack- 


ages.” 

Although that ends the prize winners from this field, 
some of the other entries were worthy of a better fate. 
Calco’s *““Almol” and several new ones from Sharpe & 
Dohme, including ““Azomis,” “Caprokol’” were good 
looking packages in the modern manner while both 
Listerine’s shaving cream and tooth paste were good 
redesign jobs. Merck’s “pour-clean’’ bottle appeared 
in the consumer convenience group, while Harriet 
Hubbard Ayer’s bath luxuries especially was outstand- 
ing in the “most effective packaging of a combination 
sales unit” group. The Jergens suntan lotion showed 
effective use of design and color, while we still think 
that the cologne package of Roger and Gallet was as 
lovely a container as appeared anywhere during 1938. 

As might be expected, cosmetics were well repre- 
sented in the family entries. United Drug’s Bachellor 
Toiletries, Harriet Hubbard Ayer’s Yu family, the 
Windsor House lines, Leigh’s new line, Solon Palmer's 
“Ascot,” Marjorie Castle, and the Herb Farm lines 
were all stunning entries in this group. Most of these 
were also represented in the gift group along with 
Arden’s Christmas Bell but the prize went to a per- 
simmon box! 

And, in case you're interested, the Wolf Award went 
to a raincoat package which must have been a master- 
piece of ingenuity for it certainly was no beauty. 
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ASTRINGENT DRUGS 


By MILTON A. LESSER 


N° ONE will dispute the fact that the astringents 
are among the oldest and most valuable of thera- 
peutic agents. Nevertheless, despite their long and 
honorable history of usefulness in medicine and the 
allied fields, there still remains much to be learned 
concerning certain aspects of these drugs. It is yet to 
be agreed, for instance, whether astriction is due to a 
chemical or physical reaction with tissues.’ For this 
and other reasons it is somewhat difficult to give a 
correct definition of an astringent that will satisfy all 
views. Medical dictionaries say that astringents are 
drugs which cause contraction and arrest discharges— 
a rather all-inclusive definition. | Pharmacologists, 
however, more exact in their views, limit the astringents 
to those drugs which shrink or harden the tissues with 
which they come in contact, by inducing chemical com- 
bination of the drug with the tissue proteins and al- 
bumins to form albuminates. Adherence to this strict 
definition would eliminate a number of valuable drugs 
from the astringent group. To overcome this difficulty 
it has been suggested that the astringents be divided 
into two classes; the true astringents which are protein 
coagulants, and the pseudo-astringents which cause 
tissue contraction by mechanisms other than coagula- 
tion. This latter class includes such diverse substances 
as alcohol, water, epinephrine, epbedrine, resorcinol, 
dextrine and the like.” 

The true astringents can be subdivided into two 
groups—(1) the tannins and tannin- bearing vegetable 
drugs and, (2) certain salts of heavy, multivalent 
metals. These latter include salts of aluminum, iron, 
bismuth, zinc, copper, lead, silver, barium, etc. All of 
the true astringents possess certain properties in 
common. In direct contact with the tissues, these as- 
tringents combine with the proteins or albumins of the 
cells, coagulate and harden them in the process of pro- 
ducing albuminates. In the mouth, the astringents in- 
duce a feeling of constriction, dryness and roughness, 
and cause a sense of stiffness in the tongue and some 
loss of taste. Incidently, the effects of these drugs in 
the mouth is one of the best and most nearly accurate 
methods of measuring astringency. Almost all of the 
true astringents possess a certain degree of antiseptic 
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and germicidal action. This is particularly true of the 
metallic salts, though the tannins, in fairly high con- 
centrations, also have such properties. When em- 
ployed in too high a concentration or used too fre- 
quently, the astringents may act as caustics and ac- 
tually destroy tissue cells. It must also be emphasized 
that when improperly used, many of these agents are 
quite capable of inducing toxic symptoms. Each one 
of the metal salts has its own train of danger signals, 
which cannot be ignored when using these drugs as 
internal astringents. In therapeutics, these astringents 
find their greatest field of usefulness in forming pro- 
tective surfaces over wounds, ulcers and the like, in 
reducing inflammations and in lessening the secretions 
of certain organs. Almost all of these drugs likewise 
possess styptic properties.” 

It would not be an exaggeration to say that tannic 
acid is the most important of the astringents. Its value 
in the treatment of burns is in itself sufficient reason for 
this statement. Tannic acid (or tannin) is an amor- 
phous, light yellow powder which is derived prin- 
cipally from powdered nutgall or oak gall. The forms 
of tannic acid vary somewhat, however, depending 
upon the plant from which they are obtained. Accord- 
ing to Edmunds and Gunn,* when applied to a living 
mucous membrane, a dilute tannin solution precipitates 
a fine pellicle of mucous and protein, which protects 
the cells beneath and lessens their sensitiveness to ex- 
ternal stimuli. Stronger solutions may cause _pre- 
cipitation into the cells themselves and thus cause 
injury and irritation. Tannic acid is not very poisonous. 
Large doses, when ingested, may occasion some irri- 
tation or even nausea and vomiting. The acid apparently 
exercises no action after absorption and its effects are 
therefore limited to the point of application. 

Tannic acid preparations are applied externally in 
cases of excessive secretions such as in local excessive 
sweating from the axilla and from the feet, and in 
treating indolent or weeping ulcers. Occasionally the 
drug is used to harden the skin so as to prevent bed- 
sores or the like.” For such purposes aqueous solutions, 
the glycerite or an ointment of tannic acid may be 


used. It is also used to check excessive secretion and 














swelling of mucous membranes of the nose, mouth and 
throat. An interesting preparation of this kind is the 
following astringent snuff to reduce swelling in the 
nose in case of rhinitis:® 

RE itor ef gt hen ee a 
OLE POC ne ee 0.10 Gm. 
ETT ETO OI Fe 3.00 Gm. 
In the form of suppositories or ointments, tannic acid 
is used to shrink small hemorrhoids, to stop hemorr- 
hoidal bleeding and to treat rectal prolapse. It is fre- 
quently given as an astringent irrigation in the colon 
and vagina. The following is a typical preparation for 
making astringent douches. 


0.10 Gm. 


CSUR ee oc Ue hae 30.0 
ESIC (6) 0 | neta ae meet ee ee Rr et 30.0 


(Use a tablespoonful to a 2 quart douche) 

The astringent action of tannic acid is of great value 
in the treatment of certain forms of diarrhea. In 
modern methods the drug itself is seldom used since it 
may upset the stomach and form albumins before it 
reaches the intestines. To overcome this action and to 
avoid such effects as gastric irritation, nausea and even 
vomiting, has led to the development of tannin com- 
pounds which are insoluble in the acid of the stomach 
but which are slowly soluble in the alkaline intestine. 
Among the intestinal astringents made in attempts to 
meet the desired conditions, are: acetyltannic acid, 
albumin tannate, tannin caseinate and certain other 
compounds such as bismuth salts of tannic acid and 
the like.’ In these preparations the tannic acid is in 
comparatively firm combination with the rest of the 
molecule and is not freed in the stomach, but is broken 
up in the intestine to release the astringent tannic acid. 
These sparingly soluble tannic acid preparations are 
particularly valuable in treating the diarrheas of 
children. 

The incompatibility of tannic acid with a larger 
number of heavy metal salts and alkaloids is used in the 
treatment of poisoning by these substances. The pre- 
cipitation of these toxic materials in the stomach by 
means of the acid is only a temporary expedient how- 
ever, since the precipitate is gradually dissolved in the 
gastric juices. The administration of tannic acid must 
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be, therefore, immediately followed by evacuation of 
the stomach. 

The most important, most firmly established use of 
tannic acid is of course, its employment in the treat- 
ment of burns. Thanks to the work of Davidson,” the 
procedure has been fairly well standardized. The 
Davidson treatment, slightly modified consists essen- 
tially of preliminary treatment to combat shock, ease 
pain, avoid dehydration, the cleansing of the wounds 
and the opening of blisters. The area is then sprayed 
with a freshly prepared five per cent. solution of tannic 
acid. The spraying is repeated every fifteen minutes 
until a dark mahogany-colored coagulum forms. This 
takes between ten and eighteen hours. Heat is provided 
by means of electric lamps which serve not only to keep 
the patient at the desired temperature (90°F.) but also 
hastens drying and tanning.” The advantages of this 
method are many. Tannic acid on burns is rapidly 
analgesic; pain, discomfort and frequent dressings are 
avoided, the toxemia accompanying the burns is 
lessened, the local astringent effect prevents loss of 
body fluid, the possibility of secondary infection is 
greatly lessened and in superficial burns sepsis is 
usually absent and healing rapid. 
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Many burn ointments containing tannic acid, usually 
in a water-soluble base are now available. Frequently 
an antiseptic and an analgesic, to ease pain, are in- 
It might also be men- 
tioned that some people are hypersensitive to tannic 
acid and in such individuals the drug induces local irri- 
tation and inflammation when applied. 

Gallic acid is usually made from tannic acid by 
means of dilute sulfuric acid, although it is present in 
many vegetable drugs. It does not coagulate albumins 
and is not very effective. Cushny* bluntly states, 
“Gallic acid has no astringent properties and is quite 
useless in therapeutics.” 

Most, if not all, of the vegetable drugs which are 
valued for their astringent properties, owe their effect- 
iveness to the tannic acid which they contain. The 
amount and availability of the acid present usually de- 
termines their degree of astringency. Among these 
tannin-containing drugs may be listed: nutgall, gambir, 
krameria, kino, hamamelis (witch hazel), rubus (black- 
berry), sumac, rose or red rose’petals, tea plant, myrrh, 
and chamomile.'” Many of these are not much used in 
modern therapeutics. Some, however, have persisted 
in their popularity and their use has continued for 
centuries. Witch hazel extract, for instance, is still a 
highly popular astringent and is sometimes employed 
in eye lotions. Myrrh is widely used for inflammations 
of the gums and is included in some cathartics. 

The metals and their salts which form the second 
group of true astringents usually act by forming an 
albuminate of the metal. The best astringents of this 
group are those which are not readily absorbed into the 
organism. Copper and zinc salts are generally con- 
sidered to be the most active members of this group. 
Taken internally, these astringents check secretions, 
lessen peristalsis and are therefore often of value in 
diarrhea. They are capable of causing constipation, 
however, and interfere with the digestion of foods. 
Since albuminous fluids dissolve the metal albuminates 
first formed in the stomach and intestines, there is 
always the possiblity that the metals will be absorbed. 
It is only after long-time administration, however, that 
serious toxic symptoms arise due to deposition of the 
metals in the various tissues. 


cluded in these preparations. 


Proper selection of the 
drug most suited to the particular needs of the indi- 
vidual case and judicious use of these astringents will 
do much to heighten their value as therapeutic agents. 
Aluminum is not a heavy metal and is therefore 
something of an exception. The aluminum compounds 
are slightly antiseptic, a factor that accompanies their 
astringency. Alum, (aluminum and potassium sulfate) 
is the chief salt used in therapeutics, principally as an 
astringent for mucous membranes. As a gargle a 1 to 5% 
solution may be employed but it is somewhat injurious 
to the teeth. As a lotion in skin diseases a one per cent. 
solution is used. A similar strength is employed as an 
astringent douche. It is seldom used internally, but 
has been given as an emetic. Solutions of aluminum 


subacetate are used as mild astringents and antiseptics 
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in dermatology. Solution of aluminum acetate N.F. 
(Burrow’s Solution) is a popular astringent wash. It is 
usually diluted with nine parts of water, though some 
authorities prefer dilution with 19 parts of water. An 
astringent nasal ointment can be made by means of the 
following combination, which contains this solution :° 
Solution of aluminum acetate........... 1.00 ce. 
NES, escil diag vip oS EAE Sl wae 6.00 Gm. 
a a re 10.00 ce. 

Tron salts are chiefly valuable in medicine for their 
action after absorption, as in the treatment of anemia. 
Several of them are quite important as astringents. 
Tincture of ferric chloride is an astringent and is fre- 
quently employed in applications to the throat. Equal 
parts of this tincture, glycerine and water, is a useful 
application in acute tonsillitis. Ferric solutions are 
sometimes used internally for their astringent effects. 

Bismuth salts, because they act as protectives, and as 
mild astringents and antiseptics, are employed as dust- 
ing powders or ointments in the treatment of ulcers, 
sinusitis and skin diseases. In surgery, the subnitrate 
has been suggested as an astringent and antiseptic to 
replace iodoform. Insoluble bismuth salts, particularly 
the subcarbonate, are used as astringents in diarrhea. 
These compounds also exert a protective action on the 
intestine. They likewise help to allay vomiting due to 
gastric irritation. On the skin the subcarbonate or 
other insoluble bismuth salts act only mechanically, 
but on wounds, ulcers and on mucous membranes, they 
act not only as protectives, but as astringents and 
antiseptics as well. 

The essential action of the zinc salts, like those of 
copper or lead, is that of an astringent or a corrosive. 
Zinc chloride is an example of the latter use and is 
usually applied as a caustic. Internally, zinc sulfate is 
used as an emetic. The other zinc salts act as astringents 
and antiseptics; the acetate, sulfate, oxide, carbonate 
and permanganate being the most used. The sulfate, 
acetate and permanganate are employed in solutions. 
Zinc acetate and sulfate in dilute solutions are used in 
making eye washes, the sulfate being much used in 
collyria for conjunctivitis. It is also employed as an 
astringent for injection in the treatment of the chronic 
stages of gonorrhea. Zinc permanganate’ resembles 
potassium permanganate in its oxidizing properties, 
but is more astringent. Its main use is in treating 
urethritis where a 1:4000 solution is given either as an 
injection or as a douche. Zinc oxide and carbonate may 
be used as powders or in lotions or ointments. The 
oxide is particularly useful in treating many dermal 
diseases. Calamine, an impure zinc carbonate, is very 
popular in ointments and lotions for its astringent ac- 
tion and imparts a pleasing pink color to these prepara- 
tions. 

Copper astringents are represented chiefly by copper 
sulfate, although the citrate is being used to some ex- 
tent. The citrate is like the other copper salts in its 
astringency and in its antiseptic action but is somewhat 
Externally, copper 


modified by its sparing solubility. 
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sulfate acts as an astringent stimulant or mild caustic, 
depending upon the strength of the solution. Copper 
sulfate was once popular as an astringent in con- 
junctivitis and is still used as a mild caustic in treating 
trachoma. Internally copper sulfate solutions were 
formerly used as emetics, but are now only used for 
such purposes in cases of phosphorus poisoning. It is 
still occasionally given for chronic diarrhea. 

Lead acetate is valuable in therapeutics only for its 
astringent powers. It is seldom used internally—and 
such uses are not encouraged. 
the acetate or subacetate is sometimes used as an 
astringent lotion for burns and as an injection in 
saturated alcoholic solution of lead 
acetate is used as an application in ivy poisoning. Lead 
salts should not be used internally or externally for any 
prolonged time—else symptoms of lead poisoning will 
appear. 

Silver salts are not much used as astringents. Silver 
nitrate, the most frequently used, is applied chiefly as a 
caustic, but is of value in treating gonorrheal infections. 
Barium sulfate and barium chloride, and cerium oxalate 
are used but infrequently for their astringent action. 
Potassium chlorate, however, is more widely employed 
to relieve the inflammation of ulcerated areas or mucous 
membranes. When this compound is used as a gargle 
for sore throat or the like there is the ever-present 
danger of swallowing some of the solution, with re- 
sultant toxic effects. 

Before leaving the true astringents, mention should 
be made of boric acid and sodium borate (borax). Like 
tannin, the repeated application of boric acid induces 
characteristic mucosal effects and helps to prevent 
inflammation.'' Boric acid is listed as a mild anti- 
septic and astringent and is much used as a dusting 
powder, either alone or diluted with other materials. 


gonorrhea. A 


It is widely employed as a wash or lotion for catarrh of 


the mucous membranes, for pharyngitis, and for con- 
junctivitis. Sodium borate, too, is both astringent and 
antiseptic in addition to having a detergent action. 
There are no indications for its internal use, but in eye 
conditions 1 to 2° solutions are widely employed. 
Since alcohol induces a partial precipitation of the 
proteins of the cells as is shown by the results of its ap- 
plication to the skin, to wounds and to the mucous 
membranes, it might well be included with the true 
astringents. | Ruemele,” however, includes alcohol 
among the pseudo-astringents. Alcohol is listed as an 
astringent (when used externally) and it finds wide use 
to harden and cleanse the skin.'’? Its hardening action 
on the epidermis is employed in the prevention of bed- 
sores. In 70% concentration, alcohol has a markedly 
antiseptic 


» 


action—another characteristic in common 
with the majority of the true astringents. 

The pseudo-astringents comprise several unrelated 
compounds, most of which exert their astringent effects 
in entirely different ways. Many of these compounds 
are of value only on external, local application. Epine- 
phrine, a most valuable pseudo-astringent has no effect 
on the’ skin but on the mucous membranes it shrinks 
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the tissues by contraction of the underlying blood 
Ephedrine has effects similar to those of 
epinephrine and is more generally used by the public 
for its local action. When applied to mucous mem- 
branes it contracts the capillaries to a moderate degree 
and in this way lessens hyperemia and reduces swelling. 
In the nose, it is much used to shrink the congested 
membranes in such affections as rhinitis and sinusitis. 
Benzedrine, another drug of this group, produces similar 
effects on the nasal mucosa. Similar contracting action 
is illicited by neo-synephrine, also of this class. 


vessels. 


Resorcinol is listed as an astringent in the A.M.A.’s 
‘Useful Drugs.”'* Solutions of resorcinol of from 1 to 3 
per cent. strength are said to be astringent when ap- 
plied externally. [t is valuable as an antiseptic. 

One would hardly consider dextrin a drug, much less 
an astringent. Yet some authorities” have included this 
starch derivative in their listing. The astringent uses 
of dextrin however, are more cosmetic than thera- 
peutic. A dextrin mucilage when applied to the face 
has an astringent effect and is therefore suitable for use 
in making face masks and cleansing pastes. 

Cold water, too, has been considered by many people 
to exert a noticeable astringent effect. This it most 
likely accomplishes by “closing the pores” and creating 
a sensation of tightness in the skin. 

As a group, the astringents may not be as exciting or 
as important as some of the more recently discovered 
drugs. Nevertheless, they continue to perform im- 
portant and valued therapeutic tasks in modern medi- 
cine. The use of tannic acid for burns, hailed as one of 
the major medical advances of our age, is an instance 
where these old stand-by drugs can prove themselves 
of extreme worth. 
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CONTAINER LACQUER 


The Chambon Company, Garfield, New Jersey, has 
acquired a patent on a thermoplastic lacquer which is 
inert to food substances and unaffected by high tem- 
peratures while being completely impervious after ap- 
plication. This lacquer is applied to the metal before 
it is formed into cans. After application it is bonded to 
the metal by a current of hot air to eliminate all surface 
irregularities. Since the lacquer is flexible, the subse- 
quent operation of forming the container will not harm 
it. It is very likely that this lacquer can be obtained for 
application to collapsible tubes. 
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FOR EAST! 


‘ee 


Te current’ Easter season brings its customary 
share of new fashions with its corrolary of new lip- 
stick, rouge, face powder and nail enamel shades. 
Although the cosmetic manufacturer anticipates these 
changes with mixed feelings, there is no denying that 
fashion helps sell cosmetics and that milady has now 
been educated to look for the new make-up shades as 
“musts” to help her make the most of her new Spring 
outfit. But, in addition to these things which she buys 
for herself, Easter brings with it the second largest 
gift-buying season of the year in the cosmetic calendar, 
with its emphasis upon the eye-appealing package to 
ensnare the gift-giving male. 
Henri Bendel, for instance, uses beautiful baskets— 
straw hats, if you please, and fills them with delightful 
bath luxuries including toilet water, floating soap, bath 





The 


mitts, shaker powder and swansdown puffs. 


baskets are decorated with gay flowers and tiny soft 
birds which upon inspection prove to’ be pins that 
might be worn as may be the flowers, after she has 
The hat of course, is not exactly 


emptied the basket. 































GET & eso 
nine van OL 









wearable bul it makes a fascinating receptacle for the 
lovely bath luxuries, all done up in transparent paper 
to keep them in place. 

Charbert’s little Easter basket which appeared last 
year in orchid and yellow wassuchasuccess that it is being 
repeated in a new variety of colors—ash pink, orchid, 
leaf green and corn yellow—beribboned and filled with 
two bottles of Charbert’s perfume. Charbert however, 
has thought well enough of the Easter season to add 
two new creations—the “Bonnet Box’’—delightfully 
feminine and gay, containing a dram flacon of perfume 
in a choice of odors, and “The Flower Garden’ — 
Spring in all its loveliness surrounded by a miniature 
picket fence, encircling three flacons of perfume. 

Schiaparelli uses a charming old fashioned Easter egg 
box such as we loved to get as children filled in little 
jelly candy eggs, but gives it a modern and amusing 
touch by decorating the outside with Vertes harle- 
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ing a cushion for a generous size bottle of Shocking 
perfume. 

Daggett & Ramsdell, on the other hand, does not 
go in for novelty packages but because of the popu- 
larity of its Pine Bath Oil, is featuring it for Easter 
packaged in a special decorative carton. 

Shulton has hit upon the idea of selecting one of its 
popular Early American sets for each special holiday 
or season and simply adorns it with a luxurious satin 
bow to which a decorative gift card inscribed in hand 
painted fashion is attached. Another Early American 
box will be chosen next month and treated in the same 
manner in preparation for Mother’s Day. 

Lentheric is featuring the “Triangle de Fleurs” pack- 
age as appropriate for Easter, the bride, or as a hostess 
gift at a gift price of five dollars. ‘“Triangle de Fleurs” 
features three gift flacons (two drams each) of typical 
spring floral perfumes in a charming pastel band-box 
decorated with a pair of stylized bouquets in pretty 
pastels of green, yellow, dusty pink and orchid. A 
silver ribbon bands the cover which is topped with a 
swirl of curly plumes in fuchsia and turquoise. Definite- 
ly melting! But no less delightful than the trappings 
are the three crystal-cased fragrances within. Two 
variations are presented: Carnation, Lilac, and Jasmin, 
and Muguet, Violette and Gardenia. In this manner 
Lentheric gains its point on holiday merchandise with- 
out restricting it to any one particular day or going to 
the expense of special packaging. 
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Fritzsche Research Chief Returns 


pom an absence of more than nine months, Dr. 
Guenther, chief research chemist of Fritzsche Brothers, Inc., 
is back at his desk in New York. Since his departure from the 
U. S. last May he has made a complete circuit of the globe, 
surveying essential oil production in India, Ceylon, Siam, French 
Indo China, British Malay and the Dutch East Indies, Australia, 
China, Manchukuo, Japan and the Philippines. 

Departing from the firm’s factory in Seillans in the late summer, 
Dr. Guenther went by steamer to India, via Arabia. He in- 
vestigated the production of oils of palmarosa and lemongrass, 
and at Mysore, through the courtesy and cooperation of Goy- 
ernment officials, he was enabled to make an exhaustive study 
of sandal oil production. Leaving the Indian mainland, he went 
to the Island of Ceylon for investigation of cinnamon and 
citronella, thence by steamer to Singapore and a visit to the 
patchouly regions in Johore, British Malay. 

Flying from Singapore via Sumatra, he arrived at Batavia, 
Island of Java in the Dutch East Indies, where he remained for 
nearly a month making extensive investigations in those sections 
devoted to the cultivation of citronella, vetiver, cananga and 
cajeput. As a guest of the government’s Department van 
Economische Zaken, Dr. Guenther was received most cordially 
by its officials who extended him eyery facility for study of their 
program aiming at strict control of all shipments of essential oils 
leaving Java. He was deeply impressed by this progressive work 
and also by the Netherlands Government’s experimental pro- 
gram which has as its purpose improvement in yield and quality 


Ernest 


of their essential oils. 

Dr. Guenther’s trip from Java to Australia via Bali and Timor 
and across the Timor Sea was made by air as were his further 
travels to Sidney, Melbourne and across the continent to Perth 
in West Australia. His study of Australian eucalyptus was 
greatly facilitated by the hospitable cooperation extended him 
by all those with whom he came in contact. Flying back to Java 
and Singapore, Dr. Guenther journeyed up to Bangkok, Siam, 
thence by car to the ruins of Angkor and to Saigon, French Indo 
China. Continuing to Hanoi, he surveyed production of star 
anise in the region of Langson on the Chinese frontier, then by 
small steamer to Hongkong for study of the situation regarding 
oil of cassia. Traveling north, again by steamer, to Shanghai and 
Tientsin, by train to Peking, and from there via Manchukuo 
and Corea he arrived in Japan. Here he surveyed peppermint 
and camphor production. Boarding steamer once more, he 
reached the Philippines for an investigation of ylang ylang in 
the vicinity of Manila. 

From Manila he commenced what was probably the most 
thrilling experience of his entire trip, the long flight via Guam, 
Wake and Midway Islands and Honolulu to San Francisco aboard 
the spacious China Clipper. 

Dr. Guenther took leave of the Philippines on February 18th; 
he reported at the New York headquarters of Fritzsche Brothers 
just nine days later! During his entire trip he took over ten 
thousand feet of colored motion pictures. These, and the richly 
informative material he has collected, as well as his impressions 
of the various peoples and countries he has visited—the in- 
scrutable spell of India, the charm of Bali, the cordiality of the 
Australians, the exotic beauty of Peking’s temples and palaces, 
the glamour of Hongkong, the growing power of awakening 
China, the impeccability of Japanese hospitality—all of these 
will be made available to the entire industry by courtesy of his 
firm through his lectures during the coming Spring and Fall and 
his articles which will appear in the various trade publications 
throughout the year. 








Fair Trade Study 


Launching the first nation-wide survey to determine the “‘effect 
upon the consumer and the drug industry of the Fair Trade Acts,” 
the Druggists Research Bureau has completed the mailing of 
some 60,000 questionnaires to retail druggists throughout the 
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country. The survey has been under consideration for about a 
year and a half, but action was held back pending the possibility 
of a government study of fair trade. 

A preliminary survey, it was learned, has already been under- 
taken in North Dakota, South Dakota and Minnesota, the re- 
sults of which may be ready within the next thirty days. 

E. L. Newcomb, secretary of the bureau, announced that the 
national survey has the ‘‘full approval” of the American Associa- 
tion of Colleges of Pharmacy, the National Association of Retail 
Druggists, the Federal Wholesale Druggists Association, the 
National Association of Chain Drug Stores and the National 
Wholesale Druggists Association. The survey will be in charge of 
H. J. Ostlund of the School of Business of the University of Min- 
nesota and C. R. Vicklund, statistician. 

Mr. Newcomb, in a letter notifying retailers of the survey 
noted that the instructions to Messrs. Ostlund and Vicklund are 
to “ascertain the facts, permitting the chips to fall where they 
may.” 

The first step in the survey, it was explained, will be a compari- 
son of present prices of a group of leading proprietary items with 
their prices before fair trade. It was stated that the “success of 
the bureau’s program depends on securing accurate data for this 
price study.”’ 

Sixty items are included in the list for price comparison. All of 
the items are covered in fair-trade contracts in one or more 
States, according to the information here ‘yesterday. The mer- 
chandise covers nationally advertised products, ranging from 
cosmetics, razor blades and tooth powder to various items of a 
medicinal nature. 

The retailers, in addition to their price comparisons, are also 
asked to give the population of their cities, the type of store, loca- 
tion in city, and their annual sales volume. The retailers included 
in the survey embraced independent drug stores, with one to 
three units; chain drug stores without central warehouse, chain 
with central warehouse and department or general stores. 

The “‘price before fair trade” was defined as “not the occasional 
sale price, but the price at which the bulk of the sales of the item 
were made.” The “price at present” was given as the price at 
which most of the sales are made now, whether the list price, the 
fair trade minimum, or any other price.” 


Food Chains Undersell 

Late 1938 prices on branded food products showed the chain 
stores underselling independents by 7.9 per cent. and voluntary 
chains by 8.38 per cent. despite taxes on chain stores in forty-two 
States, according to a survey made by Charles F. Phillips, assist- 
ant professor of economics at Colgate University. The results 
are given in the current issue of The Journal of Business of the 
University of Chicago. The survey, made in Central New York 
State, is the third in a series started in 1930. 

Using virtually the same list for the comparative prices in 1930, 
1934 and 1938, Dr. Phillips covered fifty-three products. The 
survey was made in stores of five towns in October, 1930. Chain 
prices averaged 12.83 per cent. under independents, and 9.71 per 
cent. under voluntary independents. In 1934 the chain-price 
differential was 10.02 per cent. under independents, and 6.39 per 
cent. under voluntary chains. 

“One surprising result of the current survey was the fact that 
chains are underselling voluntary chains more now than they 
were in 1934, and that the independents’ prices are for the first 
time lower than those of voluntary chains.” Dr. Phillips reported. 

Only in the eight products used in the preparation of foods did 
voluntary chains undersell independents, and in this group by 
only 1.3 per cent. On five branded beverages, independents 
undersold voluntaries by 2.25 per cent. Independents undersold 
voluntary chains 0.78 per cent. on nine breakfast foods, 0.43 per 
cent. on three cleaners, and 0.4 per cent. on five soaps. 

Chains undersold the independents by 4.29 per cent. on the 
beverages, 7.22 per cent. on breakfast foods, 4.73 per cent. on 
cleaners, 7.23 per cent. on products used in the preparation of 
foods, and 8.43 per cent. on soaps. 
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E.T.C. Attacks 


(Continued from page 291) 


they work lies partly in the fact that President Roose- 
velt has publicly expressed doubt of the wisdom of this 
legislation and sometime ago asked the Commission for 
information on the subject which has not been fully 
available to date. 

An investigation of cost accounting would require 
about $85,000 and an inquiry into the fair trade acts 
about $65,000. The Miller-Tydings law, the Com- 
mission points out, clearly states that it was not in- 
tended to legalize contracts or agreements for estab- 
lishing minimum resale prices “horizontally” between 
competing concerns, whether manufacturers, producers, 
wholesalers, brokers or retailers. The “vertical” type 
of price maintenance, however, was authorized between 
the manufacturer, his distributor and the retail buyer. 

An increase of nearly $28,000 in funds for the Com- 
mission for the next fiscal year was to enable the Trade 
Practice Conference Division of the Commission to de- 
velop such conferences and administer and enforce pro- 
visions of those already entered into. The work with 
relation to trade practice conferences and agreements 
has increased since passage of the Wheeler-Lea false 
advertising law because the latter enlarged the scope of 
unfair and harmful practices coming within the inhibi- 
tion of the law. That situation in turn has increased 
the relief which it is possible to bring honest competitors 
and the buying public and the usefulness to the general 
public of the trade practice procedure, in the opinion of 
the Commission. Eight new attorneys for the Trade 
Practice Conference Division are to be employed, it is 
planned. 

George McCorkle, director of this division of the 
Commission’s organization, says that he believes that 
development of this work will help the good men in 
industry and hamper the activities of what he called 
the “black sheep.” This work, the Commission be- 
lieves, prevents literally thousands of cases arising 
which would otherwise necessitate expensive litigation 
on the part of other divisions of the Commission. Ex- 
perience has shown that when infractions occur under 
trade practice rules, frequently the matter can be 
quickly corrected by correspondence or other direct 
contact and through voluntary efforts with little ex- 
pense. In this way, it is contended, public interest is 
protected quickly and economically. 

The industries in which trade practice conferences 
have been held in the past include castile soap, anti-hog 
cholera serum virus, medical gas, solvents, wholesale 
drug, carbon dioxide, toilet brush manufacturers and 
many others. Trade practice agreements, it appears, 
have not been successful in preventing the use of “loss 
leaders."” Commissioners Davis and Ferguson point 
out that “loss leader” activity occurs principally in re- 
tail stores over which FTC. has no jurisdiction. If it 
occurs in interstate commerce, they say, the Com- 
mission would have to show that it had the effect of 
lessening competition or creating a monopoly, or that it 
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was done for the purpose of putting a competitor out of 
business, in order to stop this practice. 





Zine Compounds For Cosmetics 


(Continued from page 295) 


the action of the sun. A twenty per cent. ointment was 
found to prevent completely the action of sun on the 
skin surface. 

Zinc carbonate can be used in some cases to replace 
zine oxide but there is no apparent advantage in doing 
this. 

Zine peroxide is a mixture of zinc oxide and the per- 
oxide containing not less than 7.4 per cent. of available 
oxygen. It is insoluble in water and ammonia, but dis- 
solves in acids. When active oxygen is liberated, zinc 
oxide is left as a residue. Zine peroxide is well suited 
for inclusion in ointments and other preparations ap- 
plied to the skin since it liberates oxygen very slowly. 
It possesses antiseptic and bleaching properties and is 
odorless and non-irritating. The peroxide, or the oxide 
in combination with boric acid, is useful as a deodorant. 

Zinc tannate is a greyish powder, insoluble in water 
and alcohol. It might presumably be of value in cer- 
tain types of astringent preparations such as deodorant 
powders. 

Zine borate, which is sparingly soluble in water, is 
used as an antiseptic in dusting powders, while the 
salicylate, soluble in 20 parts of water, has found use as 
an antiseptic and astringent. 

The soluble zinc compounds are marked by their 
astringent value, some antiseptic power, and their 
harmlessness in dilute solution. 

The acetate is quite soluble, one gram being dis- 
solved by 2.3 ec. of cold water, by 30 cc. of cold alcohol, 
by one ce. of boiling water or one cc. of boiling alcohol. 
It is an astringent and is used in one-tenth to one-half 
per cent. solution in water (or isotonic salt solution) as 
an eyewash. Zinc phenolsulfonate is available as trans- 
parent crystals or a granular white powder and is ex- 
tremely soluble in water or alcohol. It has long and 
successfully been used in deodorant preparations be- 
cause of its astringent and antiseptic power. The pow- 
der may turn pink after prolonged exposure to the air, 
but this has no effect on the properties of the salt. 

Zine sulfate can be obtained as transparent prisms, 
needles, or a granular powder. It is extremely soluble 
in water, very soluble in glycerin, and insoluble in alco- 
hol. It is an active astringent, apparently without anti- 
septic power and is used on mucous membranes in con- 
centrations of 1:500 to 1:100 in water. A strong solu- 
tion is irritating and mildly caustic. The compound is a 
useful styptic. 

Zinc chloride, either in the form of a white crystalline 
powder or fused amorphous mass is extremely soluble in 
water, alcohol, or glycerin. Strong solutions are caustic. 
Weaker solutions are quite antiseptic and astringent, a 
2 per cent. solution having better bacteriostatic action 
than phenol. In one per cent. concentration, it is a very 
useful constituent of mouth washes. 


305 








LON 7 
Among the wits. 


~ m2 
We are proud of the part 


NATIONAL CONTAINER SERVICE 
has taken among these 





Winners of the All-America 
Package Awards of 1938 


WOODBURY 


AFTER 


SHAVE 


POWDER | 





Congratulati ‘tons! + 


The Drug and Cosmetic Industry 











IEAULINL 


HE COSMETIC TREND: Judging by what one 

hears, manufacturers of cosmetics are getting ready 
to give the consumer a heavy dose of brand advertising, 
both to combat the disturbing effect of necessary label 
changes and the eventual inroads of non-branded mer- 
chandise. Sales arguments will be shunted away from 
the badly worn remedial appeal and will feature instead 
the characteristics of the article, such as the exclusive- 
ness of the scent, the “body” of a cream, or the ad- 
hesive qualities of a face powder. It is expected that 


LINDN Ne 


the consumer can be interested in these essentials and 
the novelty of the appeal will fully make up for the now 
objected to sales claims of the pre-Food and Drug Act 
period. Show windows and counter displays may fol- 
low the lead of advertising schedules more closely dur- 
ing the coming summer than usual. 

With manufacturers battling to maintain the good 
will value of their trade-marks it is possible that novel- 
ties may have to take a back seat for a while. The 
novelty appeal will be supplied by windening estab- 
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The wholesale value of toilet preparations sold in the twelve month period ended January 1939 was equal to $179,852,000, a decline of 
1.2 per cent from the $182,107,000 for the year ended December 1938 and 7.0 per cent. less than the $193,450,000 for the twelve months 
ending January 1938. 
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O RITCHIE, every package presents a sales in the 1938 All America Packaging Compe- 

; <8 : tition. The “Cotton Picker”, another famous 

problem — the problem of helping a product win Ritchie package for Bauer & Black, won 
similar honor in a previous Competition. 


dealer cooperation and consumer preference in 
the particular market in which it’s sold. These Bauer 





& Black packages also presented a difficult technical DID YOU KNOW .... that 
problem — for they must be sealed, sterilized in live Ritchie now makes TRANSPaR- 
sei t 240° Fahrenheit 1d ee 8 Bi ENT PACKAGES — brilliantly 
steam a ahrenheit and then easily opened by new eipid exe een mere 
the pull of a string. For 73 years Packages by Ritchie for all types of products? If 


you haven't already received 
a comprehensive folder illus- 
problems ... for everything from auto accessories to trating and giving complete 


osmetics ie ' , si 49 details about these new pack- 
Ss ‘ > > « ‘ 3 
cosmetics to watches. How about your product: sia cli nek eae 


vA 
g SET-UP PAPER BOXES 
FIBRE CANS 
TRANSPARENT PACKAGES 
W. C. AND COMPANY 


8847 BALTIMORE AVENUE e@ CHICAGO 


have been outstandingly successful in solving both 











NEW YORK DETROIT CINCINNATI LOS ANGELES ST. LOUIS ST. PAUL DENVER 


308 The Drug and Cosmetic Industry Mar. ’39: 44, 3 














lished lines, either by adding items heretofore missing 
or by duplicating certain existing items in a different 
medium. Examples are the appearance of jellies as 
partners of creams or lotions. These articles seem to 
find the interest of the consumer and often offer oppor- 
tunity for new sales arguments. 

The lighter shades of nail polishes begin to make 
headway with the return of longer days and more sun- 
light, and the ready acceptance of Hawaiian motives 
in beach wear, make it possible that brown again will 
re-enter the picture as a basic make-up motive for the 
arms, legs, etc. This, in the opinion of some buyers, 
will have its effect upon face powders, body powders, 
talcums, etc., but probably will leave lipsticks etc. un- 
changed. The fact that nail enamel shades will have to 
be harmonized with the remainder of the make-up 
seems to indicate that facial make-up will follow rather 
than lead the shade procession, which is contrary to the 
experience of former seasons. 

Drug stores report fair results of their recent drives to 
sell cosmetics in larger sizes, with customers, showing 
less sales resistance than during previous similar drives. 
Utility cosmetics show best response. How much this 
is due to a real shift of the consumer preference, or to 


more enterprising selling only the future can show. 
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1937 1938 1939 
Sales of toilet articles and drugs by department stores in the 
New York Federal Reserve District were 4.1 per cent. less in 
January 1939 than in the same month of 1938. The correspond- 


ing unadjusted index numbers were 104.6 for January 1939, 241.7 
for December 1938, and 109.1 for January 1938. 
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INK SPRING: The gay, young clothes being 

shown for the Spring demand a delicate, romantic 
make-up. Frivolous veils, laces and no end of flowers— 
pinks, blues, pale yellows, chartreuse, turquoise and 
pastels, all present a vision of youthful loveliness. Some 
of the interesting and entirely significant Spring make- 
ups to accompany these fashions have made their ap- 
pearance with the Paris openings. Among them is 
Helena Rubinstein with her new make-up called 
“Aquarelle” designed to give the complexion the tender, 
romantic quality so necessary for that guileless “air of 
innocence’ demanded by the accent-on-youth fashions. 
Antoine is featuring “Primeur,” a melting pink that 
makes one think of bonbons and confetti and pink 
school chalk. It is a pure pink, deep and rosy for the 
lips, lighter and blushing for the cheeks, and a gossamer 
pastel powder. The nail polish makes the nails look 
like rose petals. Elizabeth Arden is featuring Sky-Blue 
Pink, a delicate color continuing the vogue for faint blue 
undertones in rouge and lipstick. As a radical de- 
parture, “Stop Red,” a pure, clear red for sheer color 
excitement has also been introduced by Elizabeth 
Arden as an accent for the new navy-green with white or 
navy-blue with beige and it gives a reckless touch to 


black. 
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Sales of toilet articles and drugs by department stores in the 
Richmond Federal Reserve District were one per cent. greater in 
January 1939 than in January 1938. Corresponding unadjusted 
index numbers for the whole district were 98.9 for January 1939, 
366.0 for December 1938, and 97.9 for January 1938. In Balti- 
more, comparing January 1939 with January 1938, sales declined 


one per cent., but increased by 3 per cent. in Washington. 
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OF PLASTIC AND METAL 


Here’ 
and metal. Metal for the cover and inside 
parts — molded plastic for the body. 

The cover design shown is made exclu- 


S a new type vanity in molded plastic 


sively for one house, but a wide variety of 
plastic body colors, and a range of methods 
of decorating the cover make this vanity par- 
ticularly easy to individualize to your design. 

Equipped with a plate glass mirror, an 
automatic cover lift which raises the cover 


as soon as the case is released, and finely 
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. with two-fold sales appeal 


finished inside parts — it’s a quality box 
throughout, although it sells at a price which 
permits retail sale in the popular price range. 

This vanity is one of a series of new items 
and finishes offered by Scovill. If you haven't 
seen them, a letter to any office listed below 
will bring you completeinformation. Forvan- 
ities, lipstick containers, closures, and rouge 
boxes see Scovill’s ideas before you settle on 
your new line. New and improved designs 


are constantly being created in Waterbury. 


MANUFACTURING 
COMPANY 


Drug and Cosmetic Container Division 


WATERBURY, CONN. 


Syracuse, Pittsburgh, Detroit, Chicago, Cincinnati, 
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IMPERIAL FORMULA 


Imperial Formula presents toilet waters 
in Dawning, Moonlight and Twilight 
Meadows fragrances, exquisitely pack- 
aged, available in three sizes, for the 
Easter season. 


VANTA LABS. 


Vanta Labs., Newton, Mass., offers 
its Baby Bath Kit in a package that is 
rigid, strong, with hinged cover, and is 
an admirable carrier for the baby powder 
olive oil, castile soap and cotton which 
comprise the kit. The particular advan- 
tage of this box in this case is, perhaps, 
its durability for use through the rele- 
tively long period during which the con- 
tents are used. Even alter the contents 
have been used, the box remains a useful 
article in the baby’s toilet kit. In design 
the box is appealing in baby blue and 


pink, combined into a delicate cesign 
appropriate to the product. 


YARDLEY 


Lotus Lavender, now olered by 
Yardley, is an entirely new product. It 
is an after bath perfume of rare appeal. 
Slapped on generously after the bath, it 


is distinctly refreshing and the fragrance 
lingers pleasantly. The bottle is modern 


and styled with a dash and is designed 
to grasp firmly in the hand. 


VOLUPTE 
As feminine and old-fashioned as Vic- 


torian powder boxes, Volupte presents 
charming compacts decorated with quaint 
designs in raised enamel to look like 
porcelain. 


GABILLA 


Gabilla’s Compose in a selection of 
Sinful Soul, Foolish Virgin, Gardenia 
and Mon Cherie odors contained in a 
crystal-cut bottle, has been packaged in 
a new transparent box especially for the 
Easter season. 


JERGENS 


Jergens has introduced another in- 
teresting ofer—with every $1.00 Jer- 
gens hand cream the purchaser will 
receive a 50 cent jar of Jergens’ All 
Purpose Cream free. The two products 
are packed together in an attractive 
green box. 
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YE TREATMENT: What appears to be the first 

complete eye-beauty regimen (that is to say with 
the emphasis upon therapeutics rather than make-up) 
is being introduced by Orok, Inc. It consists of six 
preparations. “‘I-Sparkle,” is said to add brilliance and 
lustre. “‘I-Ease” lotion is a cool eye-bath which 
cleanses and refreshes the eyes. “‘I-Ease Pads” are de- 
signed to help reduce puffiness and flappy skin around 


the eyes, being filled with fragrant herbs, the benefits of 


which are released by immersing them in very hot water. 
“T-Smooth-Cream” is used in connection with the I- 
Ease Pads and is applied before using the pads to 
smooth out lines around the eyes. ““I-Grow-Lashes”, a 
cream which is said to help stimulate the growth of eye- 
lashes and eyebrows, and “I-Charm-Mascara,”’ com- 
plete the Orok beauty regimen. Concentration on both 
the health and the beauty of the eyes in the preparation 
of these products is an interesting feature. 


ORE PADS: *Face-Do” is a facial mask in pad 

form which acts as a pick-up for the face and 

eyes. Each mask is saturated with a lotion, which, it 

is said, may with safety be placed over the eyes as well 

as the rest of the face. In other words, ““Face-Do” con- 

stitutes a short beauty treatment that is easy to take— 
a facial, pick-up and make-up foundation in one! 


An interesting feature of ““Face-Do” is that it comes 
in test-tubes—for two logical reasons: Sanitation 
it’s as neat and clean as it looks, and, self-saturation 
each mask can be re-rolled into the test-tube and used 
three times. The test-tube idea also makes it con- 
venient to pack ““Face-Do” in a traveling bag, since the 
tubes pack so conveniently and take up a minimum of 
room. It is recommended after cleansing the face. The 
slits are for the nose and mouth, and it leaves a soft 
film on the face which acts as an excellent foundation 
so that make-up can be applied at once. 


OUCHE: The Touche Parfumatique case is no 
longer than the case of a jumbo lipstick and with- 
in it a full dram of perfume is held in captivity in an 
ingenious manner. The scent is released through a 
silken cord by means of capillary attraction—ready for 
immediate use when it is wanted, the moment the 
upper cap of the case is removed. The outer parts are 
plated with 24-carat gold, protected by a coating of 
transparent lacquer which has been baked on. The 
center section is chromium plated. This case is con- 
venient both as a purse-size container and also in ap- 
plying perfume to the ear lobes or elsewhere. The 
Touche Parfumatique case retails for $2.00 unfilled; 
with Caubaye perfumes A, B or C, $2.50. The perfume 
refills are obtainable for 85 cents and fit right into the 
case so that the empty vial can be disposed of and the 
new one inserted. However, in order for this case to 
work satisfactorily at all times, care must be taken to 
see that each and every refill bottle is exactly the same 
size; otherwise the top of the case will not fit closely 
and once air contacts the cord, it will of course, con- 
tinue to release the perfume even while the cover is on. 
Caubaye, Inc., is also marketing a beauty bath for 
the body which instead of being applied after bath is 
suggested before bath or shower. It is said to over- 
come the drying action of soap and hard water, pre- 
serve the natural softness of the skin and help prevent 
the roughness that is common to dry skin. The pack- 
age is good-looking in its harmonious blending of 
burgundy and ivory with two-toned enamel cap and 
transparent sleeve. 
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APSULE FACIAL: It’s here at last—‘*Capsul- 

cream” by Margaret Brainard—an entire facial 
encased in a capsule. Its reasons for being in capsule 
form are: first, each capsule contains exactly the correct 
amount of special ingredient to give the user a complete 
facial; second, it is personal—hygienic; and third, it is 
SO convenient to carry, to use anywhere, anytime! 
While daily use, especially when Capsulecream is first 
used, is claimed to be highly beneficial, this unique 
treatment need not be thought of as a “must” for every 
day but as a “special treat” for the skin. It is really a 
supplementary cream—not necessarily to replace other 
creams, but to give the skin an added zest when mood 
or occasion demands. It should be applied on a 
thoroughly clean face. The capsule is easily opened by 
nipping the top off with scissors or puncturing it with 
the point of a pin, and the contents then squeezed on 
the palm of the hand and applied with finger tips. 

Old subscribers will recognize in “Capsulcream”’ 
another variation of the single-dose container which we 
have discussed in these pages for many years. But, in 
addition, it marks the first time, to the best of our 
knowledge, that a gelatine capsule has been used as a 
cosmetic container. The most familiar form of course, 
is the round capsule such as is widely used for carrying 
vitamin concentrates. But the capsule with the neck, 
such as ““Capsulcream”’ uses has also been used to carry 
ephedrine-type preparations for relief of head colds. 
In that case, too, the contents are dispensed by cutting 
the tip of the capsule. This form of dispensing unit is 
unique, to say the least, for a cosmetic and it will be 
interesting to see what kind of acceptance it receives at 
the $5 price for the 36 capsules enclosed. 


“DPD ATH DIARY:”’ Marton Freres has designed an 

interesting package which is called the “Marton 
Bath Diary’—seven vials with colored stoppers in 
seven different lovely scents of bath oils, in seven bright 
colors for the seven days of the week! Each vial is 
fastened securely to the box, making an attractive 
counter display when opened. Pine odor is suggested 
for Sunday, Rose for Monday, Lavender for Tuesday, 
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Herbs for Wednesday, Jasmin for Thursday, Lemon for 
Friday and Carnation for Saturday. However, they are 
also obtainable in uniform scents if preferred, but who 
will be able to resist the bright colors and the idea of 
using different odors for each day? Besides making an 
excellent display package, the Bath Diary will no doubt 
be welcomed by bath oil addicts for its “single dose” 
idea which completely solves the problem of how much 
bath oil to use, without the bother of measuring or per- 
haps just dumping a quantity into the water without 
measuring and then finding that it is either too much or 
not enough. 


" \UBETTE”: Bourjois’ ““Daubette” is being in- 

troduced with a bottle of Evening in Paris per- 
fume. The Daubette is a departure in purse perfume 
containers. It is a very small, convenient gadget about 
the size of a rouge case with a spongey material inside 
the cover. The perfume is simply poured into the 
spongey material which retains it for some time and 
acts as a perfect dauber. This is a dainty applicator 
convenient for the purse with no fear of spilling the per- 
fume at any time. Perfume and Daubette are at- 
tractively packaged in a silk lined box with a trans- 
parent top. 
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KAROFF 


Catching the mood of Spring and 
the golf season, Karoff offers three 
slender four inch vials, capped 
with charming brass golf heads 
which are carried in a jaunty 
Scotch plaid bag. Each container 
is filled with fragrant perfumes of 
varied scents. 


LILI 


The eternal Eve, wooing with 
subtle guile, now comes to the 
twentieth century in the form of a 
perfume by LiLi. ‘Eve’ is de- 
scribed as ‘anentirely new perfume, 
not a flower odor.’ Eve will be 
introduced to the market in a one- 
ounce size. The perfume is in a 
bottle of classic simplicity, pack- 
aged in a chest made of mahogany 
and native Bermuda cedar. 


CARON 


Caron’s Demaquillant Creme is 
now available in a smaller size in 
addition to the one originally intro- 
duced in the white jar with gold 


band. 
PARFUMERIE DE RAYMOND 


Parfumerie de Raymond an- 
nounces a new fragrance to be 
known as Cyclamen de Raymond 
which will be available for the 
Easter season. For the present it 
is offered in the three ounce 
toilet water bottle and in the 14 
ounce perfume package. 


COLONIAL DAMES 


Colonial Dames new hand cream 
is being introduced through a 
Spring ‘deal.’’ The hand cream in 
a full four-ounce jar and the reg- 
ular $2 All Purpose Cream are 
both offered for the price of the 
cream alone. 


JEAN VIVAUDOU 


Jean Vivaudou’s three ‘‘Lantern’’ 
silky-spun sachets come with cord 
and tassels, and also two miniature 
bottles of perfume—all packed on a 
satin-lined form ina transparent box. 


HOUBIGANT 


Houbigant introduces a new 
greaseless rouge cream. It is of a 
light, fluffy consistency and makes 
proper application and color blend- 
ing easier. Eight fashionable pastel 
colors are featured. 


WORTH 


Worth is featuring three flower 
fragrances, Lilac, Carnation and 
Gardenia, contained in beautiful 
bottles etched with a floral design 
and packaged in white boxes deli- 
cately decorated with the floral 
motifs of the three flowers. 


NU-TONE PRODUCTS CORP. 

“Touch-Up” is described as a 
liquid coloring which can be used 
as an aid for retouching gray hairs 
or covering new hair growths be- 
tween tints or hair dying. It is 
not a permanent dye and washes 
of with a shampoo. 


LANVIN 


Lanvin’s “Heavenly Twins” are 
now presented by Maurice Levy 
in a delightful new. characteriza- 
tion as harbingers of Spring. Emerg- 
ing from a colorful bed of fresh 
garden flowers, the tall crystal 
bottles lend a stately air to the 
tiered stand of blue suede, en- 
cased in a cylindrical top of heavy 
transparent material. 


HENRIETTE 


The vanity compacts pictured are 
typical of Henriette’s new en- 
graved cases for Spring. Available 
in either the classic flat cases or the 
Jack-in-the-box model, in all the 
popular spring shades. Other un- 
usual spring designs feature multi- 
color effects in mat enamel finish. 


OHIO COSMETICS CO. 

The Ohio Cosmetics Co., offers 
‘Pledge’ nail polish in a variety 
of interesting colors: Indian Red, 
Toast, Cameo, and Vintage. A 
polish remover and Oilized Creme 
Cuticle Remover are also included 
in the line. 


CORDAY 


The Corday “Le Corsage” con- 
sists of three floral scents—Gar- 
denia, Honeysuckle and Sweet 
Pea, in dainty, one-dram bottles, 
reposing against an effective white 
satin background, each bottle gar- 
nished by crushed velvet leaves in 
delicate pastel shades. A trans- 
parent cover within the outer cover 
protects the white satin. 


BOURJOIS 


Bourjois is again using the half 
Easter egg idea for its dram bottle 
of Evening in Paris perfume. This 
year, however, the other half of 
the egg shaped box is completed by 
using a transparent material. 


YARDLEY 


A charming assembly of beauty 
treatment items by Yardley is now 
boxed together to sell at $2.50. 
This assortment represents the basic 
items for a simple beauty routine 
planned for the normal (or oily) 
skin and for the dry skin. 
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~~ DROPPER BOTTLE: Pennsylvania Glass 
Products Company has brought out a new design 
dropper service bottle. This bottle has a wide front 
label space. In addition, it has a concave back that 
makes it exceptionally easy to hold. This bottle will 
lie flat which is an added advantage in labeling. The 
New Design bottles can be supplied in six sizes, viz:— 
2 cc, 18, 14, %, 1 and 2 ounces and in four colors of 
glass, Amber, Blue, Clear and Green. They can be 
supplied with molded or metal caps and rubber parts in 
practically any color or combination of colors. Dropper 
glasses can be furnished in various styles. 





“FEYANDEM” TESTER: Coty is launching a nation- 

wide promotion on “Air-Spun” make-up which 
centers around the ‘“Tandem”’ tester, a purse accessory 
with “Air Spun” rouge encased in a crystal moulded 
container, holding a red swivel lipstick, both of gen- 
erous quantity. However, this desirable gadget is by 
no means the whole show. It is merely a means to an 
end, and of course that end is the planting of correct 
ideas about make-up in women’s minds. Accompanied 
by a complete and inclusive make-up guide, as well as 
by personal recommendations from sales persons in 
both department and drug stores, the ‘“Tandem” 
Tester will be a real help to women’s make-up prob- 
lems. Furnished only to purchasers of “‘Air-Spun” face 
powder, the “Tandem” automatically goes to women 
who have thus expressed their interest in the *Air- 
Spun” make-up scheme. Doubtless, these women are 
the best prospects for ““Air-Spun” rouge and “‘Sub-deb”’ 
lipstick, which they may be most reasonably expected 
to buy when their tester has been used up. This is a 
point which the retailers will appreciate, for it is just 
as valuable to them to have a promotion make poten- 
tial customers as immediate sales. The shade combina- 
tions in which the “Tandem” tester is offered are: 
Rouge; light, dahlia and medium—lipstick, light 
dahlia and bright. For obvious reasons these three com- 
binations do not include all the color recommendations 
mentioned on the shade guide. To include all of these 
would be confusing to the consumer and cumbersome 
as far as the retailer is concerned. Nevertheless, Coty 
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feels that the vast majority of women will be well 
suited sy the three shade combinations available. The 
“Tandem” Tester becomes available throughout the 
country about the middle of March and all promotion 
will be accompanied by vigorous trade and consumer 
advertising, especially in newspapers of 30 key cities. 


LACK OPAL JARS: W. Braun Co., Chicago, has 
announced a new series of lustrous black opal jars 
in the conventional round squat style which seem par- 
ticularly well adapted to cosmetic packaging. Although 
slightly higher in cost than the ordinary clear flint or 
opal jar, the company feels that this may well be an 
advantage to many manufacturers since it makes the 
package an impossibility for cheaper volume items and 
particularly for syndicate store merchandise. These 
black opal containers are also available in private mold 
designs. 

The Braun company also announces a series of 
double-shell caps which may be supplied with the black 
opal jars if desired. The outer shell is finished in 
polished brass or in a complete range of colors. 


LKALIZE-PLUS: The Stayner Corp., of Berk- 

eley, California, is marketing an alkalizer called 
Minra. It is an effervescent type in granular form 
which sells in 75-cent and $1.50 sizes, thus being priced 
higher than the leaders which retail at about 25 cents, 
50 cents and $1. It has no laxative properties, nor does 
it contain aspirin or acetanilid. What is of chief 
interest is the fact that it is being marketed not only on 
the usual over-indulgence and cold relief appeals, but 
the attempt is being made to make it a regular “daily 
health cocktail.” 

According to the copy, “‘while it alkalizes (giving 
quick relief from sour stomach, acid indigestion and 
over-indulgence), Minra also feeds the body whole- 
some, healthful food minerals that build up alkaline 
reserve to give increased resistance to colds and fatigue. 
Too many Americans suffer from ‘mineral starvation’ 
according to nutritional experts,” says Minra and ad- 
vises getting “these vital food minerals in Minra”’— 
calcium, potassium, manganese, phosphorus, sodium, 
magnesium, iron and copper. 
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q AKERS OF SUN TAN LOTIONS and of the 

active ingredients of these lotions have been 
shocked by the ruling of the Food and Drug Adminis- 
tration classifying these products as drugs rather than 
as cosmetics. Many asked us if there was a formal 
ruling issued and where could they get copies of it. Our 
answer is that no formal ruling has been issued, but 
nevertheless the FDA is going to act in accordance 
with our statement of last month. Our Washington 
correspondent checked the subject with Walter G. 
Campbell, Enforcement Chief of the FDA, and this 
is what he writes to us: 

“T talked with Walter G. Campbell about the sun 
tan question. He said there had been no formal ruling 
on the subject, but that there may have been some 
correspondence. Without looking up the latter, he 
said that classification of sun tan preparations would 
depend upon the claims made for them. If of a kind 
indicating sunning as a medicinal agency or if the 
product was labeled for use to prevent sunburn, they 
would be classified as drugs. If in connection with the 
sole purpose of acquiring a coat of tan, then the prod- 
uct would be classed as a cosmetic. If claims in both 
classes are made, the product would come under the 
regulations applying to both classes.” 

Here you have it from the head of the FDA. Cer- 
tainly no manufacturer is going to put out an effective 
sunburn preventive and not tell what it is, and if he 
tells what it is, than it is classified as a drug. We can 
not see that Mr. Campbell's statement gives any 
way out. 

So if you are getting new labels for your sunburn 
preventive products, you had better give the name of 
the sun screen you are using. And if you are putting 
out a new sunburn preventive, you had better file an 
application with the FDA for a permit to market the 
product under the new drug provision of the law. 
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OW THAT THE TIME FOR THE Federal 
Food, Drug, and Cosmetic Act to become fully 
effective, movements have started to have the FDA 
postpone the effective date in certain respects to relieve 
many who feel that they will not be able fully to comply 
with the entire requirements of the act by that time. 
Only three months remain for manufacturers to be in 
compliance with the new law. It is true that the act 
gave a full year for manufacturers to comply and that 
nine months of that time has been available to manu- 
facturers, but now that these months have past, they 
seem to have been extremely short. 

Under date of March 1, the Chamber of Commerce 
of the State of New York, released publicity concerning 
a plea made to Congress on February 28 for postpone- 
ment of the effective date. Montaigu M. Sterling, 
president of E. Fougera & Company, is chairman of 
the Committee on Foreign Commerce and Revenue 
Laws of the Chamber, which committee submitted the 
plea. The argument is that food manufacturers buy 
lithographed tins in tremendous quantities to effect 
price savings, and that numerous other examples can 
be cited to illustrate the difficulty which will be ex- 
perienced by food, drug, and cosmetic manufacturers 
in promptly meeting the requirements of the new law 
without financial loss. 

On the same day as the plea was made, FDA En- 
forcement Chief Walter G. Campbell issued a state- 
ment to food manufacturers, packers, and distributors, 
in which he sought to impress upon the food people 
that no postponement of the effective date is con- 
templated despite the fact that some food people are 
delaying revision of labels due to rumors of further an- 
nouncements from the FDA clarifying, interpreting, or 
elaborating upon the Act and regulations. 

Mr. Campbell does not contemplate any announce- 
ments of any kind regarding the Act or the regulations, 
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and hints that manufacturers should have their prod- 
ucts in compliance with the Act upon its effective date. 
All in all it looks that anyone who tries to delay in this 
matter is only inviting trouble. 


ANUFACTURERS ARE STILL BUSY GET- 
TING their labels in conformity with the new 
law so that they will not have any trouble after June 25 
when the act becomes fully effective. A point has been 
raised as to whether or not goods out of the hands of 
manufacturers when the act goes into effect will be 
actionable by the FDA. The answer is that goods will 
not be actionable if they do not move in interstate com- 
merce, as the act is not effective in intrastate com- 
merce. Therefore, goods in the hands of retailers will 
not be actionable if sold over the counter or if de- 
livered to customers within the state in which the re- 
tailer is located. However, since wholesalers generally 
do some interstate business, the stocks of goods in 
wholesale houses will have to comply with the new law 
or the wholesaler will holler if he has any sense. There- 
fore manufacturers had best be prepared to take back 
from wholesalers such of their goods as are not in con- 
formity with the new law on June 25 next. For this 
reason it is best to get the new labels ready and on the 
packages as soon as possible. 


ENERIC NAMES FOR MANY INGREDIENTS 
of drug products are not going to be so easy to 
determine. Many manufacturers have chemical in- 
gredients which they have patented and to which they 
have given rather fanciful names. The true generic 
names of these products are long and complicated, and 
it is a question of who is authorized to shorten them to 
some term that might be acceptable. The A.M.A. has 
in the past done this very thing, sulfanilamide being a 
typical example. Long complicated names are certainly 
not desirable as the consumer has no idea what the 
ingredient is anyway, and a long, complicated name 
only confuses him further when he attempts to compare 
products. Therefore, some method of having these 
names shortened must be devised. 


HE QUESTION BOTHERING MANY MANL- 

FACTURERS of cosmetics is just what the naming 
of a product after floral odors implies. We are being 
asked if a product named after the Rose must contain 
true rose oil, or must it merely have an odor similar 
to arose. Certainly it would seem that an odor is what 
one smells regardless of how it is made. Then comes 
the question of products named after almond oil but 
which really contain benzaldehyde as the odor in- 
gredient. Certainly the product resembles a product 
made with almond oil so far as the average consumer 
ean tell. 


product named after almond oil must contain almond 


Then again, if the FDA were to rule that a 


Mar. ’39: 44, 3 


The Drug and Cosmetic Industry 


oil instead of benzaldehyde, American industry would 
suffer and this is hardly a desirable thing. 

Sooner or later the FDA will have to decide how 
they are going to rule on these points. Will the word 
rose or rose-scented mean that the product must con- 
tain rose oil, or will a synthetic rose odor be sufficient. 
With the aromatic chemical industry now supplying 
such a large part of the odors used in all sorts of prod- 
ucts, the attitude of the FDA on this point is extremely 
important. Certainty the public is hardly deceived by 
the fact that rose perfumes can be bought at all sorts 
of prices. The consumer knows that one is not as fine 
as the other, and he generally pays the price he wants. 


ANUFACTURERS OF DRUG PRODUCTS 

are much concerned over the fact that the 
Federal Food, Drug, and Cosmetic Act requires that 
both the quantity and percentage of any kind of alco- 
hol and narcotics be given on the label. In the case of 
other specified ingredients which must be mentioned 
on the label, the law states that either the quantity 
or proportion is to be given, but with alcohols and 
narcotics, both must be given. This seems rather 
foolish, but appears right in the law as passed by Con- 
gress and signed by the President and there is little 
that can be done about it short of an amendment. 
Certainly the FDA has no choice but to enforce the 
law as it was enacted. Likewise, the law requires that 
both quantity and percentage be given in the case of 
narcotic drugs which the law specifies. 


E ARE STILL AMAZED AT THE IGNOR- 

ANCE displayed by many manufacturers regard- 
ing the simplest phases of the Federal Food, Drug, and 
Cosmetic Act. As we have said this is partly under- 
standable because it mainly exists among the cosmetic 
manufacturers who have never before been subjected to 
this sort of regulation. Many do not know what is re- 
quired, but others who have an idea of what is required, 
ask whether these things are not likely to be changed as 
things progress. They ask this question regarding re- 
quirements which are written in the law itself which 
only an amendment by Congress could change. They 
have apparently waited so long for the regulations for 
enforcement of the act that they do not bother to think 
of the law itself, believing that the FDA can modify any 


requirements it chooses. 


h ANUFACTURERS OF HAIR TONICS and 
dandruff removing shampoos are considerably 
worried over the fact that their products are probably 
classifiable as drugs and therefore active ingredients 
must be given on the labels. These manufacturers are 
of the opinion that once they state their ingredients on 


the label they have given away most valuable secrets. 


This is largely true, but we believe that the great danger 
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comes not from giving away the secrets, but from the 
fact that private brands can be made with the same in- 
gredients and then a comparison of the label makes one 
look as good as the other to the average individual. 


UT NO MATTER WHAT THE EFFECT upon 

manufacturers is going to be the law states that 
active ingredients must be given on the labels of drug 
products and that is all there is toit. There is not even 
a prayer that the act will be amended by Congress to 
change any of these things, so manufacturers will have 
to adjust themselves to a new way of doing business. 


HE PERTINENT SUBJECT OF COMBINA- 


TION offers to consumers was thrashed out re- 
cently at a meeting held in New York under the 
auspices of the Drug, Chemical and Allied Trades Sec- 
Combination 


tion of the New York Board of Trade. 
offers are just one of those things 
that will always be with us. Cer- 
tainly there is no way in which these 
things can be stopped by law, and 
merchandising being what it is in 


manufacturers for not going into the Hall of Pharmacy 
at the New York World’s Fair is that the manufacturers 
do not know where they stand as the result of the new 
Food, Drug, and Cosmetic Act and the Wheeler-Lea 
Act. Perhaps this is only an excuse, because we have no 
doubt that our leading manufacturers of proprietary 
remedies will still be successful despite these laws. 
Another reason given by some manufacturers for not 
going into the Fair is that their products are Winter 
products and they have no advertising appropriation to 
spend in the Summer. If they were to spend this money 
on the Fair, then they would not be able to spend the 
money during the season of demand next Winter. 

All these reasons mean to us is that these manufac- 
turers do not believe that the Fair is worth the money 
in advertising value. For if they believed that the Fair 
represented a good advertising investment, they would 
go into it to help overcome what they believe to be the 
adverse effect of the new laws. 


en 





this industry, we do not see how re- 
tailers or anyone else can stop those 
manufacturers who believe in this 
sort of thing. 

While the retailer looses the sale 
of the other product sold in the com- 
bination, he makes a larger unit sale 
when he sells a combination than he 
would otherwise make in selling just 
the one product along. The deals 
should be considered very satisfac- 
tory if they increase the volume of 
sale of either or both of the prod- 
ucts offered. Certainly there is no 
good reason for condemning these 
offers entirely. They are often a 
real stimulus the 
manufacturers, wholesalers, and re- 
tailers, and should be approached 
from the angle of how they can more 
often make such a stimulus. Re- 
tailers should remember that com- 
bination offers have been going on 
for a long time and there are still 
many of the most successful manu- 
facturers who have never indulged 
in the practice. Certainly if these 
manufacturers can conduct their 
businesses so that they feel no 
effects from these combination off- 
ers, retailers should not suffer any 
real harm from them. 


to business for 


EK ARE TOLD THAT ONE 
OF THE REASONS given by 
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“The boss says we got to clean out our goods before June 25, as he wants 


to start on new products.” 
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LEGAL ANGLES 


EXCISE TAX CHANCES 


While still far from brilliant, chances 
for repeal of the Cosmetic excise tax seem 
a bit brighter at the moment. The an- 
nouncement by Secretary of the Treasury 
Morgenthau that the Treasury was work- 
ing on plans for a more equitable dis- 
tribution of taxes on business and for 
making the business man’s load some- 
what less onerous was hailed in many 
quarters as spelling the end of all business 
excise levies. That may or may not be 
the case, but in any event, proper pressure 
at this time would seem to have better 
chances of success than before that mo- 
mentous announcement. It would seem 
appropriate for members of the industry 
in all parts of the country to bring the 
good Secretary’s words home forcibly to 
their own Congressmen and Senators. It 
is scarcely enough to depend upon the 
T.G.A. and the New York end of the 
business. Their influence with out-of- 
state Congressmen has not been too great 
in the past and it is scarcely to be ex- 
pected that it has materially increased in 
recent months. Another suggestion to 
the manufacturer is to enlist the support 
of women’s organizations in his own com- 
munity. Their pressure upon Congress- 
men and Senators is likely to be fully as 
powerful as his own. Remember that 
women vote in droves, or, at least, Con- 
gressmen think that they do and many 
think they vote all one way. I would not 
for the world disturb this peculiar con- 
ception. 


STATE DRUG LAWS 


Perhaps it would be premature to state 
that complete accord on all points has 
been reached between the drug and cos- 
metic manufacturers and the Association 
of Dairy, Food and Drug Officials. At the 
same time, it is safe to predict that in- 
dustry groups as typified by the National 
Drug Trade Conference and officialdom 
as exemplified by that Association will be 
back of the same state Food and Drug 
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Bill. The Association’s Bill is a little ex- 
treme in one or two points but it is not so 
harsh that manufacturers cannot support 
it even if they are not in complete accord. 
Certainly, it will be far better to have a 
uniform measure, a bit tougher than we 
want perhaps, than to have forty odd 
different laws, all of which we shall have 
to obey whether we like them or not, or 
else quit doing business in those states 
where local regulation is too extreme. In 
the current condition of business I can’t 
picture very many manufacturers dis- 
continuing a state because its Food and 
Drug Act is not entirely to his satis- 
faction. 

About twenty local drug bills have now 
been introduced following the pattern set 
by the food and drug officials. Most of 
them seem likely to pass without ma- 
terial change. This, in part at least, re- 
moves the fear of revenue-regulation on 
the part of a great many states. The in- 
dustries affected should cordially support 
this sort of legislation. Estimates by best 
informed are that thirty states will be in 
line when this year’s legislative sessions 
are ended. 


BRINGING GOODWIN PLAN 
BACK 

Walgreen is a pretty progressive drug 
chain. Walgreen also enjoys a high repu- 
tation for smart merchandising. Some 
people wonder, however, whether this 
great chain is entirely off on the right foot 
in its current church campaign. Down in 
New Orleans (perhaps elsewhere at this 
moment) Walgreen is giving two per cent. 
of its sales to local churches. Reports are 
that a good many of the churches reacted 
favorably to the plan but that one of the 
leading Catholic publications criticized it 
sharply and urged that trade go to local 
merchants. The publication scored the 
use of “religion by outside concerns coming 
in to sell their wares.” This, the paper 
continued “smacks of abuse of religion.” 
I haven’t any opinion on these arguments 
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but most of us recall the Goodwin plan of 
blessed memory which tried much the 
same thing without conspicuous success 
in anything other than to stir up a storm 
of argument, some of which, as I recall 
it, came close to being pretty bitter. 


HOW MANY LINES? 


H. L. Brooks, president of Coty Ince., 
spoke words of wisdom to chain store men 
assembled in convention, when he told 
them that they would serve themselves 
and the public better if they stocked 
fewer cosmetic lines in complete assort- 
ment. The chain executives listened with 
great respect but I wonder what will come 
of it. A year ago, C. S. Welch told them 
pretty vigorously what was the matter 
with their stores as toilet goods outlets and 
why they were not getting the cream of 
the business, enjoyed apparently at the 
moment by the department store and 
specialty shop. They listened attentively 
and applauded vigorously, but the stores 
look just the same as they did before Mr. 
Welch scolded their owners. Of course, 
if the chains are making a lot of money by 
present methods, you can hardly blame 
them for wondering how anyone can tell 
them how to improve either stores or 
methods. If they aren’t (and I haven't 
read the latest financial reports carefully) 
maybe they would do better to heed Mr. 
Welch and latterly Mr. Brooks. Both of 
these gentlemen know a good deal about 
marketing cosmetics and they know it 
from long experience. 


GIVING THINGS AWAY 


Of course a free deal just isn’t that. at 
all. People merely cut prices by throwing 
in a twelfth of a dozen or more and no- 
body is kidded a great deal. However, 
retailers seem more disturbed about it 
than they were a while back. Harry 
Miller and Sam Dworkin, who represent 
retailing to some extent at least, recently 
scolded the manufacturers pretty sharply. 
The burden of their song was that free 
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deals hurt business, hurt the retailer and 
hurt the manufacturer. Nobody, it seems, 
according to these gentlemen, was helped, 
not even the consumer. I don’t think 
free deals are too hot myself although 
there may be cases where they are jus- 
tified. As a general business practice 
they more often hurt than help. By the 
way, wasn’t that one of the things which 
the Robinson-Patman Act was going to 
correct, when, as and if the Federal Trade 
Commission ever got around to it? Well, 
at the moment the deal flourisheth as the 
green bay tree and Washington is curious- 

Maybe it’s the calm before the 
Then again, maybe nothing can 
I incline more to the 


ly quiet. 
storm. 
be done about them. 
latter opinion, unless the current educa- 
tional efforts of Harry and Sam go a lot 
further than now seems possible. 


CHAIN STORE TAXES 


A County Court in Pennsylvania has 
just held that the state’s chain store grad- 
uated tax unconstitutional. |The 
basis was that the act constituted an in- 
valid and further that it 
was confiscatory. Certainly, it is the 
latter when carried to the extreme of the 


Was 


classification 


Pennsylvania statute which proposes a 
tax of as high as $500 a store for chains of 
more than 500 stores. The issue is by no 
means settled because appeals are likely 
and several other suits in higher courts 
are already pending. Without either all 
the facts or the complete opinion, com- 
ment would be presumptuous, but this 
reasoning, or similar thinking, has ruled 
in some decisions of the U. S. Supreme 
Court on other matters. If and when Mr. 
Patman’s latest tax measure goes through 
and is fought out to the top court, that is 
It is a 


grave question whether Congress has the 


something to be borne in mind. 


right to wilfully destroy private business 
by use of the taxing power. Punitive taxa- 
tion is not pretty at best and laws de- 
signed to put people out of business by 
collecting extreme taxes may quite pos- 
sibly be overturned. 


NEW CANADIAN BILL 


Canada seems likely to go in for li- 
censing all manufacturers of cosmetics. 
The bill seeks to regulate manufacture, 
sale and advertising of a long list of 
products not now so controlled by the 
Dominion government which thus 
far confined its licensing to 
manufacturers who at the same time were 
users of industrial alcohol. The licensing 
provisions are apparently inserted merely 
for the purpose of enforcement of the 
measure and not to control either number, 
size, or importance of the manufacturers. 
This is an important bill for many houses 
on this side of the border since a goodly 
number are already operating Canadian 
plants and branches and others, if current 
reports are correct, are contemplating 
their establishment in the very 
future. 
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POSTPONING DRUG LAW 


The industry has heard a great deal 
recently about the possibility of post- 
ponement of the effective date of the new 
Food, Drug and Cosmetic Act. Arising 
originally through questions and _ criti- 
cisms directed at the certified cosmetic 
color provisions, some are now demand- 
ing that the labelling regulations and, in 
fact, the entire bill be held up for an in- 
period ranging, according to 
ideas from three months to a 
year. The Department of Agriculture is 
not in sympathy with this postponement; 
and, while sympathizing greatly with the 
difficulties in the manufacturers 
now find themselves and the necessities of 
working long past the usual “five o’clock”’ 
to get things in order, I think the Depart- 
ment is right on this matter. 


definite 
current 


which 


As pointed out in this column last 
month, there are ways expressed in the 
Act itself whereby hardship may readily 
be avoided and at the same time, the 
public may have effective protection on 
the date originally specified in the bill. 
Most of the provisions of the Act were 
clear enough upon its passage to place 
manufacturers upon warning as to what 
would be expected of them. It is true that 
the regulations were somewhat more 
astringent than many had hoped and that 
their issuance was far from prompt. Here 
the Department was completely in the 
wrong. But, insofar as cosmetics are con- 
cerned, (and the request for delay arises 
in that industry) the Act principally re- 
quires that manufacturers’ names and 
addresses and the net contents should be 
placed on the label. Was it necessary to 
wait for regulations to plan how this 
should be done? I do not think that any 
manufacturer will actually be penalized 
because he really has not had adequate 
time to get ready. I do think that the 
delay in issuing regulations was a serious 
fault of the Department. But I also think 
all these matters can be straightened out 
without any postponement of enforce- 
ment. 

Such a postponement would mean ac- 
tion by Congress. That seems unlikely. 
To my mind it is undesirable to reopen the 
Food, Drug and Cosmetic Act in Con- 
gress when we have the bill, are beginning 
to know what it means and really have 
time enough to be practically ready on 
June 25. It is amazing what wonders in 
the way of printing, designing, writing, 
etc., can be accomplished in a very few 
weeks when the “heat is really on.” 


ANOTHER AMENDMENT 

What practically amounts to a private 
bill on behalf of a single manufacturer of a 
proprietary remedy has been offered in 
Congress as an amendment to the Food, 
Drug and Cosmetic Act. This would 
exempt a drug prescribed by a physician 
under certain special conditions and, it is 
said, applies only to a product of a par- 
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ticular firm in Ohio. The bill is unlikely 
to get even so far as a Committee con- 
sideration. Its passage is virtually im- 
possible. Regardless of the merits of this 
case, it may be said that each year Con- 
gress has officially before it a great many 
bills seeking to amend various statutes 
in the interests of private parties. So 
seldom are any of them passed that their 
introduction is virtually meaningless. I 
am told that several hundred such bills 
covering points in the old Wiley Law were 
introduced during the 32 years of its 
existence and that only one or two were 
ever reported to the floor of the House. 


GUARANTEES TO RETAILERS 


No one under the law is compelled to 
give a guarantee holding the retailer 
harmless in case his products violate some 
provision of the Federal Food, Drug and 
Cosmetic Act. The law provides that 
retailers may be guaranteed in good faith 
by the manufacturer but does not compel 
the latter to do anything. In practice, the 
manufacturer will probably have to give 
such guarantees or suffer such loss of good 
will and actual distribution as would more 
than cover any possible losses he may 
entail by making the guarantees. 

The trouble with such guarantees is 
that they are so broad in scope that no 
manufacturer can feel absolutely safe 
after he has given one. The government 
gives no guarantee of the permanence of 
any regulation which it may issue for en- 
forcement. The present rules are stringent 
enough in all conscience and manufac- 
turers may believe that they will never be 
made any tougher. Once the product has 
a guarantee, however, it covers any new 
regulations or rulings which may come 
out. Of course, guarantees may be with- 
drawn if the rules are changed in the 
middle of the game. But I can scarcely 
imagine a manufacturer’ with nerve 
enough to withdraw one, just as [| can 
hardly conceive a manufacturer who will 
not now succumb to the pressure of his 
trade for guarantees under present con- 
ditions and regulations. Too bad _ all 
can’t get together and refuse to guarantee, 
but that would be asking too much even 
of industries much more closely knit and 
far more co-operative than the drug and 
cosmetic trades have ever been 

Another point in this connection! 
Guarantees under the Federal Act are 
hard enough in all conscience. It would 
be folly indeed for a manufacturer to 
guarantee under all the state and local 
laws which have been or may be passed. 
If anyone is hardy enough to do that, his 
blood must be upon his own head. 


COUNTRY OF ORIGIN 


A House Bill recently introduced would 
require that the country of origin of 
foreign merchandise appear not only on 
the label, as at present required by Customs 
regulations, but also in all advertising. 
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F.D.A. and EB. T.C. Activities 


F.D.A. Action 


F.D.A. Seizures 

During January, two hair dyes were 
seized containing paraphenylenediamine, 
and failing to carry in their labeling the 
cautionary statement prescribed by the 
law against use on the eyelashes and eye- 
brows and for making a preliminary skin 
test before use as a hair dye. The seizures 
involved 38 packages of Madame Marva 
Hair Coloring, and 76 of Eau Sublime In- 
stantaneous Hair Coloring. 

Drug products seized because alleged to 
be dangerous under the conditions of use 
prescribed in their labeling were 10 bottles 
of Barmidon Tablets, containing amino- 
pyrine; 23 bottles of Renton’s Hydrocin 
Tablets containing cinchophen; 92 bottles 
of Bad-Ex Salts, containing Tartar 
Emetic; and 1,107 ampuls of glucose solu- 
tion, represented as sterile, but found to 
contain living bacteria and precipitated 
material. 

Seizures of alleged dangerous devices 
involved five brands of nasal irrigation 
outfits, in these quantities: 119 of Nazo- 
scope, 411 of Pen-E-Scope, 128 of Pene- 
trex, 266 of Peranol, and 446 of Syn-O- 
Scope; and 3,078 nipple shields made 
of lead, a poisonous metal. 

Drug and medicinal items seized last 
month included 40 bottles of aspirin tab- 
lets, 129 bottles of cod liver oil, and 52 
tubes of corpus luteum tablets, all charged 


as below the claimed standards; 137 
ampuls of phenobarbital sodium, 168 
packages of cotton swab applicators, 


2,005 packages of gauze bandages, 321 
packages of absorbent cotton, and 587 
sutures, all unsterile; 820 gross of de- 
fective mechanical prophylactics; 248 bot- 
tles of a ‘“‘syrup of tar with extract of cod 
liver and menthol,” found low in the 
vitamins of cod liver oil. 

These five patent medicines were seized 
on the charge that they bore false and 
fraudulent therapeutic claims in their 
labeling: 56 bottles of Dr. Eells’ Vitalizing 
Blood Purifier, 74 bottles of Enrich, 45 
bottles of McMillan’s Nomoppin, 33 jars 
of Oxylin Greaseless Ointment, and 26 
packages of Wyant’s Eye-Bright. 


F.D.A. Fines 

Modern Drug & Chemical Co., Balti- 
more, Md., $25 and costs, Physicians 
Drug & Supply Co., Philadelphia, Pa., 
$25, and Direct Sales Co. and George H. 
Dotterweich, Buffalo, N. Y., fine of $200 
against the corporation, which was paid, 
and $200 against the personal defendant, 
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which was suspended by the Court, for 
shipments of drug products below the 
claimed standards. The following fines 
for shipments of misbranded patent medi- 
cines: Cereal Lactic Co., Inc., Woodward, 
Iowa, “Cereal Lactic,”’ fine $80 and costs; 
International Drug Sales Co., Denver, 
Colo., White Pine and Tar Compound, 
and Cold Capsules, fine $50; Mother 
Hubbard Products, Inc., Chicago, IIL, 
five medicines, fine $200; Murphy Prod- 
ucts Co., Burlington, Wisc., nine veteri- 
nary Preparations, fine $200; and Edward 
James McCann, trading as the Tonsol 
Co., Elmira, N. Y., ‘“Tonsol,” fine $50, 
suspended by the Court, and defendant 
placed on probation for three months. 


Contact Committee Action 

A meeting of the Combined Pharma- 
ceutical Contact Committee of the Ameri- 
can Drug Manufacturers Association and 
the American Pharmaceutical Manufac- 
turers’ Association was held in Washing- 
ton, D. C., January 30 and 31, 1939, at 
which the following actions were taken: 

After discussion of certain changes in 
the U.S.P., recently promulgated by the 
publication of a notice of interim revision, 
and of other possible revisions in different 
portions of the U.S.P. yet to be made, the 
following resolution was finally adopted 
by the committee: 

At the Contact Committee meeting of 
October 5-6, 1936, it was reported that 
the U.S.P. Revision Committee con- 
templated issuing Annual Supplements 
officially promulgating corrections or re- 
visions of all kinds for the purpose of 
correcting or improving the U.S.P. This 
principle was heartily approved by the 
Contact Committee at the same meet- 
ing. 

One such supplement was issued in 
1937 and designated as official from 
December 1, 1937. 

Since that time numerous difficulties 
have arisen with respect to continua- 
tion of annual supplements. 

The Food, Drug, and Cosmetic Act 
of 1938 which becomes fully effective 
June 25, 1939, defines the] term “drug” 
among other definitions as being “(1) 
articles recognized in the official United 
States Pharmacopoeia, official Homeo- 
pathic Pharmacopoeia of the United 
States, or official National Formulary, 
or any supplement to any of them.” 
The question thus becomes very im- 
portant as to what constitutes an 
official supplement to the U.S.P. or N.F. 

It is our belief that the present sys- 
tem of announcing changes in the 
U.S.P. by publication in trade journals 
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of interim revisions is inadequate as an 
official statement since these notices 
may easily be overlooked by many of 
those having previously official copies 
of the U.S.P. and the first supplement. 

We again wish to urge the adoption 
by the U.S.P. Revision Committee of 
the principle of official supplements 
published at regular and definite in- 
tervals, as originally contemplated, as 
being the best method of promulgating 
official changes and better assuring 
adequate notification to all concerned. 


The Contact Committee also approved 
a motion to call to the attention of the 
U.S.P. Revision Committee that in the 
recent Interim Revision No. 2, dealing 
among other things with a change in the 
standards of stramonium preparations, no 
change was officially directed in the in- 
structions for the making of the prepara- 
tions having to do with necessary dilu- 
tions in order to meet the new alkaloidal 
standards and that it will be necessary to 
correct the figures for the alkaloidal con- 
tent in those portions of the monograph 
giving directions for dilution to standard. 

Also, the National Formulary Com- 
mittee was asked to make a corresponding 
adjustment in the alkaloidal standard of 
Fluid Extract of Stramonium. 

A very interesting report of the pos- 
sibilities of the use of physical methods for 
the determination of Vitamin A was made 
by Dr. Charles L. Barthen. This volu- 
minous report was discussed freely, and it 
was resolved that the report be referred to 
the A.D.M.A. Vitamin Committee and to 
all those who had collaborated for further 
study and that subsequently a full report 
be submitted at the annual meeting of the 
A.D.M.A. 

A study of the U.S.P. storage require- 
ments for chemicals was presented by 
Dr. John F. Ross as chairman of the sub- 
committee charged with the review of this 
subject, following Professor Cook’s recent 
publication of a request for information 
regarding these requirements because of 
the peculiar status of such requirements 
in the U.S.P. under the present Food, 
Drug, and Cosmetic Act. It was brought 
out during the report and discussion that 
in most instances these U.S.P. require- 
ments have in the past been considered as 
applying to stock bottles in the hands of 
the pharmacist and physician and though 
the U.S.P. has a specific exemption with 
respect to bulk packages that there are 
still numerous points in which clarifica- 
tion or modification is desirable. Recom- 
mendations were made to bring these re- 
quirements more in line with present day 
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improved packaging procedures and con- 
formity with good trade practice. There 
was also included a suggestion for the 
packaging requirements of a number of 
official chemicals for which no storage re- 
quirements are now given in the Pharma- 
copoeia. Recommendations were also 
made on the interpretation of what con- 
stitutes “in a cool place and protected 
from light.” 

Dr. E. F. Kelly, Secretary of the 
A. Ph. A., appeared before the committee 
to explain the Husa method of drug ex- 
traction. His discussion of this question 
was well received, and a committee to 
study its possibilities under plant con- 
ditions was appointed by the chair. 


F.T.C. Charges 


Wholesalers House Organ Cited 


Miami Wholesale Drug Corp., Miami, 
Fla., and six individuals who trade under 
the name of Miami Magazine, have been 
served by the Federal Trade Commission 
with an order prohibiting certain price 
discriminations in violation of the Robin- 
son-Patman Act. 

Individual respondents are: Arthur S. 
Lavine, president of the corporation; 
Vivian L. King, vice president, Sam S. 
Lavine, treasurer, Rodney S. Pullen, Jr., 
active manager of the corporation and of 
the business done under the trade name 
Miami Magazine, and Esther S. and 
Elizabeth R. King. 

The case involves the inducement of 
the granting of advertising allowances and 
discounts by the respondents on purchases 
made by them from drug manufacturers 
and sellers, such amounts consisting of 
payments for advertising space in the 
Miami Magazine published by the re- 
spondents, at prices greater than the 
actual value of such space, according to 
findings. ; 

The order directs that the respondents 
cease and desist from including sellers to 
contract with any of the respondents, in 
connection with their purchases of com- 
modities, for the payment for advertising 
space in any magazine or publication pub- 
lished by any of the respondents, at prices 
greater than the recognized value of such 
space as an advertising medium to the 
sellers paying therefor. 

The order also forbids inducement of 
sellers to discriminate in price between 
any of the parties respondent and other 
purchasers of commodities of like grade 
and quality, by granting, allowing and 
paying to any of the respondents, in con- 
nection with their purchases, any adver- 
tising allowances or anything of value in 
lieu thereof, which are not granted by 
such sellers to all of their-customers on 
proportionately equal terms. 

Findings are that—— 

1. Manufacturers and sellers are in- 
duced to enter into contracts authorizing 
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advertisements to be inserted in the 
Miami Magazine. The contracts provide 
or it is understood that the charges for 
the advertisements shall be credited on 
the purchase price of the goods the re- 
spondent corporation buys from such 
manufacturers and sellers. 

2. Publication of the magazine is not 
an independent business conducted in 
good faith on a profit basis but is a subter- 
fuge operated incidentally in connection 
with the respondent corporation’s whole- 
sale drug business for the purpose of ob- 
taining discriminations in price. It has no 
substantial value as an advertising medium 
and the manufacturers and sellers receive 
no substantial benefits for the credits, dis- 
counts and allowances granted the re- 
spondent corporation. 

3. The discriminations in price amount 
to differentials in favor of the respondent 
corporation of 33 1/3 per cent. to 50 per 
cent. as against the prices charged com- 
peting wholesalers. The result is that the 
respondent corporation can and does offer 
and sell to certain other wholesalers at 
prices lower than these wholesalers’ com- 
petitors can buy commodities of like 
grade and quality from the manufacturers. 
The discriminations also enable the re- 
spondent corporation and its wholesaler 
customers to sell to retailers at prices 
lower than other competing wholesalers 
can profitably sell such goods to retailers. 

These discriminations were found to 
result in a substantial lessening of com- 
petition and in a tendency to create a 
monopoly in the sale and distribution of 
drug products. 


Asthma Cure 


False and misleading representations 
are charged by the Federal Trade Com- 
mission against The Nacor Medicine Co., 
State Life Building, Indianapolis. 

The company is charged with falsely 
advertising that its products, ‘‘Nacor’’ 
and ‘‘Nacor Kaps,” constitute a cure, 
remedy or effective treatment for asthma, 
asthmatic paroxysms and bronchial irri- 
tations. These preparations, according to 
the complaint, do not constitute such a 
cure, remedy or treatment, and furnish 
only palliative relief for asthmatic parox- 
ysms and bronchial irritations. 

Respondent is also charged with failure 
to reveal to purchasers that use of its 
preparations under the conditions pre- 
scribed or under customary conditions 
may, in some cases, be injurious. 


Asthma Product 

Alleging violation of the Federal Trade 
Commission Act in the sale of Perasthman 
Tablets, a proprietary medicine, the Fed- 
eral Trade Commission has issued a com- 
plaint against two New York companies, 
The Perasthman Company, Inc., 276 
Fifth Ave., and E. Fougera & Co., Inc., 
75 Varick St., its exclusive distributor. 
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The respondents are alleged to have 
disseminated false advertisements to the 
effect that Perasthman Tablets will cure 
or be of substantial therapeutic benefit in 
treating asthma and its symptoms, and 
that the preparation is a new sensationai 
European discovery, free from harmful 
drugs, and may be used indiscriminately 
without harmful effects. 

According to the complaint, the re- 
spondents also alleged that use of their 
preparation has freed thousands from 
asthma; that its use will benefit all sufferers 
from asthma, assuring nights of restful 
sleep and days of greater comfort, and 
that it will stop wheezing and other 
symptoms and manifestatious of asthma. 

The complaint alleges that the re- 
spondents’ representations are untrue and 
that the only ingredient in their medicine 
which would have any value to sufferers 
from asthma is ephedrine, sometimes used 
by the medical profession to afford tempo- 
rary relief, but not recognized as a cure 
for asthma or its symptoms. The com- 
plaint alleges that unlimited and unsuper- 
vised use of the preparation by some per- 
sons may result in injury. 


Shaving Powder 

Charging false and misleading repre- 
sentations in the sale of a hair removiag 
preparation, the Federal Trade Commis- 
sion has issued a complaint against More- 
house Manufacturing Company, Savan- 
nah, Ga., trading as Shaving Powder Co. 

It is alleged that the respondent corpo- 
ration’s Magic Shaving Powder is not, as 
represented in newspaper advertisements, 
a shaving powder, and that it is not a new 
method for removing hair, will not leave 
a clear, smooth skin, and is not harmless 
in all cases. 

The complaint charges that use of the 
preparation may, under customary and 
usual conditions, be harmful to the skin 
and its underlying structures because of 
the ingredients from which the powder is 
compounded, and that its use may also 
result in severe injury to the eyes of the 
user. 


Wittone Claims Cited 

United Distributors, Inc., 113 South 
3rd St., Louisville, Ky., dealer in Wittone, 
a medicinal product, is charged with mis- 
leading representations by the Federal 
Trade Commission. In the sale of its 
preparation the respondent is alleged to 
have made various misleading representa- 
tions such as the assertion that frequent 
bilious spells, dizziness, headache, sour 
stomach, lack of sleep and loss of appetite 
are the results of pressure on the nerves 
in the region of the digestive organs be- 
cause of poisons arising from constipation 
swelling these organs, and that Wittone 
will immediately relieve all distresses of 
the stomach and enable the user to eat 
and digest sufficient food and keep the 
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blood rich, strong and free trom impurities. 

The complaint alleges that the re- 
spondent’s assertions constitute false ad- 
vertising in that constipation does not 
cause the digestive organs to swell and 
does not, in many cases, result in the gen- 
eration of poisons in the digestive tract 
by fermentation or otherwise. The in- 
gredients of Wittone are not such as to 
afford immediate significant relief for all 
stomach disorders, according to the 
complaint. 

The complaint alleges that Wittone is a 
preparation of the type generally de- 
scribed as “‘patent medicine” and that the 
claims made for its therapeutic properties 
are such as to characterize itas a “cure-all.” 


F. z at Orders 


Garlic Tablet Claims 

The Federal Trade 
issued an order requiring Excelsior Lab- 
oratory, Inc., 70 Spring Hill Ave., St. 
George, Staten Island, New York, to 
cease and desist from disseminating false 


Commission has 


advertisements concerning its preparations 
designated D. Gosewisch’s Garlic Tablets, 
D. Gosewisch’s Garlic Tablets with Vita- 
min E Added, and D. Gosewisch’s Garlic 
Tablets with Vitamin B-G Added. 

The order directs that the respondent 
company cease disseminating false adver- 
tisements which represent that the garlic 
tablets (1) constitute a remedy or cure 
for high blood pressure, loss of vitality, 
impurities of the bloodstream, or ab- 
normal glandular functions; (2) will help 
maintain and improve muscle functions 
or give abdominal strength or vital re- 
sistance; (3) will stimulate growth of or 
strengthen the intestines; (4) will be an 
effective nerve remedy or will tone up the 
nerve system or ward off the onslaught of 
old age, or (5) are a remedy for insomnia, 
dizzy spells, rising blood pressure, bad 
memory or general debility. 

Other representations which the order 
forbids the respondent to disseminate 
through its advertisements, are: (1) that 
its garlic tablets constitute a competent, 
effective treatment for the diseases or 
ailments mentioned other than as an aid 
in soothing the nervous system; (2) that 
they are antiseptic; (3) that they are 
guaranteed, unless such guarantee is 
limited to the refund of the purchase 
price, and (4) that “Vitamin E is the 
Vitality Vitamin’’ or is the most vital of 
all elements discovered by science. 


Montecatini Salts to Stop 

An order to cease and desist has been 
issued by the Federal Trade Commission 
against Banfi Products Corp., 206 Spring 
St., New York, and Harry, John, Paul and 
Joseph B. Mariani, who control the 
corporation’s advertising policies and 
business. 
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Respondents are directed to cease ad- 
vertising that Montecatini Salts are safe 
to use and are an effective treatment for 
practically all ailments, and a remedy for 
stomach, liver and heart diseases, con- 
stipation, headaches, bad breath, acidity, 
rheumatism, gout, obesity, high blood 
pressure, skin ailments, or uric acid. 

The order also prohibits the representa- 
tion that the salts are a mild, efficacious 
laxative, unless such reference is limited 
to cases of temporary or occasional con- 
stipation. Findings are that Montecatini 
Salts have no beneficial value except as a 
laxative or purgative in cases of temporary 
or occasional constipation. 


La Pep Claims Stopped 

The Federal Trade Commission 
ordered John J. Kane, trading as La Pep 
Health Beverage Company, 2765 Kensing- 
ton Ave., Philadelphia, to discontinue 
unfair methods of competition in the sale 
of a preparation known as La Pep. 

The respondent was directed to cease 
representing that his product, a mixture of 
fruit juices and herbs, is a competent 
remedy in the treatment of skin eruptions, 
sluggish blood, constipation, fatigue, gall 
bladder trouble, heart trouble, rheuma- 
tism, or other similar ailments; that it 
will guide a person to health and act as a 
body disinfectant, cause wrinkles to dis- 
appear or cleanse and clarify the skin. 


has 


Siroil Claims Stopped 

The Federal Trade 
issued an order to cease and desist against 
Siroil Laboratories, Inc., 1214 Griswold 
St., Detroit. The company must cease 
representing that its preparation, Siroil, 


Commission has 


removes dandruff, or is a cure or remedy 
for dandruff or psoriasis, or will clear up 
psoriasis lesions or cause skin sores or 
blotches to disappear permanently. 

The order also bars representation that 
Siroil removes the crust, scales, lesions and 
blemishes caused by psoriasis and_re- 
lieves other of its discomforts, unless such 
representations are specifically restricted 
to removing such conditions in cases where 
they are external in character and located 
solely in the outer layer of the skin. 

Findings are that use of the respondent’s 
preparation, which consists of an emulsion 
of water and mineral oil and other in- 
gredients, is not a competent or effective 
treatment, remedy or cure for psoriasis or 
dandruff; that its use will do no more than 
temporarily remove the scales or crusts 
which are symptomatic of these ailments, 
and that the respondent’s representations 
are misleading and untrue. 


Koskott Claims Banned 

Rose R. Scott, individually and trading 
as Koskott Company, 223 West 33rd St., 
New York, has been ordered by the 
Federal Trade Commission to cease and 
desist representing that any of her cos- 
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metics, designated Koskott, will stop 
falling hair, prevent baldness, grow hair 
or constitute a remedy for dandruff, 
pimples, eczema, barber’s itch and other 
scalp disorders or that the preparations 
are of the highest medical, pharmaceutical 
or scientific efficiency. 


Stipulations 
Admiracion Will Modify 


National Oil Products Co., Inc., First 
and Essex Sts., Harrison, N. J., has en- 
tered into a stipulation with the Com- 
mission to discontinue false and misleading 
representations in the sale of its products, 
Admiracion Olive Oil Shampoo and Ad- 
miracion Foamy Oil Shampoo. 

The respondent agrees to ceé 
tising that either of its products is a com- 
petent treatment for excessive scalp dry- 
ness, unless the assertion is limited to the 


se adver- 





temporary effect of cleansing, and that 
either preparation will double the life 
of waves and curls, and rid the scalp and 
hair of dirt, dandruff and dulling film. 
Sayman Claims 

T. M. Sayman Products Company, 
2111-2137 Franklin Ave., St. Louis, dis- 
tributor of Sayman’s Vegetable Wonder 
Soap, agrees to cease representing that 
the soap is ‘the best’ for infants; that it 
“differs from all other soaps;’’ that it is 
an effective remedy for pimples, black- 
heads and skin blemishes, and that it 
cleans “‘way down into the pores.” 
Toothache Remedy 

William G. Turner, trading as Lenox 
Manufacturing Company, 486 Sixth Ave., 
Brooklyn, engaged in the manufacture and 
sale of a tooth filling and toothache 
remedy called Dent-Zel-Ite, agrees to 
desist from advertising that the product 
is a tooth filling or that its use will prevent 
tooth decay or will close, seal or protect 
tooth cavities, or instantly remedy alveo- 
banish toothaches, 
formation of 
users of the 


will 
prevent 
or relieve 


lar abscesses; 
sleepless nights, 
tooth cavities, 
necessity of professional dental treatment. 
Vitamin B Product 

Adjuvant Specialties Company, Inc., 
111 Academy St., Jersey City, N. J., will 
discontinue misleading representations in 
the sale of Belixol, a tonic fortified by the 
addition of Vitamin B;. 

The respondent corporation agrees to 
cease representing that Belixol is a new 
way of mixing Vitamin B, in a liquid, and 
as such is a new scientific discovery; that 
its tonic will be effective in improving 
appetite, increasing weight or speeding 
the growth of children, except in cases 
caused by Vitamin B, deficiency, that 
Belixol will increase the quantity and im- 
prove the quality of milk for nursing 
mothers, and that many doctors have 
called B, “the key vitamin.” 
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can be Manufactured 








Truly Indelible Lipsticks, Creme Rouges, Cosmetique (Mas- 
cara) Eyebrow Pencils, Handmade Rouges, Eyeshadow. All 
Shades—Bulk or Packaged. Tap-it-Pac Loose Powder Discs 


PUREST, HIGHEST QUALITY—FULLY GUARANTEED 


ABONITA COMPANY, Inc. 


34 years of Quality Service to the 
Manufacturing Trade 


24 to 30 S. Clinton St. Chicago, Ill. Each issue is carefully merchandised to cover seasonal 
promotions, with well written copy and layouts. 


Plenty of hand-lettered headings and borders, as well as 
small ‘“‘spot’’ cuts, and photos! 


1 If you are ready to advertise for increased business, this 
LA 5 F S e METAL service can be useful to you. 
EMBOSSED e ENGRAVED Executives may write today for free samples, on your com- 


pany letterhead, and state your title. 


SELL 1T WITH LABELS! | || “tess 


— if you advertise in newspapers 
you should see the 


Drug Advertising Mat Service 


This service gives you mats of illustrations drawn by leading 
artists. 


"ESP OS © ee POO 
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HORN LABELS freshen up your package for On eT Oe eT ene ee 
greater sales. Faithful service for over 40 years. ae CT eee atest cease 
’ JOHN HORN, 837 Tenth Ave., New York City City Lae ae-dlin ah wncemasleno’ bn ana cud eaewe sea NADU obs Dinkdad een eaeed deep Saaeto ea Se RmeEsEAS 
j (Sample booklet of labels ee MpoaicAC ae Mail to 
ae ener i|| Vincent Edwards & Co. 
io fans Vest vs catuvdb aes eeecies U World’s largest Advertising Service organization 
i as ee | 342 Madison Avenue New York City 
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Adds Double Acting 
Wetting Agents for 
Near Perfect Shave) 


CHICAGO, Hl. 
agents having beth 
philic” properties, 
equal to or better than lather creams in their 
beard softening be produced, 
an inventor here claims. | 

In his patent, he explains that the use of | 
1, to. 5% or more of this class of compounds | 
imparts both water wetting and oil wetting | 
properties to the entire cream. As a result, it 
will penetrate the greasy layer of the skin 
yet wash off easily with water. 

Modified Fatty Acid-Amides 

Among compounds which he asserts have 
this double-barreled effect. are sulphonated | 
vleyl amide, sodium salt of the sulphuric acid | 
ester of the condensation product of oleic acid | 
and monoethanolamine, and others repre- 
sented by the general formula: 


R—CO—NX,, (YM) « 


By incorporating welling | 
“hydrophilic” and “oleo- | 
. | 

brushless shaving Geer 
| 


properties can 


in which Rois an aliphatic hydrocarbon radi- 
cal containing more than 8 hydrocarbon 
atoms, X is either zero or one. Y is a lower 
hydrocarbon radical, M an oxygenated 
sulphur-containing inorganic acid radical, | 
and W is a small whole number. 


Reveal Process For High 
Purity Insulin Crystals 


PORONTO, Canada—-Complete details of 
the University of Toronto’s process for the 
manufacture of insulin crystals in combina- | 
tion with one or more of the metals, zinc, 
cadmium, cobalt and nickel, are disclosed in | 
anew U.S. patent. | 

The metal-containing crystals are substan- 
tially free from foreign proteins that might 
have untoward effects in ‘sensitive patients, 
David Scott, the patentee asserts. 

For the preparation of zine crystals, ordi- | 
hary (non-crystalline) insulin is made into | 
a water solution, zinc chloride | 


in acetone | 
added, and the pH adjusted and buffered at | 


between 5.8 and 6.5, according to the patent. | 
\t refrigerator temperatures, insulin crystals | 
containing approximately 0.52% zine form | 


Asie 
Within two days, Seott declares. 


|Acetone is a product of U.S.1.| 


Says Pectin Dressings 
Dow’t Stick to Wounds | 
BELOIT, 


Wise. Pectin dressings for treat- 
infected) burns, pressure in- | 
fecte ‘d soft tissue wounds and similar open and 
freely draining lesions, = the advantage of 
hot sticking to the wound, thus eliminating 
pain or harmful effects, an article published | 
here reveals, 

Dressings are made on the wound, the arti- | 
cle continues, by saturating the gauze with a 
2% aqueous solution of flaked pectin sterilized | 
in an autoclave. An oiled silk covering is re- 
moved every 4 to 8 hours to allow remoisten- 
ing. 

Wounds treated with pectin are described 
as fresh, clean and apparently non-purulent 
and deve lop firm, level, flat tissues while sear | 
formation is smothered. | 


old sores, 


| 
| 
| 
| 





EtOCOCH.COCOOEt —> EtOCOCH— COHCOOEt 
Oxalacetic Ester Oxalacetic Ester 
(Ketonic form) (Enolic form) 


EtOCOCH — COHCOOEt + NH.-CO-NH. -> 


aw C (CO.EH 


baa com 
Ethyl Ester of uracil-4-carboxylic acid 


CH EtOH + H.O 














OXALACETIC ESTER, easily prepared from 
Sodium Ethyl Oxalacetate by adding HCI, 
condenses with urea, both amino groups tak- 
ing part in the reaction. The product, uracil- 
4-carboxylic acid, melts at 347°C, and is ex- 
a stable to sulphuric and nitric acids. 


hile sia KF a S 
Chemical 


discovery of 
chemical, more effective 
alcoholic materials 
was announced 


encasies rs 
With New “Safe” 


W ASHINGTON, D. C.—The 
a new fire-fighting 
against fires of alcohol or 
than others previously used, 
| here recently. 

Sprayed into a tank containing a burning 
| aleohol, a water solution of the chemical forms 
a dense, “indestructible” blanket of foam 
Beers tiny air bubbles which immediately 
puts out the flames, it is claimed. Unlike pre 
vious foam-producing chemicals, it is said to 
do its work without the evolution of “obnoxi- 
ous or dangerous gases.” 

The chemical is lauryl pyridinium sulphate. 
Its use as well as that of other high molecular 
quaternary ammonium, phosphonium and sul- 
phonium compounds is covered by WU. 5. 
patent. 


Link Between Deafness 
And Lack of Vitamin A? 


LONDON, England--A_ possible link be 
tween deafness and the lack of vitamin A is 
suggested by an experimenter here who notes 
that many dogs and rabbits with a diet defi 
cient in this vitamin are deaf. The impairment 
of the hearing mechanism was brought about 
by degenerative changes in the cochlear nerve 
and also the vestbular division of the 8th 
nerve, it is reported in the Journal of Physi- 


ology. 











USE OF ALCOHOL HAIR TONIC does not dry the 
scalp since the accompanying vigorous massage 
stimulates production of natural oils, reports the 


A.M.A, Journal. (See article at right.) 


Reactions of Sodium 
Ethyl Oxalacetate 
Point to New Uses 


Suggeste “d Lines of Endeavor 
For U.S.I. Product Are Listed 


Forecasts of several years ago that an un- 
usual alcohol-derived chemical manufactured 
by U.S.I. would come into substantial use as 
chemists investigated its characteristics and 
working properties, are being fulfilled. 

The chemical, Sodium Ethy! Oxalacetate, 
which has its principal use in the production 
of Tartrazine and other Pyrazolon oo 


| has entered into a number of new fields. 


measure of its greater employment is its ie e 


| which currently is approximately 30% less 
| than five years ago. 
However, many chemists believe that the 


| full possibilities of Sodium Ethyl Oxalacetate 


| are yet to be explored. A 


| 
| 


citation of some typi 


cal reactions listed in the U.S.I. catalog, 
Solvents and Chemicals, shows a few sug- 


gested lines of endeavour: 
Manufacture of Tartrazine dyes 


2) This ester adds on to ammonia and to 
many primary and secondary amines 
The resultant products soon go over into 
the amines of oxalocitric acid lactone 
ester 
If aldehydes are present when certain 
amines are condensed with oxalacetic 
ester, keto-pyrollidon carboxyllic acids 
are formed 

4) In the presence of pyridine, ethyl oxal 

acetate and ethyl cyanacetate form tri 

ethyl cyanaconitate 

With hydrochloric acid, oxalacetic ester 

is converted into derivatives of alpha 

pyrone 

Oxalacetic ester is unstable, and on 

heating to 150° C. for four hours oxalo 

citric acid lactone is formed. Dilute po 
tassium carbonate precipitates the 
stable potassium salt of oxalacetic ester. 


(Continued on next 


page) 


| Aleohol Hair Tonies 


Plus Massage Okayed 
In Journal of A.M.A. 


CHICAGO, Ll.--When alcoholic prepara 
tions are used on the scalp, vigorous brushing 
or massage should stimulate the production of 
enough natural oil to offset any drying ten- 
deney they may have, according to the Journal 
of the American Medical Assn. 

This statement appears in answer to a 
physician’s query on accepted modes of treat- 


| ment for falling hair. i 


Alcohol 


Among the preparations suggested by the 
Journal for arresting acute - of hair is a 
solution of cresol in alcohol. A milde or form 
of treatment which has been ‘the “favorite” 


Pilocarpine in 50% 


| of dermatologists for many years is a one per 


cent solution of pilocarpine in 50% alcohol 
or bay rum. according to the Journal. 

“This is said to have a specific stimulating 
effect on the growth of hair, possibly related 
to its action on the vegetative nervous system.” 

Other formulations given by the Journal are 
the following: chloral hydrate, from 3 to 10 
per cent in 50% alcohol or bay rum; or mer 
cury bichloride 0.3, resorcinol monoactetate 6, 
spirit of formic acid 20, in bay rum or per- 
fumed alcohol to make 120. 
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Maintains pH at c lo ee ee ee | TECHNICAL DEVELOPMENTS 
Up Thrombin Yield In ARCS. “ UC act¢ | pee ee _ 
New Extraction Process Acid With Carbonates 











Further information on these items 
may be obtained by writing to lS, 


LONDON, England — Practical application “Solid” lactic 
of the discovery that yields of thrombin in sidhinniiedsas 


kept 


a powder in the same 


acid that can be 
A special swelling colloid, described as a synthet 
cellulose material, is now available. Soaps m 








‘rease whe e pil of the extraction medium ae va CPE x f 
crease hen the pit of | ¢ manner as tartaric and citric acids may with it are said to produce strikingly m 
remains at or near « ts suggested in a new be simply and effectively prepared for abundant, stable lather even with considerat 
patent specification made public here. food and beverage products, it is re lower fatty acid content. (No. 190a) 
The new process depends upon offsetting vealed in a recent French patent. 
the decline in pH. which ordinarily results lt is only necessary. to add. slowly Remarkable freshness in eau de cologne | 
] | fons f all : < iterials pre Lt to be imparted by minute quantities of a new 
from the degradation of albuminous mi ats, and without the application of heat. cal synthetic substitute for unstable aldehyde C 
by the addition of small amounts al alkali, ( ium at magnesium carbonate lo the Soluble in alcohol, ve yetable and mineral oils. the 
: a YY, . . ro possesses a strong odor of aldehyd 
according to the patent. liquid acid (80°) in a quantity some- procuct poseres @ song ror aldenyce 


portugal,’’ a ‘‘background” of iris and a marked 
similarity to the aldehyde, but no rancid 


the manufacturer announces. (No. 191la) 


Crude thrombin, the inventor explains, may 
extracting 50° grams dried 
sodium chloride 


what less than that required for neutrali 
he obtained by zation, the inventor claims. 
fibrin with 250 ce. of 10% 
solution, adding an equal volume of acetone 
and centrifuging. By “absorbing” this product macieas 20 mols of lactic acid: 8 ee ee oon ee eects 
in 250 cc. of N/100 caustic soda, the pil may hom USI, (Mo: 1920) ) 
be maintained at 7.47, he asserts. 

Following successive operations of precipi 


The patent papers suggest employing 


5. 10 or even as 


one mol of carbonate to A universal buffer solution for the pH regior 


to 12.0 may be ea prepared from d 

















A new color rinse for use after shampx laimed 
to mix readily with water, is available for private 


Dye Absorption Measures 
a ; : cae. | label manufacture. (No. 193a) 
Bottle Glass Solubility : 


tation, centrifuging and washing with acetone 
and ether, 23 grams of a purified product are 


obtained. he states. This thrombin has a co 


agulation factor of | mg. 3 minutes, 45 sec 
onds, he points out. 


{Acetone is a product of U.S.1.! 


New Markets For Sodium 


WASHINGTON, Dy ¢ 
bility of “flint” 
is indicated by the amount of dye absorption 
in a new test devised at the Bureau of Stand- 
ards, Such information is important in “pack 


The relative solu 
green and blue glass bottles 


| proof and abrasion-resistant and produce a + 


A new single-packing vacuum mixer enable 
evaporation of moisture or solvents at tempera 
tures below their boiling points, the manufac 
turer states. Sealed vacuum chambers are said tc 
prevent contamination of the mix. (No. 194a) 


Substitutes for carnauba wax which are water 





gloss without rubbing, were announced recently 


ing” solutions which must remain unchanged 
The two synthetic waxes are said to be easily 
emulsified with hot water to yield stable emu 


Ethyl Oxalacetate Seen 


(Cont over considerable periods, such as medicinals. 


Oxalacetic acid is reduced by yeast t serums, antitoxins. and solutions prepared for | sions. (Ne. 195a) 

xalacetic acid is re > ist to | OX : 
malic acid (Chem. Abs. 25. 4898 Intravenous injection, 

(8) In the presence of pyridine or diethy! The method is described in the Zechnical | Bellows-type flexible stainless steel tubing said 
amine, 2 molecules of oxalacetic ester News Bulletin as follows: to be gas-tight and to resist heat and corrosior 
condense with one molecule of ar iets ‘ 7 | and to absorb vibrations, is now on the market 


acyclic aldehyde aks Sean) 

(9) Acetic anhydride and oxalacetic ester 
form acetoxyfumaric acid diethyl! ester 

10) Heated to 150-350°C., oxalacetic ester 
loses carbon monoxide and forms diethy 
malonate. (British Patent 228,863 


"Wash the bottles. on the inside, with 
soap and water. then with I-percent acetic 
acid, and finally three times with distilled 
water. Fill the bottle with 0.05 molar po- 
tassium acid phthalate adjusted to pH 6 


with sodium hydroxide, digest at 80° © for 


For modifying the consistency of lipsticks, past. 
or cream rouge lotions, shaving creams, et¢ 
hydrogenated fats of vegetable origin are now 
available in this country, a recent report sta 
The materials are free from traces of catal 
will not cause rancidity, and have congealing 






Unlike the ethyl ester from which it is pre 


pared, Sodium Ethy! Oxalacetate "i re 24 hours, remove the solution, and wash | points from 35 to 75 deg., the report containues 
stable and entirely suitable for uses where the the bottle with distilled water. Fill the bot- , li 
ester might be employed. tle with 0.06-percent aqueous solution of ; — 

Producing stable emulsions from two liquids or 





i x “dt 729) ‘tos x0) 
vietoria blue HL. 729), Ie t rand lor a a liquid and a solid is possible with a new visc¢ 
minutes. remove the dye solution. and rinse lizer, according to the manufacturer. Suggested 
with hot distilled water. Dissolve the dye | applications include waxes, food products, pol 


+ 
absorbed by the 


Tests Oils For Carotene 


ishes, inks, etc. Only stainless steel parts contact 


ass with the product to prevent corrosion. (No. 198a) 


surface of the gl 


cold 95-pereent ethanol and determine the 
concentration of the dye in the ethanol solu- 


A test for carotene in fats or oils is 
outlined as follows: “Mix 155 cc. al 
sample with 7.5 cc. of petroleum ether : : ‘ ied Proper tension when tightening bolts, studs, et 

ae - ») 7 tion with a reliable color comparator, The | is indicated by the flashing of a light in a new 
boiling at 30-60 deg. ©. and 2 ev. of amyl é a arator 

iI Iphurie acid of relative solubility of the glass is indicated socket wrench equipped with a battery and bull 
alcohol. Add T ce. of su PRUEC Acid ~ | the t { dve al bed 1 | We and five tension scales, according to a recer 
specific gravity 1.53. The mixture is oh le amount of dye absorbed by bottles | qnnouncement. (No. 1990) 


shaken for 2 minutes and let stand. An 
acid layer separates which is blue in the 


of similar size and shape.” 


) 


A ready-reference vitamin chart defining al! the 
standardizing units in current use as well as ap 
proximate equivalents and conversion factors 
may be secured free of charge by writing to U.S.1 


NDUSTRIAL GHEMICALS, Inc. 


60 EAST 42no ST., N.Y. (EQ) BRANCHES IN ALL PRINCIPAL CITIES 


A SUBSIDIARY OF U. S. INDUSTRIAL ALCOHOL CO 


When bottles of different size or shape are 
tested, results can be compared only on a unit 





presence of carotene.” 








area basis. the authors warn. 





ALCOHOLS 


Patash arnt iae) ate)| 
Butyl Alcohol 
Fusel Oil—Refined 
lsopropy! Alcohol 
Methanol 


oy. hye) & 
Ansol M 
Ansol PR 


ESTERS, ACETATES 
Acetic Ether 
Amyl Acetate 
Butyl Acetate 
Ethyl Acetate 
Isopropyl Acetate 

ESTERS, PHTHALATES 
DTTelaabale datiatel (oh e-) 
Dibutyl Phthalate 
Diethyl! Phthalate 
Dimethyl! Phthalate 

ESTERS, ETHYL 

ed BI Teh ce) | 


Ethyl Formate 
sh dala Melek fohe:) 


ESTERS, BUTYL 
Butyl Propionate 
Dibuty! Maleate 
Tl olUha med col lohe-) 


OTHER ESTERS 
Amy! Propionate 
Dimethy! Maleate 


OTHER PRODUCTS 

(Oe) I fereltolary 

a GLU doco hval =t]ale(-169 

*Curbay X (Dried Curbay) 
Ethylene 

Nitrocellulose Solutions 
scehtehiaMeatel dial hae ice! | 
Urethane 


ETHERS 
Ethyl Ether 
Ethyl Ether Absolute—A.C.S. 


KETONES 
Acetone, C.P. 
Methyl! Acetone 


INTERMEDIATES 
Pia aferela-sielali lie] 
rata a ielela tecoliaalloldelaliile) 
Acetoacet-o-toluidid 
Ethyl Acetoacetate 
melechiatallclaremtalhecelali ital: 
NYolol| Vlas Sialame@h cel lelachiohic 


Ethyl Alcohol 


yNalalelgele 

Absolute 

C. P. 96% 

Pure (190 proof) 

Specially Denatured 

Completely Denatured 

U.S. |. (Denatured 

Alcohol Anti-freeze) 

Super Pyro Anti-freeze 


Nol lob a aagelelalcatola amie) ha-lals 


Diethyl Carbonate 

Diethyl Maleate 

Diethyl! Oxalate 

Ethyl Chlorocarbonate 
“Registered Trade Mark 














Drug Dinner 

The fourteenth annual banquet of the 
Drug, Chemical and Allied Trades Sec- 
tion of the New York Board of Trade was 
held at the Waldorf-Astoria on Thursday, 
March 9. 

Under the guidance of Ralph E. Dorland, 
eastern manager of the Dow Chemical 
Co., who was chairman of the reception 
committee, the eighteen hundred who at- 
tended were seated promptly and _ the 
dinner started soon after seven-thirty. 

R. D. Keim, vice-president of E. R. 
Squibb & Sons was the toastmaster, and 
the speakers were Dr. Thomas Parran, 
surgeon general of the United States 
Public Health Service, and Roy W. Moore, 
president of Canada Dry Ginger Ale, Inc. 

Dr. Parran who has spent many years 
in public health work has been surgeon 
general of the United States since 1936 
when he resigned as commissioner of the 
New York State Department of Health 
to accept the appointment. He had pre- 
viously been assistant surgeon in the U. S. 
Public Health Service from 1917 to 1921 
and again from 1926 to 1930. 

Mr. Moore became vice-president and 
general manager of Canada Dry Ginger 
Ale, Inc., in 1934, and president, general 
manager and director in 1935. 

After the dinner, gatherings were held 
in many rooms throughout the hotel and 
the last of the guests retired in the early 
hours of the morning. 


Ertel Addresses Pharmacists 

The meeting of the American Pharma- 
ceutical Association at the College of 
Pharmacy of Columbia University Feb- 
ruary 20 was a symposium on the “Newer 
Advances in Pharmaceutical and Cos- 
metic Clarification and Filtration.”” Fred 
J. K. Ertel and Francis X. Dealy of the 
Ertel Engineering Corp. spoke, Mr. Ertel’s 
address being on the subject of general 
filtration and Mr. Dealy’s on filtration in 
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the pharmaceutical and cosmetic in- 
dustry. 


Cosmetics at N. Y. Fair 

Perfumery & Cosmetic Exhibits, Inc., 
the corporation which contracted for the 
cosmetic building at the New York 
World’s Fair 1939, has returned the build- 
ing to the Fair Corporation. This, in 
effect cancels all contracts between Per- 
fumery & Cosmetic Exhibits and poten- 
tial exhibitors and returns the manage- 
ment of the building and the sale of space 
in it to the Fair Corporation. S. L. 
Mayham, for many years connected with 
this industry and who is now account 
executive for the Fair on cosmetics and 
drugs, as well as regular contributor to 
THE Druc anp Cosmetic INDUSTRY 
has complete charge of leasing and ar- 
ranging for exhibits in the building. 

The first new contract to be announced 
is that of Coty, Inc., which has taken over 
the entire rotunda space in the building 
and plans a $150,000 exhibit of Coty and 
subsidiary companies. It is reported that, 
in addition, a dozen or more contracts for 
space in other portions of the building 
have already been negotiated and that a 
new floor plan of the building has been 
prepared which gives adequate attention 
to the nedes of the smaller houses in the 
industry. 

Magnus & Penick Governors 

At the annual meeting of the Drug and 
Chemical Club of New York, held Feb- 
ruary 16, Robert B. Magnus, Magnus 
Mabee & Reynard, Inc., and S. Barksdale 
Penick, Jr., S. B. Penick & Co., were 
elected members of the board of governors 
for a term ending January 31, 1942. 


BIMS Beefsteak 


One hundred thirty members and guests 
attended the beefsteak dinner which the 
BIMS held at Gallagher’s, New York, 


The Drug and Cosmetic Industry 





February 16. The dinner was a great 
success and plans were announced for the 
first golf tournament of the season which 
will be held at Canoe Brook Country 
Club, Summit, N. J. May 11. 





McManus Reelected 


At the annual meeting of the American 
Drug Import Agents’ Association, V. P. 
McManus, president of H. W. Henning & 
Son, New York, was re-elected president 
of the association. 


Hall Talks on Law 

At the meeting of the Chicago Per- 
fumery, Soap & Extract Association held 
at the Bismarck Hotel on February 14, 
John S. Hall, the association’s attorney, 
discussed the applications of the new Fed- 
eral Food, Drug and Cosmetics Act. Mr. 
Hall also reported on the progress of the 
association’s injunction suit against the 
city of Chicago. The association has 
brought suit against the city, asking for 
an injunction restraining it from collect- 
ing a City License Fee from cosmetic and 
toilet preparation manufacturers. 


Norton in Inter. Drug Club 

John 8. Norton, vice-president of Lam- 
bert Pharmacal Co., St. Louis, has been 
chosen chairman of the sales managers’ 
division of the International Drug Club of 
the Hall of Pharmacy, the New York 
World’s Fair. Mr. Norton was elected at 
a meeting of sales managers of leading drug 
manufacturers and wholesalers held on 
February 7. 


Van McNair with World's Fair 


Van MeNair, secretary and treasurer of 
Morse International Inc., New York, has 
resigned to become director of promotion 
for the Hall of Pharmacy at the New York 
World’s Fair. 
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Exchange Lemon Products Company, Corona, California 











BACKED BY 
THE SUNKIST GROUP 
OF 14,000 
CITRUS GROWERS 


MADE IN 
WORLD'S LARGEST 
LEMON PRODUCTS 
PLANT 





Copyright, 1939, California Fruit Growers Exchange, Products Dept. 


CALIFORNIA FRUIT GROWERS EXCHANGE, PRODUCTS DEPARTMENT 
189 W. MADISON ST., CHICAGO ONTARIO, CALIFORNIA 99 HUDSON ST., NEW YORK CITY 


IMMEDIATE DELIVERY FROM WAREHOUSE IN NEW YORK, CHICAGO, PHILADELPHIA, SAN FRANCISCO 
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H. B. Thomas Honored 

Harold B. Thomas, vice-president of the 
Centaur Co., New York, and a director of 
the Association of National Advertisers, 
was given the second award, a silver medal, 
for distinguished services to advertising 
in the annual advertising awards made ny 
“Advertising and Selling.” Mr. Thomas 
is also vice-president of the Advertising 
Research Foundation and chairman of its 
copy-testing committee. 


Dinner to Stirling 

Charles E. Stirling, for nineteen years 
toilet goods buyer for the F. W. Wool- 
worth Co., was given a dinner at the Hotel 
Waldorf-Astoria on March 7 upon the 


occasion of his retirement. 


Baker Advances Rasmussen 
H. B. Rasmussen has been appointed 
manager of the Chicago office of the J. T. 
Baker Chemical Co., Phillipsburg, N. J. 
Mr. Rasmussen has been associated with 
the J. T. Baker Chemical Co. for five 
years as district representative traveling 





H. B. RASMUSSEN 


in Michigan and Indiana. Although he 
will now make his headquarters in Chicago, 
he will continue to serve his customers in 
the Michigan-Indiana territory personally. 


Herbert Scott on Visit 

Herbert Scott, vice-president and gen- 
eral manager of Smith & Scott, Ltd., 
makers of Bermuda’s LiLi perfumes, ar- 
rived in New York early in February. He 
came to visit the distributors of LiLi’s new 
perfume “Eve.” He planned to visit 
Boston, Washington, Philadelphia and 
Baltimore. 


Beekman with Schofield-Donald 

Stewart M. Beekman has joined the 
sales staff of Schofield-Donald Co., New 
York. Since his graduation from the 
Polytechnic Institute of Brooklyn in 1937 
he has been a member of the technical 
staff of Arbuckle Bros. 
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John Beach in South 

John Beach of Seeley & Co., New York, 
is on a combined business and pleasure 
trip to Miami. Before returning, Mr. 
Beach planned to visit Haiti. 





Lakritz in 100,000 Mile Club 
William Lakritz, secretary of Florasynth 

Laboratories Inc., has been elected a mem- 

ber of the ‘100,000 Mile Club” of United 





WILLIAM LAKRITZ 


Air Lines. Mr. Lakritz who has traveled 
by plane a distance equivalent to four 
times around the world is a commissioned 
“Admiral of the Flagship Fleet’? of the 
American Airlines, Inc. 


Dunning Gift to Wash. College 

Dr. H. A. B. Dunning, president of 
Hynson, Westcott & Dunning, Ine., 
Baltimore has given to Washington Col- 
lege, Chestertown, Md., a gift of $75,000 














DR. H. A. B. DUNNING 


minimum, for the erection of a new build- 
ing to be known as the Dunning Science 
Building. It will provide laboratories for 
the chemistry, biology and physics de- 
partments and will have a large lecture 
room as well as smaller rooms for classes 
and seminars. Dr. Dunning has also estab- 
lished a scholarship at the college open 
to advanced students from Caroline 
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County, Md., where he was born. 

Dr. Dunning has proposed that the 
building be dedicated to two great modern 
scientists—Ira D. Remsen, as a pioneer in 
modern organic chemistry in America, 
and John Jacob Abel, as the person re- 
sponsible for the first real development of 
pharmacology in this country. 





Langanhan Joins Penick 

Dr. Henry A. Langanhan, an authority 
on the cultivation of goldenseal root, who 
has been in charge of the cultivation of 
goldenseal root by S. B. Penick & Co. in 
the state of Washington, has resigned as 
professor of pharmacy at the University 
of Washington to give his full time to the 
management of the Penick Skagit Valley 
Goldenseal Farm. 

Dr. Langanhan was chairman of the 
scientific section of the American Pharma- 
ceutival Association in 1930 and in 1932 
was awarded the association’s Ebert prize 
for his paper on “A Phytochemical In- 
vestigation of Hydrastis Canadensis.” 
Humphrey Retires from Harvey 

Lewie D. Humphrey will retire as presi- 
dent and treasurer of the G. F. Harvey 
Co., Saratoga Springs, N. Y. on April 15. 
At that time he will become chairman of 
the board. Mr. Humphrey has been asso- 
ciated with the Harvey company for 
nearly fifty years, entering its employ in 
1890. In 1918 he became secretary, in 
1927 he was made treasurer and general 
manager and in 1929 he was made presi- 
dent. 

Mr. Humphrey has been active in the 
affairs of the American Pharmaceutical 
Manufacturers’ Association for many 
years and was elected a vice-president at 
its 1937 meeting. 





Voelker Joins Ayer 

George H. Voelker has been appointed 
west coast manager for Harriet Hubbard 
Ayer, with headquarters in the Los 
Angeles office. He was formerly director 
of sales for Denney & Denney, Philadel- 
phia, for three years, and previous to that, 
officer and director of Primrose House, 
Inc., in charge of sales. 


Mr. and Mrs. Wine Pianiad 


John H. Moore, president, London 
House Ltd., New York, sailed February 
15 on the S.S. St. Louis for London, where 
he will launch the operations of the newly- 
formed English company and discuss gen- 
eral plans and programs for 1939. He is 
accompanied by Mrs. Moore, who is well- 
known to this industry and to the public 
as Louise Paine Benjamin, associate editor 
of the Ladies Home Journal and president 
of the Fashion Group. She will be en- 
tertained by the officers of the British 
Fashion Group while in London. Both 
Mr. and Mrs. Moore plan to visit the 
British Industries Fair while in England, 
They will return the latter part of March. 
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_——__ FOR THE 


PHARMACEUTICAL INDUSTRY 
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Fresh from the printer, this completely new cata- 
log gives extensive information on the large list 


of Dow Pharmaceutical and Aromatic Chemicals. 


The data contained and its arrangement for fast, 
easy reference make this book a valuable aid to 
every manufacturer and purchaser of pharma- 


ceutical and aromatic chemicals. 


Visit exhibits of The Dow Chemical Company and its 
Great Western Electro-Chemical Company Division, at 
the Golden Gate International Exposition 





pe 
i - 
z 
é : 





DOW PHARMACEUTICAL 
AND AROMATIC CHEMICALS 


Dow will gladly send a copy of this new catalog 
to individuals requesting it on behalf of their 


organizations. Write today. 


THE DOW CHEMICAL COMPANY 
MIDLAND, MICHIGAN 
Branch Sales Offices: 30 Rockefeller Plaza, New York City; Second and 
Madison Streets, St. Louis; Field Building, Chicago; 9 Main Street 
San Francisco; 4151 Bandini Blvd., Los Angeles 


PRODUCERS OF MORE THAN 300 CHEMICAL PRODUCTS 
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M. B. Zimmer Honored by Fritzsche 

At a luncheon held at Charles Restaur- 
ant, New York, February 2, Michael B. 
Zimmer, Chicago’ representative of 
Fritzsche Brothers, Inc., was made a mem- 
ber of the firm’s Quarter of a Century 
Club. 

Mr. Zimmer who is the twelfth member 
of the club is a brother of Ben F. Zimmer, 
vice-president in charge of the Chicago 
office, who is also a member. F. H. Leon- 
hardt, president of the company, pre- 
sented Mr. Zimmer with a government 
bond of substantial denomination, while 
Miss Mary Neary on behalf of the em- 
ployees, presented a gold wrist watch. 


Toulouse Advanced by Owens 

Dr. Julian H. Toulouse, of the pack- 
aging research division of Owens-Illinois 
Glass Co., has been appointed technical 
sales representative with headquarters in 
Toledo. Dr. Toulouse will serve as tech- 
nical consultant on glass packaging prob- 
lems and will be available for talks of an 
educational and semi-technical nature. 





P. C. Magnus Returns fro m Coast 

Percy C. Magnus, president of Magnus, 
Mabee & Reynard, New York, has re- 
turned from a trip to California. He went 
by way of the Panama Canal and returned 
by train, making several stops on business 
en route. 


Drew Drees Joins Antoine 

Drew Drees has announced that he has 
resigned as vice-president of Delettrez, 
Inc., New York, to take up new duties as 
sales manager of Antoine de Paris, Inc. 
His association with the latter company 
dates from February 1 and his head- 
quarters are in the new offices at 663 
Fifth Ave., New York. For a great many 
years Mr. Drees was vice-president and 
general manager of Kathleen Mary 
Quinlan. 


Jean Desprez Visiting U. S. 

Jean Desprez, director of F. Millot, 
Paris, arrived in New York in February 
for his annual visit to America. He will 
spend about a month in this country and 
part of his schedule includes a visit to the 
key cities of the Middle West, which began 
the last week in February and on which he 
was accompanied by Mort Livingston, of 
De Boer & Livingston, United States dis- 
tributors of Millot perfumes. 


Stein in Europe 

J. S. Stein, president of Lucien Lelong, 
Inc., sailed for Europe February 11 on 
the S.S. Paris. Mr. Stein will visit the 
Paris offices of Lucien Lelong and will 
return early in April. 
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Keeley Recuperating 

C. R. Keeley, advertising manager of 
Tortet REQUISITES, is recuperating from 
a gall bladder-appendix operation per- 
formed at the Fifth Avenue Hospital, New 
York, on February 15. He is convalescing 
normally as this is printed. 


General Plastics Advances O'Connor 

Charles T. O’Connor, who has been in 
charge of the chemical laboratory of the oil 
soluble resin division of General Plastics, 
Inc., North Tonawanda, N. Y., has been 
made head of the division. In this posi- 
tion he succeeds Stephen Babcock who will 
continue to act in a consulting capacity 
for the company. 


E. W. Bobst Marries _ 


E. Walton Bobst of Hoffmann-La- 
Roche, Inc., Nutley, N. J., was married 
February 15 to Miss Mary Elizabeth 
Stevens at the home of her parents, Mr. 
and Mrs. W. Tyrie Stevens, New York. 
Elmer H. Bobst, vice-president, general 
manager and treasurer of Hoffmann- 
LaRoche, Inc., served as his son’s best 
man. 





Kramer Back from Trip 

Robert A. Kramer, of the Th. Gold- 
schmidt Corp., returned the end of Feb- 
ruary from an eight-day trip which in- 
cluded stopovers at Toronto, Detroit and 
Chicago. 


Companies 
F. J. Lueders Elected President 


Frederick J. Lueders has been elected 
president of George Lueders & Co., New 
York, succeeding Edward V. Killeen who 
recently resigned after thirty-three years 
as an officer and director of the company. 

Mr. Lueders is the son of Frederick 
George Lueders who founded the essential 
oil firm in October 1885. He became asso- 
ciated with the company in 1921. After 
working in the local office for seven years, 
he went to Chicago to take charge of the 
branch office there. In 1931 he returned 
to New York and was made a director of 
the firm and, following the death of his 
father in 1933, he was made vice-president. 

Ferdinand Weber who has been asso- 
ciated with the company for forty-six 
years has been made vice-president and 
treasurer. Frederick George Buehler, 
former secretary of the company, has 
been made vice-president. In 1937 Mr. 
Buehler was made the twenty-fifth mem- 
ber of the Lueders 25-year club. a 

Ross Daggatt, achemist at the Brooklyn 
plant, who has been with the company 
since February 1930, has been made a 
vice-president and George J. Waegelin, 
formerly assistant secretary, has been 
elected secretary. Mr. Waegelin has been 
associated with the company since March, 
1917. 
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PERFECTED SINCE 1929 but only 


Kolmar High Air Pressure Process 


produces the uniform small particle recently manufactured in quantity. 


size for which Soft-As-Silk Powder 


TEN YEARS AGO Kolmar developed a unique high air pressure process 
for powder (and rouge) which produced uniform particle size, fine satiny 


texture and perfect color distribution. 





UNTIL RECENTLY, because of constantly increasing demands for other 
Kolmar products, we have been able to accept only very limited orders for 


The Photometer scientifically records Kolmar Soft As Silk Powder 


and maintains absolutely uniform 
and correct shades of all make-up 





products. 


BUT TODAY YOU CAN GET IT: in any color, in any quantity, in bulk, 


in your own boxes, or completely packaged in boxes supplied by us. 


WE KNOW that Kolmar Soft-As-Silk Powder builds repeat business by its 
smooth application, naturalness, imperviousness to water or perspiration, 
superior smoothness, adherence, lasting qualities, and absolute purity. 
Kolmar Soft-As-Silk Powder is made of the finest available materials, re- 


gardless of cost. 


Make these tests to prove our state- 

ments of Kolmer superiority: Apply 

Soft-As-Silk powder and any other 

brand to opposite sides of the same Ww R t T E F Oo R Ss A M P L E Ss T O b A Y 
face. Note which brand applies most 

smoothly and adheres longest. Ex- 

amine Soft-As-Silk Powder under a 

microscope to see uniform color dis- Manufacturers of cosmetics for private label brands only. We never compete with our 


bursement. The bite test will disclose 
facili iten coil clients. We also protect the interests of our clients with Products Liability Insurance. 








MiLWwaAouUK EE e H O B O K E N 


Kolmar representatives 
M.C. Boyd . . . . « « 100-108 River St., Hoboken, N. J. Warren CInty.. 66 we 
Norman Kole. . 11-108 Merchandise Mart, Chicago, III. R. G. F. Byington . . 155 N. Vermont Ave., Los Angeles, Cal. 


. 3950 Club Drive, Atianta, Ga. 
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Carr Joins Stewart & Ross 

H. J. Carr, vice-president and sales man- 
ager of the Anchor Cap & Closure Corp., 
Long Island City, N. Y., has resigned to 
become vice-president of Stewart & Ross 
Corp., Long Island City. 

Mr. Carr has been closely identified 
with the glass container and closure in- 
dustries since 1920 when he became sales 
manager of Anchor’s affiliate, the Capstan 
Glass Co. of Connellsville, Pa. In 1924 he 
became sales manager and vice-president 
of Anchor Cap. 

He was chairman of the Code Authority 
for the Closure Industry under NRA and 
was president of the Canning Machinery 
& Supplies Association for the years 1934 
and 1935. As vice-president of Stewart & 
Ross Corp., he will again be associated 


with I. R. Stewart, formerly president of 


the Anchor Cap & Closure Corp. and its 


subsidiaries. 


Polak & Schwarz 50th Year 


In commemoration of its fiftieth anni- 
versary, the firm of Polak & Schwarz has 
issued an elaborately illustrated book 
which gives a very complete picture of the 
growth of the company from the time 
when Leopold Schwarz founded the firm 
in 1889 to the present day. 

The company, which was started in a 
back room in a small provincial town in 
Holland, grew until it had world-wide con- 
nections. In addition to the large fac- 
tories at Zaandam and Hilversum, Polak 
& Schwarz now has branch factories in 
London, Brussels, Milan, Messina, Berlin 
and New York, and an office in Shanghai. 
Its agents are scattered throughout the 
world and its products enjoy a world- 
wide reputation. 

The jubilee book is colorfully illustrated 
with plant photographs and _ interesting 
reproductions of early advertising and 
price lists. 

Jan Feith has contributed the text for 
the book, in the form of an interview with 
the late Samuel Schwarz, son of the 
founder, whose plans for the book were 
practically complete at the time of his 
death last September. Copies of the book 
are available upon request. 


Trippe, Jr. to California 

Edward R. Trippe, Jr. will go to Cali- 
fornia this month to open a branch office 
in Los Angeles for P. R. Dreyer, Inc., 
New York. 

Mr. Trippe, whose father, Edward R. 
Trippe, is well-known in New York and 
Philadelphia essential oil circles, came to 
New York three years ago after having 
attended Drexel Institute of Technology 
in Philadelphia and the Brooklyn Poly- 
technic Institute. He became associated 
with Charles Fischbeck Co., now consoli- 
dated with P. R. Dreyer, Inc., in the 
perfume and experimental departments, 
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later becoming a salesman and covering 
part of metropolitan New York. 

Fred C. Theile, president of P. R. 
Dreyer Inc., is now on an extended tour 
of the West and will meet Mr. Trippe in 
Los Angeles to establish the branch office. 


Agfa Aromatic Price List 

For the first time the Agfa Aromatics 
Division of General Drug Co. has issued 
a wholesale price list. Owing to the fre- 
quent fluctuations in the market, the com- 
pany has been reluctant heretofore to 
issue such a list, preferring always to quote 
customers the latest market figures. The 
present price list is issued by popular de- 
mand of its customers as a supplement to 
its regular catalogue. Copies are available 
upon request. 


DeBeer Joins Bauer & Black 

George L. DeBeer will become adver- 
tising manager of Bauer & Black on 
March 20. Mr. DeBeer, who will succeed 
Arthur E. Tatham, comes to Bauer & 
Black from Swift & Co. 


Mutual Drug Difficulties 


Terance Scullin, holder of 110 shares of 
Mutual Drug Co., stock who filed a 
petition that the company be put in re- 
ceivership last January, has filed an 
amended plea which repeats and elabo- 
rates the charges originally made with 
respect to the payment of dividends out of 
capital, the unauthorized expenditure of 
capital funds and the concealing of actual 
financial condition of the company. Mr. 
Scullin has asked a temporary injunction 
to prevent “further dissipation” of the 
company’s assets. 

Attorneys for the company and for 
F. T. Roosa, its president, are making 
efforts to have the affairs of the company 
settled by a committee representing both 
the management and the stockholders. 
The attorneys supported Mr. Roosa’s 
denial that dividends have been paid out 
of capital though admitting that some pay- 
ments had been made out of capital sur- 
plus, a policy which they said would be 
discontinued. Mr. Scullin based some of 
his charges on payments to Robert R. 
Ellis and the Ellis-Jones Drug Co., Mem- 
phis, made in 1928 and 1929. 


Owens Case Not Dismissed 

The plea of Owens-Illinois Glass Co. for 
dismissal of a suit brought by LeRoy E. 
Sands and Fred C. White, Inc., charging 
breach of contract and seeking damages 
of $300,000, was unanimously denied by 
the appellate division of the supreme court 
in New York. This upholds the findings of 
the local county supreme court which first 
heard the case last December. 

Mr. Sands sued as successor to and 
former president of the Hawley Glass Co., 
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Hawley, Pa., which stopped the manufac- 
ture of glass bottles in 1928 at the request 
of the Illinois Glass Co., predecessor of 
the Owens-Illinois company, and under 
an agreement by the Illinois Glass Co. to 
continue Fred C. White, Inc., New York, 
as sales representative and to furnish the 
latter with bottles at a special price. 
Failure to live up to this agreement was 
charged to Owens-Illinois. 

Owens-Illinois contended that since the 
alleged contract was not in writing and did 
not give definite prices, it was in violation 
of the statute of frauds. The plaintiffs 
maintain that performance under the con- 
tract for eleven years makes this stand 
untenable. 


Solinsky Heads Cans, Inc. 

R. S. Solinsky, formerly assistant vice- 
president, National Can Corp., is now 
president of a newly formed company 
known as Cans, Incorporated, which will 
manufacture a full line of general line con- 
tainers. The Chicago office of Cans, In- 
corporated is located at 325 West Ohio St. 

Mr. Solinsky has been connected with 
the cans industry for over thirty years, 
and his many friends will undoubtedly be 
interested in learning of his new business. 


Plasticgraph Expands 

The Plasticgraph Co., New York, has 
moved to larger quarters at 120 West 
20 St. The company, of which C. A. 
Tenney is the head, is the originator of the 
“Plasticgraph” process for printing on 
molded plastics, glass and metal. 


Borden Appoints Scott & Bowne 

The Borden Co., New York, has ap- 
pointed Scott & Bowne Vitamin Corp., 
Bloomfield, N. J., United States and 
Canadian sales agents for its natural Bg 
and natural B, vitamin materials. 


Magnus ‘‘Sniff Bar” 

In the new Magnus, Mabee & Reynard, 
Inc. building at 16 Desbrosses St., New 
York, there is a “‘sniff bar’ stocked with 
many delightful new perfume odors. There 
is another “sniff bar’ at the MM&R 


Chicago offices. 


Palm Fechteler Expands 

Increasing business has made it neces- 
sary for Palm Fechteler & Co., decal- 
comania, to move to larger quarters at 
220 West 42 St., New York. 


Anchor Offices 

The offices of Anchor Hocking Glass 
Corp. and Anchor Cap & Closure Corp. 
are being consolidated in new quarters at 
50 West 40th St., New York. 
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Citrocarbonate Tablets 

The Upjohn Co., Kalamazoo, Mich., 
is now bringing out tablets of citrocarbo- 
nate. These are compressed, effervescent 
tablets having the same composition as 
citrocarbonate, granular effervescent salt. 
They are packed in bottles of forty-two 
tablets each and are said to act as an ant- 
acid and systemic alkalizer in cases of 
gastritis associated with hypercidity or 
acidosis. 


Holland Appointed by Whittaker 


Harry Holland & Son, Inc., Chicago, 
has been appointed representative of 
Whittaker, Clark & Daniels, Inc., New 
York. The Whittaker, Clark & Daniels 
tales and raw materials for the cosmetic 
industry are now readily available in the 
territory served by the Holland company. 


Jergens Plant in New Jersey 

The Andrew Jergens Co., Cincinnati, 
has purchased thirty-nine acres in Belle- 
ville, N. J., the former site of the Hend- 
ricks copper rolling mills, and will con- 
struct a $1,000,000, plant there. The new 
plant which is planned to be an eastern 
headquarters for the company will cover 
300,000 square feet and is expected to give 
employment to approximately 1200 per- 
sons. 


Gordon Allen Now Par Soap 


Theodore E. Allen, president of Gordon 
Allen, Ltd., Oakland, has announced that 
the company has been reorganized. C. E. 
Gordon has sold his interest in the com- 
pany and the name has been changed to 
Par Soap Co. 

G. M. Schino is vice-president and 
William Newtown is secretary-treasurer of 
the company which was founded in 1930. 


Cardinal Parfums Expands 

S. Schein, president of Cardinal Par- 
fums, Inc., distributor of Tantalux, an- 
nounces that owing to increasing business 
it has been necessary to lease an additional 
floor of 5,000 sq. ft. at 40 West 27th St., 
New York. It is interesting to note that 
this is the second time this firm has ex- 
panded within the year to accommodate 
its rapidly growing business. 


Bergmann Heads MacAndrews & 
Forbes 

Joseph A. Bergmann has been elected 
vice-president and general sales manager 
of MacAndrews & Forbes Co., New York. 
Previously secretary and treasurer, Mr. 
Bergmann has been with the company for 
many years. As vice-president and gen- 
eral sales manager he fills the vacancy 
created by the recent death of W. J. 
Welch, Jr. 
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Morrison Joins Owens 

Charles C. Morrison, artist and indus- 
trial designer, has joined the packaging 
development staff of Owens-Illinois Can 
Co. He will act as consultant and package 
development contact man and will make 
his headquarters in New York. 

Mr. Morrison was formerly associated 
with Continental Can Co. and has a back- 
ground of many years experience, special- 
izing in metal package structure and de- 
sign. He studied at the National Acad- 





CHARLES C. MORRISON 


emy of Design and Mechanics Institute 
of New York and has several outstanding 
patents relative to the can industry to his 
credit. He has also done several industrial 
murals. 


Beirne in Chi. for National Can 

T. J. Beirne, who for the past ten years 
filled an important position in the general 
line sales division of National Can Corp. 
in New York, will shortly return as man- 
ager of the Chicago headquarters of this 
company. Present facilities have been 
combined at a central location, namely 
3623 South Racine Ave., Chicago, tele- 
phone Yards 1334—not only to maintain 
the policy of prompt service, but to offer 
every improvement to their customers 
affected by this move. 


Financial 
Abbott Earnings Steady 


Abbott Laboratories and subsidiaries 
report for 1938 net income after foreign 
exchange loss of $1,648,326, equal to $2.43 
each on 640,090 shares of common stock, 
and comparing with a profit of $1,612,360, 
or $2.51 a share in 1937. 

Current assets as of December 31, 1938, 
including $2,933,474 cash and marketable 
securities, amounted to $8,060,688, and 
current liabilities were $1,014,435, com- 
paring with cash and marketable se- 
curities of $2,686,334, current assets of 

7,760,997 and current liabilities of $1,- 
078,516 at the end of 1937. 
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Amer. Home Earns More 

American Home Products reports for 
1938 net income of $3,025,505, equivalent 
to $3.92 on 771,724 shares of $1-par 
capital stock outstanding during the year 
and to $3.75 each on 805,357 shares out- 
standing at the year end. 

This compares with a net income of 
$2,875,399, or $3.88 a share on 741,060 
shares outstanding at the end of 1937. 


Armstrong Earnings Off Sharply 

Armstrong Cork Co. reports for 1938 a 
net profit of $1,150,796, equivalent to 77 
cents a share on 1,409,544 shares of com- 
mon stock. This compares with a net 
income in 1937 of $5,157,887, or $3.66 a 
share on 1,410,644 common shares. 

Net profit of domestic companies of 
$992,015 for 1938 compared with $4,855,- 
852 the year before. Foreign companies, 
excluding the Spanish subsidiary, showed 
a profit of $158,781, against one of $302,- 
035 in 1937. Results from the Spanish sub- 
sidiary were excluded in both years. 

Domestic sales in 1938 aggregated $37,- 
297,363, including sales of several new 
businesses acquired during the year. Ex- 
cluding sales of these new businesses, the 
domestic sales were $34,831,512, or 18.5 
per cent. lower than the 1937 volume of 
$42,795,445. 

Sales of subsidiaries operating in Great 
Britain, the Dominion of Canada, France 
and North Africa amounted to $2,210,301 
against $2,953,289. 


Commercial Solvents Loss 

Commercial Solvents Corp. reports for 
1938 a consolidated net loss of $294,358. 
In the preceding year the company 
showed a net income of $1,586,917, equal 
to 60 cents a share on 2,636,878 shares. 

The balance sheet for December 21 
shows current assets of $15,708,555 and 
current liabilities of $1,992,229 as com- 
pared with $17,306,646 and $3,515,320 
respectively at the close of 1937. 


Crown Cork Earns More 

Crown Cork & Seal Co., Ltd., reports 
for 1938 net income of $237,394, equal to 
$2.37 each on 100,000 capital shares 
against $209,182, or $2.09 a share, in 1937. 


Continental Can Earns Less 

Continental Can Co. Inc., reports net 
earnings for 1938 of $7,101,973, equal to 
$2.17 each on 2,853,971 shares of $20-par 
common stock. This compares with earn- 
ings of $8,913,525, or $3.06 a share last 
year. 

Current assets at the end of the year 
were $57,700,374 and current liabilities 
$5,312,914, compared with assets of $71,- 
674,544 and liabilities of $16,928,256 at 
the end of 1937. 


Mar. ’39: 44, 3 














A NEW HORIZON 


MOKE, rising from factory chimneys, predicts new profits. 
Times improve and volumes grow. Shrewd pharmaceutical 
executives, seeking to stabilize these greater volumes, are ever 

alert to improve their products. They know there is no stronger 


safeguard of volume and public satisfaction than quality. 


Baker entered the fine chemical field determined to supply measured - , 2 
purity by the ton, applying the same methods that developed their . 
well-known Baker’s C. P. Analyzed Laboratory Reagents. Leading 
pharmaceutical manufacturers, knowing Baker's inflexible quality 
standards, have been quick to recognize their position in the fine 
chemical field. Sales have climbed rapidly every year since their 


introduction. 


There is a wide range of fine chemicals in the Baker line. Each prod- 
uct is checked for physical uniformity as well as purity, and is sold at 
no price premium. We invite you to have a talk with a Baker sales 
representative. Many important firms have found this a step to- 


ward maintaining superior quality and pyramiding sales. 


Baker's fine chemicals 


FOR PHARMACEUTICAL MANUFACTURERS 


TI. BAKER CHEMICAL (CO., Phillipsburg, New Jersey 


NEW YORK PHILADELPHIA CHICAGO 
420 LEXINGTON AVE. 220 SOUTH 16TH ST 435 N. MICHIGAN AVE. 












OF BETTER TIMES 








Like the musician who can 

play any instrument in the 

band, S-49 is a bottle that 

can enact any role in the 

drama of packaging! Its sim- 

ple, smart style lines are em- 

bellished only by a delicately modeled 

shoulder inspired by the fanlights of 

early American doorways. 

By the judicious use of good labels you 

can achieve complete individuality—and 

yet retain the economies of a “‘stock”’ 

bottle. 

Available for immediate delivery in the fol- 

lowing sizes: 1/, ounce, 1 ounce, 2 ounce, 3 

ounce, 4 ounce, 6 ounce, 8 ounce, 16 ounce. 
SWINDELL BROS. - BALTIMORE 

200 Fifth Avenue, New York 


Latin American Rep., Mr. Roberto Ortiz; Havana, Cuba 


Ritewier oy eaaypew set 
Wet-wse.n wawnt 





























COSMETIC AND 


oan qa mee COM PAN iy, 31 Nassau St. NEW YORK 


75 E. Wacker Drive, CHICAGO — 530 West 6th St., LOS ANGELES 
MANUFACTURERS of QUALITY ALGINATE PRODUCTS 
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Gillette Earnings Halved 

Gillette Safety Razor Co. and its sub- 
sidiaries report for 1938 a net profit of 
$2,941,889, equivalent to 72 cents a share 
on 1,998,769 common shares and com- 
pares with a profit of $4,500,159, or $1.50 
a share in the previous year. 

The balance sheet as of December 31, 
1938, shows assets of $7,471,818 and 
current liabilities of $2,815,079 as com- 
pared with $6,900,082 and $2,375,582 
respectively at the close of 1937. 


Lambert Earnings Steady 

Lambert Co. reports a net profit of 
$1,277,798, or $1.71 a share on 746,371 
shares for 1938. This compares with a 
profit of $1,152,187, or $1.54 a share, in 
1937. 


McKesson Sales Steady 

William J. Wardall, trustee for Mce- 
Kesson & Robbins, reports that total net 
sales for January, 1939 were $12,070,- 
120.95, an increase of .04 per cent. over 
the sales of $12,132,357.69 in January 
1938. 

Total sales of drug and sundry prod- 
ucts, the largest division of the company’s 
operations, were $8,939,260.26 for the 
month compared to $8,936,041.24 the pre- 
vious January. 


Mead Johnson Earnings Steady 

Mead, Johnson & Co. and subsidiaries 
report for 1938 a net profit of $1,608,212, 
equal to $9.02 each on 165,000 shares of 
no-par common stock. This compares 
with a net profit of $1,573,684, or $8.81 a 
share in 1937. 

Current assets as of December 31 were 
$4,349,325 and current liabilities were 
$782,991 compared with ,$3,940,253 and 
$708,189 respectively at the close of the 
preceding year. 


Miller Wholesale Earnings 

Miller Wholesale Drug Co. and sub- 
sidiaries report for 1938 a net income of 
$13,540, equal to 32 cents each on 42,410 
shares and comparing with $14,128 or 
33 cents in 1937. 


Monsanto Earnings Drop 

Monsanto Chemical Co., St. Louis, re- 
ports for 1938 a net profit of $3,290,519 
against $5,162.51 in 1937, a decline of 36 
per cent. This is equivalent to $2.35 a 
share as compared with $4.40 a share in 
1937. 

Earnings of the company rose sharply 
in the fourth quarter with a net profit of 
$1,334,431 compared with $1,041,581 in 
the last quarter of 1937 and $731,353 in the 
third quarter of 1938. 
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National Oil Earnings 

National Oil Products Co. and sub- 
sidiaries report for 1938 net profit of 
$401,871, equal to $2.28 per share. This 
compares with a profit of $438,249, or 
$2.53 a share in 1937. 


Norwich Doubles Stock 

The stockholders of Norwich Pharma- 
cal Co. have approved a_ proposal to 
change the 400,000 outstanding shares of 
$5-capital stock to 800,000 shares of 
$2.50-par stock. The company has made 
an agreement with F. Eberstadt & Co., 
Inc., New York, under which a block of 
its outstanding stock will be made avail- 
able for public distribution. 


Owens Earnings Down 

Owens-Illinois Glass Co., Toledo, re- 
ports for 1938 net income of $5,383,805 
comparing with $9,351,627 earned in 1937. 
The net sales for 1938 were $75,106,756 
against $91,581,003 in 1937. 


Parke, Davis Earnings 

Parke, Davis & Co. and subsidiaries 
report for 1938 a net profit of $8,639,955, 
equal to $1.76 each on 4,893,632 shares 
of no-par stock and comparing with a 
profit of $9,068,304, or $1.85 a share on 
4,892,489 shares in 1937. 

As of December 31 
were $25,399,723 and _ current 
liabilities were $5,856,742. At the end of 
1937 current assets were $15,429,918 and 
current liabilities were $5,740,859. 


the company’s 


assets 


Sharp & Dohme Earns Less 

Sharp & Dohme, Inc. reports for 1938 
a net profit of $668,167 as compared with 
$999,168 in 1937. 


Sterling Products Earnings 

Sterling Products Inc. reports for 1938 
a consolidated net profit of $8,741,362, 
equivalent to $5.10 each on 1,712,877 
shares of common stock, and comparing 
with $9,016,243, or $5.28 a share, in the 
previous year. 

Current assets on December 31 amount- 
ed to $23,799,379 and current liabilities to 
$6,697,042 as compared with $24,671,349 
and $6,587,868 respectively at the end of 
1937. 

Sylvania Earns More 

Sylvania Industrial Corp. reports for 
1938 a nét income of $662,106, equal to 
$1.52 a share on comparing with $598,421, 
or $1.37 a share earned in 1937. 


United Drug Earns Less 


United Drug Co., Boston, reports net 
earnings of $475,000 for 1938 against 
$1,312,314 earned in 1937. 
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Vick Earnings Down 

Vick Chemical Co. and subsidiaries re- 
port for the quarter ended December 31, 
1938, net income of $667,014 compared 
with $200,117 in the preceding quarter and 
$861,116 in the quarter ended December 
31, 1937. 

Net earnings for the six months ended 
December 31, 1938 amounted to $1,921,- 
909, or approximately $2.74 a share. This 
compared with $1,868,901 or $2.73 in the 
last six months of 1937. 


Zonite Earns $49,916 

Zonite Products Corp. and subsidiaries 
report for 1938 net profit of $49,916, 
equal to 6 cents each on 825,656 shares of 
$l-par capital stock. This compares with 
a net of $142,365, or 17 cents a share in 


1937. 


Obituaries 

Curtis Campaigne 

Curtis Campaigne, vice-president and 
sales manager of Yardley & Co., Ltd., 
New York, died very suddenly at his home 
in Montclair, N. J., March 4. He was 
fifty-six years old. 

Mr. Campaigne 


became associated 


with Yardley & Co., Ltd., as sales man- 
1932, 


ager eleven years ago. In when 





CURTIS CAMPAIGNE 


Cecil Smith became president of the com- 
pany, Mr. Campaigne succeeded him as 
vice-president and since that time has 
been both manager and _ vice- 
president. 

He is survived by his wife; two sons, 
Jameson, of Dallas, Texas, Curtis Jr., of 
New York, and a daughter, Constance, 
of Pasadena. 


sales 


Jean Phillipe Chuit 


Following a long illness, Jean Phillipe 
Chuit, founder and former head of Chuit, 
Naef & Cie. of Geneva, Switzerland, died 
at Geneva, Monday, January 30th, at the 
age of 73. Dr. Chuit had not been active 
in the management of the business, now 
Firmenich & Cie., for the past decade. 

Phillipe Chuit was born in Geneva May 
Ist, 1867. He attended the University of 
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PRICE’S triple pressed STEARIC ACID is used 


PREPARED FROM by nig manufacturers bi finest toilet prepa- 
rations, shaving creams and toilet soaps. 
THE FINEST Of guaranteed English manufacture, it is highly 
MATERIALS AND crystalline and white in color. 
Melting point is 130°-133° Fahrenheit. 
ENTIRELY FREE World famous for its unvarying uniformity in quality. 


Packed in slabs of about one inch thickness in 


FROM ADULTERANTS it burlap bags with a third protective inner bag 


forming a muslin liner. 
() Quotations for carloads or less upon application to exclusive American Representatives: 


PRODUCTS CORPORATION 
215 PEARL STREET, NEW YORK - FACTORY & LABORATORY, NEWARK, N.J 


CHICAGO PHILADELPHIA BOSTON MEMPHIS, TENN. 
831 N. Wabash Ave. 610 Brown Bldg. 89 Broad Street 1620 Carr Ave. 
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Geneva where he studied under the noted 
Professor Graebe and received his degree 
of doctor of sciences. After his doctorate, 
he continued his studies at the Univer- 
sities of Lausanne and Basle, specializing 
in research on synthetic perfume ma- 
terials. Then, at the age of 29 in collabora- 
tion with Martin Naef he established at 
Geneva the firm of Chuit & Naef, which 
has since been known successively as: 
Chuit-Naef & Cie., M. Naef & Cie. S. A. 
and today Firmenich & Cie. 

Dr. Chuit was largely responsible for all 
important contributions made to syn- 
thetic aromatic chemistry by his firm. 
He overcame innumerable obstacles to 
establish himself as an outstanding au- 
thority on the chemistry of perfumes. 

Among Dr. Chuit’s 
works were: He was first to accomplish 
the separation and purification of Alpha 


most important 


and Beta Ionones; As the discoverer of 


hydroxycitronellal, he is credited with 
having developed one of the most im- 
portant bedies of modern perfumery; His 
research work on coumarin and its de- 
rivatives was outstanding and a signal 
contribution to chemistry: Dr. Chuit was 
a pioneer in the study of the cyclic rings 





DR. PHILLIPPE CHUIT 


of large number of carbon atoms, repre- 
sented in nature by civettone and mus- 
cone, very important to perfumery, and 
the essential constituents of natural civet 


and musk respectively. 


Louis D. Ettman 

Louis D. Ettman, purchasing agent for 
the drug, chemical and proprietary medi- 
cine departments of Gilman Brothers, Inc., 
Boston, died suddenly in that city Feb- 
ruary 16. He was sixty years old. 

Mr. Ettman, a registered pharmacist, 
was born in New Lebanon, N. Y., and was 
first associated with the retail drug busi- 
ness of R. E. Willard & Son, Boston. He 
later joined Schieffelin & Co. as general 
representative covering most of New Eng- 


land. In 1917, after eleven years with 
Schieffelin & Co., he became export 
manager for the New York office of 


Powers-Weightman & Rosengarten. When 
the company was absorbed by Merck & 
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Co. Mr. Ettman resigned to join J. T. 
Baker Chemical Co. as manager of its 
New York office. In 1932 he resigned 
from the J. T. Baker Chemical Co. and 
later became with Gilman 
Brothers, Inc. 


associated 


John A. Eades 

John A. Eades, secretary of Read Ma- 
chinery Co., York, Pa., died at the York 
Hospital February 5 where he had been a 
patient for ten days. He was forty-three 
years old. 





JOHN A. EADES 


Mr. Eades had been associated with 
Read Machinery Co. since 1919 when he 
was employed in the engineering depart- 
ment. He gained promotions until at the 
time of his death he was chemical and in- 
dustrial sales manager and secretary of 


the company. 


George Goebel 

George Goebel, chief engineer of Crown 
Cork & Seal Co., Baltimore, died in a 
hospital in that city on February 4. He 
was fifty-seven years of age. 


Harvey Eugene Henry 

Harvey Eugene Henry, secretary of 
McKesson-Crowdus Drug Co., Dallas, 
Texas, died January 31 at his home in 
Dallas of a heart attack. He was sixty-one 
years old. 


Elmer H. Hessler 
Elmer H. Hessler, president of G. S. 
Stoddard & Co., New York, died 
February 19 at his home in Bayside, L. I., 
after a brief illness. He was forty-eight 


Inc., 


years old. 

Mr. Hessler was born in Sellersville, 
Pa., and was graduated from the Phila- 
delphia College of Pharmacy in 1912. 
After serving on the faculty of that college 
for two years, he entered the employ of 
D. L. Witmer & Bro., Philadelphia. The 
following year he was associated with 
Hance Brothers & White and from 1917 
through 1920 he was with Robert McNeil, 
Philadelphia. In 1921 he became treasurer 
and general manager of G. S. Stoddard & 
Co., and was made its president in 1936. 
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ELMER H. HESSLER 


Mr. Hessler was a member of the Drug 
and Chemical Club, Sales Executives 
Club, Pharmaceutical Advertising Di- 
rector’s Club, Pennsylvania Society, Penn- 
sylvania German Society and was vice- 
president of the Alumni Association of the 
Philadelphia College of Pharmacy. 


Thomas H. MacNish 

Thomas H. MaeNish, traffic manager 
for White Laboratories, Newark, N. J., 
died at his home in East Orange, N. J., 
February 3. He was thirty-five years old. 


Joseph Mathias 

Joseph Mathias, former president of 
James B. Horner & Co., New York, died 
at his home in Brooklyn, February 4. He 
was seventy-seven years old. 

At the age of sixteen Mr. Mathias 
entered the employ of Major James B. 
Horner as office boy. He was promoted to 
the warehouse where in time he was in full 
charge of stocks and shipping, and then 
learned the details of the financial opera- 
tions of the company in the accounting 
office, later becoming a salesman. 

When Major Horner died in 1914 the 
major interest in the company became Mr. 
Mathias’s. He incorporated the busizess 
in 1915 and ran it until 1937 when he re- 
tired and sold the Orbis 
Products Corp. 


company to 


William McGibbon 

William McGibbon, formerly associated 
with Eli Lilly & Co., died at his home in 
Kenilworth, Illinois, February 11. He 
was sixty-one years old. 

Mr. McGibbon became associated with 
Eli Lilly & Co. in 1904 as sales representa- 
tive in Michigan. In 1910 he was trans- 
ferred to the Chicago branch. In 1913 
he was made manager of the northwestern 
division and in 1927 became Pacific coast 
division manager. In 1930 he was trans- 
ferred back to Chicago and was for a time 
manager of both the Pacific and north- 
western divisions, later being named west 
central division manager with head- 
quarters in Chicago. He retired from ac- 
tive business last July. 
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Any book reviewed in this section can be pur- 
chased direct from THE DRUG AND COSMETIC 


INDUSTRY at regular publisher’s price. 





Systematic Qualitative Organic Analysis, by H. 
Middleton, 279 pages, Longmans, Green & Co., New 
York, $2.50. 

This book is intended primarily for the training of 
students in the general methods employed in the identi- 
fication of organic compounds. Particular attention has 
been paid to the requirements of pharmaceutical 
students, the schemes permitting of the rapid identifica- 
tion of the majority of the single organic compounds 
included in the British Pharmacopoeia. The work is 
obviously essential to any chemist whose work even 
occasionally includes analyses. 


The Economics of Chemical Industries, by E. H. 
Hempel, 259 pages, John Wiley & Sons, Inc., New 
York, $3.00. 

It is the purpose of this book to familiarize readers 
with the characteristic background and the economics 
common to the American chemical industries. Chapter 
headings indicate how well the subject has been covered. 
Scope, statistical record and importance of chemical in- 
dustries of the United States. Historical record. 
Economic stability and further progress through 
patents and trade-marks. Cooperative actions. Eco- 
nomic requirements for chemical production. Choosing 
the chemicals to be made. Forecasting chemical de- 
mand. Selling chemicals. Chemical prices. Financial 
policies. United States foreign chemical trade. Al- 
though much of the treatment is necessarily superficial, 
the whole represents a fine introduction to the subject. 


Richter’s Organic Chemistry, translated and _re- 
vised by T. W. J. Taylor and A. F. Millidge, volume 
II, The Alicyclic Compounds and Natural Products, 
656 pages, Nordemann Publishing Co., Inc., New 
York, $15.00. 

Richter’s Organic Chemistry needs no introduction 
to chemists: it is known as the indispensable encyclo- 
pedia of organic chemical data, enormous amounts of 
material being compressed in small type on each page. 


340 The Drug and Cosimetic Industry 


In this volume, the material has been brought com- 
pletely up-to-date and the natural products, vitamins, 
essential oils, hormones, etc., of special interest to this 
industry are fully covered. 


Les Parfums, by Rene Le Florentin, 264 pages, 
Desforges, Girardot & Cie., Paris, 2nd edition. 
This book is liberally sprinkled with formulas and 

practical directions. Contents include the raw ma- 
terials of perfumery, equipment and operations, per- 
fumed waters, extracts, bouquets, perfume concretes, 
powdered perfumes, aromatic fumigants, vinegars and 
smelling salts, edible perfumes, and perfumes for 
cleansing products. An index and bibliography com- 
plete the work. Written in French. 


An Introduction to Bacteriological Chemistry, by 
C. G. Anderson, 278 pages, William Wood & Co., 
Baltimore, $4.00. 

This textbook is the outcome of a series of lectures 
on the subject presented at the University of London. 
An attempt has been made to cover the requirements 
of students and those research workers whose interests 
may not be primarily chemical but who feel the need 
for some understanding of the metabolic behavior and 
chemical nature of the organisms they are handling. A 
knowledge of elementary organic chemistry and a little 
bacteriology has been assumed in order to keep the 
book of reasonable size. 


Formulaires Desforges, A. Chaplet, editor, Librairie 
des Sciences Pratiques Desforges, Paris. 

These consist of a series of small volumes, written in 
French, giving practical formulas for groups of chem- 
ical specialties. R. Le Florentin has written three of 
these volumes, named respectively ‘40 Formulas for 
Make-up,” ‘39 Formulas for Perfumes,” and “24 
Formulas for the Preparation of Eaux de Cologne.” 
Titles are self-explanatory, and the books are very 
simply written. 
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Commercial Banking Reform In The United 
States, by Leonard L. Watkins, 133 pp., University 
of Michigan Press (Michigan Business Studies), 
Ann Arbor, Mich., paper $1.00. 

Commercial banking reform in the United States, 
with especial reference to the 100 per cent. plan and 
the regulation of interest rates on bank deposits. 


Bond Investment Policies For Banks, 34 pp. Uni- 
versity of Michigan (Michigan Business Papers), 
Ann Arbor, Mich. 

This is the proceedings of the First Annual Michigan 
Bankers Association Study Conference, Ann Arbor. 
This bulletin contains four addresses on subjects re- 
lated to bank bond investment policy. 
Trade Associations In Law And 

Benjamin S. Kirsh and Harold Roland Shapiro, 

399 pp., Central Book Company, New York, cloth 

$5.00. 

This book analyzes the leading decisions of the 
federal and state courts, articles in the law reviews, 
economic and business journals, numerous addresses 
and reports. It is a critique of the strength and weak- 
nesses of the trade association movement. It points out 
in what respects trade association activities are either 
socially beneficial or hostile to the public welfare, and 
describes how judicial findings have delimited right- 
ful and wrongful actions of business groups in their 
concerted functions. 

Biochemic Physiology and Preventive Medicine, 
by Theodore Hubert Larson, M.D., Vol. I, 163 pp., 
Chicago College of Endocrinology, Hollywood, cloth 
$3.00. 

The purpose of this volume is to bring to the pro- 
fession more clearly the findings and discoveries made 
through some thirty years of painstaking search into 
life and its physiology, also the laws that govern 
physiology, which were discovered through physiologi- 
cal surgery, laboratory experimentation, followed by 
therapeutic application and observation. 


Business, by 


Tested Public Speaking, by Elmer Wheeler, 173 pp., 
Prentice-Hall, Inc., New York, cloth $2.00. 

Elmer Wheeler is the author of Tested Sentences 
That Sell. In his latest book he has used the same 
formula that made him so successful in the field of 
salesmanship. He gives you helpful pointers on build- 
ing a speech—tells you how to act on the platform— 
how to get attention from the audience—what to do 
when distractions occur. 

The Chemical Formulary Vol. IV, by H. Bennett, 
638 pp., Chemical Publishing Company of New 
York, Inc., New York, cloth $6.00. 

This is the fourth in the series of chemical formu- 
laries by Bennett, and as this is indicated as the 1939 
Edition, presumably the work will be an annual hence- 
forth. The present edition contains 47 pages of cos- 
metic formulas, the balance of the work being devoted 
to formulae and recipes of products in many fields of 
industry. 
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a new type 
of improved 
Lipstick 







something unusual in 
Face powders and Mascara. 
Face creams, eye shadows, 
deodorants and lotions. 


Any or all products sold 
in bulk or packaged. 


Write for 
Samples 


of the product or products in which 
you are interested 


Dr. Jules Montenier has 
specialized in cosmetics 
in Chicago since 1923. 
He is manufacturing 
some of the most widely 
advertised national 
brands. 


Jules M ontenier & Co. 


(Formerly American Advertised Products, Inc.) 


417 N. STATE STREET, CHICAGO 


Telephone Superior 1565 

















Variable Speed Drive Increases Production 


All Stokes Single Punch and Rotary Tablet Machines are 
available with variable speed drive . . a simple-to- 
adjust, dependable, inexpensive type of motor drive 
that increases the flexibility of the machines and en- 
ables users to maintain maximum production rates with 
any material and for all sizes of tablets. Typical of these 
modern Stokes Tablet Machines are the new ’'F’’ Single 
Punch and the well-known ‘B-2"’ Rotary shown. 


The “‘F’’ and all other Stokes Single Punch models have 
been redesigned, with heavy, semi-steel frames, bronze 
bushed throughout. Smooth, quiet operation is assured 
by improved cams. Simple hand-wheel adjustment for 
pressure may be made while machine is operating. 
Punches and dies are changed easily and rapidly. 


with semi- 


Rotary models also have been improved... 
steel frames, stainless steel hoppers, new cam arrange- 
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ment to minimize capping, new tablet weight adjuster, 
enclosed twin disc clutch, Automatic Excess Pressure 
Release that makes jamming practically impossible. 
All the fundamentals of Stokes simplified design 
and few controls are retained in machines that are more 
flexible and more productive than ever. 

Let us tell you more about Stokes machines . . . show 
you how, with variable speed drive, some of these ma- 
chines can be used to advantage for both slugging trouble- 
some formulas and producing finished tablets. 


F.J. STOKES MACHINE CoO. 
5932 Tabor Road Olney P.O. Philadelphia, Pa. 


Representatives in New York, Chicago, Cincinnati, St. Louis 
Pacific Coast Representative * L. H. Butcher Company, Inc. 


TABLET MACHINES 






Mar. ’39: 44, 3 








PRUDULTION ENGINEER 


FILLING MACHINERY 

In filling certain types of products such as deodorant 
cream, it is difficult sometimes to select a filler which 
will handle materials of this kind because these ma- 
terials really should be filled under controlled tempera- 
ture conditions due to the danger of stratification. Hot 
filling is not always successful and cold filling, with 
many types of filling machines, is difficult because of 
variations in quantity and also because of the inclusion 
of air pockets. As a rule, such materials are slightly 
overfilled, leaving a residue which can be wiped off to 
a partly smooth finish. 

It occurred to us in looking over our files the other 
day that those who are confronted with this problem 
might be interested in the dry cell filling machine made 
by the Weehawken Engineering and Manufacturing 
Co., 525 Gregory Avenue, Weehawken, New Jersey. 
While this machine is primarily a plunger type filler, 
the construction of the filling mechanism is consider- 
ably different from anything we have seen. Likewise, 
it is operated at a speed which ranges from 740 three- 
quarter inch battery cells down to 400 one and one- 
quarter inch battery cells per minute. It is claimed that 
the machine will fill battery dope accurately and 
cleanly, in view of which it might well be worth investi- 
gation. 

The same company builds a small model called the 
Poney. It is interesting to note that even the Poney 
which is a comparatively small machine will fill battery 
cells up to six inches in diameter at speeds ranging be- 
tween 50 and 300 per minute. 


CELLOPHANE BAG MACHINE 


Your attention is called to the automatic bag making 
machine developed by the Wrap-ade Machine Com- 
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pany, Inc., 215 Central Avenue, Newark, New Jersey. 
This company employs heat-sealing in making flat 
envelopes and bags, and it is claimed that through its 
use savings up to fifty per cent. in bag and envelope 
costs can be made. 


SIFTER 

The Hartz Engineering Company, 3721 Philbert 
Street, Philadelphia, Penn., manufactures a compact 
sifter called a Roto-Master Bolter. This machine is 
entirely self-contained and _ self-balanced, and it is 
contended that it will produce three times as much ma- 
terial per square foot of cloth surface as any other type 
of sifter. It is further claimed that it will make a closer 
separation than an air separator. 


REFRIGERATION LOCKERS 


In knocking around the trade for a good many years 
we have noticed that in almost every plant certain 
products are not made during the summer months be- 
cause they cannot be kept. In consequence of this, it 
is sometimes necessary to work overtime crews to keep 
up with the demand during cooler months. Naturally 
such a condition increases labor turnover and, under 
the new Unemployment Insurance Act, it will sharply 
increase rates. It should, therefore, be the object of 
every careful plant manager to keep a uniform working 
force going during the whole year, in order to be able 
to make materials like those cited above. 

It seems to us that the trade could benefit from the 
cooperation which is exhibited in the food industries. 
In the food industries, within very recent years, cen- 
tralized cold storage warehouses called “Lockers” have 
been built around the country. These lockers are being 
built primarily in rural areas for the use of farmers to 
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—TOP AWARDS 


in the ALL AMERICA 
PACKAGE COMPETITION 


Once again concerns using our machines have figured promi- 
nently in the All America Package Competition. All four of the 
following companies received top awards: 


CAMPANA CORPORATION (Machinery and Equipment Group). 
Top award for efficiency of their packaging equipment. Campana 


products are wrapped in transparent cellulose on our machines. 


NORWICH PHARMACAL COMPANY (Machinery and Equipment 
Group). Top award for efficiency of their packaging equipment. 
This Company wraps cartons in transparent cellulose and bundles 


them on our machines. 


BAYUK CIGARS, INC. (Phillies Cigars). Top award in Opaque 
Wrapping Group. Our machine wraps two sizes of this Company's 
strikingly original gift package in printed paper wrappers, with 
end seals. The same machine also wraps their cartons of cigars in 


High Speed Adjustable glassine. 
Wrapping Machine ANDREW JERGENS COMPANY (Woodbury products). Top award 
in the Family Group. Like so many makers of fine toilet soaps who 


are particular about their packages, this Company uses our Soap 





250 per minute 


Especially designed for the manufacturer 
whose products are put out in compara- 
tively small sized packages, our CM-2 


Wrapping Machines. 


Model sets a new high mark in speed, Emphasis on both efficiency of operation and appearance of 
ARNE cont ene aenelieity. of the package has won nation-wide leadership for Package 
operation .... Speeds up to 250 or more 

packages per minute are possible. Quickly Machinery Company machines. 


and easily adjusted for various sizes.... 


Write for descriptive Booklet. Write for Literature 


PACKAGE MACHINERY COMPANY .- - - Springfield, Massachusetts 


NEW YORK CHICAGO CLEVELAND LOS ANGELES 
Mexico, D. F., Apartado 2303 Peterborough, England: Baker Perkins, Ltd. 
Buenos Aires, Argentina: David H. Orton, Maipu 231 Melbourne, Australia: Baker Perkins, Pty., Ltd. 


PACKAGE MACHINERY COMPANY 


Over a Quarter Billion Packages per day are wrapped on our Machines 
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provide them with adequate facilities for storing large 
quantities of food under proper conditions. A similar 
idea could well be applied in the drug industry to 
service particular areas. Centralized refrigerated ware- 
houses under trade control would be very much better 
than those which are commonly available for general 
purposes, because it would be possible to obtain ex- 
actly the temperatures required for storing drug prod- 
ucts and the danger of freezing would be obviated. 


ADJUSTABLE WRAPPING MACHINE 

The Package Machinery Company, Springfield, 
Massachusetts, has introduced a new adjustable wrap- 
ping machine for small packages. This machine is suit- 
able for wrapping packages that range in size from razor 
blade cartons up to cough drop and capsule packages. 
The length adjustment is from 1144” to 514”. The width 
adjustment is from 38” to 3144”. The thickness ad- 
justment is from 36” to 114”. The speed of the machine 
is up to 250 packages per minute and the machine re- 








quires two operators to run it; one to feed the intake 
magazine, and the other to pack the wrapped boxes into 
cartons. The machine can be adapted to handle heat- 
sealing transparent cellulose or glassine. The illustra- 
tion shows the machine with the magazine feed, but 
it can be adapted to receive cartons directly from a 
cartoning machine and to deliver the wrapped packages 
directly to a finishing belt; thus eliminating both 


operators. It is very compact and extremely well 
designed. 
CORRECTION 


In a previous note we mentioned that the Lukens 
Steel Company of Coatesville, Pennsylvania, was in 
production on Aluminum-Clad Steel. This company 
has not as yet started to produce this material but is 
investigating its possibilities. With reference to Silver- 
Clad Steel, this item is in production but only on request 
because the difficulty of making accurate market esti- 
mates as to the amount required has prevented stock- 
ing the material. 
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GRANULATED STARCH 

We have been doing some interesting experimental 
work recently in the use of granulated starch in making 
tablets and also pills. The purpose of the granulated 
starch is to make it possible to cut down the amount of 
dust involved in handling granulation. Contrary to the 
opinions of some skeptical associates, the granulated 
starch worked very well and, as a matter of fact, the 
same tablets made with granulated starch disinte- 
grated much more rapidly than those made of plain 
starch. We believe granulated starch of suitable mesh 
can be purchased commercially. 

We also used granulated starch of fifty mesh for 
dusting pill boluses and pipes. While the experiment 
did not completely keep the pill mass from sticking te 
the belts, it was sufficient to indicate ultimate success 
in this direction. We did, however, use fine granulated 
starch in the trays to receive the pills and this worked 
very well. It was soft enough to keep the pills from 
losing their shape during the drying operation and the 
granules could be handled with comparatively little 
dust. In the latter connection, if you are making hard 
mass pills, you can use Kimpak in layers about five- 
sixteenth of an inch thick in the trays instead of starch. 
This does away with starch altogether and it is in- 
teresting to note that the pills in drying do not stick 
together at all. 


LABEL BUREAU OPERATION 

The problem of marking labels, especially those in- 
tended for small lots, is a necessary nuisance and will 
become increasingly important as federal legislation 
becomes more stringent. Perforating machines have 
been used but are not completely satisfactory for the 
reason that they are slow and quite apt to cause the 
labels to stick together. Hand stamps are commonly 
employed, the use of which also is slow. A good many 
firms observe an almost cabalistic ritual in handling 
their labels and we hope to have something to tell you 
in a few months which will simplify this operation and 
make it more positive. 

There is no problem, of course, in dealing with large 
run labels because the code numbers can be printed on 
the labels when they are made and numbering devices 
can be employed on automatic and also on many types 
of semi-automatic labeling equipment. The bugbear in 
handling labels is involved in dealing with very small 
runs particularly those which have to be applied by 
hand. Nearly every firm is cursed with this expensive 
problem. 


FLOOR PATCHER 


The Flexrock Company, 800 North Delaware Ave., 
Philadelphia, Penn., have a material known as Rugged- 
wear which can be used for filling pits and worn sur- 
faces in concrete floors. The material can also be used 
for resurfacing old wooden floors. It is claimed that the 
material is exceedingly tough, durable, and easy to 
apply and will last as long as the original surface. 
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READCO Vacuum Dryer and Mixer 


Norwich Pharmacal Co., Norwich, Conn. 


TWO JOBS IN ONE an BETTER TABLET GRANULATIONS 
WITH THE NEW READCO Vacuum Dryer and Mixer 


Combining the functions of a Vacuum Kettle and a Mixer into one machine, READCO now offers 
A machine which has proven its effectiveness in modern Tab- 





the New Vacuum Dryer and Mixer. 


let Granulation Production. These are a few reasons why: 


broken by injecting inert gas, while 
material is discharged into containers 


without exposure. 


1. LABOR AND TIME SAVING ... because 
by mixing and drying in one machine 
there’s no transfer of material from Vacuum 
Kettle to Mixer or Mixer to Kettle. 4. NO ABSORPTION OF MOISTURE 

2. MATERIAL SAVING ... because by elim- ... because hygroscopic granula- 

tions can be mixed and dried by 


inating transfer of material there's no spill- 
age or contamination to result in loss. the same method with the addition 
of hot dehumidified air. 


3. NO WEAKENING OF VITAMIN PROP- 
ERTIES ... because Vitamin concentrate 5. CONVENIENT FLEXIBILITY ... 
can be mixed and dried under vacuum in because the variable speed drive 
provides mixing at arm speeds 


one machine at any temperature, and be- 
the vacuum can be of 5 to 25 R.P.M. 



















cause after drying 


READCO’S complete line of Pharmaceutical Equipment includ- 
ing Mixers, Dreg Stills, Powder Sifters, Blenders and Material 
Handling Equipment are built in ferrous or non-ferrous metals, 
solid or clad, welded or cast to meet every specified requirement. 
Write READCO Today for complete information. 


READ MACHINERY CO.INC. 


YORK,PA. 
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HOMOGENIZER 


Among the compact homogenizing units used by the 
dairy industry and generally applicable to the drug and 
cosmetic industry is the unit known as the Flow-Master 
made by the Marco Company, Incorporated, 5355 
Westminster Avenue, Philadelphia, Pennsylvania. 

Unlike most homogenizers, the Flow-Master does not 
depend upon impact at high pressure to break down the 
globules of the dispersed phase. Rather, the homo- 
genizing effect is secured by a number of progressive 
stages of homogenization. 

In addition to a compression chamber, this machine 
is equipped with a series of rotors which are equipped 
with involute teeth. By combining a series of rotors 
with a compression chamber, it is plain that the Flow- 
Master homogenizer should accomplish under pressures 
of seven hundred fifty pounds per square inch what 
other homogenizers will accomplish under several 
thousand pounds per square inch. The effect of this is 
noticeable in the consumption of power. For instance, 
a thousand gallon per hour machine requires but fifteen 
horse power to drive it. We have seen these machines 
only in the dairy trades, and suggest that if you are 
interested you have tests made beforehand. The unit 
looks very good to us. 


FILLING MACHINE 

For cold filling of creams, ointments, and pastes the 
Inland Machine and Electric Works, Chicago, Illinois, 
offer a plunger type unit known as the Urie Universal 
Filling Machine. It is claimed that this machine will 
fill from fifteen to thirty-five containers per minute, de- 
pending upon the size of the container, and it is said to 
be accurate within one sixty-fourth of an ounce. Not 
having seen any of these machines in actual operation, 
we are in no possition tocomment upon the claims made 
for it. It is, however, an inexpensive unit. 


CAPITALIZING AN OPPORTUNITY 

By this time you undoubtedly have received a letter 
from George Mohlman, Vice President of the Package 
Machinery Company, Springfield, Massachusetts, sug- 
gesting the use of plain cartons with printed wrappers 
instead of printed cartons, as a means of complying 
with the Copeland Act when it becomes effective on 
July first. George points out that the printed wrapper 
can be produced much more rapidly than printed 
cartons and, in the event that further label changes are 
necessary, it is much less expensive to scrap printed 
wrappers than it is to scrap printed cartons. 

George's letter encloses a clipping from Printers’ Ink 
in which it is pointed out that under the new law “every 
label now being used on packaged foods, drugs and cos- 
metics will be obsolete and illegal.” It is further 
pointed out that this means that American printers will 
have to produce a colossal number of labels, wrappers, 
and printed cartons. The preparation of this printed 
matter is a task of the first magnitude, and, according 
to Printers’ Ink, there are not enough printing facilities 


Mar. ’39: 44, 3 


The Drug and Cosmetic Industry 


in the United States to turn out the necessary printed 
material within the time allowed. 

Using this clipping as a basis, George promptly got 
out his circular letter and suggested a means by which 
difficulties in obtaining supplies could be avoided while, 
at the same time, he promoted the use of wrapping 
machines. This is brought to your attention not only 
because of the idea suggested, but because we think it 
an instance of very intelligent machinery promotion. 


CAGES 

If at any time you are in the market for rat cages, 
rabbit cages, animal cages, expanded metal trays for 
granulation trucks, or any kind of wire work, get into 
touch with Ken Furnald of Norwich Wire Works In- 
corporated, Norwich, New York. This company has 





supplied an immense amount of animal cages and sim- 
ilar wire work to the trade and, having had considerable 
dealings with the outfit, I am pleased to commend its 
service and the quality of its workmanship. Besides, 
Ken Furnald is a good egg—at all times up to 5 A. M. 


WATER PROOFING 

The Truscon Laboratories, Detroit, Michigan, have 
developed a product known as Super-por-seal which 
seems to have remarkable qualities. It is contended 
that this material is much more effective than the usual 
solutions of repellent stearates. Besides, it will not 
stain nor cause dust to adhere to the surface treated. 
For various purposes we have used a number of the 
products made by this concern and, while we have had 
no experience with this product, our experience has been 
very good in other equipment. 
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. NORWICH 


Stearal’ 


A few of the containers being handled on S & S Equip- 
ment by the Norwich Pharmacal Co., Norwich, N. Y. 


Ir is significant that once more S & S Powder Filling 
Equipment should walk away with honors. 


This time it is for an installation in the modern plant 
of the Norwich Pharmacal Company. The award was 
made in the Machinery Group in the 1938 All-Amer- 
ica Competition sponsored by Modern Packaging. 


Even more significant in a work-a-day world, how- 
ever, is the long, efficient service S & S Equipment 
is rendering countless manufacturers the country over, 
year in and year out. Not prize winners these, but 
heroes in their own right. 


Stokes & Smith Company is naturally grateful for this 
latest tribute. Many alert manufacturers may benefit 
by having S & S Equipment called to their attention 
in this pointed manner. 


Investigate S & S Automatic and Semi-Automatic Fill- 
ing, Sealing, Packaging and Wrapping Equipment. 


STOKE MITH © 


PACKAGING MACHINERY PAPER BOX MACHINERY 
4912 Summerdale Ave., Philadelphia, U. S. A. 






STOKES & SMITH 
EQUIPMENT 


Ug 


in the 1938 All-America 
Packaging Competition 


S & S Universal Filling Machine with 
conveyor and cap pressing device. 15-20 untts 
per minute. 








S&S Automatic Duplex Filling Machine with conveyor 
and cap pressing device. Up to 60 units per minute. 
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SPRAY MACHINE 

The Eclipse Air Brush Company, Inc., 390 Park 
Avenue, Newark, N. J., has developed a machine for 
the semi-automatic spray coating of the inside of small 
cylindrical objects such as collapsible tubes, paper or 
metal cans. The cylinders feed by gravity down an 
adjustable slide and are released by a manually op- 





erated lever onto a rotating device. A solenoid operated 
spray gun fitted with an extension nozzle is then moved 
forward to coat the inside, while the cylinder is being 
rotated. The gun is pulled back and the next cylinder 
comes down, pushing the finished one on its way. A 
one-sixth horsepower electric motor operates the auto- 
matic part of the equipment. 

An average production of 10,000 pieces per 8-hour 
day can easily be maintained with this machine. 


THERMOS BOTTLE AIR CONDITIONING 


In a recent issue of the Scientific American I ran 
across a note on thermos bottle air conditioning which 
struck me as having an application in our field for 
seasonal processes in connection with which air condi- 
tioning is desirable but cannot be applied because of 
intermittent operation. This method has been used in 
connection with cooling churches which are used only 
one day each week—or less. In dealing with such a 
problem, very large installations normally would be re- 
quired. To overcome it the Carrier Corporation has 
developed a method of thermos bottle air conditioning, 
in connection with the operation of which a very small 
refrigerating plant is used to store up cold during the 
week. This retained cold is then utilized at the time 
the air conditioning service is required. There are 
several ways of storing the cold; the most obvious being 
to chill gas or fluids and store them under pressure in an 
insulated tank. 


AIR-MOTORED MIXER 


Eclipse Air Brush Corp., 390 Park Ave., Newark, 
N. J., has added another mixer to its line of Pneumix 
air-motored agitators. The new mixer is known as 
Type D. The air motor drives through gears having 
a ratio of 40 to 1 for greater power in handling heavy 
materials. The motor and gear assembly is detachably 
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mounted on a spider-type platform, adjustable to 
diameters of from 12 to 26 inches, to fit anything from a 
five gallon can to a fifty-five gallon drum. 

The standard shaft on the Type-D Pneumix is from 
twelve to twenty-seven inches long of chromium-plated 
steel. Propeller blades are bronze, also chromium- 
plated. Stainless steel or nickel can also be supplied. 
Propellers are supplied in two types: Eight-inch six- 
bladed turbo-type, or ten-inch two-bladed airplane 
type. 

All the regular Pneumix features are retained in the 
Type D. It is absolutely safe in operation, free from 
any fire hazard and with almost any speed obtainable 
through air intake regulations. Pneumixes are in use in 
such dangerous operations as stirring saponified nitro- 
glycerine, agitating TNT to cool it, mixing varnish, 
lacquer, etc. Quiet operation is assured by the muffler 
in the exhaust line. 

Air consumption with the Type D Pneumix running 
free is five cubic feet at 150 RPM and eleven cubic feet 
at 400 RPM. 


MORALE DEVELOPMENT 

Equally as important as the simplification of work 
and the physical equipment of the plant is the develop- 
ment of the workers’ morale. This, first of all, depends 
upon the maintenance of excellent working conditions 
by which I mean absolute cleanliness, orderly arrange- 
ment of equipment and supplies, good light, clean air, 
comfortable temperature, and freedom from nerve- 
wracking noises. 

A second element in developing morale is patience on 
the part of supervisors. In operating a modern plant 
there is no room for violent tempers. Industry has no 
place for the roaring bully. Under the best of circum- 
stances, the communication of ideas between two per- 
sons is not likely to be exact and misunderstandings do 
very easily arise. When a worker is discovered to be 
doing work contrary to instructions, it is necessary to be 
patient to make certain that the original instructions 
were clearly understood. A bawling out at such a 
juncture accomplishes nothing and damages the morale 
of the worker by making her resentful for the rest of the 
day. Every sharp reprimand that is administered by a 
supervisor is paid for by the company in diminished 
output. Patience is necessary in instructing and teach- 
ing workers because some of them are below average 
intelligence. In such instances, it is fruitless to give 
these workers jobs which are beyond their mental 
capacity. The supervisor must, therefore, be a patient 
teacher and a sound practical psychologist as well. 

Another important element in the development of 
morale is the elimination of the ‘dead pan” and the 
“sour puss’. The expressionless or sour face is very 
damaging to morale; whereas a smile has a very stim- 
ulating effect and costs nothing. A pleasant expression 
is an index of character and is one of the more important 
means by whith workers can be made to like the super- 
visor personally. : cite : 
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IN THE PROCESSING PICTURE 


WHEREVER PRODUCTION STANDARDS ARE HIGH.... 


ROSS 


Aire — fems 

























NIGH—-MEDIUM--LOW TEMPERATURES 
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DEGREES FAHRENHEIT 
a eee 
Whatever the requirements for AIR --- Baking, In many prominent plants, the reduction in losses 
Drying, Conditioning, Refrigeration, Chilling, De- due to spoilage alone has demonstrated that 
humidification --- a Ross pure air system will Ross Air Systems prove paying investments. They 
assure greater uniformity of production from a embody more than 25 years of specialized ex- 
standpoint of both quality and quantity. perience. What's your problem? 





J. 0. ROSS ENGINEERING 
CORPORATION 


Main Office — 350 MADISON AVE., New York, N. Y. 


201 North Wells St. 12953 Greeley Ave. 2860 N. W. Front Ave. 
CHICAGO, ILL. DETROIT, MICH. PORTLAND. ORE. 


ROSS ENGINEERING OF CANADA, LIMITED, Dominion Square Building, Montreal 











350 The Drug and Cosmetic Industry Mar. ’39: 44, 3 




















Another factor in the development of morale is the 
relentless elimination of favoritism. Nothing is more 
damaging than the hopeless feeling on the part of the 
worker that his or her advancement is limited by the 
fact that all advantages will go to the boss’s pets. 
Bosses must have pets, of course, but they should keep 
them out of the plant. Every executive should be 
always on the alert to detect signs of favoritism among 
the supervisors under his direction. 

As a corollary to this, the necessity for scrupulous 
fairness applies. We all have a tendency to drive a 
willing horse to death. Ifa particular worker shows an 
aptitude for an especially difficult job, she is very likely 
to be stuck with it forever. Fairness applies also to the 
establishment of rates of pay. It applies to the appor- 
tionment of work. It applies to the judgment of differ- 
ences that continually arise between workers them- 
selves. 

In short, there is not much difference between run- 
ning a factory and running a big family. If morale is 
bad, management should not begin to search for the 
reason at the bottom of the organization. It should be- 
gin with a searching self-analysis because bad morale 
often is an indication of incompetence and mismanage- 
ment in the upper branches of the organization. 


AGITATOR DRIVE 

There is a new unipower agitator drive on the market 
which embodies all of the rugged features of previous 
drives, having heavy bed-plate and being of integral 
construction throughout, and retaining the patented 
rugged guide bearing built into the base to take care of 
the side thrust and torsion of the mixer shaft. 

This new unit is equipped with anti-friction ball bear- 
ings which, under actual test conditions, have with- 
stood continuous service at three hundred per cent. of 
normal rating. The bearings on the output shaft are 
widely spaced which, together with the heavy guide 
bearing in the base, permits a longer overhang of mixer 
shaft without step bearing than is possible with any 
other type of drive. The apparatus is quiet; gears and 
bearings are oil lubricated through means of dual 
plunger type pumps, independent oil reservoir being 
used to prevent leakage. 

The guide bearing in base is of the pre-lubricated type 
which eliminates leakage of lubricant into the product 
being handled. Shafts, gears, and all working parts 
have been greatly enlarged and are made of the finest 
steel. The unit is built in all sizes up to fifty H. P. and 
is obtainable in many speeds. You will find this unit 
at the Patterson Foundry and Machine Company, East 
Liverpool, Ohio. 


FILTER AID 


According to German patent No. 659874 filtrates of 
brilliant clarity can be obtained by mixing with 
asbestos, sawdust, cork crumbs, or other granular or 


Mar. ’39: 44, 3 


The Drug and Cosmetic Industry 


fibrous vegetable materials which have been coated 
with rosin, pitch, or wax. This dielectrically coated 
material is usually mixed in the proportions of twenty- 
five per cent. with seventy-five per cent. asbestos fiber. 

We have heard of mixing cork crumbs, sawdust, and 
similar material with asbestos and diatomaceous earth, 
but we had never heard of coating such material with 
wax or rosin. This would seem to clog the pores of the 
filter aid and thus defeat the purpose of using porous 
materials. Evidently, however, some surface phe- 
nomenon is established by this method which imparts 
demonstrable advantages to the process. 


SEND FOR A COPY 

The Waterville Foundry and Manufacturing Com- 
pany, Waterville, New York, has sent us a bulletin on 
various types of ointment milling equipment, pony 
and liquid mixers. 

A bulletin has been received from the Pfaudler Com- 
pany discussing the extensive range of stainless steel 
equipment which it proudces. This equipment is 
standard in the dairy and food industries and is rapidly 
becoming standard in our trade. 

Abbe Engineering Company has completely re- 
designed its line of cutters. These machines are more 
symmetrically designed, very much easier to clean, and 
more accurate in cutting action and are equipped with- 
out ball bearings. The characteristic ruggedness of 
Abbe cutter design has not been sacrificed. 

EK. G. Staude Manufacturing Company, St. Paul, 
Minnesota, calls your attention to its line of carton 
gluing equipment. If you print your own cartons, it 
would be a good thing to get into touch with this 
concern. 

New Advance Machinery Company has issued a 
bulletin on gelatin mixing, melting, and storage kettles. 
Years ago we used many of these in the candy in- 
dustry for making and storing solutions of gelatin and 
gum arabic. The equipment, therefore, is recommended 
for use in the granulating room for keeping granulating 
solutions in prime condition. 

Mathews Conveyor Company, Ellwood City, Penn- 
sylvania, has issued a new catalog on conveyors of all 
types. This catalog is extremely well illustrated. It is 
recommended for your perusal. An innovation in belt 
conveyor drives developed by this company is the 
automatic belt tensioning device in which the weight of 
the motor and drive is made to take up the slack in the 
belt. This is accomplished by pivoting the supporting 
frame of the drive assembly so that one end rests upon 
the return belt, upon which it rides freely upon an 
idler. Thus the free end of the drive assembly riding 
upon the return belt presses it down and maintains ten- 
sion on the belt throughout its entire length. 

M. A. Nebel Sons, 72 Grand Avenue, Brooklyn, New 
York, would like to send you a copy of their general 
catalog illustrating a line of pony mixers, stone mills, 


copper mills, ete. 
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No. 2 Rotary 
Tablet Machine 


New and Improved! 


We have no yearly models—but improvements and 
refinements are being constantly added to Colton 
machines. 


There are over five hundred Colton Rotaries in use. 


Superior design, sturdy construction and ease in 
operation have made this possible. 


The No. 2 Rotary Tablet Machine has such desir- 
able features as positive pressure, eliminating varying 
thicknesses of tablets; hardened steel geur drive, 
eliminating frequent replacement of worms used on 
other makes, and sliding upper punch holders, to hold 
the punches rigidly, enabling the manufacture of 
special shaped tablets most satisfactorily. 


Write for Catalogs. 


ARTHUR COLTON COMPANY 


2620 East Jefferson Ave. 
Detroit, Michigan 




















ARE YOU SNOWED IN 


by the high cost of operating with ob- 
solete equipment? 


Let Consolidated’s low priced 
equipment clear the path to profits. 


SPECIALS 


9 PFAUDLER 2,600 gals. glass lined TANKS 7'6"' 
diameter, 7'6'' on the straight side—Priced for 
immediate action! 

LABELERS-—semi-automatic, World, Ermold, National, 
motor driven—automatic, World Rotary, World 
Straightaway, O. & J. McDonald motor driven. 

FILLING MACHINES—liquid Portable, Vacuum, Rotary 
Vacuum, Syphon. 

FILLING MACHINES—paste—Karl Kiefer. Visco, Elgin 
2-spout, Wire piston type, Colton hand tube and 


jar. 
FILLING MACHINES—powder—Day auger, Stokes 15-A, 
Stokes 15-C, Stokes and Smith, Pneumatic scale 


12-spout. 
GLASS LINED TANKS—open and closed, 10 gallons to 


500 gallons. 
SIFTERS AND MIXERS—Dry powder—50 lbs. to 4000 Ibs. 
PACKAGING UNITS—Pneumatic scale, carton feeders, 


top sealers, bottom sealers, 2-stage weigher, wax 


liners. 
MISCELLANEOUS-—Large selection of : Glass Lined Stor- 
age Tanks, Pulverizers, Pill Mass Mixers, Colloid Mills, 
Coating Pans, Portable Agitators, Boilers, Grinders, 
Screens, Stills, Drug Mills, Sifters, Filter Presses, Tanks, 
umps, Kettles, Ointment Mills, Filters, etc. SEND 
FOR COMPLETE BULLETIN. 


What have you for sale? Send us a list. 
We Buy and Sell from a Single Item to a Complete Plant 


Consolidated Products Company, Inc 
20-21 Park Row New York, N. Y. 


Warehouse and Shops: 331 Doremus Avenue, Newark, N. J. 
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PROCTOR 


CABINET TRAY DRYER 





CONTROLLED and perfectly UNIFORM drying is often 
important to the color and texture of a product. . . and in the 
drug and cosmetic industry, especially, any variation in color 
and texture often means the difference between high and low 
quality. Proctor Dryers, whether of the standard cabinet tray 
type shown above or machines especially designed for a par- 
ticular drying problem, have earned a reputation in a large 
number of installations for drying pharmaceuticals, cosmetics 
and allied products correctly, efficiently and economically. 


PROCTOR & SCHWARTZ - INC 


PHILADELPHIA 
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HUMID SUMMER WEATHER IS COMING 


GET 
WINTER DRYNESS 
ON HUMID 
SUMMER DAYS 








INVESTIGATE THE LECTRODRYER NOW 


LECTRODRYER equipment is now being 
used by many of the larger Pharmaceutical 
and Chemical manufacturers for maintaining 


low relative humidities in their process rooms. 


With LECTRODRYER equipment they 
can maintain winter dryness all year round, 
enabling them to carry on coating, tableting, 


and other processes affected by high humidity 


without delays, sticking of machinery, or cost- 
ly shut-downs. Storage and packaging rooms 
where moisture affected products are handled 
are also maintained at constant low relative 


humidities with LECTRODR Y ER equipment. 


We will be glad to send details on how the 
LECTRODRYER will solve your humidity 


problem. 


PITTSBURGH LECTRODRYER 





FOOT OF 32ND 5§T. 
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PITTSBURGH, PAs 
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ADVANTAGES 
OF THIS 


ALL-PURPOSE 


ASBESTOS 
DISK 
BENCH 
MODEL 
FILTER 


for the small 





plant—also ideal for experimental work in large plants. 
. Capacity can be easily dou- 
bled by adding two additional 
rings 
. Plug to an electric socket, and 
the machine is ready to operate. 


. Completely portable, with 
built in pump and motor. 
. » Two gallon a minute pump 
capacity. 


For proof of this remarkable all-purpose filter send us a sample of 
your liquid for demonstration. Send it TODAY! 


E eres E NaineeRING C orporATION 
DEPT. B @ 120 EAST 16th ST., NEW YORK, N. ¥. 


Manufacturers and Designers of Liquid Handling Equipment...Asbes- 
tos Disk Filters... Neutral Asbestos Filter Disks...Portable Mixers...Bottle 
Fillers...Glass lined and Stainless Steel Tanks...Hand Bottle Cappers 


Easy to Clean 
Easy to Set 
Minimum Power 


Minimum Floor Space 


Latest Mechanical .- 
Refinements 


Large Production 


ECONOMY 


RUSS 


6" x 14" THREE ROLLER MILL 


(Motor Driven) 
For grinding small batches of ointment bases and deo- 
dorant compound, and for fine color dispersion of lip- 
stick bases. Also, for milling tooth pastes and shaving 
creams. 


All the efficiency which has made the larger ROSS Mills 
famous for 70 years. Send for Catalog No. 10 





CHARLES ROSS & SON COMPANY 


Manufacturers of hinery Since fe! 


83 EMERSON 


BROOKLYN, N. Y 











HERE COMES BUSINESS 


Prepare for Increased Production NOW 


The dam is broken. here come orders flooding in. Will you be 
able to make deliveries? Is your plant geare d to take care of 
business far greater than last year? Guaranteed REBUILT 
EQUIPMENT is economical insurance against being 
caught short. Check this list for machinery you can use. 


Stokes ‘‘D’’, “‘DD”’’, ‘‘H’’ and ‘‘R’”’ Tablet Machines. 
Colton No. 2 Triple Punch Dies. 
2 Pfaudler 100 gal. Perfect Jacketed Stills. 
12 Day Sifters and Mixers 50 to 4000 Ibs. some still in actual 
operation. 
3 McDonald Automatic Labelers. 
3 Standard Knapp Automatic Gluing and Sealing Machines. 
6 J. H. Day 2% to 40 gal. Pony Mixers. 
Samco Jr. 8 Spout Vacuum Filler. 
Colton 6 C and Stokes 90 C Automatic Tube Fillers (Monel 
Construction). 
2 Pneumatic Scale 6 Head Automatic Screw Cappers. 
8 Pfaudler Glass Lined Tanks 30 to 450 gal. some agitated 
Stokes & Smith Model G and Stokes No. 15 Powder Fillers. 
2 Eppenbach Colloid Mills 144H.P. motors (one Stainless). 


MISCELLANEOUS: Kettles, Filter Presses, Agitators, Boilers, 
Grinders, Pulverizers, Mass Mixers, Disc and Gravity Filters, 


Filling Machines, Conveyors, Labelling Machines, etc. 
SEND FOR NEW ILLUSTRATED CATALOG JUST OUT. 


APPRAISERS and 





“See First first’ 


First Machinery Corp. 


LIQUIDATORS 


419 Lafayette St. 
New York City 


“We purchase your surplus equipment” 
I ‘ I 1 
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The new Anderson Filler, Model 
C-2, handles liquids, se mi - 
liquids, creams, pastes and greas- 
es with a dispensing capacity up 
to one pint per stroke. Fills 
practically all types of contain- 
ers...jars, bottles, cans or tubes. 
The machine is fast, easy to op- 
erate, sanitary and easy to clean. 


Write for prices and full details. 


ANDERSON 


BROS. MFG. CO. 
ROCKFORD 


f(LLINOTES 
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CINATI JUNIOR 
VACUUM FILLER 


Your product is filled economically, accurately, 
neatly—even by inexperienced help. 





“Operating splendidly”. ..getting perfect results” 
... write companies large and small! 


Automatic, Semi-Automatic Hand Fed Machines for clean- 
ing, filling, closing—and conveying bottles and jars. Also 
Filters and Pumps. 


tHe KARL KIEFER MACHINE co. 
hrge’* CINCINNATI, U.S.A. ay ites 


SEATTLE LONDON, ENGLAND 
























SINGLE PUNCH and Here's what you'll like about 
th 
Rotary Tablet Presses si 





RUGGED CONSTRUCTION ..."HAGERTY 
HANDY FILLER” 


TWELVE MODELS 


Single and Double Action 











Without a peer from the standpoint e Durable e Simple to operate 
of rigidity of design, as well as for 
durability and low cost of mainte- 


e Moderately e Convenient sizes 





nance. priced 
e Eliminates e Light construction 
Preforms of bakelite and other materials spilling 
SEBEL. CRESS SOLS TO ORE The most practical hand filler 


for creams, lotions and liquids. 


Send for New Catalegue and Pricés 


Write for illustrated folder and prices 


Kux-Lohner Machine Co. 
2145 Lexington St. Chicago. IIl. H AG E RTY B R OS. & CO. 

‘ 10 Platt Street New York, N. Y. 
All Single Punch and Rotary Presses Completely Covered by Patents Est. 1849 
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Isco 


PACIFIC 
TRINITY TALC 


Preferred by Cosmetic Manu- 





facturers because of its low acid 
content, uniform purity and smoothness. Pacific 
Trinity Tale rates high in perfume retentiveness, 


slip and freedom from shine. 


ISCO LANOLIN—Anhydrous and Hydrous U.S.P. 
Refined from selected wool greases. The uni- 
@ formly good qualities of this product have 


won it friends everywhere. 


ISCO Imported ZINC OXIDE 
A Vieille Montagne product. 
White Seal 


@ Light, Impalpable, White, Porous, Adherent. 


Gold Seal e 


Favored for use in first grade face powders. 


AQUAPHIL—Lanolin absorption base. Made 


by the producers of Golden Fleece Lanolin. 


BORAX and BORIC ACID 
ISCO Liquid CAUSTIC POTASH 
MAGNESIUM CARBONATE 
COLLOIDAL KAOLIN 


ISCO GUM POWDERS— Acacia, U.S.P. 
Karaya 


Tragacanth, U.S.P. 


GUMS - WAXES -« ALKALIES - DEXTRINES 


ete. 





INNIS SPE) aCi0}s 


. Established 1816 
NW7¥119 Liberty Street - + + ‘NEW YORK 


BOSTON + PHILADELPHIA + CHICAGO - ‘CLEVELAND ° me N. Y. 
=)! 
Z Y, 
C Vein yay 
y BE a 
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Specify. ee 


y4\ Lome) qi) = 


... for purity 

... for cleanliness 

...for fineness of particle size 
...for adhesive power 

... for opacity to ultra-violet light 
...for ease of tinting 


...and as the finest, whitest grade 
of highest quality raw material. 


Uniformity and dependability are 
assured by over ninety years of 


manufacturing experience. 





The New Jersey Zinc Company 
Established 1848 Products Distributed by 


The New Jersey Zinc Sales Company 
160 Front Street, New York 


Chicago Cleveland Boston 


San Francisco 
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* COMPOUNDER’S CORNE 


COLLOIDAL KAOLIN 


Colloidal kaolin is a soft non-gritty 
powder, pure white when free from ferric 
compounds. It is suspensible in water for 
a period of several days, and forms with 
smaller quantities a paste that has the 
slight distinct from the 
plasticity of ordinary clay) that indicates 
the presence of colloidal particles. 

Colloidal clay suspensions flocculate in 


stickiness (as 


the presence of strong electrolytes, al- 
though they are stable towards small pro- 
portions of alkali. Colloidal clay pastes 
exhibit similar phenomena to ordinary 
clays: their viscosity is decreased con- 
siderably by small amounts of alkali, and 
they become very thick when acidulated. 
These phenomena are of importance in 
the formulation of facial clays and similar 
products. 

Prior to the introduction of colloidal 
kaolin the milled product found a certain 
application in cosmetic practice. The 
newer product, however, offers all the ad- 
vantages of smaller particle size, and its 
suspensibility indicates it as an ingredient 
of liquid powders, while of course its clay- 
like nature immediately suggests its use 
in facial packs. 

Colloidal kaolin has several properties 
which commend it as a powder ingredient. 
It is quite non-irritant and inert to skin 
secretions, it is very absorbent and it in- 
creases adhesion in the case of face 
powders. 

The following is a formula for a face 
powder base containing kaolin: 


MIRC OMAN 2.56 sass cae ds 15 per cent. 


Magnesium carbonate light. 10 = 
Magnesium carbonate 

WALCEDEOO!< 4.452. ss. = 5 
Precipitated chalk......... 20 4 
Colloidal kaolin. .......... 20 S 
Rice-starehi.;...2 0666.60 5% 20 “ 
Pac 20Cimesis, ... ccc ees 10 “ 


lhe waterproof magnesium carbonate is 
a cheaper but equally effective substitute, 
in this case, for magnesium stearate. 
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The absorbency of kaolin renders it a 
valuable ingredient in talcum powders, 
which may be very simply formulated as 
follows: 

Talc, acid washed, 200 mesh 


Colloidal kaolin........... 


80 per cent. 
20 a 








An addition of | per cent. finely powdered 
boric acid may be made if required. 

In choosing kaolin for face powder 
manufacture, care must be taken to avoid 
products having a creamy color. It is 
possible to obtain reliable grades that are 


“Would you like to join our label reading library for twenty-five cents 
a month ? ” 


The Drug and Cosmetic Industry 
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THIS MANUFACTURER 
SHED SOLVENT WORRIES . . . 


e Now he forgets there is such a thing as ethyl al- 

cohol regulations and restrictions. He's using the new 
“The PETROHOL---isopropyl alcohol---made with a newly 
developed manufacturing process. 


Original Synthetic PETROHOL has a fine neutral odor which blends per- 
fectly with perfume bouquets for such products as 


Solvent” after shave lotions, hair preparations and many other 
toilet necessities. 
@ You can use PETROHOL! At the new low price it is 
p 


economical. Let us send you a sample! 


STANDARD ALCOHOL COMPANY 
26 BROADWAY, NEW YORK, N. Y. 


/ T >| TELEPHONE BEEKMAN 3-3156-3162 
° a: aN & CABLE ADDRESS PARSONOILS NEW YORK" 
5 : i@ Kh J L | 




















IMPORTS 55 ANN STREET 
AND 


PLYMOUTH ORGANIC LABORATORIES: INC NEW YORK-N°Y-U°S° A: 














GENUINE IMPORTED RUSSIAN MINERAL OIL 


GENUINE IMPORTED RUSSIAN MINERAL OIL is still preferred by most con- 
sumers. Russian Oil was the first produced and the refiners have more than kept pace 
with improvements in refining and production. Principal grades are: 


335-45 Vis.—.885-890 s.g. 
175-85 Vis.—.875-880 s.g. 
80-90 Vis.—.860-865 s.g. 





ALL FAR EXCEED U.S.P. XI REQUIREMENTS. Intermediate grades are offered. 
Prices are competitive. Let us have your enquiries. Large stocks carried and ship- 
ments made to any port in the U.S. A. Our Principal's refinery is in BELGIUM and 
shipments are made direct. 


A complete line of Cosmetic Raw Materials 
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perfectly white and offer no difficulties in 
tinting to any desired shade. 

A very satisfactory formula for a facial 
clay, containing 30 per cent. kaolin in ad- 
mixture with fuller’s earth and bentonite, 
has been described. Kaolin is undoubtedly 
a beneficial ingredient—it helps to produce 
a smooth, easily applied paste that is ad- 
herent without being sticky. It is not 
necessary in this case to obtain a pure 
white kaolin, as the finished product is 
usually required to have a grey “‘mud” 
color, normally provided by the fuller’s 
earth; but if necessary imparted by traces 
of blue and brown soluble colors. 

Colloidal kaolin has considerable cover- 
ing power, and with the backing of a little 
titanium dioxide forms a very effective, 
easily suspensible base for liquid powders: 


Colloidal kaolin... . . 10 per cent. 


Titanium dioxide....... oa ec zs 
LCT ee ae ree pe ae 80 
oC ho ee ie = 
Pigment and/or color...... qs. 


A suspension of kaolin allowed to dry 
on the arms produces an even matt coating 
that is remarkable adherent, and the 
above product is much more satisfactory 
in this respect than ordinary powder. 

As colloidal kaolin is non-gritty and 
mildly abrasive its binding qualities have 


found it a place in many dentifrice 
formulas. Existing formulas containing 


chalk may almost always be improved in 
stability by the substitution of 10 percent. 
kaolin for a similar amount of the chalk. 
A further advantage of the clay is that it 
produces a slight ‘drag’ on the teeth 
which undoubtedly conveys the impression 
that they are being thoroughly cleaned. 
Great care, however, must be exercised in 
obtaining a grade absolutely free from 
quartz particles. John Glenn, S.P.C. 


ANTISOL—CYCLOFORM 


Antisol, favorably known for several 
years as a sunscreen and topical anesthetic, 
has been revealed by the manufacturer, 
The Kessler Chemical Corp., as a solution 
of Cycloform, or isobutyl p-aminoben- 
zoate, in a neutral oil. It may therefore 
be used with complete freedom by those 
manufacturers who insist on knowing the 
composition of all the ingredients of their 
products. Considerable data concerning 
the anesthetic and sun screening effects of 
this compound, as well as the properties of 
other interesting compounds made by the 
company are given in the booklets ““Chem- 
icals for the Pharmaceutical Industry” and 
“Chemicals for the Cosmetic Industry,” 
available on request. 


SANTOMERSE WETTING 
AGENTS 


The Santomerse wetting and detersive 
agents are the salts of a homologous series 
of substituted aromatic sulfonic acids. The 
series consists of six products, namely: 
Santomerse S an aqueous 30°% solution; 
Santomerse D a purified neutral powder; 
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Santomerse No. 1 a neutral powder; San- 
tomerse No. 2 an alkaline powder; Santo- 
merse No. 3 a purified neutral powder; 
Santomerse No. 3 paste a purified neutral 
paste. The No. 2 product gives solutions 
with a pH of 10.2 to 10.5, all the others are 
substantially neutral with pH values of 
7.0 to 8.5. Santomerse D is soluble to the 
extent of 30 to 40 per cent. in water to give 
clear solutions; Santomerse No. 3 gives a 
slightly turbid solution at concentrations 
of 20 per cent. while Santomerse No. | and 
No. 2 give turbid solutions at 10 to 20 per 
cent. 

All of these have extremely high deter- 
gent value in both soft and hard water 
with very great lather and do not leave 
any residue. They are therefore well 
suited for the formulation of soapless 
shampoos, bath preparations, etc. .Won- 
santo Chemical Co., St. Louis. 


TI-TREE OIL 


Though this country has been slow to 
utilize ti-tree oil, even in its more obvious 
germicidal applications, and still more 
slow to investigate its possibilities in toilet 
goods manufacture. Australian manu- 
facturers are using it freely in mouth- 
washes. It also has interesting potentiali- 
ties as an ingredient of dentifrices, soaps, 
and shampoos. 

In Australia, dentists have adopted ti- 
tree oil as a standard mouthwash and they 
also use it for the purpose of sterilizing 
cavities before filling. There is a good deal 
of evidence that the oil will arrest dental 
caries and the introduction of the product 
into tooth pastes is an obvious application. 
For such a product no further perfume or 
flavor is required and the following soap- 
less formula is a good one: 

Antiseptic Tooth paste: 


Precipitated chalk. . 35.0 
Tricalcium phosphate . 7.0 
Bentonite. . . 2:0 
Foaming agent. . . 5.0 
Powdered gum karaya. . . 0.3 
Powdered gum tragacanth. . 0:3 
Saccharin... . 0.5 
Ti-tree oil. . . wag 
Glycerin... . 12.0 
Water.... 34.0 


Soap made with ti-tree oil is excellent 
because comparatively high proportions of 
the antiseptic oil may be used without 
any fear of skin irritation. The oil is intro- 
duced into the crutching machine and pre- 
sents no difficulty to the soap manufac- 
turer. The usual proportion of ti-tree oil 
in soaps is around 4 per cent., and with an 
oil having a Rideal Walker co-efficient of 
12, this soap should have a germicidal 
value sixteen times greater than that of the 
usual 3 per cent. carbolic soap. 


There is evidence that ti-tree oil is 
efficacious in the treatment of ringworm 
The following formula 


non-irritant shampoo 


and seborrhoea. 
produces a clear, 
with good lathering properties: 
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Antiseptic Liquid Shampoo: 


Oleic acid. . . 7 
Ti-tree oil. . Rea: 3 
Cocoanut fatty acid............. 12 
Triethanolamine........ 10 
CEVCCNINR sae yee re ee 2 
NWA coc te Fo dace aes Stakes 66 


Powder or packet shampoos are made in 
the usual way from ti-tree oil soaps, while 
soapless shampoos made from sulfonated 
fatty alcohols may be perfumed with the 
oil to make them antiseptic. 

The application of ti-tree oil to antisep- 
tic creams and ointments is perhaps one of 
the most obvious and useful outlets. This 
product can be used in high concentration 
without fear of toxic or irritating con- 
sequences. 

A ten per cent. mixture of the oil in a 
lanolin ointment is effective, but a some- 
what less sticky mixture may be made by 
using an absorption base as the carrier. A 
good white cream which has been found to 
be excellent for general healing purposes is 
the following: 


ORE RICCOIN Soo hucek a eee 10 
Lanette wax SX RS ae ee 10 
Mineral oil... . : we 29 
Glycerin... . en Rees 1 
Water.... a 50 


R. E.. Goldsbrough, Manufacturing Perf. 


CREAM FORMULAS 


Liquefying Cleansing Cream: 


POURGIAOUIN ge. o os Secs ees cass “AGRO 
Mineral oil. . . ee .... 40:6 
Paraffin....... TS A et EF 8.0 
Beeswax... . ae BS sot 6.5 
Stearic acid. . oh 5.0 
Perfume. .... SRR ie at 0.5 
Emulsified Cleansing Cream: 
Mineral OU ..2. 6c oes. 55.0 
Beeswax... . WA Nesey 13.0 
Lanolin. . . ae 2.0 
Cocoa butter... . sna 3.0 
Tt, ae ee ; 1.09 
Water..... : Sones ioe 
Foundation Cream: 
Stearic acid...... - . 18.0 
Cetyl alcohol. . . 0.5 
Cocoa butter. . . : 0.7 
Glycerin...... eer te ch! 
Potassium hydroxide... . . . 1.0 
Titanium dioxide. ...... 2.0 
Perfume... .. ; 0.5 
Water... ... a8 .. 69.0 
Powder Cream: 
Glycerin....... oe shia 32.0 
Titanium dioxide........ 5.0 
| oe 2 unccetey ee 
Stearic acid. ............ 12.0 
Triethanolamine...... . een 0.7 
Periue: ....... Oey 0.3 
Cetyl alcohol. . . 0.5 
Water... -.... 34.5 
Skin Food: 
Stearic acid. ..... . 20.0 
Lanolin..... ee etn . 8.0 
Cocoa butter... . 1.0 
Lecithin. ..... Meer 0.5 
J. M. Vallance, Manufacturing Perfumer. 
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PERFUME FIXATIVES 


(s THE following tabulations, the 
ras recommended fixatives are given for 
some of the more important odors. 
Aeacia: tinctures include ambra, civet 
and musk; resin fixatives are olibanum, 
styrax, tolu, vanilla 
aromatics are musk ambrette, aubepine ex 
methyl 


balsam resinoid; 


anethol, coumarin, heliotropin, 
naphthyl ketone, nerolin, vanillin, cin- 
namyl alcohol ex sytrax. 

Ambra: tinctures are 
civet; suitable resins include Siam benzoe, 
labdanum, olibanum, styrax, vanilla resi- 
ambrette, 


ambra, musk, 


noid; aromatics include musk 
heliotropin, musk ketone, vanillin, syn- 
thetic cinnamy]l alcohol. 

fubepine: tinctures, ambra, musk, civet; 
resins, Siam benzoin, costus _resinoid, 
styrax; aromatics, aubepine from anethol 
and from p-cresol, coumarin, dimethyl hy- 
droquinone, styrax, cinnamy| alcohol from 
styrax. 

Begonia: tinctures, musk; resins, Siam 
benzoin, iris concrete and resinoid, styrax, 
balsam tolu, mousse de Saxe; aromatics, 
aldehyde C12, musk 
salicylate, eugenol, 
ketone, vanillin. 

Bergamot: tinctures, ambra; resins, Siam 
benzoin, myrrh; aromatics, ethylvanillin, 
musk ambrette, heliotropin, vanillin. 

Bouvardia: tinctures, ambra, musk; res- 
ins, Siam benzoin, mastic, myrrh, styrax, 


benzyl 
musk 


ambrette, 
heliotropin, 


balsam tolu; aromatics, musk ambrette, 
musk xylol, cinnamy! alcohol from styrax. 
Cassia: tinctures, ambra, musk, civet; 
resins, costus resinoid, iris concrete and 
resinoid, styrax, balsam, tolu; aromatics, 
aldehyde C12, alcohol C12, musk 
brette, coumarin heliotropin, styrax, bal- 
sam tolu, vanillin, synthetic civet. 
Chypre: tinctures, ambra, 
musk; resins, Siam benzoin, iris resinoid, 


am- 


castoreum, 


mousse de chine, opopanax, Peru balsam, 
styrax, tolu balsam, tonka resinoid, vanilla 
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resinoid; aromatics, musk ambrette, cou- 
marin, heliotropin, musk ketone, linalool 
from bois de rose, methylacetophenone, 
vanillin, musk xylol, synthetic civet. 
Cyclamen: tinctures, ambra, musk; res- 
benzoin, iris concrete and 


ins, Siam 





resinoid; aromatics, aldehydes C12 and 
C11, alcohols C12 and Cll, musk am- 
brette, cyclamen aldehyde, heliotropin, 
hydroxycitronellal, phenylacetaldehyde. 
Elder: tinctures, ambra, civet; 
Siam benzoin, Peru balsam, tolu balsam, 


resins, 





“IF you're going to attract THAT sort of a crowd you'd better 
change your odor!" 
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TO THE BUYER! 


HE average buyer, today, is smarter and more discrimi- 
nating in his purchases than his predecessor of twenty, ten, 
or even five years ago. He soon learns, for instance, whether 
a firm is more eager to sell than to serve, more concerned 
about its own profit and advantage than about its customers’. 
He learns, too, if there is integrity and ability in its manage- 
ment, if there is sincere and determined effort to give satis- 
faction and service, and if there is honesty and value in its 
products. And when he knows these things he places his 


purchases accordingly. 


The intelligent buyer, therefore, is an asset not only to his 
own firm but to those clamoring for his favor because he, 


alone, can demand higher standards—and get them! 


Such buyers afford our own representatives their pleasantest 
and most fruitful contacts because they do recognize and 


reward good quality and service. 


FRITZSCHE BROTHERS, Inc. 
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aa 

(Competitive success often hinges 
upon little things—upon the perfumer’s 
alertness, for instance, in investigating 
and applying to his products materials 
which offer possibilities for increased 
economy and appeal. 















It is the alert perfumer who will profit 
most by the fine selection of materials 
offered on these pages. He'll profit be. 
cause he'll find that they represent genu- 
inely good values—that they combine the 


ERS latest findings of perfume research with 
Ow good quality,—and at moderate cost. 
+ of 20 
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When confronted with any problem per- 
taining to perfuming, please remember that 
we have the facilities and experience for ren- 
dering you valuable assistance. Availing 
yourself of FRITZSCHE-supervised service 
obligates you in no way other than to take 
advantage of our suggestions in the event 
they contribute to the solution of your prob- 
lem. You may consult us at any time, freely 
and in confidence. 
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BOUQUET No, 160 





This Outstanding bouquet 
IS based On new materials and develops 
an entirely different and attractive perfume 
etadae tain $8.00 Ib. 
CARNATION No, 124A modern Carnation 
'yPe- subtle, Spicy, appealing, - $6.50. Ib, 
TRAILING ARBUTUS No. 6 A modern ver- 
sion of the Popular, 


old-fashioned 
Arbutus p 


Trailing 
ME - $8.00. Ib. 
No. FT An Orig 


ular flower perfum 


BOUQUET No. 167 


sweet, floral Aldehyde 


GARDENIA fica 
this very pop 


ec. 


Version of 
++ -$12.00 Ib 


~One of the POpular 
types... - $8.00 Ib, 
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PRITZSCHE BROTHERS, Inc. 


Y. 
YORK, N. 
76 NINTH AVENUE, NEW 

BRANCH STOCKS 


E BLDG., 
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For COLOGNes 


COLOGNE 


No.1], , 
Cologne — MBL SWeet Opopanax type 


; "ts. $6.59 Ib. 
COLOGNE No. 19 
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Cologne | ing “raight Citrus 
COLOGNE No. 7 oo 
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Seillans* 
ESSENTIAL OILS 


Extra Fine 


ITHOUT doubt, these perfume and flavor oils, produced in our Seillans 
Plant, are the finest that can be made. Absolutely pure, 100% oil without 
admixture or addition of any kind, they set a quality standard that may be 
matched but cannot be surpassed. 


For your consideration, we offer this enlarged selection of Seillans Essential 


Oils: 

ANGELICA ROOT LABDANUM 
ANGELICA SEED MARJORAM, SWEET 
BALSAM TOLU MASTIC 
SWEET BASIL MYRRH 
CALAMUS MYRTLE 
CARDAMOM NEROLI, BIGARADE PETALE 
CARROT SEED bona ite 
CELERY 

CHAMOMILE, GERMAN ORRIS ROOT CONCRETE 


ORRIS ROOT TENFOLD 
COSTUS ROOT PARSLEY LEAVES 


—— ' PARSLEY SEED 

PATCHOULY 
ELEMI PETITGRAIN BIGARADE 
ESTRAGON SAGE MUSCATEL 
FENNEL, ROMAN VALERIAN 
HYSSOP VETIVER 


* Pronounced SAY-ON. 


FRITZSCHE BROTHERS, Inc. 


Port Authority Commerce Bldg. 
76 Ninth Ave. New York, N. Y. 


BRANCH OFFICES: 


ATLANTA, GA. COLUMBUS, O. NEW ORLEANS, LA. PHILADELPHIA, PA. SAN FRANCISCO, CAL. 
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styrax; aromatics, aldehyde C9, alcohol 
C9, musk ambrette, decyl aldehyde, helio- 
tropin, hydroxycitronellal, indol, linalool 
from bois de rose, p-tolylaldehyde, vanil- 
lin, cinnamyl alcohol from styrax. 

Fougere: tinctures, ambra, musk; resins, 
Siam benzoin, costus resinoid, iris con- 
crete and resinoid, labdanum, mousse de 
chine, opopanax, styrax, tonka resinoid, 
vanilla resinoid ; aromatics, musk ambrette, 
benzylisoeugenol, coumarin, dimethylhy- 
droquinone, musk ketone, 
vanillin. 


heliotropin, 


Gardenia: tinctures, ambra, musk; res- 
ins, Siam benzoin, styrax; aromatics, musk 
ambrette, aurantiol, heliotropin, hydroxy- 
citronellal, ioseugenol, musk ketone, phen- 
ylacetaldehyde, cinnamyl alcohol from 
styrax. 

Honevsuckle: tinctures, musk, civet; res- 
ins, Siam benzoin, mastic, Peru balsam, 
tolu balsam, vanilla resinoid; aromatics, 
aldehyde C12, alcohol C12, musk am- 
brette, aurantiol, heliotropin, hydroxy- 
citronellal, musk ketone, methylnaphthyl 
ketone, phenylethyl phenylacetate, vanil- 
lin, cinnamyl alcohol from styrax. 

Broom: tinctures, ambra; resins, Siam 
benzoin, iris concrete and resinoid, styrax; 
aromatics, musk ambrette, coumarin, di- 
methylbenzylearbinyl acetate, dimethyl- 
hydroquinone, heliotropin, hydroxycit- 
ronellal, linalool from bois de rose, methyl- 
acetophenone, cinnamyl! alcohol from sty- 
Trax. 

Heliotrope: tinctures, ambra, civet; res- 
ins, Siam benzoin, Peru balsam, styrax, 
tolu balsam, vanilla resinoid; aromatics, 
musk ambrette coumarin, 
musk ketone, vanillin. 


heliotropin, 


Jasmin: tinctures, ambra, musk, civet; 
resins, Siam benzoin, costus resinoid, iris 
concrete and resinoid, Peru balsam, styrax, 
tolu balsam, vanilla resinoid; aromatics, 
aldehyde C9, alpha-amylcinnamaldehyde, 
musk ambrette, aurantiol, benzyl salicy- 
late, coumarin, dimethylbenzylcarbinyl 
acetate, heliotropin, hydroxycitronellal, 
indol, linalool from bois de rose, methyl- 
naphthyl ketone, vanillin, synthetic civet, 
cinnamyl alcohol from styrax. 

Jonquil: tinctures, ambra, castoreum, 
musk, civet; resins, Siam benzoin, iris con- 
crete and resinoid, Peru balsam, tolu bal- 
sam, vanilla resinoid; aromatics, aldehyde 
C9, alpha-amylcinnamaldehyde, musk am- 
brette, aurantiol, hydroxycitronellal, indol, 
musk ketone, vanillin. 

Lavender: tinctures, ambra, musk; res- 
ins, Siam benzoin, galbanum resinoid, 
labdanum, mastic, mousse de chine, styrax, 
tolu balsam; aromatics, musk ambrette, 
benzylidene acetone, coumarin, dimethyl- 
hydroquinone, heliotropin, linalool from 
bois de rose, musk xylol. 

Lily-of-the-valley: tinctures, ambra, civet; 
resins, Siam benzoin, iris concrete and 
resinoid, tolu balsam, vanilla resinoid; 
aromatics, aldeyhde C9, aldehyde C10, 
aldehyde C11, musk ambrette, citronellol, 
coumarin, farnesol, heliotropin, hydroxy- 
citronellal, musk ketone, linalool from bois 
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de rose, p-tolylaldehyde, vanillin, cin- 
namyl alcohol from styrax. 

Viandarin: tinctures, ambra, civet; res- 
ins, Siam benzoin, Peru balsam, tolu bal- 
sam; aromatics, aldehyde C9, aldehyde 


C10, musk ketone, methylnaphthyl ke- 
tone. A. Wagner, Jr., Seifensieder Ztg. 


SYNTHETIC CIVET 


Synthetic powdered civet now being 
olfered is said to be eight times more con- 
centrated than the natural product, half 
ounce to the gallon making a standard 
tincture. The new product is completely 
soluble in all essential oils, aromatic chem- 
icals, and is considerably 
cheaper than the natural product. No 
aging is necessary and the product is 
always uniform in strength and quality. 
P. R. Drever, Ine. 


and_ alcohol 


SYNTHETICS 


An important consideration when using 
synthetic materials in perfumery is their 
quality, which is governed by the raw ma- 
terial used in manufacture and the method 
of production. For example, the natural 
citronellols, consisting in their original 
form in essential oils almost entirely or for 
the greater part of the terpinolene form, 
become mixtures of the terpinolene and 
Moreover, 
the citronellols isolated from essential oils 
contain traces of welcome or unwelcome 
impurities. Citronellols synthesized by 
reduction of uniform citronellal  (ter- 
pinolene form) or geraniol, on the other 
hand, are apparently uniform and chem- 
ically pure, and represent the terpinolene 
form. Citronellol obtained by reduction 
of citronellal is dextrorotary, that from 
citral or geraniol is levorotary. It will thus 
be understood that the citronellols of com- 
merce vary not only optically, but also in 
quality and odorous properties. 


limonene form after isolation. 


Menthol, largely used in solid eau de 
colognes and rubs because of its cooling 
qualities, is another case of a substance 
with different properties in the natural and 
synthetic forms. Pure 1l-menthol, m.p. 
42-43°C., is free from isomers and there- 
fore pure in odor and flavor. But this is 
not invariably the case with the synthetic, 
lower melting menthol. 

The terpineol of commerce, again, which 
is prepared from oil of turpentine, is a mix- 
ture of alpha-, beta- and gamma-ter- 
pineol and terpinenol—(1). Since the in- 
dividual isomers differ in odor and the va- 
rious terpineols of commerce vary in com- 
position, it is evident that they are not 
equivalent in quality. 

Anisaldehyde, used in perfumery for 
toning and shading many fancy composi- 
tions, can be made from natural products, 
such as anethole or methyl chavicol, as 
well as by purely synthetic methods from 
p-hydroxybenzaldehyde, p-cresol or ani- 
sole. While preference is shown for the 
product derived from anethole for the pur- 
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oses of high-class perfumery, synthetic 
anisaldehyde, is widely used. A warning 
must be recorded, however, against the 
product from p-cresol, owing to the lack of 
a pure odor. 

Certain technical grades of citronellal 
hydrate are popular in soap perfumery be- 
rause of their superior stability, even 
though the chemically pure product has a 
superior floral effect and therefore enters 
exclusively into consideration for finer 
perfumes. 

But the chemical purity of an odorous 
substance is not always the final criterion 
of quality. A substance may be of un- 
questionable chemical purity and yet not 
first class because unpleasant secondary 
odors, escaping chemical detection, cling 
to it. Then there are cases in which the 
products with a chemically pure odor are 
actually passed over in favor of those 
grades possessing certain subtle shades of 
perfume conditioned by the origin. Fa- 
miliar examples are the preference man- 
ifested for geraniol ex palmarosa oil and 
for anisaldehyde ex anethole for many 
purposes in finer perfumery. C. Bournot, 
Manuf. Perf. 


GERANIOL 


Geraniol occurs, either in a free state or 
condensed with organic acids to form 
esters, in a number of essential oils. Com- 
mercially it is isolated from palmarosa oil, 
citronella oil, and, to a limited extent only, 
geranium oil. The odors of the products 
obtained from these three sources are 
quite distinct, this being due to various 
impurities present derived from the oils in 
question, citronellal in the case of geraniol 
from citronella oil, and citroneliol in the 
case of geraniol form geranium oil. The 
product obtained from palmarosa oil is the 
purest. This odor is at once sweet and 
‘“sreen.”’ It is a persistent odor, and may 
be likened to that of eglantine. 

The empirical formula of geraniol is 
C,0H, OH. Its precise structural formula 
is a little doubtful. 

Geraniol is useful not only for building 
up artificial rose perfumes, but may also 
be employed in quite generous proportions 
in a variety of floral bouquets. In rose 
compounds, the proportion may quite 
safely be as much as 40 per cent. Its use in 
conjunction with phenyl ethyl alcohol is 
recommended, and such combinations 
form useful bases for soap perfumes. 

Geraniol favored for use in 
artificial rose flavoring essences. For this 
reason, it forms a suitable material for 
flavoring lipsticks. 

A considerable number of 
geraniol are available in commerce. 
of the most widely used is the acetate. 
The odor, fresher than geraniol, has been 
likened to that of a mixture of rose and 
lavender. It is mainly employed as a 
sweetening agent, and can be introduced 
into rose compositions and bouquests in 
quite large amounts. //. S. Redgrove, 
Manuf. Perf. 


is also 


esters of 
One 


361 








B-W LANOLIN ws.p. 


Best by Test 


HYDROPHIL (Absorption Base) Hard and Soft 


Reg. U. S. Pat. Office 


GLYCERYL MONOSTEARATE (pure) (self emulsifying) 
PROPYLENGLYCOL MONOSTEARATE (pure) 





CETYL ALCOHOL (pure) unscented 


STEARIC ACID USP (Cosmetic quality) Triple pressed 
Distilled--cake, flake, powdered form 





BOPF-WHITTAM CORPORATION 


America’s Original Lanolin Producer 
Executive Office ESTABLISHED 1914 Sales Office 
Laboratory and Factory 509 Fifth Avenue 
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They Need No Build- Up! 





ROSE e ORANGE e JASMINE 
CASSIE e MIMOSA 
TUBEROSE 











JONQUILLE 
NARCISSUS e RESEDA 








Our modern factory in Grasse is equipped to supply the highest 


Ray qeeink anit: by Se Se a quality flower oils and essential oils. Our subordinate distillery in 

quality needs no build-up. The first trial will the heart of the flower fields of St. Joseph, as well as depots in 

prove its merit. Africa and in Morocco, enable us to supply a complete selection 
of quality oils for perfumery. 





BERTRAND) FRERES 


GRASSE, FRANCE 
Sole U.S. Representative P R.DREYER Inc. 11ISW19thSt, New York City 
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ADVANCING THERAPY 


BARBITURATES 

Clark summarizes the chief clinical uses 
of the barbiturates as follows: (1) cerebral 
sedatives (in epilepsy, seasickness and the 
like), (2) hypnotics, (3) 
lessen the pain of childbirth), (4) basal 
narcotics and (5) anesthetics. Many of the 
distinctions drawn between the actions of 
barbiturates and the other 
hypnotics depend on the fact that bar- 
biturates such as barbital and pheno- 
barbital produce a more prolonged effect 
than do most other hypnotics. The 
potency of barbiturates varies within a 
relatively small range. The duration of 
action of the hypnotics depends chiefly on 
the rate at which they are broken down in 
the body. Barbital is an exceptional com- 
pound in the general class of barbiturates, 
because the body is unable to break it 
down and it is excreted unchanged in the 
urine. Consequently it is removed from 
the body extremely slowly. The more 
complex and less stable barbiturates are 
broken down by the body, probably by the 
liver, and only small quantities are ex- 
creted in the urine. The duration of the 
action of barbiturates other than barbital 
depends therefore not on their rate of 
excretion but on the rate of their destruc- 
tion in the body, and this varies greatly 
in different Half destruction of 
phenobarbital occurs in from six to twelve 
hours. The safety of barbiturates de- 
pends on the therapeutic range, i.e. the 
ratio between the dose likely to produce 
the required action and the maximal dose 
that is unlikely to produce toxic effects, 
the change of unusual undesirable effects 
and the chance of cumulation. The esti- 
mation of the therapeutic range is rendered 
difficult by the fact that extensive indi- 
vidual variation occurs in the response to 
barbiturates, as indeed it does in the re- 
sponse to all other drugs. As a general 
rule the quick-acting barbiturates are 
safer than the long-acting ones, because 


narcotics (to 


actions of 


cases. 


Mar. ’39: 44, 3 


with the former cumulation is less likely 
and, moreover, any toxic effects, if pro- 
duced, are of shorter duration. The long- 
acting barbiturates find their chief em- 
ployment in the use of phenobarbital in 
epilepsy and of barbital and phenobarbital 
as hypnotics. It seems probable that the 
shorter-acting barbiturates such as pento- 
barbital sodium are preferable to barbital 
as hypnotics. Barbiturates with a shorter 
action than phenobarbital might be found 
equally efficacious in epilepsy and would be 
less liable to produce undesirable side ac- 
tions such as rashes. Barbiturates appear 


to be satisfactory agents for the produc- 
tion of preoperative narcosis provided 
only a slight degree of narcosis is pro- 
duced. The production of narcosis deep 
enough to relieve severe pain appears to 
be unsatisfactory because of the incidence 
of delirium. The chief danger of full 
anesthesia by barbiturates is paralysis of 
the respiratory center. This paralysis is 
difficult to overcome. The permanence of 
this undesirable effect is surprising in view 
of the rapid rate of destruction of the drugs 
in the body. Edinburgh Med. J. vol. 45, 
p. 829. 








‘My dear, business has been so good for her husband that 
| hear she uses attar of rose in her enemas.” 
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FOR PERFECT EMULSIONS OF FIXED OILS 
*HOPKINS’ FACTOLAC 


An absolutely pure, harmless neutral agent for making PERMANENT emulsions 
of both fixed and volatile oils. Insures the HOMOGENEOUS mixture of oils and 
water that never turns thick or viscid—and always stays creamy and smooth like 
rich new milk. FACTOLAC is already prepared. You need no special apparatus 
for this exceptional emulsifier. 
ON REQUEST: SAMPLES — QUOTATIONS — BOOK CONTAINING FORMULAS 
Note: Our Laboratories are at your service:—we invite the opportunity 
of working out the ideal emulsifying formula for your product. 


IF YOU ARE HAVING ANY TROUBLE WITH YOUR SOAP 
eHOPKINS’ NEUTRAL POWDERED WHITE SOAP 


will prove a revelation. Let us send you a sample of this original Neutral White Soap, used in 
many of the country’s largest-selling preparations. HOPKINS’ NEUTRAL POWDERED WHITE 
SOAP is ideal for its pure whiteness; profuse, lasting lather: fine meshing qualities; freedom from 
soapy smell and free alkali; uniformity; resistance to changing temperature; anti-rancidity; fine 
appearance of finished product. Made under the exclusive HOPKINS formula that first brought 


powdered neutral white soap into wide use. 
WRITE FOR TRIAL SAMPLES AND PRICES 


J. L. HOPKINS & CO. 220 sroanoway NEW YORK 


Importers, Millers and Manufacturers of the World’s Best Botanical Crude Drugs 








7. uniform chemical and 


physical characteristics always asso- 
ciated with a synthetically perfected 


product assure... 


Constant Uniformity 


in QIN RIAN CREWE 


(SYNTHETIC) 





Its unique fineness, purity and uniform- 
ity result in smoother, more homo- 
geneous products when Sherka Camphor 
is used in the manufacture of .. . 


a 


. 2 Sees 


> 





Sherka Camphor meets all U.S. P. specifications. 
Available as Slabs (23 lbs.) and Powder; also 


Cosmetics and Pharmaceuticals 
Tablets (3 and 1 oz.) —all from one source. 


Write for samples and prices on Sherka Camphor U.S. P. (Synthetic) 


SHERKA CHEMICAL CO. INc. es George Uhe Company — Distributors 
Bloomfield New Jersey 80 Eighth Avenue New York, N.Y. 
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SULFAPYRIDINE FOR 
GONORRHEA 


Batchelor and his co-workers used sulfa- 
pyridine in the treatment of 102 cases of 
gonorrhea. Apparent cures were obtained 
in more than 91 per cent of the patients. 
Toxic effects were encountered in 29 per 
cent. The commonest manifestations of 
intolerance were nausea and headache, and 
in most instances these symptoms were 
slight and the patients were able to con- 
tinue with the treatment in reduced 


dosage. In the successful male cases, 
clinical cure was attained in less than a 
week. In the successful female cases, 


signs which might be interpreted as de- 
noting infection persisted for two weeks 
but gonococci disappeared from the smears 
almost as quickly as in the male cases (less 
than three days). Thus in the early cases 
the gonococcic infection was cured before 
the time when the disabling complica- 
tions, epididymitis or salpingitis, are to 
be expected. Also cure was effected with- 
out the time-consuming and often badly 
applied local irrigation treatment. Brit. 
Med. J. vol. 2, p. 1142. 


ERYTHROL TETRANITRATE 

Bay reports that in ten of eleven pa- 
tients, aged from 66 to 82, with angina 
pectoris the attacks ceased during treat- 
ment with from 7.5 to 15 Gm. of erythrol 
tetranitrate three or four times daily, 
while in one patient, with a_ positive 
Wassermann reaction and an_ aortic 
aneurysm, who had had two attacks 
daily, only one attack every third week 
occurred during this treatment. No by- 
effects of the treatment were seen. Uge. 
Laeger, vol. 100, p. 1300. 


EFFECT OF ACETYLSALICYLIC 
ACID ON STOMACH 


Douthwaite and Lintott studied gas- 
troscopically the stomach’s response to 
certain drugs. They found that acetyl- 
salicylic acid (in the form of certain pro- 
prietary preparations) is a gastric irritant 
and may thus cause acute indigestion and 
hemorrhage or, if taken repeatedly, 
chronic gastritis. If taken after food or 
with milk it probably has no deleterious 
effect. Calcium acetylsalicylate is less 
irritating. Lancet, vol. 2, p. 1222. 


SORBITOL IN GLAUCOMA 


In the twelve cases of glaucoma in 
which Bellows and his co-workers ad- 
ministered a chemically complex alcohol 
(sorbitol) of approximately the same mole- 
cular size as dextrose the intra-ocular 
tension was lowered. The greatest drop 
was obtained in patients with high intra- 
ocular tension who did not respond to the 
administration of miotics alone. Although 
a gradual decrease in tension was noted as 
early as two hours after the injection, in 
most cases the maximal effect was reached 
from twelve to twenty-four hours after in- 
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jection. Then the tension gradually rose 
and reached a level approaching the 
original value, but in no instance did the 
tension rise appreciably above that point. 
In several instances in which operative 
procedures were not undertaken the intra- 
ocular tension observed for a number of 
days remained at a fairly normal level. In 
some cases repeated injections of sorbitol 
achieved a pronounced effect when a 
single injection had produced little change. 
The authors conclude that 100 cc. of a 
50 per cent. solution administered in- 
travenously and repeated in twenty-four 
hours, if necessary, will nearly always re- 
duce intra-ocular tension when it is greatly 
increased and is not controlled by the use 
of miotics alone. It thus relieves the at- 
tending pain and prepares the eye for 
operation. Arch. Opth. vol. 20, p. 1036. 


TESTOSTERONE PROPIONATE 
TREATMENT 

Geist and his colleagues used testoster- 
one propionate in the treatment of twenty- 
five women with functional uterine bleed- 
ing. The bleeding was rapidly controlled 
in all but two of the cases. This improve- 
ment was correlated with definite changes 
in the endometrium, as revealed by suc- 
tion biopsies performed at intervals be- 
fore, during and after treatment. In all 
but four of the women there was no pal- 
pable organic disease; small intramural 
myomas were present in these four. There 
were thirteen cases of menorrhagia, five of 
menometrorrhagia and seven of menor- 
rhagia with polymenorrhea. The ages of 
the patients varied from 24 to 39 years. 
The duration of abnormal bleeding varied 
from two months to ten years, with an 
average of two years. The monthly dos- 
age varied from 300 to 1,000 mg. of 
testosterone propionate. The highest dos- 
age given any single patient was 2,150 mg. 
over a period of three months. The 
testosterone propionate was administered 
intramuscularly in sesame oil in doses of 
from 5 to 100 mg. The intervals between 
doses are determined individually. Normal 
menses were established in eighteen cases 
and amenorrhea of one to five months in 
five. Endometrial biopsies performed dur- 
ing and after the period of testosterone 
propionate administration revealed dis- 
appearance of the secretory phase and in- 
hibition of the proliferative phase, often 
with regression to the hypoplastic or 
atrophic state. Following the discontinua- 
tion of therapy, the inhibitory effects on 
the endometrium gradually disappear and 
normal estrogen and progesterone effects 
reappear. The authors suggest that the 
changes in the endometrium following 
testosterone propionate therapy are the 
end results of a primary inhibition of the 
gonadotropic factors of the hypophysis, 
causing suppression of the ovarian cycle, 
with consequent cessation of estrogen and 
progesterone production. Endocrinology, 
vol. 23, p. 784. 
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DYSENTERY TREATMENT 


Greene and Block used the intravenous 
or intramuscular injection of 10 cc. of a 20 
per cent solution of calcium gluconogalac- 
togluconate twice daily, complemented by 
8 Gm. each of kaolin and calcium glucon- 
ate with or without an equal amount of a 
calcium malt preparation every two hours 
orally in the treatment of sixty patients 
with bacillary dysentery. An analysis of 
the cases revealed a great disparity in the 
mortality of this and a control group of 
seventy-five patients. The control group 
showed a mortality of 24 per cent. as com- 
pared with 7 per cent. in the group treated 
with calcium. The period of hospitaliza- 
tion was slightly reduced. While the de- 
tailed action of the calcium and kaolin 
treatment used cannot be wholly ex- 
plained, it seems entirely logical that the 
beneficial effects obtained are due to a 
combination of several well-known proper- 
ties of the two substances. The method is 
not offered as a specific but as a valuable 
adjunct to other proved medical measures. 
Amer. J. Dig. Dis. Vol. 5, p. 684%. 


Cowan states that out of a group of 
seventeen patients suffering from the 
chronic coronary artery syndrome, ob- 
served clinically over a period of several 
months and treated solely with a 25 per 
cent. solution of pyridine betacarbonic 
acid diethylamine, twelve were consider- 
ably improved, kept free from symptoms 
and maintained in reasonably complete 
economic restitution; three patients were 
slightly improved and two remained un- 
changed. As an addition to the armamen- 
tarium of cardiac therapy, the substance is 
suggested in therapeutic doses of from 20 
to 30 minims (1.25 to 2 cc.) twice daily, 
given orally in fruit juices, in the middle 
aged and younger patient who has shown 
varying degrees of impaired myocardial 
efficiency explainable on an arteriosclero- 
tic and atherosclerotic basis. This type of 
degenerative myocardial disease has been 
described as (1) the failing heart of middle 
age, (2) chronic coronary artery disease 
and (3) multiple myocardinal infarction. 
J. Lab. Clin. Med. vol. 24, p. 225. 


NEW GOLD SALT FOR 
ARTHRITIS 


Hartfall and his colleagues used methyl 
glucamide of aurothiodiglycollic acid, the 
total gold content being 50 per cent., in 
the treatment of fifty cases of rheumatoid 
arthritis. The dosage has been approx- 
imately half that previously used with 
other gold preparations but the curative 
results have been eqialed or surpassed. 
Toxic reactions occurred in a fourth of the 


patients. Lancet, vol. 2, p. 1410. 
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Choose F 4S Y.TO-USE 
KREMOL WHITE OILS 


So perfectly do they blend with other ingredients that even an amateur gets passable 
results. Imagine the golden opportunities for a trained cosmetic chemist! Kremol is 
tasteless, odorless, crystal-clear . . . an oil of rare purity, with emulsifying qualities 
that make it a blue-ribbon base for creams and other cosmetic products. 


CHOOSE FOR THE VISCOSITY YOU REQUIRE: 


KREMOL Saybolt Viscosity* 70/80 
KREMOL No. S50 Saybolt Viscosity* 50/60 
KREMOL No. 90 Saybolt Viscosity* 80/90 
KREMOL No. 100 Saybolt Viscosity* 95/105 








*At 100° F 

Important Memo On SHERWOOD PETROLEUM CoMPANY ; 
BRILLOL for BRILLIANTINES , HC. 
A top-notch oil that is never too Refiners of Medicinal and Technical White Mineral 
heavy or "greasy.” Tasteless, odor- Oils and Technical and U.S.P. Sherolatum 
less, colorless . . . and a Sherwood 
money-saver as well! MAIN OFFICE: ENGLEWOOD, N. 7, 

: _— : coal BRANCHES THROUGHOUT THE NATION 
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FRENCH LAVENDER 
FLOWERS 


ITALIAN OIL OF LEMON Sand alwood 




















Pure Natural Essenfial Oils 
oe ee 0: 
a7 | an A 
spam ENGLISH COUMARIN 1 
. CRYSTALS | 
Fruit Flavors . . . four fine products from our ee 
extensive line of imported perfume Distilled from 
Terpeneless and materials, now stocked here for Santalum Album 
Sesqui-Terpenciess Oils immediate deliveries and provable 
economies. INSIST ON ORIGINAL 
= Write... CANS AND CASES 
Pixative ROSACRETE wit ee be pace eee Sole Agents for the United States 
ne ee esr ogg oe gcse In Canada: Sole Agents 
submitted to responsible parties. W. J. BUSH & CO. (Canada) Ltd. Montreal 
GLO LITT | «SC. J. BUSH & CO. 
Essential Oils 1 
39 West 32nd. Street. New York, N. Y. New York 
Chicago National City, Calif. Montreal 
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AYGRELLE PARENTO 


A new odor for creams and _ lotions, 
powders and _ perfumes 


F 


Send for your sample to-day! 


PAP — SBSSR 


Compagnie Parento, Inc. 


Executive Offices and Laboratories 


po CROTON-ON-HUDSON, N. Y. pa 
LOS ANGELES SAN FRANCISCO 
COLOMBES, FRANCE LONDON, ENGLAND 


COMPAGNIE PARENTO, LTD. 
TORONTO, ONT. CANADA 














BUY THE BEST 
INSIST ON 


BULK GENUINE IMPORTED RUSSIAN OIL 


PHARMACEUTICALS 


According to the Food and Drug 
Administration the use of the term 
“Russian” in connection with mineral 
oils coming from elsewhere than 
Russia, would be misleading and 
therefore violate the Federal Food 


p-Amino Benzene Sulfonamide (Sulfanilamide) 
and Drugs Act. 


Cinchophen NF VI 
Glutamic Acid Hydrochloride 
Mandelic Acid -- Medicinal 
Methylene Blue Powder U.S.P. XI 
Paes Methylene Blue Crystals U.S.P. X} 
se Neocinchophen U.S.P. XI 


tic 


WHITE OILS 
S. SCHWABACHER & C0., INC. 


Importers of Russian Mineral Oils 
25 Beaver Street New York, N. Y. 





Samples and . * 
wil be submited Saligenin 
equest. 
Pharmaceutical Division 


The CALCO CHEMICAL COMPANY, Inc. 


Bound Brook New Jersey 
(A Division of American Cyanamid Company) 
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EASILY 
CLEANED 


| Filco tanks promote eonination of manufac- 
| turing. They are acid resisting, glass-lined, vit- 
| reous enamel on the sates, Used for storage 





or mixing. Dish bottom insures complete 
| draining. Available with side or bottom agi- 

| tator. Bottom agitator has special baffle which 
| presents nn and insures uniform mixing. 

Fo ccush ished in several capacities. Filco manu- 

factures a broad line of filtering and liquids 
handling equipment. Engineering suggestions 
gratis. The Filter Paper Company, 53 East 
| 24th Street, Chicago, Illinois. 


FILCO 





ABBOTT T Quality i 


DRUGS vality ae 


CHEMICALS 

















EPHEDRINE U. S. P. XI 
EPHEDRINE HEMIHYDRATE NN. R. 





e@ LIPSTICK e 
PP a ci EPHEDRINE HYDROCHLORIDE U.S. P. XI 


SUPPOSITORIES e MASCARA 


EPHEDRINE SULFATE U. S. P. XI 





PROGRESSIVE MACHINE SHOP 


137 West 22nd St., New York, N. Y. 


For Quotations Address: 
CHEMICAL SALES DEPARTMENT 





ROUGE e COMPACT POWDER 


also 











Piece) PeeUPeeeelle elle ePeeeeeeePree ee g 


BILE SALTS 
CHOLESTERIN 
IRON PEPTONATE 


ale 


Rivista Italiana 


ae 


delle Essenze, 


Ieee eee 


[el 


dei}Profumi 
e delle Official Organ 


of the Fenachimici 











Piante officinali 




















THE WILSON LABORATORIES | 
a 


4221 So. Western Ave., Chicago, III. 


Director: Dr. E. Fenardli 


Producers of Aromatic Substances 
for Perfumery: 


age ww@eaTTTeeTTqqiiweageeeervceal 


VATA gTagaTVTTqv eye r 




















Manufacturers of Articles used in : athe 
the Perfumery Trade: © 816 First Ave., New York 
Editorial This is the Periodical in which to P Drexel Bldg., Philadelphia ie 
Office Advertise effectively in Italy. : ae Bakesni Ge Mai Midian | 
, Make Use of its Advantages. a 1608 E. 15th St., Los Angeles : 
S. Vincenzo Sample Copy and Tariff on Request. 619 Clark Ave., St. Louis e 
a a 
N38 -- Milano -- P. O. B. 850 -- Tel.31°216 Sl iciiieiiiiamasiiiiiiiiediidlaaeacaaal 
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ESTABLISHED 1845 


BATZOUROFF & 


SOFIA, BULGARIA 


On a On Om Ons RO >e 


MODERN DISTILLERIES AT: 


KARNARE KALOFER 
KARLOVO RAHMANLI 


SOLE DISTILLERS BY 
VACUUM PROCESS 


BRANCHES: EXCLUSIVE AGENTS U.S. AND CANADA: 


CHICAGO - SAN FRANCISCO GEORGE LUEDERS & Co. 
MONTREAL 427-429 WASHINGTON ST., NEW YORK 














FORESIGHT! OT 2R © 


For the Protection of Our Customers A-A BRAND 
We are the first prod f Certi- oe 
it shee Sg gr ae dinest Nedicinal Zuality 
sight to realize that the purity of a , 


Cosmetic Color is all important. The recognized 





Tiere, ni wie set eee standard, known for 
any colors to the trade that have not ; = = = 

been measured by the standards of its high vitamin con- a 
this decision. tents. Guaranteed 

It is for that reason, that our line of the finest Norwegian 
colors is not as extensive as it might non-freezing medic- 


otherwise be. However, in the pro- 


duction of our great variety of colors, inal cod liver oil. 














the chief consideration “* been and Write us for 
will always be ° .TH E PROTEC- quotations 
TION OF OUR CUSTOMERS. 
The ATLAS BRAND OF COS- : 
METIC COLORS are _ produced BRODR. AARSAETHER %s 
under the highest standards of purity. AALESUND, NORWAY 








Established 1851 


First PRODUCERS of Certified COLORS P.R. DREYER Inc. 





























H. KOH NSTAMM & Co., inc. Sole Representative in the United States 
83-93 PARK PLACE 11-13 E. ILLINOIS ST. 119 WEST 19th STREET 
NEW YORK, N. Y. CHICAGO, ILL. NEW YORK, N. Y 
ATLANTA . BALTIMORE . BOSTON ._ CINCINNATI ; , 
CLEVELAND . DALLAS . DETROIT . LOS ANGELES CHICAGO PHILADELPHIA KANSAS CITY 
MINNEAPOLIS . NEW ORLEANS . PHILADELPHIA . ST. LOUIS BALTIMORE ST. LOUIS CINCINNATI 
| LOS ANGELES SAN FRANCISCO DETROIT 
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RE 


VAIL POLISH: I have been approached 


by various persons who desire to manufacture 





a good nail polish; and I have been directed 
Though I have studied 
various cosmetic books on this matter, it 
seems to me that the authors are uncertain of 
their formulas, and the majority of them fail 
the process of manufacture. 





to you for a formula. 


| i” 

~~. _\ 

i Sa," 

aN a 4 

\¢ : 
to explain 
Especially on the subject of coloring matter in the enamels, T have 
TI will appreciate any informa- 

Detroit. 
You are very unlikely to find a decent formula for nail polish 
in the literature because the whole subject is far too complex to be 
Nail polishes are merely part of 


found no worthwhile information. 
tion along these lines that you may be able to aid me with. 


given in the form of a formula. 
the whole field of lacquer manufacture and formulation, and only 
an expert lacquer technologist can have any assurance of making 
a satisfactory polish. By the time you get through with applying 
for the various permits needed for the manufacture of a highly 
inflammable product, you are likely to be good and sick of the 
whole subject. If you are still determined, however, to make 
your own nail polish, we suggest that you consult books on the 
manufacture of nitrocellulose lacquers. 


HAND PERSPIRATION: I have noticed in the pages of your 
publication a formula for a preparation to stop perspiration of the 
hands but have been unable to locate it in the several issues of the 
magazine I have at hand. I would be very much obliged if you would 
send me such formula, assuming of course that it will be absolutely 
harmless to the skin. I am enclosing a self-addressed, stamped 
envelope for your convenience in reply. Bronz. 

We do not recall any formula we have published specifically for 
the purpose of stopping perspiration of the hands, but see no 
reason, however, why the usual anti-perspirant mixtures cannot 
be used. One of these would consist of a ten per cent. solution of 
aluminum chloride in water. 


EYE LOTION: One of my customers is 
desirous of manufacturing and marketing an 
eve lotion in pad form. Probably you are 
familiar with such a product as there is one 
on the market. If you are in a position to 


give me a good formula, I will appreciate it. 





Boston. 
The eye lotion in pad form that you have in mind is probably 
a solution of boric acid in water which is used to impregnate the 
Another formula that may be used, consists of one-half 
<ither of these 


pads. 
per cent. solution of zinc sulfate in water. 
formulas should suit your purpose. 
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IDLRN’ 


ANTISEPTIC CREAM: 
been referred to us as a possible source of 
help and information in the following 
We wish to manufacture a baby 


You have 


matter. 
cream with antiseptic qualities similar to 
baby oils now on the market. The chem- 
ical suggested is oryquinolin benzoate or 
sulfate. Can you advise if this is stable in 
a cold cream, and also what percentage will 
make it antiseptic in content, when applied. 
Or do you advise another chemical to use 
Forest Hills. 

The use of about one per cent. of chlorobutanol in your cold 
cream formula should give you the type of cream you desire, but 
only bacteriological testing will give complete assurance that the 
cream is truly antispetic. Oxyquinolin sulfate would not be com- 
patible with a cold cream and the benzoate is probably somewhat 
irritating. 





instead? 


STATISTICS: We noticed the figures given in vour last issue 
for retail sales of cosmetics for the year 1938 and have also been look- 
ing at the similar figures which you gave previously for 1937 and 
1935. Apparently figures for 1936 were not available. You are 
undoubtedly familiar with the census of manufacturers’ figures pub- 
lished by the federal government every two years. Your retail figures 
seem to show a much more substantial growth between 1935 and 1937 
than the government figures which are presumably at wholesale 
values. We are wondering if you cang give us any explanation of the 
difference. Furthermore, have you available the similar retail sales 
figures for years prior to 1935? We should like very much to have 
them if they are available. Buffalo. 

We estimate the wholesale value of toilet preparations to be as 
follows: 


1933..... $118,300,000 
1934 123,800,000 
LS a 143,700,000 
LUST Se AR ee eee eee eR Re Rg Aa ghia 167,700,000 
1s re 192,000,000 
Li a Re eee are ener tarde Te eas ns erate 182,100,000 


Retail values can safely be assumed to be double these amounts. 
The above figures are based upon government values (not Census 
of Manufactures) modified by private information we obtain 
through this office. We include shaving creams and _ similar 
products, which are not classified as toilet preparations by the 
government. We also include the output of small companies 
which are not required to report. We therefore feel that our 
estimates quite possibly give a more accurate picture ofthe con- 
dition of the industry than do the official government figures. 
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LNTIONS 





SHAVING CREAM: For some lime 
I have had trouble with the lather of my 
brush shaving cream drying out too quickly. 
T am enclosing two formulas that seem to be 
very satisfactory in every way except for the 
fault mentioned above. 

No. 1 gives a very good creamy lather. I 
like it better than any cream we have ever 
made, but it is dry almost as soon as you 
apply it to the face. No. 2 gives less lather, 
but seems to stay moist a little longer. 

Could you give any suggestion as to how 
I might correct this fault? I would appreciate it if the formulas are 
kept confidential. Chicago. 

As you know, we never publish formulas submitted to us for 
question, since we feel that the services offered in this department 
will be more freely used with this assurance. [I am afraid that your 
original creams contain too little water in the first place, and 
therefore do not have adequate reserve moisture to prevent 
drying of the lather. It will be better to increase the water con- 
tent to about sixty per cent. and make adjustments in the con- 
sistency of your product by increasing the proportion of sodium 
hydroxide. You might also try increasing glycerin content to 
about ten per cent. in each formala. 

















Py DISCOLORED CREAM: We have a cream 

which upon standing for two or three weeks forms 

a brown discoloration on the surface, but not down 

deep in the jar. We would appreciate any sug- 

gestions that you have to make. Chicago Heights. 

The brown discoloration in your cream is due 

Ss wholly to the presence of lanolin, and there is 

no way we know of avoiding this. The use of an 

absorption base in place of the lanolin will 

remedy your trouble, and would help matters if you were to use 
borax in place of the triethanolamine. 





ANESTHETIC STYPTIC: Being interested in the manufac- 
lure of Styptic Pencils and wishing to incorporate in their formula an 
anesthetic such as ethyl or propyl amino benzoate or the Iso-butyl 
ester of amino benzonic acid, would sincerely thank you to kindly 
let me know what quantity you would recommend as suitable for this 
purpose. Monterrey, Merico. 

I am at a loss to know how you expect to incorporate the oil 
soluble amino benzoic acid esters in the usual styptic pencil 
formula consisting of melted alum. If, however, you use a wax 
mixture with a high proportion of an astringent aluminum salt, 
from one to three per cent. of the esters you mentioned should do 
the trick. 
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HAND LOTION: Please advise as to percentage used and 
method of incorporation of titanium dioride as used in hand lotions 
as a whitener. Toronto. 

About one per cent. of titanium dioxide, finely ground with 
glycerin, will serve as a whitening agent. Smaller quantities can 
be used if this amount settles in your lotion. 


TRIPOLI: What color is Tripoli powder? What is it chem- 
ically? There is something described in geology books which is said 
to be silica (diatomaceous earth). Does this resemble ordinary 
Kieselguhr under the miscroscope? Is this material ever used in 
furniture polish? Washington, D. C. 

Tripoli is a silicious powder ranging in color from buff to white. 
It is very similar to Kieselguhr and is very often used in polishing 
compounds. 


TOOTH POWDER FLAVOR: Some 
time ago in reply to a query by one of your 
subscribers you suggested that a flavoring 
for tooth powder where sodium perborate is 
used should contain anise and spearmint in 
order that the flavor would last and would 
not be affected by the sodium perborate. 
This suggestion was followed by me, but I 
find that even this addition to any other 
flavoring oil does not hold any better than 
one without the addition of these two oils. 
Are you able at this time to suggest any 
other formula for flavoring oils that will not be affected by the sodium 
perborate, so that the flavor will continue until the powder is used 
completely? Philadelphia. 














We do not recall having suggested anise and spearmint as 
flavors with sodium perborate, since we cannot claim specialized 
knowledge of flavors and perfumes. Our standard suggestion, 
and a good one, is that you get in touch with your essential oil 
house, who can give you a mixture that will be wholly satisfactory 
for your purpose. 


BLEMISH CREAM: Students in my classes are interested in 
duplicating a product such as ‘“‘Cover-Mark.” Since you have 
always been of help to us would you please suggest an experimental 
formula to work with. New York City. 

We have a vague recollection of a patent by Lydia O’Leary in 
which the mixture of glycerin and zinc oxide was protected. How- 
ever, a better cream and stick product can be made by the use of 
a casein solution in combination with a vanishing cream base. 
Since we have not done any specific work in this field, however, 
we are afraid I cannot help you any further. 
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America’s “No. 1” 


OIL OF ORANGE 


Compare this orange oil with any Orange, U.S.P. is in such great de- 
high grade oil and you will know mand. Ask our jobbers for sample 


why Exchange Cold Pressed Oil of and compare quality and price. 


\ nw, “ 
yy [Exchsreae) J 


‘ll 


COLD PRESSED, U.S.P. 





Sold to the American market exclusively through: 


FRITZSCHE BROTHERS, INC. DODGE & OLCOTT COMPANY 
76 NINTH AVENUE, NEW YORK CITY ° 180 VARICK STREET, NEW YORK CITY 


Distributors for: California Fruit Growers Exchange, Products Department, Ontario, California 


Producing Plant: The Exchange Orange Products Company, Ontario, California 
Copr. 1939, Products Dept., California Fruit Growers Exchange 


pps 


= Gum ARABIC 
Cum KARAYA 


(INDIAN GUM) 
score of reasons why Lacquers enamels NEW ENGLAND REP. 


GUM TRAGACANTH 
look well, give davs of extr . : G. H. BUNTON 
Ook we give days of extra wear CAMBRIDGE. MASS. LOCUST Eh cum 
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Stick To 
LACQUERS, INC. 


FINGER NAIL ENAMELS 


The kind that stick to the nail. 
& 


Perfect adhesion, perfect flow. A high 
solid content, high grade solvents, with 









viscosity standardized to meet clima- 
tic changes - those are only three of a 





UTADA 


Order today from a big assortment of 
* PHILADELPHIA REP. 
the shades that will sell this Spring. R. PELTZ & CO. (CAROB FLOUR) 
=. . 7 ans 36 KENILWORTH ST.. 
Creme . Clear Colorless . Trans- TEL: LOMBARD 6359 
parent Colored. Let us quote on your 
Write for information -  there’s requirements 
money in packaging Nail Enamels. 


LACQUERS, INC. PAUL A. DUNKEL E CO., 


ENGLEWOOD, N. J. ee ae 
= ) 82 WALL ST. NEW YORK, N.Y. 2- 








HANOVER 
Ff 


7s0a 
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DIRECT from INDIA 


Above you see the tale in its crude 
stage, stored at the Jaipur Mine in far 
off India. This tale is ready for grind- 


ing, and is destined exclusively for us. 


Buying tale here you have these 


advantages: 


@ Unlimited crude supply 
@ Modern grinding equipment 
@Pure white color 
@Ideal chemical analysis 
@ Regular monthly arrivals 


Stocks are carried in New York, @HITTAKED 
and prompt deliveries can be had 


at all times. Established 1890 


WHITTAKER, CLARK 
& DANIELS, tc. 


260 West Broadway New York City 














UNION GENERALE DES COOPERATIVES 


AGRICOLES BULGARES 
(CONSISTING OF OVER 1200 COOPERATIVES) 


OTTO ROSE 








° GUARANTEED PURE ORIGINAL PACKAGES 
BY THE BANQUE AGRICOLE ET COOPERATIVE pes ll 
DE BULGARIE 250 GRAMS 
100 GRAMS 





SOLE AMERICAN AGENTS 
LAUTIER FILS, INC. 
154-156-158 WEST 18th ST., NEW YORK 

REPRESENTING 


LAUTIER FILS 


GRASSE PARIS LONDON BEYROUTH KOBE 





MANUFACTURERS OF QUALITY RAW MATERIALS FOR PERFUMERY FOR OVER 100 YEARS 
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PURCHASING DEPARTM. 


FEBRUARY MOVEMENTS 





ey 





Up 








Cade oil 2c 

Camphor oil, white Ic 
Echinacea root Ic 

Ergot 15c 

Eucalyptus oil lc 
Hellebore root, white 3c 


Japan wax 34c 
Manna, large 5c 
small 6c 
Mercury bichloride 6c 
calomel 8c 
red precip. powd. 10c 
white precip. 10c 








Tansy oil 20c 

Vanilla beans. Bourbon 15c 
Mex. cuts 15c 
Mex. whole 25c 

Wormseed oil 10c¢ 

Wormwood oil 25c 





Down 








Golden seal root 15c 

Lemon oil, Italian 15c 

Lime oil, dist. 70c 
expressed $2.00 


Agar 15c 

Almond oil, sweet 4c 

Anise oil 4c 

Cedar wood oil 3c 

Chamomile flowers, Hungarian Ic 
Colocynth pulp Ic 

Dill oil 10c 

Ephedra vulgaris lc 

Geranium oil, African 10c 

Ginger oil 20c 


Lycopodium 4c 

Mace oil, dist. 5c 

Mustard oil, Artificial 5c 

Nutmeg oil 5c 

Oleoresin capsicum 15c 
ginger 1l5c 








Papain, pure, powd. 5c 
Patchouli oil 15c 
Pennyroyal oil 15c 
Psyllium seed, black 4c 
Sarsaparilla root, Honduras 3c 
Mexican 3c 

Senega root lc 
Valerian root 1c 
Wahoo bark of root 4c 

bark of tree 3c 








25 Cosmetic Raw Materials—Unweighted Price Index. 1926 — 100. 
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15 Botanicals—Weighted Price Index. 1926 — 100. 
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The cosmetic raw materials index was 
fractionally higher, increasing from 74.9 
to 75.0. Japan wax increased to 1934 
cents, compared with the previous 10 cent 
quotation, while menthol was 21% cents 
lower. There were no outstanding features 
in this group of raw materials. Taken as a 
whole consumer requirements were mod- 
erate and the market routine in all 
respects. 


The botanicals index declined from 99.4 
to 98.0. Ergot rose from $1.25 to $1.40, 
but agar declined from $1.07 to 92 cents. 
The decline in agar is no true reflection of 
the supply position as production both 
from the last crop were small and new 
crop predictions are not encouraging. A 
month ago the market advanced rather 
sharply but manufacturing consumer re- 
quirements on spot were not sufficient to 
























































































































































maintain the higher prices. 
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50 Raw Materials—Weighted Price Index. 1926 — 100. 
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The Drug and Cosmetic Industry index of 50 commodity prices de- 
clined from 70.5 in February 1939 to 69.9 for March 1939. An interesting 
commentary on the markets as a whole is the noticeable stability which has 
developed. This has been characteristic for the past year or two. Many 
raw material items which have previously been subject to severe specula- 
tion have now either to contend with competititon from stable synthetics 
or are under strict control in the primary markets. It is also noticed that 
manufacturing consumers are not now so inclined to speculate in their 


requirements. 


15 Essential Oils—Weighted Price Index. 1926100. 


Essential oils also averaged lower in 
price, the index declining from 55.7 to 
54.0. Anise oil declined from 74 to 70 
cents; eucalyptus was one cent higher at 
36 cents; geranium oil declined from $2.75 
to $2.65; lemon oil dropped from $2.90 
to $2.75; lime oil fell from $6.50 to $4.50. 
Because of the severe brush fires in 
Australia Eucalyptus oil is likely to be 
scarce for some time and this item will 
bear watching. 


40 
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15 Medicinal Chemicals—Weighted Price Index. 1926 — 100. 





The medicinal chemicals index in- 
creased from 73.3 to 73.5. Menthol de- 
clined from $3.00 a pound to $2.9714, but 
mercury metal increased from $80.00 to 
$90.00 a flask. The fact that menthol is 
now quoted in fractions for the first time 
indicates most graphically the strong 
primary market control which makes pos- 
sible a resale margin of profit so small that 
competitive fluctuations have become 
fractional. 
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CSE 


i 1030 


<* At last . . . a reasonably priced rose com- 
pound that has the appeal and fragrance of 
the natural flower. We invite your comparison 
with any rose that you may now be using. 
You will be pleasantly surprised with the 
marked improvement it will make in your 
product. We will gladly submit samples and 
prices. 

+x Rose #1939 is only one of many valuable 
perfuming developments . . . our line of com- 
pounds is complete and offers you a wide se- 
lection. 


Consult us regarding your Perfuming Problems 


ARTHUR E. BENNETT & 60., INC. 


109 W. HUBBARD STREET CHICAGO, ILL. 
IMPORTERS AND MANUFACTURERS OF ESSENTIAL OILS AND AROMATICS 


























**Look for the Symbol of 


Standardization’’ 


GUMS 


For over 75 years the recognized 
source of supply 


Arabic 





Tragacanth 


Karaya 


All powdered gums standardized by 
Laboratory Control 


THURSTON & BRAIDICH 


286 Spring Street New York 
Represented in Chicago by A. C. Drury & Co., Inc. 
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Established 1910 


ISKING 


IMPORTERS AND EXPORTERS 


DRUGS, CHEMICALS, 
OILS, RAW MATERIALS, Etc. 





CAMPHOR DOMESTIC U.S.P., Dupont 


Powdered, % oz. and 1 oz. Cakes 


MENTHOL CRYSTALS, U.S.P. 


Alkaloids Santonine 

Camphor Japanese Naphthalene 

Cocoa Butter U.S.P. Conti White Castile Soap U.S.P. 
Cod Liver Oil Bars, Powdered, Granulated 


CHAS. L. HUISKING & CO. 


INCORPORATED 


CHICAGO BRANCH 155 VARICK ST. 
561 E. ILLINOIS ST. NEW YORK, N. Y. 
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EUCALYPTUS OIL 


Indications point toward a firm to rising 
market for eucalyptus oil for the balance 
of this year and possibly through the fol- 
lowing Fall. Reports from abroad indicate 
that during the past fortnight South 
Australia, Victoria and New South Wales 
has experienced an unprecedented heat 
wave and resulting drought which dried 
the forests and streams in those localities. 
Great forest fires burned over huge areas 
destroying millions of eucalyptus trees 
and causing considerable loss of life. When 
the report was received here it stated that 
other areas than those indicated above 
were still burning and that the outlook for 
eucalyptus oil production was anything 
but promising. 

As yet there was no indication as to just 
what extent distillation of this oil will be 
affected. Not only the loss of the trees but 
the drying up of the streams will have a 
serious effect as distillation of eucalyptus 
requires a great deal of water. The sec- 
tions already burned over are the regions 
from which the medicinal oil is obtained. 

Already shipment quotations have ad- 
vanced 5c per pound and the spot market 
has increased by le per pound, being 
quoted at this writing at from 36c to 40c 
per pound. It was said that the present 
cost to import was 34c per pound and 
based on this figure it is not likely that 
36c spot will be quoted for very long. 

The species of eucalyptae most widely 
worked for pharmaceutical oils in New 
South Wales and Victoria are Polybractea, 
eucalyptus Smithii and a recent specie, 
eucalyptus Australiana. Eucalyptus trees 
grow to enormous heights but, contrary to 
belief, it is the smaller or shrub-like 
growths from which the leaves are col- 
lected for distillation. This is the one 
bright spot in the picture as it will not be 
necessary to wait for trees to reach full 
maturity before new growth will be ready 
for production. 


CITRIC ACID 


A normal interest prevailed in this item 
with prices favorable to manufacturing 
consumers. Consumption needs will rise 
with the arrival of Spring and an active 


business is expected. 

In view of the general demand for self- 
sufficiency in citric acid in Japan the 
Organic Acids Industrial Company, an 
affiliate of the Ajinomoto interests, plans 
to advance its production of fermentation 
citric acid from 20 metric tons a month 
to 50 metric tons monthly. Imports of 
citric acid into Japan during 1937 ag- 
gregated 314,202 pounds valued at 200,- 
249 yen compared with incoming ship- 
ments of 181,017 pounds valued at 114,376 
yen in 1936. 
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TRADE AGREEMENT 


A second trade agreement has been 
entered into between the United States 
and Canada for a period of three years 
effective on January 1, 1939 in both 
countries. Under this agreement fir or 
Canada balsam is entered at a rate of 
duty 5 per cent. ad val. as compared to 
10 per cent. ad val. before the agreement. 

Fir or Canadian balsam is a viscous 
substance from a tree similar to the spruce. 
It has a number of important uses in 
medicine. There is no domestic produc- 
tion or exports of true Canada balsam. 
The very small domestic output of Oregon 
fir balsam is not considered competitive. 

Imports of Canada balsam during 1931 
amounted to 8,817 pounds; 1933, 4,440 
pounds; 1934, 5,829 pounds; 1935, 7,872 
pounds; 1936, 10,450 pounds; 1937, 
6,084 pounds. 

Cedar leaf oil under the agreement is 
now entered free of duty whereas before 
the agreement the rate of duty was 1214 
per cent. ad yal. 

Cedar leaf oil is obtained from the 
leaves of the evergreen tree, red cedar, 
and white cedar. This oil has a camphor- 
like odor and a bitter taste; it is used in 
medicine, perfumery and disinfectants. 

Statistics of production are not availa- 
ble, but production is thought to be very 
small. Imports are small. On the basis 
of invoice analyses for 1934, 1935, and 
1936, the only importations of cedar leaf 
oil for those years were 1,975 pounds 
valued at $1,255, imported from Canada 
in 1936. It is stated, however, that this 
oil could be produced in large quantities 
in Canada and that although at present 
there is only local trade, there is a pos- 
sibility that an export trade might 
develop. 


MENTHOL 


Spot competition resulted in a small 
decline in natural menthol placing the 
market in case lots at $2.9714 per pound 
with the range to $3.10 in smaller quan- 
tities. 

As far as the primary market was con- 
cerned there was practically no variation 
in shipment quotations for several months 
now. Prices for shipment are now under 
even more strict control than hereto- 
fore as it is reported that the Kobi factors 
have joined hands with the Hokuren and 
are quoting identical schedules. 

Of interest is a bill known as H.R. 3536 
introduced by a representative from Cali- 
fornia calling for a tax of $1.00 per pound 
on imported menthol and aiming to secure 
the same by amending the revenue act of 
1932, on which the present duty of 50c 
per pound is based. Two similar moves 
were made in 1937 and in both instances 
importers were able to prevent enactment 


of the proposal. 
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VANILLA BEANS 


Although business in vanilla beans was 
exceptionally dull during February the 
supply position both on spot and in the 
primary market was such that prices 
again advanced to new high levels for 
the movement. Bourbon beans are now 
quoted here at a range of from $5.15 to 
$5.50 per pound, Mexican cuts at from 
$4.90 to $5.25 and Mexican whole beans 
at from $5.25 to $5.75. 

A shortage of boats for shipments from 
Madagascar delayed delivery of Bourbon 
beans to Marseille with the result that 
new crop beans which should now be ar- 
riving in New York have just been re- 
ceived in France. It is generally con- 
ceeded that because of the depleted spot 
stocks of all grades of vanilla it is just as 
well that demand from manufacturing 
consumers has fallen off. Even a normal 
request for prompt delivery material 
would aggravate the market and cause 
advances that would, importers feel, be 
detrimental in the long run. 

The real seriousness as far as the visible 
supply of Bourbon beans is concerned has 
not yet fully developed. By July-August 
there will be few beans in France for 
future delivery ‘and it is not unlikely that 
at that time prices for Bourbon’s will 
have reached $6.00 per pound. 


LIME OIL 


Ample supplies of lime oil continued to 
be offered in this market by representa- 
tives of Mexican distillers. The result was 
a further sharp decline in the spot market 
price. Mexican oil can now be obtained at 
the very attractive level of $2.50 per 
pound for distilled material and $4.50 for 
the expressed grade. These prices com- 
pared with West Indian distilled at $3.25 
and expressed at $6.50. 

The quality of this Mexican oil is said 
to be good but somewhat different from 
that of the West Indian oil. It is, how- 
ever, meeting with increased favor in 
this market and factors have been ener- 
getic in the promotion of its sale, taking 
full advantage of the sharp differential in 
price. It is also said that some manufac- 
turing consumers are using the Mexican 
oil in conjunction with the higher priced 
West Indian material and that the mix- 
ture of the two grades creates a nice 
bouquet. 

As an indication of the extent to which 
Mexico has developed lime oil production, 
imports from that source during the 
month of December, 1938 amounted to 
5,060 pounds. Imports during the same 
month from Jamaica amounted to only 
1,000 pounds, Trinidad and Tobago 720 
pounds with other British West Indian 
islands supplying an additional 720 
pounds, 
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FINE CHEMICALS, WAXES 
GUMS AND OILS 


For over twenty years we have been placing our 
knowledge of drug markets and merchandise at 
the disposal of large consumers, here and abroad. 
They have learned to depend upon our experience, 
to rely upon our judgment with confidence. Our 
service can result in economy and profit to you, 
too. Let us figure on your requirements. 


H. H. ROSENTHAL CO., Inc. 


25 EAST 26th ST. NEW YORK, N. Y. 
Tel. AShland 4-7500 


IMPORT EXPORT 

















[DEPENDABLE 


W ATER SOLUBLE GUMS 








KARAYA @® TRAGACANTH 
ARABIC @ GHATTI @¢ LOCUST 








THE FINEST QUALITY FROM MARKETS 
ALL OVER THE WORLD. 


MILLED BY MODERN EQUIPMENT AND 
STANDARDIZED BY LABORATORY 
CONTROL. 


FRANCE, CAMPBELL ¢ DARLING 
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PROOUCTS 





The Zest of 


sun-drenched groves 


Jangerine Sp lossom 


A persuasive New fragrance 


May also be obtained in a 
Cologne form 


GUY M. VERLEY & CO. 








2704 PRATT BLVD. CHICAGO, ILL. 
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HARTOLAN 


A MIXTURE OF FATTY ALCOHOLS 
IN WAX FORM 


Ideal For Cosmetic and 
Pharmaceutical Use 


Cholesterol Content-65% 





Hartolan is a convenient and very economical source of 
cholesterol. Can be used in any product where choles- 


terol is of value. 


Excellent Emulsification Properties 


A mixture of Hartolan and petroleum jelly will absorb 
875% more water than petroleum jelly alone. 


A request on your letterhead will bring you complete 
information together with a sample. 


WALTER H. JELLY & CO. 


INCORPORATED 
412 N. Western Avenue Chicago, Illinois 
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COD LIVER OIL 


Consumer consumption of cod liver oil 
increased materially as the Winter has 
been exceptionally bad. Wholesalers re- 
port the movement of large quantities of 
oil but drew from stocks on spot which at 
all times have been ample. There is no 
sign of shortage here or in the primary 
markets and, although prices are firm 
there is not likely to be any sudden 
advances. 

Comparing November 1938 with the 
corresponding month of the preceding 
year, exports of medicinal cod liver oil 
from Norway to the United States de- 
clined from 100,640 to 53,685 gallons. At 
the end of November, stocks were re- 
ported to be slightly above normal. The 
Finmark fisheries started at the beginning 
of November with fair catches of cod and 
haddock. 

Some producers believe that the move- 
ment of fishermen to create a monopoly 
on the sale of fresh fish will carry with it a 
program for fixing minimum prices on 
fresh livers and cause a rise in production 
costs in 1939. The venture has govern- 
ment backing, but it is believed in trade 
circles that it will be some time before 
definite action is taken. 


GERANIUM OIL 


The downward trend in geranium oil 
was continued during the current trading 
period. African oil reached a new low 
price for the movement with the range 
now at from $2.65 to $3.90 per pound. 
Bourbon oil was offered at from $2.35 to 
$2.70 per pound and buyers found the 
market subject to shading on firm orders. 
Production of geranium oils has been 
heavy and there was also a_ noticeable 
trend away from them with the result that 
supplies can now be obtained at prices 


lower than has prevailed in many years. 


MANNA 


An advance in the price of both large 
and small manna on spot placed the 
market for the former at from 50c to 52c 
per pound and the latter at from 30c to 
32c per pound. It is reported that a 
national pool for manna, under Italian 
Government supervision, has been estab- 
lished. All manna produced in Italy must 
be consigned to the pool for sale, and upon 
delivery the grower receives nine-tenths 
of the amount due to him for his product. 
The balance is liquidated after final ap- 
proval of the account. Prices are ad- 
justed by the Ministry of Agriculture and 
Forests. 
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MERCURIALS 


Prices for domestic mercury rose to 
$90 and $93 per flask. Imported metal 
quotations were raised to $93.50 duty 
paid. Reports current locally forecast a 
rise in foreign metal prices to at least 
$100 per flask. Domestic manufacturers 
are reported as heavy buyers of domestic 
metal. For some time past information 
from Pacific Coast has stressed the fact 
that buying had engaged production well 
ahead. Little prompt delivery material 
is to be had and the market is strong in all 
respects. 

There was little surprise, therefore, 
when manufacturers announced an ad- 
vance in the price of the hard mercurials, 
and that the new schedule of prices were 
for prompt shipment only. Calomel is 
now offered at $1.44 per pound; corrosive 
sublimate, powd. and gran. $1.11 per 
pound—crystal $1.26 per pound, red pre- 
cipitate, N.F. VI, $1.71 per pound; mer- 
cury oxide yellow, U.S.P. $1.93 per pound; 
white precipitate, powd. $1.66 per pound. 


SULFANILAMIDE 


Leading manufacturers of sulfanilamide 
announce a reduction of 25c per pound for 
this item and now quote: 100 and 200 Ib. 
drums at $1.05 per pound; 25 lb. drums 
at $1.20 per pound. An ever expanding 
demand for this important chemical 
lowered production costs and the present 
decline is in line with the intention of 
manufacturers to pass this along to 
consumers. 


PALESTINE 


Production of essential oils from local 
flowers and citrus peels has developed con- 
siderably in Palestine in recent years. 
While a considerable part of the output is 
consumed locally by manufacturers of per- 
fumery and soaps, substantial quanities 
are exported. Exports of essential oils 
during 1937 were valued at around $30,000. 

The principal wild aromatic growths 
which have received attention as essen- 
tial oil materials are thyme, origanum, 
pennyroyal, lavender, narcissus and hya- 
cinth. 

While other 


botanicals are available in a wild state in 


many essence yielding 
Palestine, it is generally considered in- 
advisable to undertake the development 
of a large essential oil industry in this 
region based upon the use of wild plants, 
by reason of their scattered growth neces- 
sitating a heavy initial expenditure for 
hand labor. On the other hand, the future 
success of such an industry predicated 
upon cultivated botanicals seems more 
promising. 
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AGAR 


The advance in agar in the previous 
trading period failed to be sustained in 
the current one, the market receeding to a 
range of from 92c to 96c per pound. This 
was no reflection on the primary market 
position which was firm but rather sug- 
gested a spot volume of business insuffi- 
cient to sustain the previously higher 
prices. 

Japanese production of agar during the 
year ended June 30, 1938, is estimated at 
about 2,740,000 pounds, or 750,000 pounds 
The 
quality, however, is rather better. For 
1938-39 the yield is expected to be still 
lower—a reduction of 30 per cent. being 
thought probable, owing to the stormy 


weather of the past summer with its re- 


less than in the preceding year. 


sultant damage to the seaweed raw ma- 
terial. Current stocks of agar in Japan are 


believed to be very low. 


ALOES 


While it is not yet possible to forecast 
the 1939 yield of aloes in Curacao, it is 
reported that due to heavy rainfall the 
crop probably will be retarded and that 
the quality may be affected. 

Production on both the islands of Aruba 
and Bonaire, aggregated 75,000 pounds 
during the third quarter of 1938 and dur- 
ing the same period 137,000 pounds were 
exported. At the end of 1938, stocks on 
hand from the 1938 crop and carried over 
from 1937 were reported to be in the 


neighborhood of 150,000 pounds. 


CITRUS OILS 


Prices for orange oil were about steady 
but on the whole favorable to those with 
firm orders in hand. Improved produc- 
tion prospects for winter oranges in Cali- 
fornia were noted in January. About 1.2 
million boxes were added to the December 
indications for winter oranges, making a 
total of 50.7 million boxes. This would be 
an increase of about 11 per cent. over the 
preceding year. 

The bulk of the lemon oil that moved 
into consumption during the current trad- 
ing period was of California origin. Prices 
for domestic oil continued to be sub- 
stantially lower than that at which good 
The latter, 


however, was reported in a very firm 


quality Italian oil must sell. 


position abroad. 
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REFINED GLYCERINE 


ALL GRADES 
CHEMICALLY PURE U.S.P.—CHEMICALLY PURE B.P. 
YELLOW DISTILLED—DYNAMITE 
HIGH GRAVITY 
Refineries Located at 
BROOKLYN, N. Y JERSEY CITY,N.J. 


JEFFERSONVILLE, IND. BERKELEY, CALIF. 
KANSAS CITY, KANS. 


COLGATE -PALMOLIVE-PEET CO. 
GLYCERINE DEPT. @ 105 HUDSON STREET 
JERSEY CITY, NEW JERSEY 
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LET US SOLVE YOUR 


COLO FR PROBLEMS 


ANILINE COLORS 


For Perfumes, Soaps, cp Bath Salts, Toilet Prep- 
aration Compounds, Nail Polish, etc. Also Saponine. 
COSMETIC COLORS 
For Rouges, Face Powder, Lipsticks. 

Eastern Representative of Wm. J. Stange Co., Chicago, Ill. 
CERTIFIED PURE FOOD COLORS 


LEEBEN CHEMICAL CoO., Inc. 
Successors to H. LIEBER & CO., Inc. 
389 Washington St., New York, Tel.: WAlker 5-0210, 0211 



































Founded 1854 


FEZANDIE & SPERRLE, Inc. 
205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 


LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS Bte. 


© 
Your inquiries are invited 














We manufacture 


ETHYL CYANO ACETATE 





BENZOL PRODUCTS COMPANY 
237 South Street 


Newark New Jersey 











Cosmetic 
Certified 


COLORS: Vegetable 


The finest lake colors for lipstick, rouge, face powder, etc. A 
complete line of Aniline Colors for any cosmetic or toilet 


purpose. a 
Saponine Chlorophyll 


INTERSTATE COLOR CO., INC. 


7 Beekman Street New York City 
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* YOU ELIMINATE ANY ELEMENT >. ¢ 
OF CHANCE WHEN YOU USE 


T. L. BEESWAX 


PURE WHITE e EXTRA QUALITY 
U. S.9P. and 100% PURE 


Our Refined Yellow Beeswax, Ceresine, Carnauba, Japan 
Wax and Candelilla Waxes also meet every quality standard. 


THEODOR LEONHARD WAX CO., Inc 
HALEDON, PATERSON, N. J. 
Long Distance Telephone Sherwood 2-1444 
Over 85 years of continuous business in the United States. Established 1852. 
Mid-Western Distributor: A. C. Drury & Co., Inc., 
219 E. North Water St., Chicago, Ill. 





& GO, 


New York 


RAVVARGIRI ECA ate 


10 East 40th Street, 


CHOLESTEROL 


ERGOSTEROL 
GLUTAMIC ACID 
PROCAINE HYDROCHLORIDE 
REDUCED IRON 
VALERIANIC ACID 
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TOOTH POWDER & TOOTH PASTE 


If you are looking for a reliable concern to man- 
ufacture your tooth powder or tooth paste and 
package these items for you in your own con- 
tainers; efficiently handle your drop shipping; 
then immediately get in contact with— 


LA PLAYA LABORATORIES, Inc. 
152 W. Walton St., Chicago, Ill. 
MANUFACTURING CHEMISTS FOR PRIVATE BRAND TRADE 



















es 


P-LIPSTICKS 





i, MASCARO 
SUPPOSITORIES fin: 
* STYPTIC PENCILS JE ROUGE 
Bais COMPALT POWDER 


oS _ Watfr 
AL CAVALLA, ie, 163 w. 1610 ST. NEW YORK 


se a 50 # 














pm"HYDROXY CITRONELLAL 


Exceptionally pure 
and free from 
minty by-odors 





SEELEY & COMPANY 


Van Brunt Division 
22 ALBANY STREET NEW YORK, N. Y. 


STOP COMPLAINING // 
Ree 2 


ABOUT SLOW DELIVERIES AND UN- 


CERTAIN QUALITY AND HIGH PRICES 
.--(F YOU'D LISTEN TO ME AND BUY 


ALL YOUR RAW MATERIALS FROM 


D R U RY oe n 


IN 


LIFE WOULD BE ROSY FOR YOU JUST 
AS IT 1S FOR ME... 











SEYDEL CHEMICAL CO. 
Jersey City, N. J. 
Phone—Bergen 3-7047 


ANTISEPTICS 
ANTIMOL BENZOIC ACID 
COMPOUND #703 SODIUM BENZOATE 

OXYQUINOLIN BENZOATE and other salts 
REMONOL (Resorcinol Monoacetate) 
ESTERS OF PARA HYDROXY BENZOIC ACID 


ANESTHETICS 


BENZOCAINE BENZOCAINE BENZOATE 
PROPYL AMINO BENZOATE 
PROCAINE HYDROCHLORIDE and BASE 


Literature on request 














Essential Oils, Aromatics, 
Perfume & Flavor Materials 
and 


Beautiful Colors 
Ss Stuyvesant 9-2261-2 


COMPAGNIE DUVAL~ 


121-123 East 24th St. New York 
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BOX WRAPS 
75953 RICHARD M.RRQUSE 2333 


DESIGNERS - ENGRAVERS- PRINTERS - DIE STAMPERS-EMBOSSERS 


ON METALLIC FOILS-AND PAPERS 
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Professional 


Service 








Philip B. Hawk, Ph.D. Bernard L. Oser, Ph.D. 
President Director 


FOOD RESEARCH 
LABORATORIES, Inc. 


RESEARCH — ANALYSES 
CONSULTATION 


Specialists in Vitamins 
WRITE FoR “ScrENCE aT YouR SERVICE” 


Members Assn. 
114 E. 32nd St. Consulting Chem. 
NEW YORK and Chem. Eng. 








LAWALL & HARRISSON 
Charles H. LaWall Jos. W. E. Harrisson 
Analytical and Consulting Chemists 
Pharmaceutical and Chemical Research 
Process and Formula Development 
Food, Drug and Water Analyses 
Legal Testimony 
214 South 12th Street Philadelphia, Pa. 








PEASE LABORATORIES, Inc. 
Chemists, Bacteriologists, Pathologists 


Cosmetic, Druc anp Foop Prosiems 
ComP.iance wits OrriciaAL REQUIREMENTS 
SpeciaL ANIMAL TESTING FOR PHARMACOLOGIC, 
Toxic or Sxin InritatinG Properties 
New Propuct DeveLopMENTS 


39 West 38th Street :: New York 








H. A. Sem, Ph. D. E. B. Port, Ph. C, B. Sc. 


SEIL, PUTT & RUSBY, Inc. 


Analytical end Consulting Chemists 
Formerly Experts for U. S. Dept. of Agriculture 


Analyses Made Formulas Developed 
Research Investigations Conducted 


Specialists in the Analysis of 
Beverages Essential Oils 
Flavoring Extracts Toilet Preparations 
Fo Spices Drugs 
Proprietary Medicines Special Formulas 

Pyrethrum Insecticides 


Lab’s: 16 East 34th St. New York, N.Y. 
Telephone: AShland 4-4343 





















3} PATENT YOUR IDEA 
-_ ii Sketch or ag oR 
your invention for 3 







CONFIDENTIAL 
ADVICE @ 
FREE {fren fPreRAtuRe 


S. Pat. Off. records searched 
for ANY Invention or Trade Mark 












WASHINGTON SERVICE 


H. C. HALLAM 


20 Years Experience in Government Procedure 
Personal Attention Given to 
Food & Drugs Alcohol Cosmetics 
Trade-Marks Prints Labels Copyrights 
Internal Revenue = Federal Trade Commission 
Correspondence Invited 
Second Natlonal Bank Bldg. Washington, D.C. 
Metropolitan 2253 
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THE 
COLUMBUS LABORATORIES 


Analytical and Consulting Chemists 
Bacteriologists 
We have been solving problems pertaining to 
foods, drugs and cosmetics since 1893. 
33 N. STATE ST. CHICAGO, ILL. 


Rates—All classifications $1.00 
an issue for 20 words or less; 
additional words 5c¢ each. 

Payment must accompany 
order. Add 10 cents if replies 
are to come to a box number 


and be forwarded. 




















Classified 





Business Opportunities 








CONSULTANTS ON TABLET 
MAKING PROBLEMS 


45 years’ experience 
Write Laboratory Division 
F. J. STOKES MACHINE COMPANY 
5933 Tabor Road, Olney, P. O. 
Philadelphia, Pa. 














Classified 





Machinery for Sale 





SALES EXE 2 UTIVE WILL make investment for 
expansion. Established following in cosmetic, 
drug and chemical industry. Will accept connec- 
tion progressive concern. Box 119 DRUG AND 
COSMETIC INDUSTRY. 





PRIVATE BRAND BULK PERFUMES OF 
FINE QUALITY, toilet Water, Eau de Cologne, 
Pine Shaving Lotion and Bath Oils, PINA-FOAM 
Bubble Bath, Astringent Lotion, Emulsified Skin 
Lotion, Lilac Vegetal, Hair Tonic, Mouth Hygiene 
Deodorant Concentrate, Nicotine Remover. Manu- 
facturers with background of twenty years service 
to the trade. We solicit your rr Complete 
Packaging Service if desired. LeMar Labs., 

37 West 20th St., New York, N. Y. 





AGENCY OPEN. French constructor of Filling, 
Closing and Mixing Machines requires first-class 
agent having good connections with Drug and Per- 
fumery manufacturers. Apply KALISZ 21, Rue 
Bezout PARIS, 14°, France. 





Complete line of rebuilt, guaranteed machinery. See 
detailed announcement on Page 352 of Consolidated 
Products Co., 20-21 Park Row, New York City. 





FROM SEVERAL PLANT LIQUIDATIONS: 2- 
6' diam. Buffalo Vac. Crystallizers; Jack. Agit. Vac. 
Stills from 25 to 2000 gais., Glass Lined & Steel; 
Storage Tanks from 25 to 2000 gals., Glass Lined & 
Steel; Single Punch & Rotary Tablet Machines; 
Bottle Fillers; Filters and Filter Presses; Pebble & 
Jar Mill; Ointment Mills; Powder & Paste Fillers; 
Powder Sifters and Mixers; Crushers, Pulverizers, 
Laboratory Equipment, etc. Send for complete 
Listing. We buy your surplus equipment for cash. 
STEIN EQU oe MENT CORP., 426 Broome S&t., 

New York, N. 





270 gallon stainless steel 
Write for blueprint and 
Watertown, Wis. 


FOR SALE—1 used 
jacketed storage tank. 
price. Otto Biefield Co., 





Business Opportunities 





FOR SALE: Well known reputable firm manufac- 
turing permanent wave solution. Three fourths- 
ate distribution established through Beauty 

upply Houses. Valuable formula and trade-mark 
a uded. Assets $10,000. No Liabilities. Estab- 
lished 5 years. Fine reputation. Sound profits 


assured. Price $40,000. Selling account other 
interests. Box 103 DRUG AND COSMETIC 
INDUSTRY. 





MANUFACTURING CHEMISTS—Manufactur- 
ing problems solved. Working formulae—stain re- 
mover for hair dyes—machineless pads—lotions— 
flav ors—extracts—pharmaceuticals and cosmetics. 
Also private formula work. All formulae tested 
chemically and bacteriologically. Box 110, DRUG 
AND COSMETIC INDUSTRY. 





WHAT’S YOUR TROUBLE. Cosmetic Chemist 
Can Help You. Tell me what you want, I send 
you samples and price of formulas. All beauty sup- 
ply products. Specialist on Permanent Wave Solu- 
tions of all kinds. New Liquid Brushless Shave 
Cream, Lipstick, Lip Rouge. If it’s new, I have it. 
Cosmetic Chemist, suite 611-705 Olive St., St. 
Louis, Mo. 





SWISS CHEMICAL LABORATORY (Manager 
now in New York) requires Sole Agent for a 
Aromatic Preparation EARNING LARGE PROF- 
ITS ABROAD to be used EXTERNALLY for 
the relief of functional menstrual pain and dis- 
comforts. Harmless and efficient. Enormous pos- 
sibilities of development for sound firm. No plant 
needed. We supply concentrate or sell Secret 
Formula. For Details write Box 120 DRUG 
AND COSMETIC INDUSTRY. 
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PROVEN MERITORIOUS HAIR FOOD actually 
re-grows real hair, stops falling hair, eradicates 
dandruff, itchy scalp, needs large manufacturer to 
market on royalty basis. Box 121, DRUG AND 
COSMETIC INDUSTRY 





COSMETIC AND PHARMACEUTICAL 
CHEMIST with 15 years experience in research 
and production, seeks connection where initiative 
and hard work are appreciated. Graduated chem. 
engr. Until recently production manager for a 
nationally known cosmetic house. Have developed 
many successful products. Previous experience in 
the pharmaceutical field. Available immediately. 
Box 122, DRUG AND COSMETIC INDUSTRY. 





SALESMAN, 29, laboratory experience in produc- 
tion of cosmetics and perfumes with leading firms, 
seeks connection with supplier of cosmetic industry 
or private label manufacturer, Box 123, DRUG 
AND COSMETIC INDUSTRY. 





SALESMEN who are regularly calling on Physi- 
cians and Drug Stores, ethical, established ointment 
line. Commission, main or side. Real proposition. 
Box 124, DRUG AND COSMETIC INDUSTRY. 





Situations Wanted 





PERFUMER AND COSMETIC CHEMIST, 28, 
married, extensive experience with leading manu- 
facturers here and abroad in production, sales and 
export. Speaks and writes English, German, 
French. Available immediately. Excellent refer- 
ences. Box 107, DRUG AND COSMETIC IN- 
DUSTRY. 





PRODUCTION MANAGER experienced in phar- 
maceutical specialties, cosmetics, medical cor- 
respondence and preparation of advertising lt- 
erature. Master of Science Degree in Pharma- 
ceutical Chemistry. Executive ability. Capable, 
hard worker, = position with chance for ad- 





vancement. Age 29, married. Box 115, DRUG 
AND COSME TIC INDUSTRY. 

FACT OR FANCY 
Rumor has it that industry lacks an adequate 


supply of personable young graduate chemists for 
technical sales. 

This young man (M. S. Illinois ’38, Christi¢ an) de- 
sires to contact potential employer in position to 
convert this rumor into accomplished fact. Box 
116, DRUG AND COSMETIC INDUSTRY. 





CHEMIST, Ph. D. 35, experience in preparing per- 
fumeries and cosmetics. References from outstand- 
ing firm. Box 117, DRUG AND COSMETIC 
INDUSTRY. 
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ZINC STEARATE 
CALCIUM STEARATE 
ALUMINUM STEARATE 
MAGNESIUM STEARATE 


STEARATE OF fe) STEARATE OF 
MAGNESIUM Prompt Shipments in any quantity ZINC 
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FRANKS CHEMICAL PRODUCTS CO... 
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In millions of American homes, White Mineral Oil is taken at least once daily. 


Is it your White Mineral Oil they're taking? An unpalatable oil is quickly detected and 
as quickly rejected. 
Let's “Take your oil.” Is it free from odor, taste or after-taste? How’s its shelf-life? 


KAYDOL, White Mineral Oil U.S.P. Extra Heavy, represents the ultimate achievement in the 
science and art of petroleum refining. KAYDOL meets every requirement of ultimate con- 
sumer, retailer and manufacturer. It is unexcelled in quality and uniformity. y% You ought 
to investigate the profit-possibilities in KAYDOL, White Mineral Oil U.S.P. Extra Heavy. 


% Users of White Mineral Oils (U.S.P. and ‘echnical) 
and Petrolatums U.S.P will tind interesting and help- 
ful information in our brochure ‘‘Petroleum Products 
in Pharmaceuticals.’’ Send for your copy. 


L. SONNEBORN SONS, INC. NEW YORK 
CHICAGO Refiners of White Mineral Oil & Petrolatum LOS ANGELES 


e Refineries: Petrolia & Franklin, Pa. e 


Southwestern Distributors: Sonneborn Bros., Dallas, Texas 
BALTIMORE PHILADELPHIA 
STOCKS CARRIED IN PRINCIPAL CITIES 
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AROMATICS 


and 





ESSENTIALS 


The lot of the Perfumer is difficult 
enough without inviting trouble through 
the use of questionable perfuming 
agents. That is why it is good business 
for you to protect yourself with Ungerer 


products. 


You are safe with Ungerer and Co. be- 
cause our perfuming raw materials de- 
rive from select origins and sources... 
also, our staff of analytical experts con- 
-stantly safe-guard our high product 
standards...and probably most impor- 
tant, our Ungerer reputation for prod- 
ucts of Enduring Quality is involved in 


every transaction which you open with us 


For Aromatics and Essentials with 
which you can safely have your name 
associated please consult with 














UNGERER AND COMPANY 


13-15 WEST 20th ST., 
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MANUFACTURING CHEMISTS SINCE 1849 


EARS of experience, con- 

tinuous research, large capa- 
city and ability to meet special 
and exacting requirements, 
give us leadership. in the World 
production of Citric Acid. 


The physical uniformity and 
the high purity ‘of our prod- 
uct are unexcelled by any 


other maker. 


CHAS. PFIZER & CO.,INC. 


NEW YORK 
81 MAIDEN LANE 


CHICAGO 
444 W. GRAND AVE. 
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